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Summary

Every mean of communication influences the addressee, but the significance lies in the channel
itself. The concept of media is now broader as ever because now not only technological but socio-
political context has to be correspondingly taken into consideration. Online social networking sites
(hereinafter as OSNss) are increasingly used as news’ channels, people now understand news sharing
through OSNs as a form of status seeking, socialization and information consumption.

Influencers, the outcome of OSNss, with their solid base of fans together with the potential of newest
technological gadgets and the conveniences of OSNs, garner a lot of attention from various
audiences and shall be considered as early adopters of new information who afterwards passes this
information to broader audiences and become the cause for society’s perception to change. OSNs
shall be considered as possible channels and mediums for panic to rise/spread, however, everything
depends on the input of the agent who uses OSNs. Under such specific circumstances as during the
COVID-19 crisis, it is relatively difficult to remain disinterested and to hold oneself aloof.

In general, panic is moderately easy to spread. By all means, everything depends on the input of the
agent who uses OSNs in order to deliver desirable message. Influencers shall be considered as main
triggers to encourage discussions and debates through which panic might start to spread. Even
though they are the ones who usually encounter disinformation and misrepresentations, the two-step
flow of communication is the channel where distortion of facts begins. The greatest danger is the
misuse of data because it is very easy to have one’s brain hijacked by parasitic ideas. The
replication of ideas might start panic on the grounds that one’s ideas easily become everybody’s
ideas. Thanks to all new technology a lot of ideas inevitably flow out into the world and a lot of
them are toxic and dangerous to those that have not developed the immunity. All should be alert to
this as in most cases it is impossible to consume information in a morally neutral perspective. Be
that as it may, social media influencers can be responsible for the construction of digital panic. The
aim of this paper is to examine how and to what extension this digital panic is spread by Facebook
influencers in Lithuania.
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Santrauka

Kiekvienas komunikacijos kanalas vienaip ar kitaip veikia jo adresata, taciau viskas priklauso nuo
pacio kanalo. Medijy savoka Siandien suprantama daug komplikuoCiau nei bet kada, kadangi
norint jas suprasti tenka pasitelkti ne tik humanitarinius bet ir socialinius-politinius mokslus.
Socialiniai tinklai tampa vis populiaresni ne vien dél jy pirminio tikslo, bet ir dél galimybés
susipazinti SU naujienomis, 0 socialiniy tinkly naudotojai supranta §j veiksmg kaip galimybg siekti
pripazinimo bei norint socializuotis.

LInfluenceriai®, socialiniy tinkly iSdava, kartu su savo sekéjais ir galimybe naudotis naujausiais
informaciniy technologijy jrankiais bei socialiniy tinkly galimybémis pritraukia daug démesio i$
Jvairiausiy Saltiniy ir turéty biti laikomi kaip pirminiai informacijos vartotojai, kurie, ja
perkvalifikavus, dalinasi su savo sekéjais ir turi galimybe pakeisti jy suvokima. Socialiniai tinklai
turéty biiti laitkomi palankia terpe skaitmeninei panikai sklisti, kadangi Sioje aplinkoje viskas
priklauso nuo socialiniy tinkly naudotojo. Esant ypatingoms aplinkybéms, kaip COVID-19 krizei,
socialiniy tinkly naudotojui itin sunku islikti SaliSkam ir susilaikyti nuo bet kokiy komentary apie
tokj svarby atvejj.

Panika sklinda labai greitai ir lengvai. Tiesa, viskas priklauso nuo to, kas naudojasi socialiniais
tinklais norédami perteikti tam tikrg Zinute. ,Influenceriai” turéty biti suvokiami kaip pirminiai
panikos sklaidos Saltiniai, kadangi jie turi galig vystyti diskusijg ir debatus, kuriy metu tam tikros
panikos uzuomazgos gali pasirodyti. Nors ,,influenceriai* ir yra pirmieji, kurie susiduria su galima
dezinformacija ir netikromis naujienomis, pats informacijos kanalas yra atsakingas uz galimybe¢
iSkraipyti informacijg. Didziausig pavojy informacijos dalybose kelia neteisingos interpretacijos,
kadangi parazitinés idéjos itin lengvai uzkariauja bet kurio mintis. Sios idéjos parazituoja ir kelia
panika, kadangi tokio pobiidzio mintys visuomet pritraukia daug démesio. Déka naujy
technologijy, naujienos sklinda daug greiciau, deja, bet dalis jy yra pavojingos ir gali padaryti
zalos tiems, kas nesugeba atskirti tikry naujieny nuo melagingy. Vartoti informacija ir islikti
neutraliam yra ne tik sudétinga, bet ir beveik nejmanoma. Socialiniy medijy ,,influenceriai® yra
atsakingi uz skaitmeninés panikos sklaida. Sio tyrimo tikslas yra nustatyti ar ,.influenceriai*
Facebook socialiniame tinkle Lietuvoje i§ tiesy gali skleisti skaitmening panikg ir jverinti jy
vaidmenj Siame procese.
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INTRODUCTION

Undoubtedly, with the emergence of digital technologies and new media channels the means of
social communication has changed tremendously. Technological development has brought some
major changes into everybody’s lives, both unfavourable and advantageous. For some time now,
one of the most extensively researched fields on the contemporary world from the perspective of
social sciences and the humanities, as well as philosophy, has been new media and its influence on
the transformation of communication and information spread. And for a good reason: while the
post-war Baby boomers’ generation might still be stuck to the traditional media consumption,
generations X and Y have come through vast transformations and now are characterized as heavy
social media users. With a smartphone in hand, one can be informed of latest events occurring
nearby and all around the globe in a flash. Due to the massive amount of information floating on
the Internet’s vastness it is rather crucial to learn how to decode the authenticity of online news
and narrow the sources. Being the most popular social media platform, Facebook has become a
new, faster and more convenient way to read the news online.

Even though various online news sites still remain one of the main sources and instruments to
cover latest events for society, the way of sharing news and the level of individual’s involvement
into such coverage has increased. Facebook enables people to share and comment on news faster,
in a more convenient way with the ability to tag others and do it all in real-time. With the
emergence of new social phenomenon, influencer community, which is employing significant
power over the perception of various brands, companies, lifestyles, etc., now these people tend to
make their mark on public opinion formation and media agenda setting. In other words,
contemporary society with its major issue, lack of time, tends to rather borrow someone else’s
opinion or try to enter into dispute. The dangers of social media have been discussed extensively
(at least in worldwide academic discourse), however, due to its fast changing nature, new threats
occur every day and in the context of panic spread on social media lots still have to be discussed.

News agencies and tabloids together with television and news sites still tend to be main tools to
cover latest news; although this might be true, the popularity of social networks and its influence
on news spread also have a major impact. As the phenomenon of influencers on Facebook has not
received enough attention, especially in Lithuanian academic discourse, it is crucial to open this
topic and broaden the research on all the advantages and dangers that it might stimulate. Anyhow,
this paper tends to focus on the relation between Facebook influencers and their impact on
followers, i.e. how effective is their influence on news spreading among their followers
concerning the case of coronavirus (hereinafter as COVID-19).

All the newest social issues tend to gather considerable amount of attention. A field that shall be
researched in more depth at this instance is the response and feedback of the society to this kind of
news online. This paper shall be considered as an opening point for the evaluation of social
communication and the spread of panics in perspective of Facebook and its active agents:
influencers. As society tends to escalate all what it sees on social networks, there is no doubt that
the hottest topic this year, coronavirus, otherwise known as COVID-19, draws a lot of public’s
attention. Thus, it is particularly relevant to analyse how people react to such emergency event
and what is the main trigger to cause such panic that is acknowledged happening in Lithuania and



around the globe. And who is to be blame for: society, media or social networks? This is the
question to be answered.

As similar studies concerning social media platforms and influencers in relation to news sharing in
Lithuanian haven’t been conducted, the novelty of this work is rather self-evident. On the other
hand, several researches, trying to open the discourse on social media influencers or social media
impact on spreading panic, were conducted; however, Facebook influencers and their impact on
digital panic construction has not been evaluated yet. As this is unquestionably new field of
research, this paper shall be understood as a possible foundation for future developments.
Questions to be answered shall be considered as an anchor for future and nowadays generations in
relation to restrain sanity and wisdom of self-consciousness in the presence of worldwide
phenomenon-event having real threat for the entire globe. COVID-19 is a very fresh case;
nonetheless, the effect that it caused worldwide is hard to miss. Panic arouses within all social
groups and it is only a matter of time and handling when it is to become nationwide hysteria.

The main aim of this paper is to analyse the role of Facebook influencers in opinion formation
and panic spread on this social media channel in scope of virus COVID-19 coverage in Lithuania.
To achieve this aim the objectives are as follows:

1. collect, analyse and synthesise academic explorations and theories previously conducted on
social media, panic spread through new media channels and influencers;

2. analyse collected data in order to determine whether and what affect Lithuanian influencers
have on panic spread in regard to COVID-19 case;

3. draw philosophical conclusions on the situation.

The subject of this paper is the posts of the most well-known influencers in Lithuania on
Facebook and backward reaction of their followers, i. e. comments, friend’s tags, sharing, etc.

Methods to be implemented in this paper are rather traditional: qualitative, i.e. ethnographic and
case study; quantitative, i.e. correlation and causal-comparative.



1. THEORETICAL BACKGROUND AND LITERATURE REVIEW

The world of today is fast changing and contemporary, one has to be very well aware of the
transformation that humankind undergoes. The new information society pays significant attention
to speed and is rather constrained within a tyranny of the moment, as T. H. Eriksen said (Eriksen,
2001). As he describes, in this information society everything is about information technologies
which form the ways people manufacture, communicate and live. The time seems to be flying so
fast that it became a necessity to reach someone/something and be reachable 24/7. Methods of
communication and information consumption fluctuate constantly. Fundamental factors triggering
such changes are new media and its constituents. Thus, it is mandatory to analyse the theoretical
background and try to answer the most important questions information society confronts when in
relationship with new media and its consequences.

1.1.New media

Digital culture is an organic body that is constantly under transformation. New media as a crucial
element of digital culture is now at its peak. It is a universal social institution which technologies
are now unable to stop and which has stimulated some evolutionary processes: postmodernism,
intensive globalisation, information era, diminishing geopolitics, etc. It is a major part of techno
culture and represents the collision of old media and the computer. New media shall be considered
as social practices and means for people to communicate and express themselves. In this constant
abutment with electronic media, there is no astonishment that communication, engaged with
media, drags the attention of not only social but humanitarian sciences as well. Thus, before
taking into consideration and evaluating everything that new media gave the humandkind, it is
mandatory to analyse what was the starting point for new media to evolve and how this notion
changed throughout the ages.

New media are best comprehended and characterized in concordance with other forms of culture
and in line with historical perspective. As industrial revolution and its means of manufacturing are
bound with modernism, digital culture and new media are with postmodernism. The contemporary
society, without any doubt, shall be understood in the scope of new information technologies,
globalising markets and every other aftermath connected with processes of developed production.
If taking Marxism theory, that the ideas of the ruling class are the ruling ideas, into consideration,
then it has to be very well understood how moving from manufacturing to services and into
consumer society affected how the attention from what is encoded into the message and what
were the intentions of the sender now refocuses on how that message is understood by the
addressee.

The theoretical approach to new media is rather hard to develop and can surely never be
definitive. However, one of the most important believes of this postmodern world is that the very
essence of the message, its aim, is uncapturable (Creeber & Martin, 2009). New media enable
humanity to live in this multicultural and transnational, in Marshall McLuhan’s words, global
village. Even if it offers endless communication on one hand, on the other it also narrows the
number of choices on how one want to educate oneself about the surrounding world. People are
no longer seeking universal truth and understand it as a waste of now very precious time. Thus, it
becomes much more difficult to distinguish between fabricated illusions and the real, important
news.
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There are an adequate number of studies on communication and media proposed. However, hardly
any research is done without mentioning Marshall McLuhan. McLuhan became a revolutionary
symbol of audio-visual technologies after his ground-breaking postulate ‘medium is the message’
(McLuhan, 2003). Media, according to him, shall be first and foremost seen as the extensions of
human himself. The very essence of media is not its message to be transmitted, but rather the
manner how it is being delivered. After receiving a certain message something in our minds
changes and, thus, implicates how we behave. Hence, the significance of the message is the
alternation of behaviour. McLuhan understands media as an infinite range of artefacts, whether it
is some electric device, book, photography, etc. Every mean of communication influences the
addressee; however, the message itself is not the major concern, the significance lies in the
channel itself as media is the medium or, in other words, the surrounding, an active gap between
the sender and the addressee. Henceforth, when analysing social media’s impact on society, the
medium itself has to be very well considered.

As McLuhan understands almost all forms of communication as a medium, he also recognizes
technologies as a trigger to cause addiction (ibid.). The problem that lies between this thought is
not the technology conquering the world, but to what degree society lets technology to affect
itself. Such notion has never been truer as today. Changes people witness every day suggest that
McLuhan was right even back in the days. Technologies drive all into this bizarre drug morass as
after enabling one sense, all the others stop functioning. It seems that technologies are taking
away the ability for people to act. The urge for laziness causes may problems in people’s lives and
has a number of crucial negative impacts, one of them is being over-reliant upon modern
technologies.

Even though there have been several attempts to criticize McLuhanian ideas, those do not grasp
the main essence of his statements, as the majority of early and latter critics confide in
misunderstanding of what McLuhan was arguing (Keynote & Meyrowitz, 2001). The number of
researches done sustaining his philosophy, on the other hand, is considerable. In order to update
McLuhan’s findings, J. D. Bolter and R. Grusin in their “Remediation: Understanding New
Media“ states that digitalization is not some kind of revolution. As the transformation of media is
more to deal with outer changes and the basic functions stays intact, the importance of this change
is about the need for media to reinvent itself in the urge for immediacy (Bolter & Grusin, 1999).
Along these lines it has to be once more agreed that the impact of new media and social media on
people has to do with the way one understand and interact with technologies. The Internet and all
new gadgets used to consume information are now to be considered as a part of the events
rumoured around.

While it was obligatory to mention M. McLuhan when speaking about new media, the focus of
this theoretical research must be narrowed in the sense of how new media is understood by the
majority. In perpetuation with McLuhan, Lev Manovich tries to explain and amplify the popular
definition of new media, i. e. that it basically is all possible ways of information spread if only
computer is used for this distribution and exhibition. As new media is to be understood as the
translation of the old media using numerical data, then the computer (nowadays together with
smart phones, watches, tablets and other smart gadgets) not only changes the media but also the
identity of the technology itself. Nevertheless, according to Manovich, this kind of understanding
of computerization effects on culture is too restricting (Manovich, 2001). Back at the very
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beginning of the 21st century, it was already cut clear that this revolution of new media is to
become profound and far more reaching than all previous ones with initial effects already to be
witnessed back then.

In elaboration to the notion of new media, Manovich coined five major principles media has to
correspond in order to be called new: numerical representation, modularity, automation,
variability, and transcoding (ibid.). Regardless, these principles are not going to be explained in
detail and only put in a nutshell, on the grounds that humanities shall not analyse media
empirically, but to treat it as a profound transformation of culture. All principles of new media are
to deal with its digital nature, which is defined by digital codes, fractional structure and ability to
become programmable. On these grounds it can be concluded that Manovich realizes new media
as technology itself and vice versa. While others tend to think that new media are something that
computers or other devices enable, these technologies shall be perceived as a part of humanity.
And, slowly but inevitably, claiming its right to exist.

Notwithstanding the fact that “The Language of New Media” is one of the most cited works on
the topic of new media, Manovich lacks some deeper elaborations on the topic, but it is more due
to the fact that the book came out in times of the first generation of the Internet culture. After Web
2.0 revolution and ground-breaking social changes, theoretical background once more has to be
revised and updated. Second generation internet has opened the opportunity for people to
metamorphose from users to producers. Most compelling evidence to such change is the
emergence of online social networking sites, sharing platforms, blogs, wiki worlds, etc. At the
same time this transformation into producer has triggered far more reaching concerns: it
endangered the Internet to become a junkyard with very slight possibility to access significant and
desired information. Web 2.0 revolution created an environment suitable for cooperation, sharing,
feeling a part of community outside the perception of the usual organization; proved access to
media, which culture entered into transition (Lister et al., 2009). The twenty-first-century media
market and logic requires dynamics and qualitative difference. In order to fulfil these requirements
a series of technological shifts and practices widespread.

With humanity no longer able to keep up and progress with technologies, the word ‘new’ creates
this conceptual dilemma when one is uncertain of what shall be labelled as truly new. Kember and
Zylinska put considerable efforts on trying to navigate out of this confusion of what new media
truly is. With reference to Heidegger and Stiegler, they try to reshape the popular notion that new
media is an assemblage of individual components and objects to understanding media in terms of
mediation processes (Kember & Zylinska, 2012). They explain mediation as the life itself whereas
a person and technology shall be considered as kind of a hybrid. In other words, media has to be
explained not as something at user’s disposal, but as some organic collision of human and
technology in the scope of how both agents interact.

In the same fashion, Kember and Zylinska also criticize the ideas of Bolter and Grusin on
remediation. They claim that even though the attention to early media forms was paid, the concept
of remediation itself has dealt with changes and continuity of media rather than what the outcomes
of new technologies really are (ibid.). From this perspective, it must be acknowledged that the
major disadvantage of remediation theory is that it was built upon the idea of history as genealogy
and thus recognizes changes as consequences of knowledge systems during the times and not as
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evolution and progression of events themselves. If the term mediation (and remediation) means
‘being and emerging with’ technologies, media has to be understood in a likewise manner, taking
into consideration that human and media are integrally related, and this ‘newness’ is and always
shall be connected with impermanence nature of constantly changing environment that we all live
in.

