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SANTRAUKA

Sio darbo pavadinimas — Realijy vertimas: patickaly pavadinimai Jamie Oliverio kulinarijos
knygose. Tema néra visiskai nauja, kadangi apie realijy vertimo ypatumus jau bita tiriamyjy darby tiek i$
uzjurio lingvistikos specialisty, tiek ir i§ Lietuvos perspektyvos. Taciau vertimas, nesvarbu i kokiy
kultiiriniy teksto reikSmiy interpretacijg ir perteikima biity orientuotas, yra sudétingas dalykas. Laikai
nestovi vietoje, keiciasi zmoniy poreikiai, supratimas, normos, tod¢l lygiai taip pat keiciasi ir vertimo
standartai, tad visa tai, savo ruoztu, reikalauja nuolatinés analizés, kad biity galima atrasti naujy
pastebéjimy apie tai, kokie vertimo sprendimai vyrauja verciant kulttirines realijas. Realijos samprata néra
vienaprasme, kaip ir pacios kultiiros, kurios produktas realija, beje, ir yra. Realijos ir kultiira yra artimai
susietos. Pasaulyje apstu kultiry, o Siose dar daugiau realijy, kultiiriniy pavadinimy, pavadinanciy
ekstralingvistinius reiskinius ir kitus kultiirinius objektus, vertimo kalboje neturincius ekvivalenty ir juos
pavadinanciy zodziy. Vieni tokiy realijy yra patiekalai. Per pastaruosius keleta mety déeka tokiy
asmenybiy, kaip Jamie Oliver ir Gordon Ramsay bei jy knygy ar TV laidy iSaugo susidoméjimas ne tik
svetimomis kultiromis, bet ir tuo labiau jy patiekalais. Taigi patiekaly pavadinimy, kaip realijy,
perteikimas vertimo kalboje tapo dazna veikla vertimo srityje, neretai sukeliania vertéjams daug
problemy, susijusiy su nezinojimu, kaip tinkamai iSversti, kas reikalauja i§ vertéjo kirybiSkumo ir
sugebéjimy, jau nekalbant apie savos ir kity kultiry pazinimg. IS viso Sito matyti, kad darbo tema yra
aktuali, ir ne tik verté¢jams, bet ir vertimo teksto skaitytojams. Taigi pagrindinis darbo objektas yra
patiekaly pavadinimai, kaip kultirinés realijos, ir jy vertimas j lietuviy kalbg. Praktinés dalies tikslas yra
i$nagrinéti, kaip ver¢iamos realijos Jamie Oliverio kulinarijos knygose. Siam tikslui pasiekti buvo iskelti
Sie uzdaviniai: 1) apzvelgti ir apibrézti realijy sagvoka ir terminijg, ir iSnagrinéti jy perteikimo problemas
bei klasifikacija, 2) iSnagrinéti realijy vertimo strategijy teorinius pagrindus ir 3) iSanalizuoti realijy
vertimg Jamie Oliverio kulinarijos knygose bei identifikuoti vertimo strategijas, taikomas verciant realijas.
Atlikus analize iSaiSkéjo, kad néra vieningo termino kulttrinéms realijoms apibiidinti, jvairi terminologija
vartojama sinonimiskai. Perteikti realijy implicitines reikSmes yra sudétinga, nes jos atsiranda tik tada, kai
bandant jas perteikti iSrySkéja kulttriniai ir kalbiniai skirtumai. Taip pat neegzistuoja ir vieninga

kultiiriniy realijy klasifikacija, nors jos klasifikuojamos pagal panasius kriterijus, kurie veda prie sutapimy