One more decade passed, and now it seems that media studies have reached a specific point when
it is beyond the bounds of possibility to develop academic works exclusively on media, debating
the dichotomies between new vs. old, digital vs. analogue, etc. Now it seems that the majority of
scholars refer back to McLuhan once again. The idea to treat media as extensions of humans has
never been truer as today. Contemporary society asks questions that are no longer to be answered
with concentrated theories that are developed within the field of media and communication.
Classic theories are unable to provide satisfactory explanations. What people witness today might
be recognized as an epistemological change. Be that as it may, one of crucial artefacts of this
digital world is data. It gave the ability to make sense of the world in a way that has never came
along before, i. e. media is now placed at the very centre of all today’s institutions, activities and
accelerate transformations not only being in collision/interdependency with humanity but also
because of the media’s own internal logic (Couldry & Hepp, 2018). Provided this consideration,
this paper fails to achieve one of its goals: to analyse the characteristics of new media and
simplify it to a degree new media to be outlined in two sentences. There are more advanced ways
in how new media can be theoretically grasped, but now the socio-political context has to be taken
into consideration.

1.2.Mediatization

As long as scholars are still struggling to opt what new media in the post-humanist world is, the
emerging importance of speed is understood as a key element. Coined by Paul Virilio the term
dromology, in other words a science about the speed, has changed the way people look at this
problem from the perspective of phenomenology. Human experience has transformed
fundamentally because of the emergence and progress of new technologies. Of one nature might
be the speed that society is constantly under pressure when living its life; of another’s is the speed
of new media. This speed is of the information flow. And this speed has changed how people
understand the environment they live in.

Even back in the day N. K. Hayles grasped it right: post-humanism begins when information over-
dominates the substance, i. e. the central category is information and human becomes only a part
of this informational process, as an embodiment of information, when body becomes a data-made
flesh (Hayles, 1999). This postulation very much reminds the main ideas mediatization theory has
to suggest: media shapes various processes and, mainly, the society through various mediums. As
the scope of this paper is how and to what extent new media stimulate specific outcomes on the
society and how processes of communication affect humans, this shift in media research has to be
taken into consideration.

Mediatization is a key theoretical concept for contemporary media research and nowadays is
inseparable from communication and other theories. Some general uses and early references reach
back even McLuhanian tradition of medium theory, however more elaborate researches have been
carried out only in recent years. There have been several attempts across different academic
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traditions to define what mediatization is but only after applying more general approach, the
essence was encapsulated. Summing up the situation that merely any institution can now be
understood without bearing media in mind, Lundby takes an important step to eventually suggest
up-to-date reflection on mediatization by merging various research fields into one theory capable
of handling and realizing the enormous power of media. According to him, mediatization is a
theory understanding that human beings and not technology itself are responsible for this
development and it generally is the analysis of the interrelation between transformations in media
and communication, culture and society (Lundby, 2009). As mediatization refers to societal
changes in this modern world, it encompasses families, organizations, networks, institutions and
almost everything around us. If society wants to be more in control on what is happening, the first
step is to understand the main principles of this process.

In order to portray to what extent mediatization has affected the world, Lundby sums it all. It
begins to appear that society today constructs its life around technologies (Lundby, 2009). Might
this change be inevitable, the human kind has to become very well aware of it. People have to
understand this social and cultural reality with all its consequences. Newest technological devices
enable people to be online and in the network 24/7, thus it affects work, leisure, family, politics,
culture and almost everything else. The way people communicate with the world is all about this
long-term, historical process. Figure 1, introduced below, portrays the main idea presented by
Lundby.

Mediatized forms of social and cultural life:
The relevance of media for everyday life, work and leisure, for social relations,
groups and identity, enterprises and institutions, politics and economy,
socialization, culture and society

Mediated communication:

Three main forms, classified according to whom a person communicates:
mediated interpersonal communication, interactive communication,
communication as production/reception of standardized content
(mass communication)

Communication as the basic human practice:
Face-to-face, gestures and language

Fig 1. Mediatized processes and social constructions (Landby, 2009)

The process of mediatization has accompanied the society through its whole history, but only after
some rather recent successful attempts to understand the very meaning of this multifaceted
concept and all the processes within, the notion of mediatization is now close to be
understandable. Equally important and worth to be mentioned are the works of Nick Couldry,
Andreas Hepp and Friedrich Krotz. In their editorial to a special issue “Conceptualizing
mediation: Contexts, traditions, argument” in Communication Theory (vol. 23), Couldry and
Hepp point out that mediatization reflects how mediation processes with its consequences changed
in relation to the use of different emerging types of media. When the term ‘mediation’ describes
fundamental changes in the development of communication, i. e. communication is being changed
by technologically-based infrastructures of distribution and conveyance of media, mediatization
focuses more specifically on capacities and functions of particular media in the processes of
societal changes (Couldry & Hepp, 2013). For the most part, this suggested definition seems
relatively basic and furthermore in the issue is elaborated from the perspectives of different
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scholars with some wider implications, yet, for the sake of this paper, suggested conceptualization
shall be considered as appropriate and equitable.

Understanding mediatization as a long-term, complex process that accompanies human
development, Krotz suggests the following definition by stating that mediatization is a ‘mover of
modernity and post-modernity’ because it is a theoretical approach of historical and current
societal developments in relation to communicative media developments. As he calls it a historical
development dating the ages of the invention of human communication, this theory of
mediatization suggests that people, by the use of technology, influence the emergence of various
media channels and because of that communication is open to be transformed and modified
(Krotz, 2014). On the basis of suggested considerations, Krotz outlines three branches of which
mediatization research should consist: actual, historical and integrative/critical mediatization
research. The latest appear to be of most importance for this paper as it shall portray a perspective
that understands mediatization as a long-term, complex meta process in the capitalistic society. By
the use of this groundwork one might start asking important questions regarding alienation,
exploitation, new forms of control and how these new forms of media related communication in
post-modern society differ from all what up to this point in history seemed well understandable.

As mediatization problem has become distinctive and raising more questions than answering,
numerous researches, works, books had been devoted to the subject. Obviously, a critique of such
theory came into light. The main reason for that was a variety and multiplicity of researches and
perspectives used in such projects because there were too much of methodologies and ideas of
other social and human sciences. Ampuja et al. for example, suggests that there are ‘strong’ and
‘weak’ forms of mediatization (Ampuja et al., 2014):

e The strong form of mediatization is the argument that media have penetrated into
nowadays society to such a degree that now is considered to be a “part of the very fabric of
culture” (Hepp et al., 2010, p. 223) and shall not be considered as being ‘outside’ society and just
exercising some influence, but as a part of it and this new condition is the mediatization of society
in terms of ‘media logic’ (Ampuja et al., 2014). Generally, in A Dictionary of Media &
Communication (2 ed.), media logic is understood as “the dominant processes, established
routines, and standardized formats which frame and shape the production of mass-media content,
especially its representation or construction of reality, and its manufacture of news®, deffinition
borrowed from Altheide and Snow (Chandler & Munday, 2016). Provided this logic, various
social institutions have become undoubtedly depenedent on the media and have to follow the
logic. In this strong mediatization theory, everything happens in a linear process, because the
content transmitted through the media is regulated by ‘media logic’ and not political or any other
(Stromback & Esser, 2009). Media gain the autonomy over all social institutions and dictates its
own rules. The critique of this media logic is that society is understood and considered to be an
easy pray and very easy to be manipulated (Couldry, 2012). The most important concern lying
underneath this critique is that humanity becomes more and more inadequate and easy to get,
seduce or deceive. The awareness of what people are consuming through the media has to be very
heightened;

e The weak form of mediatization is understood in relation to other processes in
societal and cultural enironments and treated as a meta-process. The common element in the
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arguments about this theory from various representatives is that mediatization is understood as
historical tranformation affecting how people work and live in different social and cultural
surroundings (Ampuja et al., 2014). These are the same McLuhanian ideas, which treat this
process among others in historical perspective. Bestowing on Ampuja et al. and their reasearch of
previous theoretical backgrounds, the concept of mediatization from the perspective of ‘weak
form’ mediatization is about the increasing spread of various kinds of technical communication
media and thus it is analysed from so many different theoretical perspectives that it might bear no
relation to the idea that media is autonomous and is the main cause for such spread. Therefore,
media loses its self-governance because this approach in media theory is not specific enough and
the world is not seemed as media-centered as in the strong form of mediatization.

In his most recent work Hepp talks about ‘deep mediatization’. As technology progress so are
media and all what has already been delivered needs to be updated. The reason for this necessary
shift is our digital world. Due to the reason that mediatization is no longer understood as linear
process, it occurs in different shapes of major changes to media environment (Hepp, 2020). Deep
mediatization can help to understand what is going on with society today. According to Hepp,
‘deep mediatization’ is about various practices of different actors who are embroiled within digital
media and its infrastructures. Many societal domains are constructed by media and this is
inevitable. To explain deep mediatization, Hepp uses the term ‘recursivity’ which indicates that
rules are reapplied to the object that generated them, i. e. rules regarding how something should
change are recorded into digital algorithms, these algorithms are reapplied to the social
phenomena that the data was collected on, thus these algorithms determine the transformation of
social phenomena. Deep mediatization is a very contradictory meta-process of this transformation
and whether it is for the better is up to the humanity and its consciousness of media usage in
various communication environments, especially digitalized online spaces.

All things considered, nowadays media are mostly used to shape various political communications
and thus are taking a big role in shaping the opinion-building-process. Whether mediatization is
understood from a historical perspective as a part of numerous changes in economy, industry,
globalization, etc., or as a key mover of changes the humanity is witnessing now, the awareness is
high, yet more academics have to cooperate in order to deliver a sufficient theory comprising all
the dangers that media pass onto people and explain what measures have to be taken if one does
not want to be manipulated and overwhelmed by technologies.

1.3.0nline social networks: how it works and why?

The Internet has changed everyday life entirely and spawned various types of information sharing
platforms. Online social networks have turned into extremely popular social phenomenon the
absolute majority of digital society is almost unable to survive without. They are understood as a
web-based environment for virtual communities dedicated for interaction on particular subjects or
just to spend time ‘together’. Web 2.0 revolution is characterized by emerging active participation
of the Internet users, i. e. now these users transform into authors. Various information filtering
tools have been created and the times when only the best contents were transmitted are now the
past because there are almost no restrictions on current information flow. For the most part, online
social networks became the perfect medium for a versatile sharing of information.
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Online social networking sites (hereinafter as OSNs) is rather recent social and cultural
phenomenon but has already been on the scope of many scholars and philosophers. The concept
dates back even to 1960s, however it came into brighter light only after the emergence of the
Internet. With regard to the objectives and the main aim of this paper, OSNs are going to be
analysed just from some specific theoretical angles. OSNs are usually used for self-disclosure
while providing personal information about tastes, interests, activities, etc. and communicate
news. Knowledge/news sharing and influence spread in OSNs are just some of many more major
concerns regarding the dangers of online societies but also deserving further analysis.

In order to explain the choice, use, adoption and acceptance of new media technology through the
perspective of OSNs several attempts have been made, but the most fitting theory to understand
why people continue to use various OSNs sites and why certain media behaviour occurs is the
Uses and Gratifications (U&G) theory. This theory explains psychological and social antecedents
and behaviour changes of media consumption. It presupposes that people choose to use specific
media in order to satisfy specific needs, e. g. information consumption, entertainment, escape
from the reality, social interaction, etc. (Diddi & LaRose, 2006). In order to achieve gratification
people become the active users of specific media that meet their requests. OSNs have contributed
and changed this traditional theory by expanding the range of needs, i. e. the gratification of OSNs
use is similar because its users seek for socialization, entertainment, self-revealing and
knowledge/information consuming and sharing (Raacke & Bonds-Raacke, 2008). Sharing news in
various social media platforms is now connected with status seeking, socializing and information
consumption (Lee & Ma, 2012). To be informed and know everything that is happening outside
people usual boundaries is very important in this information society because the creation,
distribution and use of information are not only cultural but also political and economic activities.
Sharing general information and news about events, trends and business are major benefits of
OSNs.

While there are no doubts about OSNs usage differences (e. g. access) in the third-world and
developed countries, although even this gap is sealing little by little, the behaviour of men and
women in these online settings is also revealed to be unlike. Psychological differences between
two sexes are embedded so deep that even the tendencies of OSNs use vary. Sex differences
which derived from social construction and societal role expectations likewise influence the
consumption of information through OSNs. Krasnova et al. performed analysis to reveal such
differences and the results showed that there are many various determinants defining satisfaction
and intentions of female and male of OSNSs, including the consumption of general news. While
women mostly seek for connection, maintenance of close ties and try to get access to social
information on others and these are the main stimulus to continuously use OSNs, men, on the
other hand, are motivated by the ability to gain information of general nature (Krasnova et al.,
2017). Even though the study shows that intentions to use OSNs for men and women can be
differentially promoted and information consumption is one of the determinants, this phenomenon
is worth mentioning. However the role of gender difference in this paper it is not going to be taken
into consideration.

The most important outcome of using OSNs is the change in behaviour or attitude of the
individual. A theory in help to determine such changes is called a social influence theory
presented by Herbert C. Kelman and dates back even to 1958. As reported by Kelman, actions and
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behaviours of individuals are influenced through three processes: compliance, identification and
internalization (Kelman, 1958). Compliance occurs when an individual allows being influenced in
order to gain some kind of reward or to avoid punishment, i. e. adopted influence turns into
satisfaction. ldentification occurs when an individual allows being influenced because he wants to
make or maintain relationship he is/would be satisfied about with another individual or a group.
Internalization occurs frequently in any community and refers to the adoption of common, mutual
interests and opinions in order to meet idealized shared goals. These constituents are sometimes
referred to as social identity, subjective norm and group norm, respectively (Zhou, 2011). Though
this theory might seem rather outdated, despite this it can be used in the analysis of OSNs since all
three processes are still very much in use.

Social ties between users of OSNs shall be considered as the most important factor in shaping
users’ behaviour and wielding influence. There are many studies on correlation between social
affiliations and user actions; however the sources of such correlation usually are left
undetermined. Anagnostopoulos et al. categorize it into three types: influence, homophily and
environment (Anagnostopoulos et al., 2008). Influence is understood in its usual terms, i. e. a
specific action is triggered by one of the friends. Influence can be done through setting an
example, informing about something or increasing the value of some specific action. Homophily
means that people are more into become friends with others similar to them, i. e. some common
interest might trigger to perform similar actions. This phenomenon is very pervasive. The third
type is environment, also known as confounding, and means that various external factors are the
reason for correlation between the events and individuals, i. e. people who are located close to
each other are more likely to act in a similar manner. In order to understand how OSNs work it is
practically important to identify the sources of the correlations in the presence of social influence.
This might be in great help for viral marketing and other purposes.

Mediation through modern technological gadgets allows reaching and influencing wider audiences
instantly. The reach of individuals that people are connected with in OSNs is instant and almost
effortless, not even mentioning the possibility to spread the information even further when people
share it with their ‘friends’ and they re-share it with theirs, thus the spread of influence increases
considerably. In addition, information sharing can be done synchronously together with real time
feedback that enables people to adapt influence strategies rapidly (Subramani & Rajagopalan,
2003). Because of these features OSNs include, users have to be very careful about information
they consume, because the ability to influence large audiences with minimal efforts seems very
much appealing to those who seek to be in control.

1.3.1.News use and sharing on social media

In recent years methods employed in understanding how people keep up with the latest news
about what is going around the globe have changed dramatically. The majority of adults use social
media and OSNSs in order to get the latest news and keep up to date, e. g. about two-thirds of
Americans do so. According to the research carried out by Matsa and Shearer, 20% of Americans
get news on social media often, 27% sometimes and 21% hardly ever. Concerning Facebook, 67%
of its adult users get news on site and the rest just use the site according to Shearer and Matsa,
2018". In comparison to data of 2016 this tendency has reinforced according to Gottfried and

! Pew Research Center, September, 2018, “News Use Across Social Media Platforms 2018
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Shearer, 2016 Because of this ‘tyranny of the moment’ people are struggling to find the most
suitable ways to consume latest information about recent events and social media comes into
favour. As more people lack time to search information on news sites, OSNs seem to be the best
alternative to the fastest way for information consuming. In times of specific global shock this
constant information flow is completely necessary and people tend to trust social media the best
for informing them.

Similar to the theory discussed above, U&G, news-sharing behaviour is well embedded in the
theoretical framework of a Theory of Reasoned Action (hereinafter as TRA). Whilst U&G theory
was frequently applied in researches concentrating on news sharing/OSNs and it analyses
behavioural intentions, TRA can be in more help to dig deeper into the primary motives of news-
sharing behaviour. TRA was developed by Fishbein and Ajzen and presupposes that people make
rational decisions whether to engage in certain behaviour which is driven by behavioural
intentions (Fishbein & Ajzen, 1975). In other words, according to TRA, the behavioural intention
is regulated by the attitude toward the behaviour and the subjective norms linked with the
behaviour. This behaviour is defined by the perceived social pressure whether or not the person
shall engage in behaviour. To predict behaviour, subjective norms, intention and attitude are taken
into consideration. Thus, it can be assumed that these subjective norms and news-sharing attitudes
advance a positive influence on news-sharing intention and sharing behaviour. Karnowski et al.
applied TRA and carried out a research to base this hypothesis and the results revealed that
subjective norms have modest positive influence on news-sharing intention, while news-sharing
attitude have a tremendous positive influence on news-sharing intention (Karnowski et al., 2018).
As many other similar studies, this in addition affirmed that information seeking and socializing
motives are universal for media/OSNs use. News sharing is usually explained by rational choice
logic driven by these two universal motives.