ir mokslininky tarpusavio nuomoniy prieStaravimy. Taigi nuodugni ir vieninga klasifikacija nebuvo
sudaryta, kadangi tam tikrus realijy atvejus galima priskirti tokioms kategorijoms kaip geografija, istorija,
etnografija, politika, visuomeng, ir kt. bei jy subkategorijoms, o tikriniai vardai dar iSskiriami kaip atskira
kategorija. Vertimo strategijy skaiCius, joms apibtdinti skirti terminai ir apibréZimai varijuoja
priklausomai nuo autoriy, o tai gali sukelti painiavos. PanaSumy galima rasti net tarp tos pacios
klasifikacijos strategijy atliekamy funkcijy, todél dél kai kuriy tokiy strategijy naudojimas yra gincitynas.
Yra tokiy strategijy, kurios gali biiti naudojamos kartu su kitomis. Taigi rinkdamasis strategija, vertéjas
turi atsizvelgti i teksto zanrg ir funkcija, pacios realijos svarba, pobiidj ir daznuma bei suinteresuoty Saliy
lukesCius. ISanalizavus Siam darbui surinkty patiekaly realijy pavyzdzius pagal E.E.Davies (2003)
pasitilyta vertimo strategijy sistema, iSaiskéjo, kad daugiausia naudota strategija yra originalo kalbos (OK)
vieneto turinio i§laikymas. Si vertimo strategija taikyta vienetams, kuriy sudétyje buvo aikiai atpazjstamy
elementy, turinCiy fiksuotus atitikmenis vertimo kalboje (VK). Antra pagal skaiciy vertimo strategija buvo
lokalizacija, kuri naudota siekiant pakeisti OK vienetus VK ekvivalentais tam, kad bty islaikyta reikSmé
ar atkurtas panasus zodziy keliamas jausmas, arba fonetiSkai ar gramatiSkai adaptuoti OK vienetus. Trecia
vertimo strategija buvo OK vieneto formos islaikymas. Si strategija taikyta neradus ekvivalenty VK arba
paaiskéjus, jog bandymas iSversti pazodziui ar apraSomuoju—aiskinamuoju biidu biity apsunkines tekstg 8
sintaksinés puseés. Kita priezastimi galéjo biiti noréjimas iSlaikyti i§skirtinj kulttirinj kolorita. Pridéjimo,
praleidimo ir globalizacijos strategijos naudotos maziausiai. Prid¢jimo strategija naudota, kai noréta OK
perteikta vienetg papildyti papildoma informacija, padésiancia skaitytojams lengviau suprasti zodzio(-iy)
reikSme ir ko reikalaujama tam tikro patiekalo ruoSimo procese. PrieSinga pastarajai praleidimo strategija
naudota, kai noréta paSalinti kai kuriuos Zodzius, kurie laikyti nereikSmingais arba sintaksiSkai
nederanciais su likusia ver¢iamo vieneto dalimi, arba tiesiog norint iSvengti kartojimosi. Biita atvejo, kai
pridéjimo ir praleidimo strategijos naudotos kartu. Globalizacijos strategija naudota tais atvejais, kai
kultiirinius Zodzius vardan geresnio aiSkumo noréta pakeisti zodziais su platesne prasme. Kiarimo
strategija naudojama sukurti Siek tiek arba visiskai skirtingus vienetus lyginant su OK. Tokio atvejo bita
vieno. Taciau Siuo konkreciu atveju toks sprendimas neatrod¢ labai veiksmingas ir tikslingas.

Transformacijos strategija nebuvo taikyta.
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SUMMARY

The topic of the present paper is Translation of Realia: Names of Dishes in Jamie Oliver’s
Cookbooks. This is not entirely new topic, as peculiarities of translation of realia have been analysed not
only in overseas, but in the perspective of Lithuania as well. However, the translation of any cultural
textual meanings is a complex subject matter. Times do not stand still, peoples’ needs, their
understanding, and norms change, likewise, translation standards change as well, thus all of this, in tumn,
requires constant analysis to discover new observations regarding the prevalence of translation solutions
in translating realia. The concept of realia is as ambiguous as the concept of culture of which realia,
incidentally, is the product. Realia and culture are closely interrelated. The world consists of a variety of
diverse cultures, each of which has its own realia, i.e. culture-specific names denoting extralinguistic
phenomena and other cultural elements that have no equivalents, and, thus, no names for them in the TL.
Names of dishes are considered as one of the types of realia. In recent years, owing to such eminent names
as Jamie Oliver and Gordon Ramsay, their books and TV shows have triggered a new interest in cultures
and even more in their dishes. Therefore, the rendering of names of dishes as realia in the target language
has become a common activity in the field of translation, and often brings forth a lot of problems for
translators associated with the uncertainty of how to translate them which requires a certain amount of
creativity and competence, let alone increasing the level of awareness of foreign culture and one’s own.
All of the above signifies the relevance and importance of the topic not only to translators, but to the target
readers as well. Thus, the main object of the paper is realia denoting names of dishes and their translation
into Lithuanian. The aim of the practical part is to analyse the translation of realia in Jamie Oliver’s
cookbooks. To achieve this, the following objectives were set: 1) to define and overview the concept of
realia and its terminology, and to explore the problems of its rendering and classification, 2) to investigate
theoretical background on realia translation strategies, and 3) to analyse the translation of realia in Jamie
Oliver’s cookbooks and to identify translation strategies applied in the translation of realia. Having
completed the research, it has been concluded that there is no unified term for naming realia, as different
terminology is used simultaneously. It is difficult to render realia, since it possesses implit meanings