The urge to participate in sharing news today becomes a commonplace. Existing OSNs make this
procedure very simple and the structure of networks within allow seamless discussions and
dissemination of most recent information. All OSNs users are now the ‘producers’ of news (Bruns
& Highfield, 2012). The quotation marks here refer to the fact that people are now neither just the
users nor producers of news. It is a hybrid role and the contributions made by the individual who
decides to share some news may have combined impact, depending on the reaction of message’s
receiver (ibid.). The first research to analyse news sharing on Facebook revealed that already in
2011 about nearly half, 49 % of Facebook users shared information through links and news made
up 21 % of all shared links (Baresch et al., 2011). This is where the spread of influence starts as
people by sharing news make it personally relevant to all those who are in their social network
and this phenomenon increases motivation and persuasion regarding the news shared by others
than by just consuming information directly from online news sites. Oeldorf-Hirsch and Sundar
carried out a research about the effects of sharing news stories on Facebook and found out that
four elements of Facebook seem crucial for involving others into news content: wall, likes, tags
and comments (Oeldorf-Hirsch & Sundar, 2015). They concluded that the interface features that
allow others to respond are very important, i. e. when you share a piece of news on your wall
instead of sending it in a private message, people are able to comment on that post, tag friends and
this stimulates their endorsement, have significant influence on one’s interest and involvement.

2 Pew Research Center, May, 2016, “News Use Across Social Media Platforms 2016”
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These convenient features of Facebook (and other OSNs alike) play a key role in the spread of
influence online.

All the motivations for news sharing discussed above might be presumed as microlevel, because
they only explain why people do so and not what kind of news get shared the most. Bright, on the
other hand, tries to explain variation in aggregate social news sharing outcomes based on
macrolevel motivations. He concludes with four findings on why some news articles are shared
more often than others, i. e. 1. Story has to be important; 2. Specific topics gather more attention;
3. Social networks differ by its type, thus the news being shared also differ; 4. Some topics are
worth reading but not sharing (Bright, 2016). One of the most important factors is the topic of
news piece. News to be shared the most are about social welfare, science, technology, economics,
energy, defence, etc. As the majority of people are concerned about these topics, people tend to
spread the news on these topics more. Top categories of news worth sharing and readership are
portrayed below in Figure 2. The most important outcome of this research is that story’s
importance is at major concern and it highly influences the agenda-setting in the digital era.
Concerning the object of this paper’s empirical research, it has to be noted, that one specific major
societal tragedy might encompass several topics and thus be spread much broader than any
specific one event related topic.
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Fig 2. Sharing and readership scores for different topic categories (Bright, 2016)

The ability to share news on OSNs with only a minimum of effort gave the grounds for a new
theoretical term: shareworthiness. In journalistic practice the term newsworthiness has been
frequently applied. However, in consideration to OSNs and this digital era the departure from this
concept is inevitable and necessary. Due to the reason that news selection and production have
developed significantly, the importance to understand how news flow in this century is of high
importance. Trilling et al. have enlisted some factors that might increase shareworthiness of
news: cultural distance, geographical distance, negativity, positivity, conflict, human interest and
exclusiveness (Trilling et al., 2016). And according to them, shareworthiness is understood as
shareworthiness of journalistic content. Usually people share the news about sports, domestic
issues, however relevant issues drag all the attention and it can be logically explained. In order to
explain the shareworthiness not only the topic has to be taken into consideration, but also the
characteristics on an individual, i. e. needs, interests, perceptions, etc. All these factors might help
to understand sharing behaviours and motives.
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Another theory which comes into help for understanding digital sharing is an emotional
broadcaster theory (hereinafter as EBT). EBT was advanced by Harber and Cohen in 2005 and
states that people have inner urge to share experiences with others. News sharing, especially the
stories on emotional topics, fulfils the need for sharing (Harber & Cohen, 2005). As it can be
anticipated, content triggering emotions is re-shared more often. People tend to pass the news that
they feel more emotionally attached to, i. e. they feel anger, happiness, awe or other more intense
emotions about specific news and feel the strong need to pass this information further and discuss
the event with others. This theory in concordance to all others mentioned above just proves the
famous Aristotle’s aphorism that humans are by nature social animals and are naturally oriented
towards others. OSNs are just another advanced platform dedicated to fulfil this deeply imbedded
need.

In concordance with theories already mentioned, Diffusion of Innovations Theory (hereinafter as
DOI) as well comes in favour in order to explain how news are channelled through OSNs. As
news are characterized as timely and novel, they are considered to be an innovation. Based on the
theory, the diffusion process is influenced by three main clusters of variables: 1. individual
influence: the rate and extent of diffusion is influenced by individual differences of the sharers of
this innovation, i. e. some can be viewed as opinion leaders, who are early adopters of the news
and some can be viewed as opinion seekers, who are late adopters of the news and the news
sharing behaviours of these two groups naturally are different; 2. diffusion networks: features of
the diffusion network, i. e. being a member of some specific OSNs affects actual behaviour or
understanding and learning or knowledge advancement emerges when some topic is shared in a
community; 3. news attributes: the characteristics of the innovation itself also shall be considered
important, because the features of innovations influence behaviours and attitudes of individuals,
thus the attributes of news also have an impact on the news sharing process (Rogers, 2003).
Through the lens of DOI, Long Ma et al. carried out a research focusing on news sharing in social
media and discovered that main factors in shaping news sharing in social networks are opinion
leadership, tie strength and news preference (Long et al., 2014). DOI theory is viable and
applicable to explain the sharing of news via social media. On the other hand, it seems as well
similar to previously mentioned theories.

Characteristics and features of OSNs help for it to become convenient platforms for news sharing
and consumption and this tendency seems to be reinforcing and changing the motives of social
media use. TRA, which presupposes that the behaviour of news sharing is defined by the
perceived social pressure, the urge for socialization and information seeking, EBT, which states
that emotions to be awakened by a piece of news is the major trigger for news sharing, DOI
theory, which states that individual characteristics, features of networks and news attributes
outline news sharing, together with all other factors mentioned in this subsection communicate
rather the same message, i. e. how news are shared and consumed on OSNs mainly depend on
individual’s characteristics, environment and the urge to fulfil the needs of socialization. News
sharing tends to become more and more important in this information society that everyone is a
part of. The need to be informed about most recent events, etc. 24/7 turns into some major
necessity and, because of this urge, people need to understand how humanity reached this point
and what are the characteristics of this information and knowledge society.
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1.3.2.Information seeking society

Technological determinists believe that everything around the world is now determined by
technologies. Technological revolution, mostly concentrating on information technologies, laid
the grounds for changes in society that it experience today. The Internet became the centre of
these changes and a new phenomenon emerged: the network society. Manuel Castells became
very influential in this regard after publishing his book “The Rise of the Network Society”. After
technological revolution, the economics of the globe became interdependent and global economy
came into focus. With transformations in women rights, gender philosophy, etc. some fragmental
social movements began. In concordance with Castells, the essence of sociology is identity. It is
crucial to understand technologies through the lenses of sociology and keep in mind that this
identity is critical in this vast network of consumers’ society (Castells, 2005). The effects of
technological change on mass media culture are major and now this consumption and sharing of
information determines our lives. Thus it is very important to understand how it works and try to
understand the essence of identity and do not lose it.

Information society is mainly described with reference to newness. There are many studies and
theories on information society, however, it all can be comprised and explained from five different
theoretical angles: technological, economical, professional, spatial and cultural (Webster, 2006).
From technological perspective, technologies are understood as the main cause for the emergence
of information society. Economical perspective emphasizes the growth of economic value of
information society, i. e. the business of information technologies accumulates a considerable part
of GDP, and thus, the economy of information has to be taken into consideration. Professional
attitude proclaims that the concept of information society develops when professions concerning
IT become more and more wanted. The majority of speculations about future’s most popular
professions around the globe at the top of the lists distinguish such professions as data scientists,
software engineers, etc. This tendency reveals the incontrovertible fact that information in the
future will become the centre of everything: a fair standard of living and the most dangerous
weapon. Spatial perspective explains that information networks have profoundly transformed the
organization of time and space, i. e. people are now able to communicate without almost any
limitations regarding distance of time. The last theoretical angle is cultural. This perspective is
understood and the most obvious, because it is impossible not to notice how the flow of
information changed and modified everybody’s lives (ibid.). The amount of information
surrounding us has never been bigger and this obvious change once again acknowledges the fact
that we are now information society.

In summation, OSNs are perfect platforms not only to communicate and connect with others, but
also to share news. This tendency reinforces and people now understand news sharing through
OSNs as a form of status seeking, socialization and information consumption. It might seem
natural that news to be shared more frequently are the ones that people feel more personally or
emotionally attached to. If information is understood as important, gathering attention and worth
reading or sharing, people feel the urge to pass this information further. A lot of characteristics of
OSNs make this platform attractive and convenient for news sharing with some main factors
shaping this process: opinion leadership, tie strength and news preference.
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1.4. Influencers: digital social influence

After describing what is new media, explaining how mediation works and understanding the
nature of information flow through social media channels it is about time to analyse a relatively
new phenomenon, a compound of this news sharing on OSNs composite: influencers’
phenomenon. Communication with the outside world has changed dramatically and digital media
platforms have become the perfect medium for this new generation of opinion leaders to rise.
Community leaders and celebrities now have been replaced by individuals who became the role
models for millennials. Digital influencers are the ones who are able to inspire changes, promote
various goods and shape public discourse. With their solid base of fans together with the potential
of newest technological gadgets and the conveniences of OSNs, these individuals garner a lot of
attention from various audiences and shall be considered as early adopters of new information
who afterwards become the cause for society’s perception to change.

After the breakdown of cultural barriers and international borders digital influencers are now
understood as trusted gatekeepers of information flow in new media sphere. The ability to actively
interact with fans encourages people to place confidence in this ‘friendship’ and their voice
becomes far more authentic. Might there have been attempts to define online influencers, Freberg
et al. in 2011 operationalized the term social media influencers and suggested that these people are
independent endorsers who shape public opinion by the use of digital media, i. e. a new category
of independent third party promoters (Freberg et al., 2011). This notion might seem to be rather
sufficient, however the word ‘independent’ is open to debate. Social media industry enabled
individuals to build their own networks/communication channels and can hardly control how and
what content is created. There are certain restrictions concerning the content, yet, the question of
freewill is hard to be answered. The audience/followers can never be 100 per cent sure whether
their opinion leader shares specific information just because he feels so or for some other
profitable reason. Thus, whether it is truly independent or not remains an open question depending
on every specific case.

The credibility of an influencer is questionable because the purpose of such social media
phenomenon is mainly to promote products of some brands, which ‘paid’ beforechand via free
products or trips, even cash payments per promoting posts, to his significant quantity of followers
(Landsverk, 2014). Influencers, by representing themselves as ‘ordinary everyday consumers’ and
because of their authority, position, relationship with their followers, affect purchase decisions of
others. This branding trend has a tremendous impact for today’s marketing world. As a late
modern phenomenon, the effect of influencers who promote certain products has to be very well
considered as it is rather easy to become influenced. Even though influencers are mainly
associated with marketing and branding, the promotion of news, political discourses, etc. on OSNs
might also be considered as a possible pursuit to shape readers’ opinion in some specific
directions. This very well know strategy, that gained a lot of advantages because of the use of
digital media and OSNs, is called propaganda and fake news that is to be discussed in the
following chapter.

In order to better understand what actually lays behind the term ‘influencer’, it is mandatory to
overview more academic definitions because terms such as influencers, digital influencers, micro-
celebrities and online opinion leaders are often used interchangeably. The main picture of what is
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an influencer, which dominates in the society and is popular in practice, is very broad, but also
used alike and similar to explanations provided above. Predominantly, most academic definitions
correlate with the one coined by Freberg et al. but are rather scarce. Dubois and Gaffner declare
that influencers are people who are able to convince an individual to change his/her opinion,
attitude or behaviour and distinguish two types of influencers: opinion leaders and the influentials
(Dubois & Gaffney, 2014). Opinion leaders are the ones who use specific content to influence
other and the influential uses their position in network to escalate the message. Soares et al.
conducted a research on influencers in political networks and reviewed existing theoretical
background. They refer to the early work of Lazarsfeld et al. (1968) who discovered that people
are more likely to believe and be influenced by informal conversations with others than by the
formal media (Soares et al., 2018). This discovery, at least theoretically, in this digital age, from
the scope of OSNs seems to be as significant as ever because it gives a firm ground to consider
and test out the hypothesis that people are more inclined to look for these opinion leaders who
have stronger persuasive power.

Influencers might be divided into groups accordingly to their platform of use, i. e. bloggers,
vloggers, instagrammers and celebrities, who become widely known on Youtube, Instagram or
Facebook, Snapchat etc. Kadekova and Holiencinova categorized influencers into four main
categories: celebrities, industry experts and thought leaders, bloggers or content creators and
micro-influencers, who influence users of social media by means of their earned reputations
(Kadekova & Holienc¢inova, 2018). While influencers are mainly recognized as a solution to
influence purchase decisions of consumers, as the scope of this research is sharing of news on
OSNs, influencers first and foremost hereinafter are understood as thought leaders as the main
sphere of attention is not marketing but the spread of information on most recent global events.
Such influencers as thought leaders may fulfil many functions: inspire advocacy (they can defend
specific positions, ideas, etc.), correct false information (change the false narrative to help their
audiences find actual information), be responsive and transparent (openly address comments)
(Ewing & Lamberts, 2019). Thus, digital influencers are people who are able to create content
with their own audience. However, it is once again all about the trust and this urges scholars to
analyse in more depth how effective individuals can be in shaping public discourse, attitudes and
perceptions by the means of social media.

Even though from what is described above it seems that influencers might be classified into two
major categories, the ones who serve the goals of promoting goods and the ones who shape public
discourse, these two pursuits might be engaged into one personality and some entertainer or
certain public figure can perform both tasks in parallel. Along these lines, the choice of
influencers to be analysed in this research is going to be latter discussed in detail in the
methodological part. For the sake of common overview of influencers, it can be concluded that
various entertainers (musicians, producers, actors, directors, television stars, etc.), activists,
influential politicians, columnists, fashion icons and other well-known public figures together
with other influential opinion leaders can be understood as influential personalities who shape
opinions that affect, impact and influence society through shared contents on OSNs. Still, it has to
be pointed out that ‘ordinary’ influencers, i. e. people who are not celebrities (or at least were not
before becoming influencers) are likely to be more effective because their audiences are very
familiar with the endorsers and they are considered to be as a part of the community (Gréve,
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2017). In regard to this conclusion, posts of influencers that are not (or were not previously)
understood as well-known celebrities are going to be the subject of this paper. On the other hand,
because of this interconnectedness and due to the fact that Lithuania has a rather small community
of influencers it might be a poser to differentiate which influencers are portrayed as celebrities and
which are not.

The activities of influencers on OSNs correspond with the classic two-step
information/communication flow model (first suggested in 1955 by E. Katz and Paul F.
Lazarsfeld) which states that the primary groups in the flow of mass communication, which gather
ideas from mass media, are crucial because they further develop and disseminate the information
with their audiences (Katz et al., 2006). This is the starting point when the dissemination process
begins. In concordance to the spreadability paradigm, according to which the human agency in the
spread of media content is critical as no content will spread itself (Jenkins et al., 2013), influential
individuals on OSNs play a key role in shaping public discourse and information flow. These
influencers are the ones who command the attention of the masses and have the ability to inspire
specific actions to spring. Influencers can also be nicknamed as bridge builders (Lutkenhaus et al.,
2019). This metaphor represents the fundamental role of digital influencers adequately. On the
other hand, people in this constant and massive flow of information can obtain any desired
information, yet, at the same time the problem of choice what to consume becomes a problem.

The two-step flow of communication hypothesis has been validated in many studies, however, the
environment of media and communication changes rapidly and some scholars argue that the
function of influencers as opinion leaders is becoming less important. Bennett and Manheim argue
that nowadays messages are passed through a one-step flow which involves the refined targeting
of the content directly to individuals (Bennett & Manheim, 2006). According to them, this reflects
the transformation and significant changes in the relations between society and individuals
because the mass media becomes fragmented and differentiated and thus reinforces
individualization, i. e. the transmitted news spin is targeted for shrinking audiences and the role of
opinion leaders becomes les pivotal. With regard to this theory, conclusions are very
contradistinctive because it is believed that the content directly reaches the audiences and opinion
leaders are not as important in this flow as previously theorized. Which theory is more substantial
shall be debated on in the future research, however in this paper the two-step flow of
communication hypothesis is understood as a key constituent in modern communication and news
spread. Yet, after carrying out the empirical part, this hypothesis might not be verified.