which only appear when cultural and linguistic differences become apparent in the attempt to transfer it.
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There is no unified classification of realia as well, yet it is classified according to similar criteria which
lead to overlaps and contradictions of views. Thus, thorough and unanimous classification has not been
introduced, since cases of realia can be assigned to certain categories, such as geography, history,
ethnography, culture, politics, society, etc. where proper names are distinguished as a separate category.
The number of translation strategies, their terminology, and description vary with the number of scholars
which may lead to confusion. Similarities between the functions of some translation strategies in the same
classification are quite visible. Therefore, the use of such strategies may be arguable. Furthermore, some
strategies may go in combination with other ones. Thus, the choice to use a particular strategy is
determined by the genre and function of the target text, the nature, relevance and frequency of realia, the
expectations of parties involved and translator’s own assessment. Having analysed the gathered examples
of names of dishes as realia according to the translation strategy framework proposed by E.E.Davies
(2003), it is clear that the most used translation strategy is preservation of content which has been applied
to literally translate realia which contains clearly recognisable elements that have fixed equivalents in the
TL. The second most often applied translation strategy is localisation which has been used to firmly
incorporate the reference of realia by replacing it with more familiar cultural equivalents. It also has been
used to adapt place names and names of dishes to phonological, spelling and grammar rules of the TL.
The preservation of form which is the third most used strategy has been employed to maintain realia
which is familiar in culinary or in general, or where its descriptive-explanatory translation has proved to
be syntactically burdensome. Addition, omission and globalisation are the least often applied translation
strategies. Addition has been used to supplement implicit meanings of realia with whatever information is
considered to be necessary. It has allowed avoiding wrong associations that manifest from other meanings
of words and has let the reader to know what is needed for the preparation of a particular dish. Omission
has been used to remove some words which has helped to avoiding repetition or inconsistency. Elements
of some realia have been omitted, because they have been of no importance to the target culture. And in
one case, addition has been used together with omission. Globalisation has been employed to replace
realia with terms that are more general or neutral. Its usage has proved to be a bit inaccurate in one case,
whereas in another case the item has been found to be well-known and could have been preserved.
Creation is used to create words somewhat or entirely different from the SL and this translation strategy
has been used only once, however, in this particular case it has not proved to be very effective or

expedient. Transformation has not been used.



INTRODUCTION

The world consists of a variety of diverse cultures, each of which has its own culture-bound items
and phenomena, i.e. realia, as well as names for them, and these names play an important role in the
identification of a particular culture. Due to various factors of the development of globalisation, realia has
crossed linguistic and cultural boundaries and appeared at the doorstep of foreign cultures; some of it even
were absorbed and as of result lost its distinctiveness. Consequently, in recent years, food and cooking
have gone beyond being considered only as a profession to becoming more about of a way of
entertainment and enjoyment. Eminent names in food business, such as Jamie Oliver and Gordon Ramsay,
together with their television shows and cookbooks have triggered a new interest in cultures and even
more in their dishes, and, thereby, have spread the knowledge and inspiration of cooking at home all over
the world. Hence, cooking is no longer considered being just about the food itself and its preparation, it
has also become a way of knowing different cultures. Therefore, it is only natural that when encountered
with words denoting names of dishes that are not a part of culture of the target audience or the translators
themselves, translators stumble on the issue of uncertainty of how to proceed with their task, i.e. the

translation which requires a certain amount of creativity and competence, let alone the knowledge.

Problems encountered in the process of translation are as old as the birth of translation, one of the
ways of communication, and result from the linguistic and cultural gaps as well as differences between the
languages involved in such communicative process. This is not entirely new topic, as peculiarities of
translation of realia have been analysed not only in overseas, but in the perspective of Lithuania as well.
However, in time translation standards have changed to adjust to current norms. For instance, under the
oppression of Soviet rule there has been a constant practice to extensively use footnotes or clarify obscure
words in some other way. Recently, there is an apparent shift to preserve the original, since people
nowadays have better means for accessing the information fast and effortlessly. Moreover, translation
blossomed with the rise of Independence more than ever before. Today translation encompasses the

transferring of realia from cultures that are considerably further away from our own in terms of beliefs,



attitudes, customs and traditions than the ones that are within our touch. Therefore, the fact that such

issues of untranslatability tend to be persistent signifies the importance and relevance of the paper.

The object of the paper is realia denoting names of dishes and their translation into Lithuanian.
The aim of the paper is to analyse the translation of realia in Jamie Oliver’s cookbooks.
Objectives of the paper:

e To define and overview the concept of realia and its terminology, and to explore the problems of
its rendering and classification.

e To investigate theoretical background on realia translation strategies.

e To analyse the translation of realia in Jamie Oliver’s cookbooks and to identify translation

strategies applied in the translation of realia.
Methods of analysis employed in this paper include:

e The quantitative analysis allowed gathering examples of names of dishes as realia, analysing the
gathered data and identifying the prevailing translation strategies.

e The descriptive analysis provided means to analyse and describe the realia.

e The content analysis allowed making interpretations and drawing inferences about the translation

of realia, the characteristics of communicative messages and their evoked effects.

Material for the purpose of the research have been gathered from the original English books,
Jamie’s Ministry of Food (2008), Happy Days with the Naked Chef (2001), and Jamie’s Italy (2005) by
Michael Joseph and their translation into Lithuanian: Jamie Oliverio ministerija (translated by V.
Labuckiené: 2010), Laimingos virtuvés dienorastis (translated by V. Labuckiené: 2008), Mano Italija
(translated by V. Labuckiené: 2009).
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REALIA AND ITS TRANSLATION

Translation can be defined as “a craft consisting in the attempt to replace a written message and/or
statement in one language by the same message and/or statement in another language” (Newmark, 1981,
p. 7). In case of realia or culture-specific items (CSIs), however, such translation often seems to be
extremely strenuous if not impossible, since realia possess implicit cultural meanings (Terestyényi, 2011)
of which target readers, in contrast to native readers, are not aware, and, thus, are not able to apprehend
them at once. Attempting to transmit the implied meaning of foreign realia, translators face challenges in
choosing technique which best suits their purpose. Therefore, the aim of the analysis is to provide a
theoretical framework and factors determining the choice of most noteworthy translation strategies for the
translation of realia, for instance the ones related to food, together with some instances of their usage, so
as to give a clearer picture in what cases to use them. Before analysing the definition of realia, it is worth

to explore the concept of culture itself.
1.1. Overview of the Problems Related to the Concept and Rendering of Realia

Culture and realia are closely related, since the latter one is the product of the first one (Aixela,
1996, p. 57). The question of what the word culfure means has been analysed by a number of scholars
from different fields, which leads to the presumption that there are numerous understandings regarding it.
Culture is a complicated concept and may be looked into from different sides highlighting many different
perceptions. These different notions of the culture may make criteria for valuing the concept to differ.
However, generally the perception of culture encompasses the following elements: customs and traditions,
beliefs and feelings, habits, religious aspects, national literature, folklore, and geographical as well as
environmental elements (Petrulione, 2012, p. 43). In regards to the concept of culture, Davies (2003) gives
such definition: “culture is the set of values, attitudes and behaviours shared by a group and passed on by

learning” (p. 68). Newmark (1988) defines it as “the way of life and its manifestations that are peculiar to
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a community that uses a particular language as its means of expression” (p. 94-95). By focusing their
attention on some particular topics, these communities “spawn a plethora of words to designate its special
language or terminology” (ibid.) and those words are known as realia. A conclusion can be drawn that
culture is an integral part of people’s lives and, thus, it hugely affects the development of the language.