Theories characterizing online social networks, the two-step vs one step flow of information and
the innovation (information) diffusion have been widely used to test how specific message spreads
through OSNs and how different agents interact with the flow of information. An important
contributor in this virtual communication is an influencer. Influencer becomes a convenient tool,
or, in other words, the gatekeeper of information. Even though the phenomenon of influencers is
rather recent, there is a sufficient background of theoretical researches defining these agents of
online communication. However, the great majority of scholars analyse influencers from the
economical perspective as third party endorsers or promoters. Some researches on influencers
analyse their role and the sphere of influence in shaping the spread of political discourse.
Notwithstanding, relatively few studies have addressed influencers as communication
practitioners on news about the most recent global events sharing. On the other hand, as this
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tendency is noticed to reinforce in practice, it can become a captivating field of research for
scholars to develop and update exiting theories.

1.5.The construction of panic, persuasion and propaganda

It might seem impossible to carry out a comprehensive analysis on how panic and propaganda
spread through OSNs as there are many theories, constituents, agents and possibilities in this vast
online information network. The goal of this paper is to perform a careful analysis about this
phenomenon from a specific point of interest, i. e. to analyse the role of Facebook influencers in
opinion formation and panic spread on this OSNs in scope of virus COVID-19. Panic about the
coronavirus is breaking out in the society inextinguishably since the first news and statistics has
reached wider audiences. This catastrophe has been discussed from many points of views:
healthcare, economics, politics, etc. There is no doubt that in such context not only the panic is
being constructed by means of digital communication. Propaganda is a form of communication
that is highly persuasive and might seem inseparable from the phenomenon of influencers. Thus it
is crucial to understand how panic is constructed and propaganda spread in these digital
communication times and whether these forms of communication differ from techniques applied
by the influencers in OSNS.

1.5.1.The construction of panic

Probably the most well-known definition of panic to mainstream social theory was presented by
Cohen in 1972, who stated that a moral panic is a condition, episode, person or group of people
understood as a threat to societal values and interests (Cohen, 2002). However, Cohen related
moral panic with the emergence of some deviant communities, illegal conducts and other
behaviours against the law. Couldry, broadened this perspective and concluded that because news
media occupy a centralized space in mass society, the framework of moral panics is inseparable
from this context (Couldry, 2003). From these perspectives, moral panic are understood as social
constructs, thus it suggests that the features of digital mass media channels are essential in this
rapid and hardly controlled spread of information. In this direction, Marwick coins the term
technopanics. She updates the traditional notion with regard to new potential and channels created
by digital media and new technologies (Marwick, 2008). This study concludes that the technology
is to be blamed for this change in societal communication because it is understood as a threat for
existing moral order. In summation, all three theories mentioned above suggest that not only
digital technologies intensify the spread of moral panic, but are as well considered as the source of
it.

While Cohen introduced the term of moral panic as media-driven phenomenon, M. McLuhan was
actually the first to use the term already in 1964. He argues that the influence of media over
everyday lives in Western philosophy is based on ‘moral panic’ (McLuhan, 2003). On the one
hand, he focuses on the anxiety of people about new technologies, on the other hand this theory
might be suitable to overview today’s situation. People are more sensible, vulnerable and more
likely to get into morals panic because of capabilities of new technologies. In addition, McLuhan
states that after receiving some specific message something within us changes and this implicates
how we react to that message. The aim of the message is a behavioural change. Even though this
influence is not always overwhelming, under specific circumstances, especially in times of a
crisis, this change can cause unexpected consequences.
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In concordance to Cohen, Hall et al. in 1978 proposed a theory that media power and state power
altogether boost the production of public moral crises (Hall et al., 2013). For Hall et al. the
ideological construction of moral panic is media-driven reactions. People tend to exaggerate and
reconstruct reality because the collaboration of media agencies and state is transferred into public
discourse and mass media then initiates the threats to social significance of the matter. This theory
support the main ideas of theories already mentioned above. At times of crisis decisions took by
political powers are not always rational and media tends to pounce these mistakes and escalate it
to the broader audiences. Because the reach of newest information posted online is instant, people
then are encouraged to spread the news further within their online social network without given
the appropriate time for sufficient considerations. This phenomenon once again validates
Eriksen’s metaphor that the world is truly in the tyranny of the moment.

In recent times, the model of moral panic has become hybrid due to emergence of newest
technological gadgets. Not only the spectrum of platforms from which the societal can consume
the news has expatiated, but also the cycle has become 24/7 and the sensationalism became more
prominent. On these grounds, the intensity of news production, interaction and reception have also
increased. While the old models of moral panic construction tried to grasp what happens in times
of moral panics, now there is a need to understand how this process happens. Klocke and
Muschert proposed this hybrid model of moral panic: the growth of moral panics begins after the
emergence of some factor (in case of this paper, health crisis); then the coverage of shocking
event is identified as a threat and the distortion begins (descriptions are exaggerated) with
dramatic images and symbols attached to the problem behaviour; then, after prolonged media
coverage and intense attention, media inventorying shifts to sense-making activities followed by
officiation and amplification of the matter (the involvement of various institutions, media focuses
on heightened public concern evidenced by reactions to the matter); afterwards the regulation
processes take place (surveillance, mobilization and institutionalization); the final phase if
dissipation (moral panics starts to recede, due to panics social, ideological, institutional changes
occur, and finally, the moral panic disappears or another problems takes its place, however some
aspects of this moral panic are reproduced into the discourse of social dynamics or a new
problem) (Klocke & Muschert, 2010). This elaborate model, a transformation from all previously
developed ones, examines social conditions and interactive social processes in all stages of the
construction of moral panics. It is designed to portray the indeterminacy and volatility of panics
construction phenomena in relation to disproportionality of institutional and social powers. The
application of this hybrid model can be in aid when recognizing the abilities of ideology and
public discourse to cultivate the spread of moral panic.

As the characteristics of moral panic have changed throughout the decades of modern times,
additional views came into focus. Johnen et al. suggested the term online firestorms in order to
describe moral panics within a new context. An online firestorm is understood as a specific form
of transformed traditional moral panic having distinct features from its forerunner: firstly, the
formation of an online firestorm happens a lot easier due to the features of OSNs (these platforms
allow one to reach wide audiences instantly, easily find like-minded people, etc.); secondly, the
speed of diffusion is significantly higher than in traditional model of moral panics; thirdly, the
disinhibition and indignation in behaviour of the members is/might be stronger (when
communicating in computer mediated environment, people tend to not realize the possible
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negative effects of their behaviour, thus the uncivil behaviour is supposed to be more widespread)
(Johnen et al., 2017). For the spread of online firestorm (moral panic likewise) social context is a
key factor as it helps to understand individual motivations for people to take part in this
phenomenon. The role of OSNs is of vast importance, as their characteristics directly affect these
motivations, i. e. decision making in the online community is easier and more effective when
people interact with those of similar tastes and ideas, which is the primary function of the OSNSs.
Influencers, correspondingly, enhances this process: they either gather people into groups where
they chat and share similar ideas or, on the contrary, encourage people to dispute over specific
content.

1.5.2.Persuasion and propaganda

The terms of propaganda and persuasion have been used interchangeably in literature and
everyday life. However, these two notions, even though they seem alike from the first glimpse,
differ and it is crucial to understand this difference in order to shield from the negative effects of
information consumption and in order to properly educate to recognize disinformation and fake
news. First and foremost, propaganda and persuasion in this paper are realized as specific forms of
communication. In its most neutral sense propaganda is understood as a dissemination of
particular ideas. Be that as it may, this term usually carries negative connotation because the use
of this term in context of religion, wars, repressive regimes, etc. forced it to always be associated
with lies, manipulation and control. This problem is particularly important when analysing the
characteristics and features of the news spread and communication through OSNSs. Persuasion, on
the other hand, might not seem as dangerous phenomenon as propaganda, however in terms of
digital interaction with the outside world, OSNs and influencers this form of communication shall
also be considered as a trigger to cause various outcomes in the society.

Propaganda in the digital age has changed albeit the essence remained the same. Most scholars
identified propaganda as manipulation technique, sociological phenomenon, the attempt to affect
and control others, abuse of persuasion or as a form of art requiring special skills, experience and
talent, strategically devised messages that are conveyed to the masses, etc (Ellul et al., 1973;
Doob W., 1949; Pratkanis & Aronson, 2001; Bogart, 1995; Parry-Giles, 2002). Jowet and
O’Donnell define propaganda from the perspective of communication studies. They suggest that
propaganda is a deliberate and systematic endeavour to shape perceptions and manipulate
cognitions/behaviour in order to achieve desired response (Jowett & O’Donnell, 2014). This
response is mostly related to the communication process. The concept implies that propaganda is
actually a carefully thought-out and systematically employed strategy designed in the hope that
specific behaviour and/or perception is going to be shaped and influenced. Opinion leaders,
information gatekeepers and even influencers shall be considered as agents, who accelerate the
spread of disinformation, ensure that it reaches much deeper and make the content more
emotionally charged.

Equally important is the idea that propaganda is not designed to help or harm people; it is
designed to construct a subject, a community, a society that is easily manipulated or influenced. In
this case, Mazeikis philosophically defines propaganda as a process of subjectification, i. €. it is
directed to construct perception and modify experiences (Mazeikis, 2010). In other words, people
tend to be engage into utopian/dystopian considerations because this type of communication
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unlocks the potential to humanitarian human development. For the purpose of subjectification,
various techniques, contents and instruments can come into help: narration, creative expressions
or even scientific argumentations (ibid.).With this in mind, OSNs are perfect information carriers.
The characteristics of these media channels are in great assistance for ‘light’ propaganda to
spread. By the same token, possibility to give instant feedback and engage in a dialogue in OSNs
reminds of this pseudo-dialogue: the imitation of face-to-face conversation. Pseudo-dialogues are
usually opened for the purposes of manipulation (ibid.). Little compromises reached while
commenting the ideas expressed by others, stimulates and strengthen persuasion. Given these
points, propaganda shall be understood a tool to introduce special schemes of cognition and
perception, form the cognitive process of addressee and partially modify behaviour.

There are several forms of propaganda and various methods to categorize this phenomenon, yet,
for the objectives of this paper the method of Jowett and O’Donnell is going to be mentioned.
They describe propaganda in relationship to the accuracy of information and an acknowledgment
of its source. They distinguish three types of propaganda: white, grey and black (Jowett &
O’Donnell, 2014). White propaganda is understood as the spread of actually correct information
which does not tend to mislead readers. This type of propaganda is similar to informative
communication as information to be disseminated is persuasive, important and basically collected
in order to explain and educate about something. On the other hand, it differs from traditional
informative communication on the grounds that white propaganda seeks to promote one specific
ideology or point of view. Black propaganda is the opposite extreme of white propaganda. It leans
on disinformation, lies, falsification of facts, etc. Grey propaganda is hardest to comprehend and
identify as information conveyed might be accurate, however it is provided in such context that is
in favour of the propagandist, true facts are associated with fake news, everything is mutilated
purposely. White propaganda is mostly associated with contemporary information society.
Without any doubts there are regimes in the world that still practice black and grey propaganda,
however, educated, democratic, ‘free’ societies mostly face with white propaganda as people are
able to find alternative information, share the insights and expose propagandists in no time.

Persuasion, another type of communication might appear similar to propaganda, as it is as well
described as communicative process to influence the receiver of a message. On the other hand, the
aspect of free will is of key importance. Persuasion is a process when the receiver of a message
can either relate to or contrast by expressing the attitude, beliefs and experiences; it is interactive
and the main purpose of persuasion is mutual satisfaction (Jowett & O’Donnell, 2014). When in
case of propaganda the most important aspect is the satisfaction of the propagandist, persuasion is
about the fulfilment of societal needs or desires of both, the persuader and the persuadee. In short,
persuasion is seeking for voluntary change and is not understood as dangerous or negative form of
communication as propaganda. Even though it might seem almost harmless, persuasion has
become very intense in times of digital communication. As people have less time to evaluate the
hidden agenda of information provided, they tend to become easily manipulated. These are the
main dangers of digital communication.

As discussed above, modern technologies are in help to expose disinformation as much as in the
emergence of new types of manipulation. N. Maliukevi¢ius points out several special techniques
which are used in order to manipulate audiences in times of digital communication. In his opinion
topics are accurately and tendentiously chosen, information is delivered fragmentarily, sources of
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information are the subject of manipulation, information is delivered only to a specific part of the
society, the context is chosen or created very accurately in concordance with visual material, the
aim of manipulation is to arise fear, distrust, disgust, etc., the opinions of partial experts are
expressed as impartial, etc (Maliukevicius, 2008). All these techniques only reflects the duality of
information usage in modern communication, i. e. the spread of information and news is faster and
far more reaching, however at the same time the danger of disinformation, fake news and digital
propaganda is serious.

In addition to all previously mentioned dangers of information spread in this digital world another
one to be kept in mind is the phenomenon of bullshit. Though this term has been in use for all
time, in academic world it was coined by professor of philosophy Hary Frankfurt. According to
him, bullshit is an inseparable part of this contemporary culture that is understood as severe
disease difficult to cure. Bullshitting is very similar to lying, however there are some crucial
differences that are in help to determine whether someone is lying or telling bullshit: bullshitters,
unlike liars, do not consciously deceive, they either do not know or do not care about the truth,
and their main goal is to bluff or fake in order to persuade others (Frankfurt, 2009). Even though
bullshitting shall not be considered as dangerous as the deliberate spread of lies in order to raise
panic, it does encumber communication and perception. When people talk about the mater not
having comprehensive knowledge and relevant facts, they are not guided by their beliefs about the
matter. With this in mind, bullshit shall be considered precarious.

Influencers, to various degrees, are immersed into persuasion and propaganda channels more than
ordinary people. They can act as gatekeepers of these phenomena or, on the contrary, as
propagandists themselves. OSNs and modern media have not only changed the ways people
communicate but also how propaganda and persuasion is delivered. Some changes are positive
and in favour of legitimate flow of news and some, on the contrary, brought new tools and
techniques to spread fake information and manipulate the audiences. At this point it is rather
convenient to look back into two insights of two major media theoreticians: M. McLuhan and J.
Baudrillard. McLuhan was an optimist and in relation to his theories it is now true that modern
technologies created this new form of social network within which people can communication
almost without any restrictions and to contradict ideologies imposed. On the other hand, from the
perspective of Baudrillard, who was more sceptical about new technologies, this change enable
new platforms and tools for manipulations and people are now imprisoned in the world of
simulacra’s created by dominant institutions of power.

All things considered, every mean of communication influences the addressee, but the
significance lies in the channel itself. Technologies drive us into this bizarre drug morass as after
enabling one sense, all the others stop functioning. However, the trigger for these changes is a
man himself. The concept of media is now broader as ever because now not only technological
but socio-political context as well has to be taken into consideration. With mediatization at its
peak, all the dangers that media pass onto us have to be analysed and what measures have to be
taken if we do not want to be manipulated and overwhelmed by technologies have to be
explained. OSNs have turned into extremely popular social phenomenon the absolute majority of
digital society is almost unable to survive without. It is now the starting point where
communication and spread of news starts. As OSNs are increasingly used as news channels,
people now understand news sharing through OSNs as a form of status seeking, socialization and
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information consumption. Influencers, the outcome of OSNs, with their solid base of fans together
with the potential of newest technological gadgets and the conveniences of OSNSs, garner a lot of
attention from various audiences and shall be considered as early adopters of new information
who afterwards become the cause for society’s perception to change. Even though the models and
techniques of persuasion and propaganda of the spread of disinformation have changed it still
remains one of the greatest dangers in communication of digital society influencers being on the

front line.
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2. METHODOLOGY

In this section methods to be used in this research are going to be clarified and explained and the
field of research defined altogether with most relevant information about the COVID-19 case. In
relation to the subjects of this research, top influencers in Lithuania are going to be briefly
reviewed in order to clarify why and which of them are chosen specially for the purposes of the
research.

2.1.Field of research

Facebook is most frequently used and biggest OSN site worldwide with almost 2.5 billion
monthly active users (data of the fourth quarter of 2019, retrieved from statista.com); active users
are considered to be those, who have logged into the site during the last 30 days period. It was
founded and launched in 2004 by Harvard student Mark Zuckerberg and was only available for
the students of the university, but soon spread around the globe. Users of Facebook must register
before using the site and create personal profile in order to interact with others. In their profile
they report personal information about themselves. Then people are able to use a special message
board called wall. This board is designed to report all status messages that users create (status
updates) and received ones from other users (posts), which can contain information of various
forms, i. e. pictures, videos, URLSs, etc. Users can interact with each other by commenting or
tagging their other friends under the posts made by themselves or others and by sharing it on their
walls. OSNs like Facebook have changed the way people interact profoundly and this change is
still in motion. As of most recent data (January 2020, retrieved from statista.com), 98% of active
Facebook users access the site to check their account via mobile phone. Because people are now
able to access OSNs from almost anywhere and anytime, their influence to changes in
communication and news spread is considered to be one of the ground reasons to conduct this
research.

As the usage of OSNs in countries around the world vary, statistical data on situation in Lithuania
is necessary. In 2019 79% of Lithuanian people aged 16-74 have used internet daily. Mobile
phones and smartphones are by far the most popular devices to search the Internet on the go, i. e.
64% of Lithuanians accessed the Internet daily from their mobiles or smart phones. Regarding the
use of OSNs, 61% of total daily internet users in Lithuania spend time on OSNs (93% of people
aged 16-24, 80% aged 25-34, 76% aged 35-44, 59% aged 45-54, 45% aged 55-64 and 15% aged
65-74). Facebook remains the dominant OSNs in the market as 71% of Lithuanians prefer to
choose this networking site in relation to all others. As numbers speak for themselves this
statistical overview is in favour to fortify theoretical suggestions about the usage and tendencies of
OSN's discussed in the theoretical part of this paper.’