Therefore, understanding the concept of culture is necessary to perceive the implications of realia.

What concems the terminology of realia; it can be said that it is not always clear which words and
expressions should be regarded as realia, there is no unified term for naming realia. In the works on
translation various scholars use different terms to denote the notion of culture-specific material elements,
thus, all these terms are used synonymously. However, the present paper employs the term realia. English
scholar Newmark (1988), for instance, applies the term cultural words, Finnish scholar Leppihalme
(2011) and German scholars Schéffner and Wiesemann (2001) label them as realia; phrases, such as
culture-bound phenomena and terms or culture-specific items (CSlIs) are also employed in the latter work.
Davies (2003) applies CSIs and cultural concepts, whereas Baker (2011) and Nord (1997) respectively use
the terms culture-specific concepts and cultureme. Terms culture-markers and extralinguistic culture-
bound references also have their own cases of usage. Lithuanian scholar Armalyté (1986), as cited in
Maksvytyte (2012), uses the term realia words, whereas her compatriot Kvasyté (2009) proposes the term
non-equivalent lexis in dealing with national realia (p. 67). However, she claims that this usage is not
entirely correct, since in most cases there will be a need to find an equivalent for realia (ibid.). The word
realia itself is named as such, for it stands for words and phrases that “due to their referential link with
reality are intimately bound up with the universe of reference of the original culture” (Florin, 1993, p.
122-123), and originates back to Latin word realis and means “the real things”, as indicated by
Leppihalme (2011, p. 126), following in turn the research of Vlahov and Florin (1970). However, those
cultural universes tend not to overlap with each other, and so realia does not have explicit equivalents in

other languages, and is considered to be non-equivalent.

The definition of all these labels that cover specific objects is, as Florin (1993) defines, “words and
combinations of words denoting objects and concepts characteristic of the way of life, the culture, the
social and historical development of one nation and alien to another” (p. 123). Though, distinctions
between terms are possible, since individual scholars may look at the concept of culture from diverse
angles and, thus, they draw different notions for what is “real” (Leppihalme, 2011, p. 126). Leonaviciené
(2014a) identifies realia as specific cultural names denoting extralinguistic phenomena and other cultural

elements that do not have identical items and phenomena, and consequently no names for them in the
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target culture (p. 35). Although, the term realia is sometimes employed in translation theory, in
Gudavicius (2007) opinion, it is not highly adequate, since realia itself in standard language is regarded as
objects and phenomena, and here it is needed to identify words that name the realia (p. 89). In regards to
this, Maksvytyté¢ (2012), suggests the two terms realia and name of realia (Lithuanian: realijos
pavadinimas). However, this frankly does not entirely eliminate the problem and rather leads to confusion.
It would be much better to leave the culture-specific objects and phenomena as they are, and to use the
term realia for naming them, for the term should not be lexically cumbersome and not necessarily
representative of its designation. Moreover, it must be mentioned that both meanings of the term (realia is

an object and the defining word) are indicated in dictionaries, for instance, in TZZ."

Generally, realia tend to be identified with those items that are especially linked to the
conventional areas of each linguistic system — its local institutions, streets, historical figures, place names,
periodicals, works of art, etc. (Aixela, 1996, p. 57). Gambier, Stolze, and Shlesinger (2007) claim that
these items have connotative and emotional meanings for different aspects of life which, in addition to
areas provided by Aixeld, includes education, legal systems, units of measurement, foods and drinks,
sports and national pastimes. People constantly exposed to a particular culture regard implicit cultural
meanings of such items as a matter of course; most of them do not even notice them at first glance
(Leonaviciené, 2014b, p. 35). Meanwhile, to persons of other cultures they may appear as unknown, even
if they know the language in question (Pedersen, 2008, p. 102). This happens because connotative and
functional meanings appear only when items are transferred from a source text (ST) to a target text (TT),
and, thus, they bring forward a translation problem, since they have this strong cultural binding and as of
result are perceived differently (Aixela, 1996, p. 57-58). This issue is referred to in greater detail in the
penultimate paragraph of the section 1.1. Not all the words and their combinations, however, fall under the
definition of realia. Nedergaard-Larsen (1993) claims that intralinguistic elements like certain
grammatical categories, vocative forms, metaphors and idioms as well as dialectal or sociolectal speech
variants are not considered as types of realia, even though these, too, may be determined according to

cultures (p. 210).