2.2.Research design and information selection

Methods to be implemented in this paper are rather traditional: qualitative, i. e. ethnographic and
case study; quantitative, i. e. correlation and causal-comparative. Ethnography is understood as a
study about what people say, do or react in a particular context and is intended to analyse certain
socio-cultural phenomenon by using unstructured data (Suryani, 2013). Key characteristic to be

* Statistics about the tendencies in Lithuania are retrieved from “Metiné medijy tyrimy apzvalga 2019” carried out by
Kantar.
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used with this method is called participant observation, i. e. posts of the influencers and their
readers’ feedback are analysed, summarized and the details of observation evidence are
emphasized. Instrumental case study is one of three types of case studies and this type is applied
in research in order to support main analysis and provide background information on the topic, i.
e. short overview of the current situation regarding COVID-19 is provided. Correlation and
causal-comparative methods are used in order to determine how related the variables are and to
identify a cause-effect relationship, i. e. explanatory design (a type of correlational method) is
going to be applied in order to explore how changes in one variable are reflected in changes in the
other (Creswell, 2012); and the causal-comparative study is used to find out the antecedents that
give rise to specific consequences.

To ascertain whether and how panic spreads on OSNs is relatively problematic. Nevertheless,
content analysis shall be understood as an optimal alternative. Predominant characteristics which
indicate a potential for panic to rise/spread in any context are: inadequacy and exaggeration,
extreme emotions, misrepresentation, threats to recognized societal values, etc (Cohen, 2002).
With this in mind, all posts and comments are carefully evaluated and considered, every harsh and
potentially dangerous line is taken into account. In addition, statistical calculations are
implemented in order to determine the difference between usual and COVID-19 related posts
provided that a sudden rise of interest in the subject and the involvement of socially influential
figures to address the issue likewise are recognized as an indicator of panic rise/spread.

With regard to the accuracy and truthfulness of this research, and keeping in mind that up to the
present time there is no sufficient and in-depth analysis with pioneering theoretical conclusions on
the link between digital panic spread and OSNs developed, in addition to methods already
described, this research adopts a grounded theory research design. To obtain insight into the
matter analysed, this approach complements qualitative research methods because it is primarily
used to develop a theory about a new phenomenon, when either theory had not heretofore existed
or it is still not adequate enough. In other words, the grounded theory method can be considered as
a specific philosophical stance with peculiar logic of inquiry because its process is open-ended
and researchers become a part of what they study and not only observers (Charmaz, 2006). The
initial phase of the coding process in the grounded theory approach is open coding and, based on
the requirements of this paper, open coding is applied for a broader scale. i. e. concepts are
defined for an entire ‘document’: the opening up of the post and all entries in the comment section
underneath it (Khandkar, 2009). After the collection of raw data, the main ideas and meanings it
holds are uncovered. Straightaway, data collected is interpreted and how issues within the data
relate are assessed, i. e. either posts and comments include potentially dangerous/sensitive
information, to what extent and how it correlates with the rest of the posts/comments.

Statistical calculations and observations are made regarding all posts of the influencers since
January 1% 2020 till April 15-16™ 2020. In order to make accurate calculations and draw valid
conclusions, posts are divided into two main categories: usual versus COVID-19 related. Posts to
be included into the analysis have to contain and deliver specific message, i. e. short and
meaningless comments/photos are excluded. After that, in order to find out the arithmetic mean,
the sum of total of reactions, comments and sharing of every post is divided by the count of total
posts in that category. COVID-19 related posts are analysed in more depth, i. e. all the comments
are carefully read, observations on author’s involvement marked (the arithmetic mean of author’s
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comments and ‘likes’, replies of the readers under each post) together with generalization of the
situation.

2.3. COVID-19 outbreak

The outbreak of atypical pneumonia caused by severe acute respiratory syndrome coronavirus 2
(SARS-CoV-2) (heretofore and hereinafter as COVID-19) started in December, 2019 in Whuan,
the capital of Hubei Province, China. The virus spread nationwide and then internationally,
becoming the unprecedented health crisis around the globe. Compared with similar case of SARS
virus, eighteen years ago, the range of COVID-19 outbreak is much wider. The transmission of
virus is related to a number of factors: climate conditions, population density, medical care quality
and many other (Wang et al., 2020). The World Health Organization on March 11, 2020 declared
the influenza virus COVID-19 a pandemic. The sudden outbreak of COVID-19 virus all over the
world continues to spread and, as the modern world has never dealt with such crisis, drastic
measures are taken; the future seems to be in a blur. This frightening level of COVID-19 spread
challenges leaders, economists and politicians all over the globe and have distrust the global
workforce. Many countries around the world started initiating the process of lockdown.
Consequently, this health crisis has transformed into all-embracing shock. Because of the
lockdown and many other drastic measures taken by most countries in order to stop the spread of
COVID-19, the majority of economic sectors are now in the worst-hit and the world is now in a
vulnerable state, facing difficulties in all socio-economic aspects.

COVID-19 timeline in Lithuania

Lithuania is considered to be a pro-active country in order to control the spread of COVID-19
virus. Press conferences and bfriefings on COVID-19 strated early, before confirming the first
case in the country. On Febrary 26" Lithuanian Government declared national state of emergency
enabling healthcare system to take more intense measures in order to cointain the spread. On
February 28" the fist COVID-19 action plan containing specific measures to be taken was
awarded by the Ministry of Health of The Republic of Lithuania. First case of COVID-19 in
Lithuania was confirmed on February 28". After two weeks, Lithuania was put into lockdown.
Lithuania recorded it first COVID-19 related death on March 21%. Visual representation of
Lithuania COVID-19 timeline is presented below.
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Fig 3. Lithuania COVID-19 timeline.
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There might be many speculations about the authenticity of data and statistics provided, however,
information introduced and portrayed was taken from official sources, i. e. retracted from
Governments’ websites, legislation databases, etc.

2.4.Influencers
Facebook influencers in Lithuania

SuperYou, a digital advertising agency, has created the first official ranking of Lithuanian
influencers. This ranking has been created in order to find out what are the top influencers in
Lithuania not by the number of their followers, but to evaluate them by the significance of their
influence, i. e. a special algorithm was created considering the relevance of shared content to the
audiences in concordance to the scores given by experts of communication. Out of top 10
Facebook influencers in Lithuania only 4 of them are included into this research granted that the
posts of the majority of them generally includes promotional contents and are not sufficient
enough to be considered as noteworthy in the context of COVID-19 coverage on Facebook.

In order to carry out a comprehensive and in-depth analysis, in addition to official top influencers,
nonofficial ones are included. On the condition that they are not officially recognized influencers,
these people are named as authors hereinafter in this paper. At the same time, those are the people
who are named as influencers by media, their followers and others. These authors are active social
figures in Lithuania with qualitatively akin (generally) amount of the followers. The list of
influencers and authors is provided below (information about top official influencers is retrieved
from https://influenceriureitingas.It/).

1. Influencer Jurga Baltrukonyté (51) (43000 followers; 16 posts/month; percentage of
feedback: 2.4 %; percentage of promotional posts: 8%). Baltrukonyté is the editor of “Happy 365”
magazine, a writer and journalist. Her posts are usually long, requiring reader’s attention, focused
about self and world understanding, full of her personal life details and observations.

2. Influencer Liudvikas Andriulis (40) (33000 followers; 28 posts/month; percentage of
feedback: 2.4 %; percentage of promotional posts: 16%). Andriulis is characterized as an original
thinker, provocateur and successful businessman. His posts are not very easily read, requiring
accuracy, open-minded thinking and a sense of humour/irony.

3. Influencer Orijus Gasanovas (34) (32 000 followers; 49 posts/month; percentage of feedback:
0.8 %, percentage of promotional posts: 33%). Gasanovas is one of the best-known travel
journalists in Lithuania. His posts are mainly related to travel experiences.

4. Influencer Daina Bosas (49) (32 000 followers; 33 posts/month; percentage of feedback: 1.2
%; percentage of promotional posts: 25%). Bosas is a successful businesswoman and her
followers are mainly middle aged, upper social class people with strong family values and fond of
luxurious and stylish lifestyle.

5. Author Andrius Uzkalnis (49) (64 000 followers). Uzkalnis is a well- known writer and
publicist, columnist and a host of several radio talk shows. He regularly writes for news portal
delfi.lt, his own established restaurants’ review portal “Laukinés Zasys”, publishes books, a
magazine of his own “Uzkalnis”, etc. Uzkalnis is famous for his harsh critique and even was

35



https://influenceriureitingas.lt/

sentenced for insulting one of his commenters. His main points of interest are politics, food,
economy, etc.

6. Author Saugirdas Vaitulionis (38) (68892 followers). Vaitulionis is a marketing and
communication specialist also working in public relations. In “Happy 365" magazine he works as
a journalist and is quite frequently noticed in various Lithuanian celebrities gatherings. Being a
public figure, Vaitulionis actively expresses his opinion and insights on various matters and recent
social realia on OSNs.

7. Author Agné Jagelavidiaté (39) (175 793 followers). Jagelavi¢iiité is a stylist, costume
designer, chief editor and co-owner of style and fashion magazine “L’Officiel” in Lithuania, the
host of various television shows, an author of some culinary books and the founder of website
stiliusios.lt. She is a very well-known public figure not only because of her fashion skills but also
because of her open and sharp critique about everything that seems wrong or fall short of her
standards. Because of this forthrightness Jagelavicitité is selected for the analysis. Even though the
number of her followers is much higher in comparison to all other influencers and authors
included in the analysis, she uses Facebook less than other OSNs, thus it is still possible to gather
and process data.

8. Author Aidas Puklevicius (52) (21 773 followers). Aidas Puklevi¢ius is a writer, philosopher,
erudite, former diplomat and an editor of two magazines for men. Recently he works as a creative
executive for one Lithuanian communication company. Puklevi¢ius is famous for his responsible
attitude towards most recent social realia and the ability to use classic art memes in order to
comment and summarize specific topics.

9. Author Oleg Surajev_(on_Facebok known as Surajev) (31) (127 425 followers). Oleg
Surajev is a stand-up comedian, writer and a producer of various web series. Despite his relatively
young age, Surajev is one of the most popular figures on OSNs in Lithuania and, from a strong
standpoint, expresses his opinion about various issues, including political and economic situation
in the country. His ideas are original, insightful and rationally based.
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3. RESEARCH

OSNs are by no doubts the most convenient channel for digital influence to flow. The speed,
format and characteristics of OSNs are in aid for information spread and consumption. As
accelerators of such process, influencers become a significant part of influence, propaganda, news,
etc. sharing online. In this section, a research is carried out in order to determine and evaluate the
engagement of the influencers to the spread of information/news about COVID-19. The research
is sub-divided into passages, i. e. firstly all influencers and authors are analysed individually
followed by general approach.

3.1. Individual approach
JURGA BALTRUKONYTE.

As an editor of magazine “Happy 365”, Baltrukonyté is famous for her rather long, but fascinating
posts to read. Her style is engaging, vibrant and vivid. A lot of her followers in their comments
under her posts express admiration for her literary skills and phrasing, i. e. readers feel as if they
actually are a part of a story being told. Her posts are full of positivity, alacrity, urge to live happy
life, morals about how one should love the true self, be kind to others and appreciate everything in
life. The nature of Baltrukonyté’s posts seems to be of philosophical one as she questions and
encourages others to ponder and contemplate the essence and importance of life.

Since January 1% 2020 till April 16™ 2020 there are a total of 60 posts with 22 being COVID-19
related. Usual posts, as mentioned above are about life, joy, care, love, etc. Posts that trigger
reactions above average are mostly about love, self-respect, honesty, differences of men and
women, confidence, determination. Such features receive more comments and get shared more
often as well. COVID-19 related posts tend to be of similar style, however the message delivered
usually includes edifications, situation briefing (at the country/neighbourhood of influencer’s
residence) and recommendations. Even though Baltrukonyté outlines situation, she does it in a
usual manner, i. e. posts are entwined with personal experienced and communicated out as if it is a
short narrative.

The readers and followers of this influencer shall be considered active as people tend to react to
posts (more than 1400 reactions per one post, both usual and COVID-19 related) expressing their
admiration and acceptance of delivered information. In COVID-19 related posts, the majority of
comments are acknowledgements of positivity being promoted; people chat about the importance
of solidarity, resent the inappropriate behaviour of the national, share their personal experiences,
information and latest news on virus spread, dispute over fake news and disinformation online,
express their political attitudes and values, show respect to medical workers and other professions
that usually are underrated, etc. In comparison, COVID-19 related posts provoked the same
amount of reactions, almost 7.6% more comments and the sharing of posts doubled. Visual
comparison between average feedback of COVID-19 related and usual posts of Baltrukonyté’s
readers is given below in Figure 4.
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Fig 4. Average feedback per post, influencer: Jurga Baltrukonyté

On average, 12.2 of comments are actually replies to the ideas expressed by other readers. People
debate over various issues, share correspondent experience or enter into dispute. In concordance
to sharing, 9.5 people are tagged under every COVID-19 related post of Baltrukonyté, thus these
positive contents get to spread to wider audiences and are likely to be re-shared.

With reference to influencer’s involvement, Baltrukonyté on average ‘likes’ 2.1 comments of her
readers and leaves 1 comment of her own. Comments to be liked always carry positive message.
The comments of influencer herself, on the other hand, is not a usual phenomenon, as she tends to
only briefly update/supplement information already delivered or reacts to the ideas expressed by
her readers. Correspondingly, she always stays apolitical and does not get involved into disputes,
e. g. (in Lithuanian) <Mes darom kq galim - jau savaite neinam is namy, gatvés tuscios, jei
Zmogus iSeina su Sunimi, iSkart prisistato policijos ekipaZas, seka laikg.>, <siaubinga. Kaip
galime, turime juos palaikyti>, <Laikomés! Viskas bus gerai>, etc. To harsh critique or comments
the influencer always replies with integrity and politeness, e. g. <Mielas Albertai, suprasdami
situacijos rimtumq niekur né kojos is namy nekeliame. Niekur neskridome, nebijokite. Saugome

vy —

Altogether, Baltrukonyté’s posts shall not be considered as a source for digital panic to spread
because features delivered are directed to unite people and pass on positive thinking. Information
flow in the comments section also does not contain exaggeration, propaganda or fake news.
Images and symbols attached are intended to inspire people and fight against raising panic in the
society. Out of 22 COVID-19 related posts, only 1 was the re-shared news article regarding
information about precautions and proper measures to reduce the chances of being infected or
spread the virus.

LIUDVIKAS ANDRIULIS.

As a provocateur, businessman and politically active person, Andriulis tends to post expressive
passages that are full of irony, harsh critique and unacceptable lexis. Nearly all his posts are
politics or economy related and it might be assumed that his ‘hidden’ agenda is to encourage
followers to question authorities, debate and express their personal opinions. Furthermore, the
majority of posts are full of hateful communication, disrespectful criticism, sharp observations,
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slander, rude language etc. And so is the feedback of his followers, i. e. commenters are hesitant
about posting abusive and offensive comments. Yet, all this negativity is directed to the
Government, well-known politicians and not to other followers.

Since January 1% 2020 till April 18" 2020 there are total 49 posts with 15 being COVID-19
related. For the most part, usual posts of this influencer are about political and economic situation
in Lithuania and around the globe, recent social realia, stories from his travels, critique of some
businesses/companies, etc. This tendency is noticed in COVID-19 related posts correspondingly.
The author expresses his resentment over the lack of appropriate media coverage of the virus,
taunts over some public business/political figures, criticize Lithuanian people for rising
unnecessary panic and unacceptable behaviour, etc. Be that as it may, this is his usual style and
the nature of usual and COVID-19 related posts seems rather alike.

Correspondingly to the posts of Andriulis, the feedback of his readers, especially the comments,
are of the same manner, i. e. people involve in the topic actively; however the majority of
comments are harsh, insulting and disrespectful. In comparison, COVID-19 related posts
provoked 21% more reactions, almost 17% more comments and the sharing of posts almost
tripled. In general, readers comment on media and its incompetence when covering the topic,
spread disinformation, panic, enter into fierce disputes, take into account apocalyptic
considerations, taunt about Lithuanians’ behaviour, crucify the Governments and other well-
known political figures, etc. With this in mind, an interesting observation has to be taken into
consideration: readers tend to share posts including questionable information considerably more
often than usual influencer’s posts. A conclusion might be presupposed that people are willing to
spread scandalous information with possible negative affect to a greater extent. To put it another
way, the sharing of such posts might be the starting point for digital panic and
disinformation/propaganda/fake news to spread. Visual comparison between average feedback of
COVID-19 related and usual posts of Andriulis’ readers is given below in Figure 5.
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Fig 5. Average feedback per post, influencer: Liudvikas Andriulis

On average, 60.2 of comments are actually replies to the ideas expressed by other readers. People
debate over various issues, share correspondent experience or enter into dispute. In concordance
to sharing, 2.1 people are tagged under every COVID-19 related post of the influencer.
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With reference to influencer’s involvement, Andriulis on average ‘likes’ 1.2 comments of his
readers and leaves 4 comments of his own. Comments to be liked are always in correspondence
with his ideas. In the same fashion as his posts, Andriulis’ comments are also full of heavy irony,
harsh critique, inappropriate language, colloquialisms, e. g. (in Lithuanian) <Veryga miestieciy
dziaugsmus atsauké, Corona virusas atSauks kaimieciy dziaugsmus.>, <Visiski idiotai.>, <... j
tave ziurédamas galvoju, kad ir pastojai be vyro - labai j Marijq nesi.>, < man malonumas didis
i§ to, kad jie savo rinkéjg p***. Ir to p***** jy rinkéjas nusipelnes. Tegu smaugia debilus iki
kriokimo, dvigubas malonumas>.

For the most part, Andriulis justifies his label of ‘provocateur’. As politics and economy are one
of the most discussed topics in the society, people tend to read and escalate this type of news and
considerations. However, first thing to be remembered are the dangers of such information. When
distortion of facts and exaggeration enters into discussion, problem behaviour might be initiated.
Some comments of Andriulis’ readers and the influencer himself can be considered as
propaganda. In concordance to such sensitive issue as COVID-19, persuasion and provoking ideas
can cause negative impact on the society. Out of 15 COVID-19 related posts, only 1 was the re-
shared news article on cancelation of Mobile World Congress.

ORI1JUS GASANOVAS.

Almost all Gasanovas’ posts are actually travel features. In order to promote his travel stories he
tries to show a deeper understanding of other cultures by posting about people he has met, re-tells
their life stories, includes information about local cuisines, etc. He posts frequently (once or more
per day), his messages are ordinarily brief and the style is descriptive. COVID-19 related posts are
mainly standard, i. e. about medicine workers, travelling issues, importance of being unite, etc.
However, the input of the influencer himself is not considerable as features are either short
comments on specific piece of news or are the shares of the posts of others. Comments are mainly
post theme related: short opinions, personal experiences. The feedback of the influencer is
insufficient due to the reason that the average quantity of comments is low.

Since January 1% 2020 till April 15™ 2020 there are total 99 posts with 9 being COVID-19 related.
As mentioned above, Gasanovas is a travel journalist, thus almost all his usual posts are written in
order to cover his latest adventures. People tend to like this topic; even though it is not as
indulging as philosophy of life or politics, for example. In contrast, Gasanovas’ COVID-19 related
posts are significantly different from his usual ones. Nonetheless, they are rather short, including
advertisements, but carrying positive message and hypothetically initiating solidarity.

After the comparison of usual and COVID-19 related posts it can be noted that COVID-19 related
posts received considerably greater feedback of readers, i. e. 70% more reactions, 68% more
comments and the sharing of posts increased almost 9 times. The reason for such drastic change in
the feedback might be associated with many aspects, although considering the fact that all his
posts are apolitical, positive and inspiring, this can be understood as a turning point. On the other
hand, one post distinguishes from all the other COVID-19 related ones and distorts the statistics: it
is a photo symbolizing solidarity and the unimportance of religious differences, this post received
1900 reactions, 61 comments and was shared 522 times while all the other posts received
significantly smaller feedback. Visual comparison between average feedback of COVID-19
related and usual posts of Gasanovas’ readers is given below in Figure 6.
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Fig 6. Average feedback per post, influencer: Orijus Gasanovas

On average, 5.6 of comments are actually replies to the ideas expressed by other readers. People
debate over various issues, share correspondent experience or enter into dispute. In concordance
to sharing, 1 person is tagged under every COVID-19 related post of the influencer. With
reference to influencer’s involvement, Gasanovas leaves 1.1 comment of his own. Comments are
usually the supplements to his posts or just brief elaborations. To summarize, the coverage of
COVID-19 in the posts of Gasanovas, it is rather inconsiderable. In view of his usual posts, the
quantity of COVID-19 related posts might suggest that the influencer had no intention to spread
relevant information.

DAINA BOSAS.

Bosas is a business woman and a wife of Lithuania-famous business man, millionaire and
politician Antanas Bosas. Under those circumstances, Bosas represents the higher status members
of the upper class. Given her age (49), Bosas tends to use Facebook as a main tool to
communicate in this digital environment. Usually she posts more than once a day, however, posts
are commonly short comments on recent social realia, events, etc. The majority of her posts are
devoted to political considerations, reflections of family travels, fashion, etc. In comparison to
other Lithuanian influencers analysed, Bosas posts on COVID-19 the most. These posts are full of
irony, critique about politicians, respect for medicine workers, etc. The input of influencer herself
is mediocre and mostly directed to self-defence. On the other hand, the feedback of the followers
is rather high as people tend to engage into discussions and share the content with their online
friends.

Since January 1% 2020 till April 15" 2020 there are total 150 posts with 38 being COVID-19
related (10 posts are based on initiative created by the influencer in order to raise money for
medical workers, however these posts are excluded from COVID-19 related posts analysis). In her
posts Bosas criticizes people who violate the rules of self-isolation, insufficient measures taken by
the Government, share relevant information about the correct use of face masks, motivate others
to obey the rules of quarantine, etc.
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Fig 7. Average feedback per post, influencer: Daina Bosas

Bosas, in comparison to all the other Lithuanian influencers analysed anteriorly, posts most often.
Naturally, the feedback of the followers is correspondingly high as well. People actively comment
on her posts and share her content eagerly. To demonstrate, COVID-19 related posts provoked
55% more reactions, the comments under the post quadrupled and the sharing of posts increased
15 times. In general, readers usually comment and take part into debates on the overall situation in
the country, criticize the ideas of the influencer, resent inappropriate behaviour of Lithuanians
under set circumstances, share information about conditions and situation in other countries,
crucify politicians, express appreciation for medical workers, spread and impugn disinformation,
etc. Visual comparison between average feedback of COVID-19 related and usual posts of Bosas’
readers is given above in Figure 7.

On average, 29.8 of comments are actually replies to the ideas expressed by other readers. People
debate over various issues, share correspondent experience or enter into dispute. In concordance
to sharing, 0.1 people are tagged under every COVID-19 related post of Bosas, thus it might be
concluded that the followers of Bosas actively engage into communication with the exception of
involving their friends into such considerations.

With reference to influencer’s involvement, Bosas on average ‘likes’ 0.6 comments of her readers
and leaves 4.4 comment of her own. Comments to be liked are generally the affirmations of the
ideas expressed by the influencer. The comments of the influencer herself are similar to the ones
of her followers, Bosas usually comments in order to update information, criticize followers
whose comments are insulting or even with the intention to ‘politely’ offence them. Once in a
while she uses inappropriate language. Examples of Bosas’ comments are the following: (in
Lithuanian) <bet kam kvailai pusti pinigus? Juk viskas kainuoja. Pagaliau ir medikai per avinus
rizikuoja savo sveikata. Nu kas cia per kompromisai?!>, <As irgi pradedu tikéti, kad gebantys
Zmonés dirba savo darbq. O visi zZulikai ir nemoksos raunasi j seimg lengvos duonos >, <,
svarbiausiai patiems suvokti situacija. Jums reikia, kad kazkas kazka uz jus atsauktu, nusprestu?
Jus taip visais tikite? As pati atsaukiu, kas man atrodo neteisingai ir nelaukiu jokios kelrodes
zvaigzdes. Zenevos automobiliu parodos bilietas ismestas, nors paroda siai dienai dar neatsaukta.
As pagalvojau kad tai nesaugu, nerizikuosiu ir pati sprendziu uz save.>, etc. To harsh critique or
comments the influencer not always replies with integrity and politeness, e. g. (in Lithuanian) <
Kestuti, jums negeda? Ar bent Zinote, kiek as jdedu darbo, kad Klaipédos medikai turéty kaukes?
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Kasdien isvezioju kaukes. Kai tik gaunu, tai ir vezu. Su medikais susitinkame kieme ir su
apsaugom. Dresuoty pasto balandziy neturiu. Kq konkreiciai siillote? Dél euriuky. Antanas
aplamai nieko neprivalo dél tokiy chamy, kaip jis daryti, bet padaré daugiau nei kiti Klaipédos
ponai. >.

As can be seen, the majority of Bosas’ posts are of political nature and directed to criticize the
overall situation. On the other hand, the influencer organized an initiative to raise money for local
medical workers and try to spread positivity and encourage her followers to help those who are in
need. Yet, the quantity of such posts is relatively modest. Posts to be shared and commented the
most shall be associated with the spread of questionable content, thus, provoking undesirable
behaviour. Out of 38 COVID-19 related posts, 6 are the re-shared news articles with short and
provoking observations. Bosas shares controversial articles about the incompetence of the
Lithuanian Government and their hasty decisions. All things considered, Bosas’ posts shall be
considered as a possible source for panic to spread.

ANDRIUS UZKALNIS.

Uzkalnis is a famous journalist-columnist who is well-known for his irony, black humour and
harsh critique about others. His columns and posts are full of colourful but sharp observations
about political/economic situation and most recent social realities in Lithuania and around the
globe. Nearly all his posts are politics or economy related. In addition he likes to repeatedly attack
Lithuanians that, in his opinion, are shallow, incompetent, not very intelligent, etc. When he
shares his articles, in his posts he includes additional information to the matter discussed. Uzkalnis
is active Facebook user as on average he posts 2-3 times per day.

Since January 1% 2020 till April 15" 2020 there are total 228 posts with 26 being COVID-19
related. As much as his usual posts, COVID-19 related posts are full of critique, irony and harsh
observations. COVID-19 related posts are devoted to criticize the incompetence and inanity of the
Government of Lithuania, other politicians and ordinary Lithuanians. On the overall, his posts are
of very similar nature as Andriulis’. On the other hand, UZkalnis tends to share pieces of
news/articles on the situation in foreign countries and compares it with reality in Lithuania. At the
same time, the articles and columns which UZkalnis shares with his followers on Facebook are
also the same style and only the minority of them are strictly just informative.

Generally speaking, the tendency remains the unchanged; i. e. COVID-19 related posts drag
considerably more attention than usual posts. It provoked 50% more reactions, 56 % more
comments and the sharing of posts was 8 times higher. For the most part, his readers also tend to
criticize the officials, express irony about the situation and share their positions or information
about how situation is being handled. The followers debate about the behaviour of other
Lithuanians, especially the rush on toilet paper and other essential supplies. Some of the
commenters are in line with the author, some express their depreciation of UZkalnis’ style,
vocabulary and judgment. Those, who understand the author and think likewise, similarly share
the information from doubtful sources in order to provoke other readers. This might be considered
as a possible spread of disinformation or propaganda to those who are not able to distinguish true
information from fake news. Visual comparison between average feedback of COVID-19 related
and usual posts of Uzkalnis readers is given below in Figure 8.
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Fig 8. Average feedback per post, Andrius UZkalnis

On average, 16 of comments are actually replies to the ideas expressed by other readers. People
debate over various issues, share correspondent experience or enter into dispute. In concordance
to sharing, O people are tagged under every COVID-19 related post of the author. Regardless the
fact that Uzkalnis is rather popular Facebook figure, the case that O people are tagged appears
interesting, on the other hand, people sometimes mention that they shared his post via personal
messages.

With reference to author’s involvement, Uzkalnis on average ‘likes’ 0.6 comments of his readers
and leaves 2.4 comment of his own. Comments to be liked are generally the affirmations of the
ideas expressed by the author. The comments of Uzkalnis himself are dedicated to defend his
ideas and publications or to give additional critique about the officials. In the majority of his
comments Uzkalnis uses inappropriate language and, at almost all cases, insults commenters or
their beliefs. Examples of Uzkalnis> comments are the following: (in Lithuanian)<jis teigét
nesgmone, o tik paskui klausét. Jums sis subtilus skirtumas nedasunta. Niekas ant jisy nepyksta,
eikit su virbalu prasivalykit ausis. Galit drgsiai per vieng jkisti, per kitq istraukti, ten pakeliui
neturéty biti kliticiy.>, < acii, bet b*** déjau, kaip as jums atrodau. Jiis pati man niekaip
neatrodote >, <labai padés reikalams papildomas jsisavinimas. Rajony centruose ta proga
reikéty perkloti trinkeles astuntq kartq ir dar po vieng fontang pastatyt. Virusas to bijo >, etc.

As has been noted, Uzkalnis is not typical journalist/columnist and is well-known for his writing
style. This might be the reason for his popularity on Facebook. If this author is a possible source
for panic to spread is a problematic question. Even though, his posts are intriguing and
controversial, it is rather dangerous for incompetent readers to follow him because sometimes it is
comparatively hard to recognize when he is speaking ironically or exaggerates about the matter.
At the same time his readers mostly thinks in concordance and on this wise the influence of
UZkalnis’ posts for the spread of panic shall be understood as mediocre. Equally important is to
bear in mind that people, at least in Lithuania, tend to share and consume the type of information
this author posts, therefore the danger exists.
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SAUGIRDAS VAITULIONIS.

Vaitulionis, as communication expert, is well aware of various communication strategies and
styles on OSNs. His writing style is contemporary and familiar, regardless, the sense of irony is
common in the majority of his posts in addition to some colourful vocabulary. Vaitulionis is active
on Facebook by posting 2-3 times a day. He mainly covers most recent social events, scandals,
etc. in Lithuania and other foreign countries. At the same time, Vaitulionis tends to share his
personal opinion and encourage people to express theirs. Posts are usually short or of medium
length with considerable amount of visual content. Quite often Vaitulionis shares the headlines of
various Lithuanian news sites about most important episodes in the society. However, these posts
do not contain direct links to the articles and are just ‘screenshots’.

Since January 1% 2020 till April 15" 2020 there are total 89 posts with 28 being COVID-19
related. In like manner as his usual posts, COVID-19 related are mainly about the behaviour of
other people, situation in the society and only a few of them are the considerations about how
politicians in Lithuania handle COVID-19 crisis. In his posts about COVID-19, Vaitulionis
expresses his irony about the virus, working from home, quarantine rules and criticize people who
do not obey the rules, resent staying at home, etc. 6 of COVID-19 related posts were articles re-
shared form various Lithuanian news websites.
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Fig 9. Average feedback per post, Saugirdas Vaitulionis

After the comparison of usual and COVID-19 related posts it can be seen that COVID-19 related
ones received considerably greater feedback of Vaitulionis’ readers, i. e. 75% more reactions, post
were commented on 2 times more and the sharing increased 18 times. The followers of Vaitulionis
come from various backgrounds and their style is similar to the author’s. Inappropriate language is
used rarely, people mostly construct and communicate by using narrative style. Although,
tendency remains the same: the commenters reflect and fall in line with Vaitulionis’ ideas, express
their resentment towards those who do not obey the rules of quarantine and act inadequately, share
stories and photos on situation elsewhere. The followers also debate about what should be done in
order to improve situation, detest the Government and other politicians, share relevant and
valuable, sometimes, useless and false information. Encouraged by the author, the commenters
make fun of those, who panic about the virus, ironically share ostensibly secret/correct
information, etc. Under specific posts a feeling of hatred for the elderly, who do not understand
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the seriousness of the situation, is noticed. Important to realize is that Vaitulionis’ posts are rather
apolitical, thus the comments are different from those of UZkalnis’ or Andriulis’ followers. Visual
comparison between average feedback of COVID-19 related and usual posts of Vaitulionis
readers is given above in Figure 9.

On average, 43 of comments are actually replies to the ideas expressed by other readers. People
debate over various issues, share correspondent experience or enter into dispute. In concordance
to sharing, 3.8 people are tagged under every COVID-19 related post of the author. This estimate
is reasonably high in comparison to posts analysed antecedent and indicates one important
implication: in this manner the endorsement is stimulated and the level of influence on one’s
interest and involvement is considerably higher. On the other hand, the content of posts and
comments does not contain any potentially dangerous information.

With reference to the author’s involvement, Vaitulionis on average ‘likes’ 0.6 comments of his
readers and leaves 2.9 comment of his own. Comments to be liked are generally the affirmations
of the ideas expressed by the author. The comments of Vaitulionis himself are dedicated to defend
his ideas or to provide additional critique about others. In the majority of his comments
Vaitulionis remains tactful and discrete; howbeit some of them contain hatred and inappropriate
vocabulary. Examples of Vaitulionis’ comments are the following: (in Lithuanian) <tai dabar
metus galés visi est grikius.>, <...eikit apsimyzt galvos. Sergat matau>, < ten visiskai nesvarbu,
kokios aplinkybés - silpnaprociai ir tiek. per tokius virusas ir plinta >, etc.

All things considered, Vaitulionis and his followers shall not be understood as a source for panic
to spread considering that the majority of information imparted/passed on is dedicated to make fun
of others, ironic critique, etc. Even though a considerable amount of posts and comments involve
offensive remarks, these are given in a bantering tone. Be that as it may, sometimes comments
containing disinformation or links to doubtful information sources are noticed, howbeit as this
number is relatively small, information flow in the comments section does not incite the spread of
moral panic. Vaitulionis mainly tries to overview the situation from positive perspective and
attempts to educate others about how one shall act given these unusual circumstances.

AGNE JAGELAVICIUTE.

From a fashion editor-in-chief with such reputation one would expect more visibility on OSNSs.
However, Agné Jagelavicitté is a rather passive user of Facebook in terms of content creation.
Jagelaviciuté is acknowledged as a straight-forward provocateur that does not restrain herself
posts on Facebook relatively rarely (excluding promotional posts) and the majority of her usual
posts are about the most important things and problems in a woman’s life: love, marriage,
children, fashion, style, women rights, ‘supermoms’, etc. Her posts are usually of medium length,
with few exceptions, full of colourful vocabulary, irony, accusations, tactless remarks, etc. Her
writing style is very flamboyant and mundane at the same time.