Realia is inherent to every nation, according to Armalyté (1986), as cited in Maksvytyté (2012),
since there are many nations with their unique cultural spheres which in turn generate highly conceivable
amounts of culture-specific items in their language, and such items contribute to the identification of a

particular nation. On the other hand, concepts may cross linguistic and cultural borders (Leppihalme,

Y T77 2003: Tarptautiniy ZodZiy Zodynas. Alma littera, p. 627
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2011, p. 126; Pazusis, 2014, p. 247). Depending on its historical, geographical and economic
circumstances, each culture unwillingly incorporates parts of other cultures, more specifically, foreign
culture elements (Zaubera, 2006, p. 143). Various other factors, such as sociological, migration, and
cultural mixing problems also come into play (Pym, 2010, p. 143 as cited in Leonavicien¢, 2014a, p. 28).
All of these factors are determined by communication in the form of translation (ibid). Translation, as
Aixela (1996) asserts, mixes two or more countries, by exporting cultural background from one culture to
another (p. 52). With regard to the cultural and linguistic mixing, one may predicate that a large part of
realia previously known and used in one original area has lost its distinctive culture-bound features and, as
Bal¢itinien¢ (2005) claims, turned into international terms that, regardless of the language used, are widely
applied in such fields of science as geography, ethnography, history, musicology and other, and also found
their place in international dictionaries. Furthermore, one may argue that what until recently seemed
distant and foreign no longer meets the basis for assessing them as unfamiliar in the target cultures, since
these words were absorbed into target cultures and their languages respectively (Pazisis, 2014, p. 247),
yet, they still preserve their cultural originality (Leppihalme, 2011, p. 126), as in the case with the word
tsunami, for instance. Pazusis (2014) also pointed out that word borrowing, in general, is a natural and
inevitable phenomenon and in itself is neither negative nor positive (p. 253). A positive aspect of this is
that namely because of word borrowing or translation of words through calque, Lithuanian language is
supplemented with new words and their meanings (Militinaiteé, 2012, p. 6). For instance, Lithuanian
language incorporates new words for naming foreign cultural concepts or global concepts that were not

created within the boundaries of Lithuania.