Since January 1% 2020 till April 15™ 2020 there are total 26 posts with 5 being COVID-19 related.
There have been several posts about the life in quarantine, however the main content and all the

quarantine without losing one’s mind, jokes about the importance of washing hands, debates on
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how coronavirus will impact the housing market, sharing video about how cities around the world
are sanitized and dedicated to criticize people who do not obey the rules of quarantine. In general,
posts are short, encouraging vigorous debates, full of critical remarks. On the other hand, no
relevant information was delivered in Jagelaviciiité’s posts.
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Fig 10. Average feedback per post, Agné Jagelavidiuteé

After the comparison of usual and COVID-19 related posts it can be concluded that the feedback
of COVID-19 related posts is very much alike, i. e. only 0.6% more reactions, 0.6% more
comments and the sharing of posts dropped 0.2 times. Different from all influencers and authors
analysed heretofore, this appears to be rather peculiar. The reason for this feedback might be
associated with the audience of Jagelavi¢itté, i. e. the majority of her followers are fashion/style
interested and do not tend to share/discuss information that is politically/socially oriented. At the
same time, posts that received more comments than usual ones contain harsh critique about those
who do not obey the rules of the quarantine. Visual comparison between average feedback of
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On average, 44.6 of comments are actually replies to the ideas expressed by other readers. People
debate over various issues, share correspondent experience or enter into dispute. In concordance
to sharing, 0.2 people are tagged under every COVID-19 related post of the author. Regardless
that Jagelaviciaité is popular figure on Facebook, the case that only 1 person was tagged under 1
post presupposes that the author does not create potentially thought-provoking content.
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adverse, sharp and sarcastic, e. g. (in Lithuanian) <As ka tik patikrinau profilius. Mergos su 43267
selfiais pasakoja kaip reiks gyventi vienisoms mamoms verslininkems.Tampona jus galit mokyti
isidet, mergaites. O toliau, mars pamoku ruost, kol nelikote prie - jis mane musa, o kur man eit.>,
<nes? Dabar uzkaskim sypsenas, vaikus i narvus, sedekim supista nuotaika ir bus labai kul? Aciu,
mes gyvensim kiek imanoma, kaip visada. Su UPU!>. With this in mind it has to be noted that
only some comments contain COVID-19 related information, however, on the positives ide, no
spread of false/speculative content.
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As has been noted, Jagelaviciité did not post about COVID-19 as often as other
influencers/authors. Be that as it may, her posts are provoking and encouraging at the same time.
In contrast to other authors who are considered as provocateurs, Jagelavi¢itité does not disclose
hazardous information as the majority of her posts is intended to make fun of others. Even thought
there were some sprouts of disinformation spread noticed in the comments section, they are not
supposed to be understood as posing danger.

AIDAS PUKLEVICIUS.

Provided that Puklevicius is a well-known writer and a former diplomat, he mainly speaks out
about politics, current events, recent social realities, etc. His style is sharp but polite, humoristic
but serious-minded. At the same time, PukleviCius writes significantly different from other
analysed authors/influencers who posted about politics. Even though there is no direct critique in
his words, it is very clear between the lines. Another intriguing characteristic of his posts is that
Puklevi¢ius uses a lot of visual content, i. e. canvas/classic art memes, etc., and links them to
various recent sensations. His posts are either very short or elaborate. The language used is
common/colloquial with some poetic, formal elements. Rarely some colourful language is used.

Since January 1% 2020 till April 15™ 2020 there are total 103 posts with 42 being COVID-19
related. Quite different from his usual posts, COVID-19 related ones are rather apolitical and
mainly dedicated to joke about the virus, criticize those who do not obey the rules of quarantine,
comment on how the virus has taken a significant toll on people around the world, how people got
accustomed to the current lifestyle, etc. PukleviCius’ posts are predominantly funny, full of
positivity, optimism and ideas on how to turn this situation into an opportunity to learn new skills,
try out something new, etc. On the overall, his posts are neutral as he does not intent to provoke
any vigorous debates about the case.
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Fig 11. Average feedback per post, Aidas Puklevi¢ius

In like manner to other influencers/authors, COVID-19 related posts of Puklevi¢ius received
greater feedback in comparison to his usual ones, i. e. 62% more reactions, 5.8 % more comments
and the sharing of posts increased 3.4 times. To put it another way, the tendency remains the
same. However, at the same time, the involvement of PukleviCius readers is strikingly different
from the followers of other influencers/authors. Under Puklevicius’ posts people tend to leave
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short comments in order to make fun of others, discuss on topic suggested by the author, debate
about possible changes in real estate business, modern technologies, homespun remedies. Once in
a while some political considerations and critique for officials in Lithuania and around the world
is noted, however it is not harsh and mainly directed to make a mock of the situation and the
incompetence of politicians. Even though discussions in the comments section are relatively
similar to all the others analysed previously, the most important observation to be made is that
Puklevicius’ readers do not tend to share disinformation or spread fake news. In general, people
joke about the situation and share their insights about others. The avoidance of COVID-19 related
discussions seems unusual given the situation, however, this allows to reach the conclusion that
the readers of PukleviCius are unlike to the followers of other influencers/authors analysed
beforehand. Visual comparison between average feedback of COVID-19 related and usual posts
of Puklevicius’ readers is given above in Figure 11.

On average, 4.6 of comments are actually replies to the ideas expressed by other readers. People
debate over various issues, share correspondent experience or enter into dispute. In concordance
to tagging, only 3 people were tagged under 3 different posts of PukleviCius. His readers either
‘like’ the posts or leave a short comment on the message conveyed by the author.

With reference to author’s involvement, PukleviCius on average ‘likes’ 0.2 comments of his
readers and leaves 0.6 comments of his own. Comments to be liked are either in correspondence
with his ideas or contain complementary information. In the same fashion as his posts,
Puklevi¢ius’ comments in order to defend his opinion or to add extra information about the topic,
e. g. (in Lithuanian) <Metalistai senai jau Zino vaistg:) https://metalinjection.net/news/metal-
science/juggalo-makeup-can-outsmart-facial-recognition-technology >, <kad skujuotis virs 100$
kainavo tuose turguose, toks nelabai kasdieninis patiekalas>, <Tai jau prisijungé. Siaip kone
visoje Lotyny Amerikoje paliaubos, netgi Kolumbijos dziungliniai ménesiui nutrauké bet kokj
smurtq. Vieninteléje Venesueloje negocios como siempre, valdancios chuntos atzalos, vadinamieji

Bolichickas suorganizavo orgijg saloje su is Europos atskraidinatomis prostémis, ir po jos Visi
choru uzsikrété corona. | kg Maduro pareiské, tai juk jaunimas, nezinojo gal.>.

For the most part, Puklevi¢ius shall be understood as an observer of the situation who transmits
his ideas and insights in such fashion that no negative or harsh feedback can be received. On the
other hand, this highly depends on his followers who are of similar standpoint and are not
interested into spreading panic or disinformation. Messages conveyed are always subtle, both
sharp but neutral at the same time. In like manner are the comments of his readers. They are rather
passive readers who only tend to ‘like’ his posts and do not intent to share it with their friend or
enter into vigorous discussion in the comments’ section. On the positives ide, zero posts or
comments related to disinformation/ fake news or panics spread were observed when analysing
the posts of Puklevicius and the feedback of his readers. He might be considered as a good
example of covering the situation without almost any negative outcomes.

OLEG SURAJEV.

First thing to remember is that Surajev is a well-known comedian and provocateur. Thus, his
writing style is very similar to Uzkalnis’ or Andriulis’, i. e. posts are full of colourful but sharp
observations about most recent social realities in Lithuania. He also uses unacceptable lexis both
in his posts and the comments. On the overall, the majority of posts are full of hateful
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communication, disrespectful criticism, sharp observations, slander, rude language etc. Surajev
mainly jokes about politics, traditions, economy and other things that are of most importance. The
length of posts varies depending on what is being discussed. Surajev is not a very active Facebook
user as he posts with some prolonged pauses.

Since January 1% 2020 till April 15" 2020 there are total 34 posts with 17 being COVID-19
related. COVID-19 posts are of same style as his usual ones. Surajev pays significant attention
and most of all criticizes and accuses media for raising panics (7 posts are dedicated to this issue).
He also shares his insights and jokes about the overall situation, outcomes of the lockdown,
tourism, etc. Several posts are intended to criticize those, who do not obey the rules and elderly,
who are unable to understand the seriousness of the situation.
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Fig 12. Average feedback per post, Oleg Surajev

After the comparison of usual and COVID-19 related posts it can be seen that the feedback of
COVID-19 related posts is relatively alike, i. e. 5.3% less reactions, 1.2% less comments, while
the sharing of posts increased 1.5 times. This seems rather offbeat by comparison to all previously
analysed posts; however the followers of Surajev are predominantly young people and this might
be the reason. The moderation of reactions and comments for COVID-19 posts indicates that the
readers of Surajev are not as concerned about the message being delivered in contrast to his usual
posts. On the other hand, the sharing amplified, hence force, even though the involvement of the
readers has dropped, they still like what is being said and forward it to their friends.
Correspondingly to the posts, the feedback of the followers is parallel. People criticize media for
spreading misleading headlines, fake news, disinformation and raising panics; share examples of
such articles and headlines. A measurable part of the comments contains visual content (memes,
etc.). The followers of Surajev tend to share potentially dangerous information about conspiracy
theories, however, at the same time it is done with a sense of humour. Be that as it may, some
people are sensitive to this type of information, thus the discussions in the comments section
under Surajev’s posts shall be considered as a potential threat. Visual comparison between
average feedback of COVID-19 related and usual posts of Surajev’s readers is given above in
Figure 12.

On average, 37.8 of comments are actually replies to the ideas expressed by other readers. People
debate over various issues, share correspondent experience, spread fake news, disinformation and
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joke about the situation or enter into dispute. In concordance to sharing, 10.7 people are tagged
under every COVID-19 related post of Surajev, thus the content gets to spread to wider audiences
and is likely to be re-shared. It must be remembered that people share potentially risky
information and this tendency is not preferable.

With reference to author’s involvement, Surajev on average ‘likes’ 7 comments of his readers and
leaves 7.8 comment of his own. Comments to be liked are mainly complementary information to
the author’s ideas, practical jokes, taunts over other readers, etc. The comments of the author
himself, are similar to his posts, i. e. he includes additional thoughts and information, makes fun
of other commenters, uses inappropriate language, criticize politicians, media, journalists,
stimulates the discussion, e. g. (in Lithuanian) <Ir dar, jei kalbames, butu cool suzinoti apie
koronovirusa bendra konteksta - to nedaro ziniasklaida, kur yra tikra ziniasklaidos misija -
aiskinti konteksta, bet geriau varyti ant trendo ir klikus gaminti ir cia tik maza detale, kasdien
bent keli straipsniai buna arba manipuliacija arba kazkoks kafkos absurdas kuris jau tapo
norma....>, < ir pastebek , lietuvoje sofos ekspertai jau rankom ploja “vat ir mums taip reik” -
nors visai neziuri kitu variantu, pas mus arba libertarizmas ir laisve, arba tvirta ranka ir lazdom
p****** rejkia>, etc. On the overall, the comments of the author himself are not as informative as
his posts and to not carry specific message, they are mainly directed to provoke inconclusive
discussion.

All things considered, the posts of Oleg Surajev are partially similar to those of UZkalnis,
posts are dedicated to joke about the situation or criticize those who are incompetent at handling
it. Even though the author expresses his ideas by only including factual information, the
discussions in the comments’ section shall be considered as partially dangerous, due to the fact
that people share false information, little-known facts and other questionable findings. People tend
to exaggerate and reconstruct reality because of what they read online, as it is very difficult and
requires a considerable amount of time to decide which information is accurate and which is false.
On the whole, Surajev’s followers can be characterized as those who understand humour and tend
to joke about serious issues, i. e. their social context is a key factor which helps to understand
individual motivations for people to express certain ideas, however people who are not fake news-
resistant, might misunderstand the message being spread and this incomprehension can accelerate
the panics spread and have wider negative impact.

3.2.0verall situation and interconnection with theoretical reasoning

All things considered, the overall situation is volatile and unstable. To put it another way, OSNs
shall be considered as possible channels and mediums for panic to rise/spread. Of course, first
thing to remember is that everything depends on the input of the agent who uses OSNs in order to
deliver desired message. Under such specific circumstances as during the COVID-19 crisis, it is
relatively difficult to remain disinterested and to hold oneself aloof. On the other hand, while
carrying out the research it was observed that specific circumstances influence the level of interest
in this phenomenon. Even though Facebook is the most popular and widely used OSNs in
Lithuania, the usage of this site, first and foremost, depends on the age, i. e. despite statistics that
71% of Lithuanians prefer to use Facebook and that 93% of people aged 16-24, 80% aged 25-34,
76% aged 35-44, etc. spend time on OSNSs daily, it was noted that mainly ‘older’ Facebook users
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tend to engage into valuable/relevant information production/spread. That is to say, at least the
youngest groups of Facebook users (aged 16-24; 25-34) are less active in terms of textual content
creation: they generally prefer to post/share visual content and are not eager to consume the
fragments of textual information that are of greater length. It might be concluded that younger
people prefer social networking services intended for photo and video-sharing such as Instagram
or TikTok. Of course, there are still many exceptions for this tendency, but it can be presumed that
people are indeed constrained within a tyranny of the moment and have less time and intention to
engage into fruitful discussions while extensively unravelling the topic. The base for this
conclusion is also the fact that out of top 10 official Facebook influencers in Lithuania only 4
were considered as sufficient for this research due to the reason that the majority of them are
either engaged into other OSNs or do not post contents adequate enough to deliver
socially/politically/philosophically important message.

As already mentioned in the theoretical part of this paper, in times of specific global shock,
constant information flow is completely necessary and people tend to trust social media the best
for informing them. Under those circumstances it is crucial to understand which information is
valuable and accurate and which is false/potentially dangerous to those who are most sensitive for
its consumption. By and large, the results of this research indicate that the level of interest
respectively increases when the importance of the content is at major concern and it highly
influences the agenda-setting in the digital communication. To demonstrate, in Figure 13 below
the combined comparison of increase of reactions and comments over the posts of all analysed
influencers/authors is given. On average, COVID-19 related posts received 36.5% more reactions
and 63.5% more comments. This not only complies with theoretical insights that the urge to
participate in sharing news becomes a commonplace but also bases presupposition that people
now serve a hybrid role of producers and users of news.

Oleg Suraj

Aidas Puklevicius
Agné JagelaviCitté
Saugirdas Vaituljonis
Andrius Uzkalnis
Daina Bosas
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Fig 13.Combined comparison of increase of reactions and comments, %
52



To sum up the involvement and input of people commenting on posts of influencers/authors, first
thing to remember is that the nature of comments is mainly influenced by the personality/tone of
the influencer/author himself and the social identity of the reader. In other words, internalization
process is cut and dried: the adoption of common, mutual interests and opinions is noticed as
people usually comment in the same manner as the influencer/author or other followers. This
tendency of commonness is mostly visible when people express their personal attitude towards the
matter (especially when debating over political insights) and make jokes or share memes. While
jokes shall not be considered as serious triggers for panic to spread because they are not
understood as a threat to societal values and interests, at the same time they disproportionate the
seriousness of the matter. As Cohen suggests, joking about specific emergency situation breaks
banal and insignificant discussions over the issue and, at the same time, because it is devoted
mainly for entertainment, contributes to the prolongation of irrelevant information spread (Cohen,
2002). Under those circumstances there is a danger for various myths to be established, i. e. this
technique creates perfect environment for manipulation of opinions and morale.

Even though the following conclusion might seem arbitrary, from hypothetical point of view
joking/sharing memes might be understood as a form of manipulation provided that the
selection/delivery of specific content (textual or visual) influences the primary message, e. g. (in
Lithuanian) <...kadangi gerai rasot, tai reikalui esant priimsim j savo namus su visu maistu.
Pilnas seifas ginkly ir Saudmeny pas mus, zombius atmusim, marodierius irgi Vaikai panasaus
amziaus, galés eit kaip per walking dead supply run'us daryt>(influencer Andriulis). Given this
particular example, a strong sense of humour is noticed, however, as the topic of the post is the
declaration of national state of emergency, this irony encourages dystopian debates that usually
gather a lot of attention. Consequently, this type of information provokes hassles between OSNs’
users that reject common values and attitudes. Albeit the comments of this type are noticed rather
frequently, the majority of them shall be understood as weak forms of ‘manipulation’ because the
message delivered does not contain strong elements of propaganda.