Realia ties the text to its local and temporal surroundings, and brings interest to the members of
foreign cultures, since through their own uniqueness realia conveys the national, local and historical
colour and flavour of a particular nation, an ethnic group, a country or a world region, and, thus, according
to Florin (1993, p. 123), it cannot be translated ordinarily, but rather requires a specific solution. The issue
of translation problems was brought up in early translation studies where it was determined that such issue
derives from cultural differences which further cause a problem of non-equivalency of cultural words
(Nida, 1964, p. 90-91 as cited in Leppihalme, 2011, p. 127), and realia is often regarded as one of the
most common types of problems of non-equivalency (Baker, 2011, p. 20). This can be supported by the
fact that there are cases when the notions of some concepts which at first appear to be fairly similar, in
truth, differ from culture to culture. Moreover, language users of a specific culture coin new words to
name the things they observe and need (Leppihalme, 2011, p. 127). To illustrate this statement, considered
should be the following fact that northern tribes like Sdmi and Inuit have more than a dozen words just for
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naming various types of snow and ice, while members of the southern cultures clearly do not need that
many, thus it appears that the absence of lexical equivalents regarding some areas of life is inevitable
(ibid.). In Nedergaard-Larsen (1993) opinion, this problem is more often regarded as extralinguistic, that
is, “referring to the surrounding physical and sociocultural reality outside language” (p. 238). In other
words, cultural aspects as opposed to linguistic ones have the upper hand on this matter. The cause for
such problems is this inexplicit foreign cultural flavour of cultural words which makes them mean more
than what they designate (Braz, 2006, p. 20 as cited in Bemardez, 2013, p. 314) which in turn leads to
many hardships in understanding them. Wierzbicka (1997) adds to this by claiming that because of their
distinctive features and exclusiveness, cultural words possess an implication that certain concepts and
their referential words are very difficult, even impossible to translate. Failure to do so results in
communicative hindrances between the readers and the author of the target language (TL) text when
members of cultures other than the one of the source language (SL) text misunderstand, or do not perceive
the meaning which lies behind a particular realia altogether. According to Baker (2011), the target
readership may not apprehend the implied concept of source language word which can be abstract or
concrete, may be a religious belief, a social custom or even a type of food (p. 18). Such cases happen to
occur frequently, because in translation this “foreign flavour is (some say, inevitably) lost or diluted”
(Leppihalme, 2011, p. 127). It may be because of that the translator had chosen to replace the SL word
with the one more similar to the target culture, and as such the readers were able to comprehend the
meaning, but the original associations were lost to them. James (2001) deems that this is determined by
the fact that translators are consistently faced with the problem of unknowing how to deal with the cultural
aspects which normally are implicit in the SL, but become clear to native readers from the context or the
situation, and the problem of finding the most suitable technique of successfully rendering these aspects in
the TL. Nida (1964 as cited in James, 2001) states that “these problems may vary in scope depending on
the cultural and linguistic gap between the two (or more) languages concerned” (ibid.), whereas
Leppihalme (2011) supplements this statement by claiming that flaws or gaps in the translator’s own
cultural and encyclopedic knowledge are also the driven factors for the birth of these problems (p. 127).
Newmark (1988) further expands the previous statement and provides two kinds of areas for the
accumulation of difficulties with words: a) translator does not understand them; b) he or she finds them
difficult to translate (p. 5). This may be because of word’s “meaning is determined by its unusual
collocation or a reference elsewhere in the text”, and an attempt to grasp it is “unremitting and requires
imagination” (ibid.). It may also be because of that the referred item might be nonexistent or possess

different intertextual status in the cultural system of the readers of TT (Aixela, 1996, p. 58). With regard
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to the rendering of original author’s implied meaning, Ferdows (2014) asserts that the translator ought to
attempt to create the form of social interaction which gave birth to the original message, and by shaping
his or her own expression of the message in translation to his or her audience, should try to reflect the
author’s relationship to his subject matter and all the more to his audience (Equivalency section, para. 44).
So he or she will need to look for references of various kinds during the translation process and not forget
that his or her readers will also have not had such information (ibid). Braz also states that this problem of
translation is more cultural than linguistic and suggested “transmitting a reality in a culture different to
that of the SL” (Braz, 2006, p. 118 as cited in Bernardez, 2013, p. 314). Given that, it can be seen how
much of prolonged approach this is, and how much responsibility the translator has to take on. Thorough
knowledge of foreign language characteristics, its vocabulary, and grammar is not sufficient; a translator
should have knowledge of source-language culture on a competent level to one’s own before attempting to
link them together. Newmark (1988), however, claims that to have a “flair and feel” for one’s own culture
and language as well as “being able to write in that language dexterously, clearly, economically and
resourcefully in a competent manner is more important”. Ferdows (2014) supports Newmark’s opinion,
stating that all meaning, in principle, is conditioned in terms of each culture (Equivalency section, para.
44). With regards to this, Petrulioné (2013) claims that cultural concepts require the translators to increase
not only their linguistic, but cultural competence as well. After having absorbed immense quantities of
culture-specific ideas, interpretations, the translator can descend from the textual level to the syntactic and
finally to the word level which namely symbolises the problem of untranslatability, and start on his task —
the translation (Ricoeuro, 2010). Regarding all of this, it can be said that applying common sense would
allow to avoid errors, and more importantly to diminish this gap between the SL and the TL by
transmitting the implied meaning to the extent possible without causing too much of a burden on the text

structure which would make it clumsy and incoherent.

To put it briefly, there is no unified terminology for naming culture-specific material elements and
phenomena. However, the present paper employs the term realia, since it is the least lexically heavy. The
concept of this term defines names denoting extralinguistic phenomena and other cultural elements that
are specific to a particular culture and foreign to another. Translation causes cultural mixing and, thus,
realia penetrates into other cultures, but because of its distinctiveness it tends not to have equivalents in
other languages. However, in time realia may enter the TL in the form of fixed equivalents. Non-
equivalency results from the implicit meaning of realia, as words tend to mean more than what they

designate. Therefore the attempt to render realia brings forth unremitting difficulties and requires the
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specific solution, i.e. the choosing of a particular translation strategy, which is determined by translator’s

cultural knowledge and competence.
1.2. Classification of Realia

The ambiguous nature of realia can be also spotted in the amount of given different classifications.
Realia, or words with cultural-specific implications could respectively be classified into particular
categories which are tied to the elements that define the perception of culture and which were mentioned
in the previous part of the paper. Although, various scholars approach the concept of culture from
different perspective and underline different aspects on which their realia classification schemes are based
on, the criteria for classifying realia, in truth, do not differ significantly from each other. Moreover, there
is general agreement in that thorough classification is not possible (Leppihalme, 2011, p. 127), since not
all cases of realia can be assigned to certain categories. The following classifications serve as illustrations

of what types of realia there are in general.

Nedergaard-Larsen (1993) proposes four main categories of extralinguistic culture-bound

expression types, i.e. geography, history, society, culture, all further divided and subdivided:

» geography: mountains, rivers, meteorology (weather climate), biology (flora and fauna);

* history: buildings, (monuments, castles, etc.), events (wars, revolutions, flag days), people (well-
known historical persons);

» society: industrial level/economy (trade and industry, energy supply, etc.), social organisation
(defence, judicial system, police, prisons, local and central authorities), politics (state management,
ministries, electoral system, political parties, politicians, political organisations), social conditions,
groups, subcultures, living conditions, problems, and ways of life and customs, with the last
subcategory in its turn covering housing, transport, food, meals; clothing, articles for everyday use,
family relations;

» culture: religion (churches, rituals, morals, ministers, bishops, religious holidays, saints), education
(schools, colleges, universities, lines of education, exams), media (TV, radio, newspapers, magazines),
culture (leisure activities, museums, works of art, literature, authors, theatres), cinemas (actors,

musicians, idols, restaurants, hotels, nightclubs, cafés, sports, athletes) (p. 210-211).

The classification of Nedergaard-Larsen (1993) is comprised according to common geographical,
temporal, social and cultural aspects. For instance, the category of geography encompasses objects and
phenomena according to particular locations they are present in. The category of history includes items
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from different periods of time. Also this category is somewhat controversial, since in the previous part of
the paper it was mentioned that in time realia can be absorbed into foreing cultures and their languages.
The categories of society and culture respectively include items that are common in everyday life and
characteristic to a particular ethnicity. Moreover, this classification helps to form a clearer view in terms

of types of realia than the following classifications, for it is the most thorough.

In his work Newmark (1988) points out five areas (with sub-categories in each) where cultural

items are employed:

* ecology (which encompasses natural phenomena and formations of a particular region, such as flora,
fauna, winds, plains and hills, etc.);

* material culture (which comprises of various natural artefacts, food, clothes, houses and towns,
transport);

» social culture (which includes cultural aspects related to work and leisure);

* national organizations, customs, ideas, activities, procedures, and concepts (political, social, legal,
religious or artistic);

» gestures and habits. (p. 94-103)

The category of ecology in Newmark’s (1988) classification is similar to the category of geography in
other classifications. The category of culture he distinguishes into two parts, i.e. material and social. The
first part encompasses items that can be used in everyday life and are tangible, whereas the second
includes aspects related to work and leisure, and these can also be phenomena. The next category does not
have a definite name and appears to be a compilation of various different aspects into which the elements

of the last category could be grouped as well.
Bulgarian translators Vlahov and Florin (1980) group realia in such broad categories:

» geography: physical geography; geographic objects tied to man’s activity; endemic species;

» ethnography: everyday life; work; art and culture; ethnic characterizations; measures and money,
religion;

» politics and society: administrative-territorial divisions; settlements; organs and functions,
organizations, educational and cultural institutions; political and social life, movements; social,
religious phenomena,; titles, degrees, salutations; military realia;

» situational realia, language-independent elements: morals, values, mentality, behaviour, rules of
everyday life, superstitions, gestu