In addition to entertainment content, it has been noted that relatively considerable amount of
comments is actually one of the most recognizable stylistic elements: memes. This type of
conversation/feedback might be considered as special digital communication pattern. Even though
there are many academic presumptions of what memes are and what are not, due to the main aim
of this paper the concept of memes is thoroughly simplified and here memes are understood as
relatable interpretations of something with funny images and texts that tend to spread like some
kind of media virus, a viral content (Jenkins et al., 2013). The danger of memes is their likely
misuses, i. e. because their primal target is to fabricate artefacts, caricaturing of specific situation
when an image is taken out of context and some text is used to describe another situation to make
that image sense, this re-created information is best perceived by tailored audiences who
recognize the hidden agenda. At the same time, if one is in the outgroup, the danger of
misapprehension can be hypothetically understood as the trigger for abused ideas to spread. Might
this be an interpretation, but this impressive communication device has significant cultural,
political and philosophical value and thus shall not be overlooked while analysing digital panic.
From all analysed influencers/authors memes were most present under Surajev’s, Andriulis’ and
UZkalnis’ posts. Though no predominantly ‘dangerous’ memes were observed, some can be
viewed as potential patterns of disinformation.
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To sum up the input of the influencers/authors themselves, it has to be concluded that the majority
of posts shall not be recognized as sprouts of panic spread. Even though several posts can be
considered as such, the tendency seems rather common: influencers/authors either try to inspire
others to feel more positive about the matter, joke about the situation or criticize those who should
be blamed for their incompetence while handling it. Provided that influencers are here understood
as ‘pseudo’ digital opinion leaders, who are able to convince an individual to change his/her
opinion or attitude and use their position in order to escalate the message, their persuasive power
mainly depends on communicational skills which are consequently determined by the dependency
to particular social class. By the use of various stylistic elements and figures, analysed
influencers/authors inspire advocacy (defend specific positions, e. g. express empathy to doctors,
advocate for particular political parties or figures, etc.), are responsive, try to remain transparent
and, most importantly, try to correct false information. Generally speaking, they try to create
content with their own audiences that would encounter highly dangerous and questionable
information flow from mass media channels. Of course there are a lot of posts created only with
regard to entertainment, however they shall be considered as weak forms of information
‘manipulation’, e. g. posts of Surajev, UZkalnis, Andriulis. The nature of their posts is mainly
related to their social surroundings and personal traits. If people keep in mind that, for example,
previously mentioned influencers/authors are provocateurs and humourists, no potential harm is
inflicted and vice versa. By successfully using the mechanisms of entertainment, advocacy or
transparency influencers/authors accumulate society’s trust and when this trust is earned the
danger to be manipulated and influenced increases.

If all analysed influencers/authors shall not be considered as spreaders of disinformation or panic
(even on the contrary), apart from humoristic posts, their followers are not all alike. The analysis
of comments revealed that there are people who tend to spread panic intentionally. People share
their own insights or share posts of others, e. g. (in Lithuanian) <Bet musu sveikatos giditojai
viskg slepia. Del viruso pavojingy. Birzuose serga 2 zmones ir nieko nedaro. Kiti zmones byjo net
eit is namu.> (comment under Uzkalnis’ post), <Jau teko skaityti, kad Irane ekskavatoriais
kasami grioviai masiniams kapams...> (comment under Uzkalnis’ post), etc. Such ideas shall be
considered as toxic because some people do not have developed immunity to all of this potentially
dangerous information. Credulous people can be easily mislead by these news (especially the first
comment) and start to show undesirable behaviour, i. e. the speed of diffusion of such information
is significantly higher, the uncivil behaviour is supposed to be more widespread. As these toxic
ideas tend to spread like viruses, one has to be very well aware that they can cause various
unintended effects because of their likely misuses. Social context and belonging to specific social
class plays major role in this phenomenon.

It is crucial in this bottomless pond of information to understand which of it is true. The world
now lives in this age when there always is another alternative to the truth. This alternative truth is
called bullshit. The phenomenon of bullshit in modern society is remarkably widespread and this
research endorses aforementioned presupposition (Frankfurt, 2009). Even though bullshitting shall
not be considered as dangerous as the deliberate spread of lies in order to raise panic (previous
paragraph), it does encumber communication and perception. When people talk about the mater
not having comprehensive knowledge and relevant facts, they are not guided by their beliefs about
the matter. With this in mind, bullshit shall be considered precarious. If one does not care about
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the truth then the discourse becomes genuinely meaningless. Due to the reason that it is relatively
difficult to decide whether a person is just lying or telling bullshit, an example from analysed
posts might be the following: (in Lithuanian) <Skrenda va turtingas baltarusas su private jet
gydytis | Austrijg - Tyrol Air Ambulance, Minsk-Innsbruck. Creepy, turint omeny, kad Batka Siaip
Zmonéms sitilo pirti, vodke ir traktoriy. Dabar galvoju - o Ramiinas néra Batkos ir Prunskienés
nesantuokinis sinus? > (Andriulis’ post). Influencer’s main goal with this post is to criticize
prosperous people who have the ability to engage their money into maximizing their own good.
However, Andriulis does not know the real truth about the case (as seen from the comments), but
tries to impress his followers by talking about things he knows nothing about just to provoke some
kind of reactions, e. g. people start discussions about socialism, injustice, express dissatisfaction,
etc. Given the example, it can be assumed that bullshitting is also dangerous, because people care
too little for truth and engage into doubtful discussions spreading this useless information further.
Either this phenomenon shall be considered as a trigger for panic to spread it is difficult to
conclude, however, at the same time, as discussed in the previous paragraph, various unintended
effects may occur.

To evaluate digital panic spread through OSNs it is relevant to bethink the concept of information
war. Indubitably the concept of ‘information war’ here does not refer to its most common
perception, thus it will be referred as information fights. What can be concluded after the analysis
is that some specific methods used in information fights are applied not only in posts of
influencers/authors but in the comments as well: some psychological operations are carried out, i.
e. propaganda is being spread while one tries to convince others of fairness of specific
decisions/actions that have to be taken, try to construct certain identity of the society, etc
(Maliukevicius, 2002). In order to fulfil this purpose people employ fake news, manipulate factual
information, spread disinformation. A perfect example to demonstrate the occurrence of this
phenomenon is debates on necessity to wear safety masks. This topic was not only touched in
some posts but was widely questioned by the followers. A lot of people engaged into disputes
while sharing information from various different sources, mostly contradictory. Of course, these
encouragements to go and buy safety masks are certainly not directed to spread panic but (on the
contrary, they are intended to develop common mind), on the other hand, are perfect examples
how information spread through OSNs can drive corresponding reactions. At the same time, those
who disagree with this mentioned necessity can be understood as propagandists because of them
others may take decisions based on false presumptions. After taken propaganda or fake news for
credit people then face the danger to become involved into various conspiracies that might be fatal
for dominant societal values.

Equally important to all already mentioned ways/techniques of panic spread is sharing. This is
where the spread of influence starts, because people make personal input and make specific
content relevant to those who are in their social network. With regard to the fact that already in
2011 nearly half (49 %) of Facebook users consumed information through shared links, sharing of
any content becomes an important constituent to information spread. As anticipated, the sharing of
COVID-19 related posts of the influencers/authors increased considerably: on average 6.6 times.
certain content with their friends. By performing the action of sharing people take a hybrid role
being consumers and producers of news at the same time. If referring back to theoretical
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presumptions that the contributions made by the individual who decides to share some news may
have combined impact, it all one again depend on the content itself. To sum up the results of the
research, several posts can be assumed as potentially dangerous, however they are more dedicated
for entertainment purpose. Posts to be shared the most are mainly critique of politicians, mass
media, people who do not obey the rules of the lockdown, etc. The overall situation is portrayed
bellow in Figure 14.

Aidas Puklevicius
Agné Jagelaviciiité
Saugirdas Vaitulionis
Andrius Uzkalnis
Daina Bosas

Orijus Gasanovas
Liudvikas Andriulis
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Fig 14. Increase in posts‘ sharing, times

In summary of influencers/authors sharing tendencies, it can be concluded that analysed
influencers/authors are true content creators, i. e. out of 202 total posts about COVID-19, 23.3 %
are information re-shares. That is to say, 47 posts are actually shares of various news articles,
headlines, posts of others, etc. Out of these 47 posts, 15 are direct links to news articles
(predominantly Lithuanian news websites/portals with personal insights about the matter. The
biggest majority are posts of Bosas (6) and Vaitulionis (6). These are the articles about the
situation in Lithuania and the incompetence of the officials/politicians while handling the crisis.
As denoted in the theoretical part of this research, people are more likely to believe and be
influenced by informal conversations with others than by the formal media. The tendency of re-
sharing news with their followers and including personal input and insights can be assumed as this
informal conversation. Without any doubt this OSNs feature has considerable influence on
spreading digital panic. On the other hand, articles/content to be re-sheared by analysed
influencers/authors shall not be treated as triggers for panic spread because it is mainly directed to
political debates or entertainment.

All things considered, OSNs shall be treated as a perfect medium for panic to spread. The
instantaneous access to information is convenient and perilous at the same time. If the main idea
of propaganda is to create subjectified society that is easily manipulated, OSNs come into great
favour for this purpose. People tend to engage into various disputes in order to satisfy the need for
status-seeking, socialization, etc. While all analysed influencers/authors predominantly create and
spread content directed to resist disinformation/fake news, propaganda, etc., their followers
engage into alarming disputes because they feel the urge to convince others of their presupposed
truth. Some of them might not even consider themselves as potential bullshiters, who do not even
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realize they are not spreading the truth, but disrupt social order. Given these points, the distortion
of facts might be considered as potential trigger for panic to spread. Even though there is a
consideration that the two-step flow of communication becomes less important, this research
demonstrates conversely. Despite the belief that message delivered directly reaches the audiences
and opinion leaders are not as important, this research substantiates the fact that
influencers/authors are the main triggers to encourage discussions and debates through which
panic might start to spread.
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CONCLUSIONS

1. Every mean of communication influences the addressee, but the significance lies in the channel
itself. The concept of media is now broader as ever because now not only technological but socio-
political context has to be correspondingly taken into consideration. With mediatization at its
peak, all the dangers that media pass onto people, starting from social media, have to be carefully
considered. OSNs have turned into extremely popular social phenomenon without which the
absolute majority of digital society is almost unable to survive. It is now the starting point where
communication and spread of news begins. Granted that OSNs are increasingly used as news’
channels, people now understand news sharing through OSNs as a form of status seeking,
socialization and information consumption. Influencers, the outcome of OSNSs, with their solid
base of fans together with the potential of newest technological gadgets and the conveniences of
OSNs, garner a lot of attention from various audiences and shall be considered as early adopters
of new information who afterwards pass this information to broader audiences and become the
cause for society’s perception to change. Despite the fact that techniques of persuasion and
propaganda have revolutionized, they still remain the main tool for panic to spread. As media-
driven phenomenon, panic is mainly understood as the process of arousing social concern about
the matter, OSNs, with influencers being on the front line, become the perfect medium for it to
sweep through.

2. OSNs shall be considered as possible channels and mediums for panic to rise/spread, however,
everything depends on the input of the agent who uses OSNs. Under such specific circumstances
as during the COVID-19 crisis, it is relatively difficult to remain disinterested and to hold oneself
aloof. The total of 202 post were analysed in order to determine whether and what affect
Lithuanian influencers have on panic spread in regard to COVID-19 case. The results of this
research indicate that the level of interest respectively increases when the importance of the
content is at major concern and it highly influences the agenda-setting in digital communication.
On average, COVID-19 related posts received 36.5% more reactions and 63.5% more comments.
As anticipated, the sharing of COVID-19 related posts of the influencers/authors increased
considerably: on average 6.6 times. The majority of posts shall not be recognized as sprouts of
panic spread. Even though several posts can be considered as such, the tendency seems rather
common: influencers/authors either try to inspire others to feel more positive about the matter,
joke about the situation or criticize those who should be blamed for their incompetence while
handling it. Influencers/authors, intentionally or not, provoke various discussions and the
comments of followers are far more dangerous as people tend to share fake news, propaganda,
bullshit, etc. Social concern arises and the spread of panic begins. In either case, the great majority
of posts and comments are intended to resist disinformation and negative content about COVID-
19 crisis.

3.In general, panic is moderately easy to spread. By all means, everything depends on the input of
the agent who uses OSNSs in order to deliver desirable message. Influencers shall be considered as
main triggers to encourage discussions and debates through which panic might start to spread.
Even though they are the ones who usually encounter disinformation and misrepresentations, the
two-step flow of communication is the channel where distortion of facts begins. The greatest
danger is the misuse of data because it is very easy to have one’s brain hijacked by parasitic ideas.
The replication of ideas might start panic on the grounds that one’s ideas easily become
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everybody’s ideas. Thanks to all new technology a lot of ideas inevitably flow out into the world
and a lot of them are toxic and dangerous to those that have not developed the immunity. All
should be alert to this as in most cases it is impossible to consume information in a morally neutral
perspective. Be that as it may, social media influencers can be responsible for the construction of
digital panic.
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APPENDIX 1. POSTS OF JURGA BALTRUKONYTE

Usual posts

Date Reactions Comments Sharing Topic

2020-01-01 1400 33 131

2020-01-02 1800 20 105 Joys of sharing

2020-01-05 284 13 6 Judging the book by its cover
2020-01-10 650 16 25 Happy 365 magazine
2020-01-12 869 8 44 Recent social relia (Grigeo scandal)
2020-01-15 1000 12 45 Blind love

2020-01-17 452 19 13 Care, love and worry
2020-01-19 916 21 17 Conference

2020-01-22 916 14 6 Small small world
2020-01-23 1600 62 117 Envy

2020-01-27 6100 201 1300 Stop worrying about what other people think
2020-01-30 688 13 31 Stubbornness

2020-02-02 2200 98 340 Politicians

2020-02-04 490 10 19 How to spend time wisely
2020-02-07 159 11 3 Celebrities

2020-02-13 2200 54 124 Sharing good

2020-02-14 3200 45 377 Support for one another
2020-02-16 728 34 22 Summerhouse

2020-02-18 1400 32 78 Travelling isues
2020-02-20 568 8 8 Happy 365 magazine
2020-02-21 665 6 14 Book fair

2020-02-21 1600 22 47 Men

2020-02-23 690 19 11 Vanity and unhealthy love
2020-02-24 1900 26 99 True love

2020-02-26 1100 887 32 Imprtance of ones outfit
2020-02-28 845 17 18 Gossip

2020-03-01 1400 20 60 Self-trust

2020-03-02 1200 18 29 Family

2020-03-03 1400 26 50 Good mood and politeness
2020-03-04 870 15 20 Taking care of others
2020-03-04 1900 24 13 Work

2020-03-05 1800 37 18 Communication and secrets
2020-03-06 1200 27 77 Eco-friendly world
2020-03-09 2300 36 221 Urge to live/determination
2020-04-01 423 4 13 TV show

2020-04-03 2400 62 194 True love

2020-04-10 335 13 1 Happy 365 magazine
2020-04-15 1600 11 12 Differences
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COVID-19 related posts, statistics

Date Reactions Comments Sharing Topic
1. 2020-02-24 | 220 0 56 How to stay safe/share of Irt.It article
2 2020-03-13 | 5400 252 1800 tI;|(;)r\r/]veto remain strong while staying at
3. 2020-03-15 | 1700 16 73 How to stay safe together
4. 2020-03-17 | 1400 93 333 Stay at home
5. 2020-03-19 | 147 0 41 stipruskartu.lt
6. 2020-03-20 | 2700 61 171 How to live alternatively
7. 2020-03-21 | 4300 218 1200 Medical workers
8. 2020-03-22 | 659 39 87 Medical workers
9. 2020-03-23 | 428 9 25 What to do at home during the lockdown
10. 2020-03-25 | 540 19 10 Disinfection
11. 2020-03-27 | 2700 26 191 Importance to stay at home
12. 2020-04-01 | 822 9 3 How to stay fit
13. 2020-04-01 | 1600 27 51 Positive impact of the situation
14. 2020-04-02 | 63 1 20 Participation in scientific research
15. 2020-04-03 | 243 5 1 How to stay fit
16. 2020-04-04 | 1100 270 34 Life during the lockdown/advertisement
17. 2020-04-06 | 172 8 11 Online concert
18. 2020-04-08 | 1800 40 46 Life during the lockdown
19. 2020-04-10 | 1600 28 45 Medical workers
20. 2020-04-13 | 2600 37 210 Planning during the lockdown
21. 2020-04-14 | 524 72 12 Advertisement
22. 2020-04-16 | 650 10 32 How people change during the lockdown

COVID-19 related posts (in Lithuanian)

1. Pagarba tam vyrui, kuris Varsuvos oro uoste pats pranesé, kad galimai serga koronavirusu.
Aisku, niekas j tai nesureagavo, jis laisvai jlipo j léktuvg, po to paaiskéjo, kad ir Lietuva dar
nepasiruosusi tokiam atvejui, bet tq kartq labiausiai mane nustebino jo sgmoningumas.
Isivaizduokit save, jstrigusj tarpiniame oro uoste. Uz 2 valandy jusy laukia vakariené namie, sava
lova, savas gydytojas (jei rimciau jsisirgsite) ir sava kalba. O be to, jstrigus kazkur Europoje, kaip
bus su gydymu? Kas padengs jisy ligoninés islaidas? Baisu vien pagalvoti apie tai. Taigi,
isivaizduokite, galimai jums Siek tiek silpna, karsciuojate, bet juk pakentésite, kiek karty skrenda
Zmoneés su gripu. O gal ¢ia angina paiiméjo. Kiek Zzmoniy patys pasisakys apie negalavimus, jei jie
nelabai dideli? Todél ligai greitai artéjant prie Lietuvos sieny verta matuoti temperatirq visiems
keleiviams. Ar veikia termovizoriai miisy oro uostuose?
Dalinuosi labai informatyviu profesoriaus Vytauto Kasiuleviciaus tekstu, tem jis paprastai ir
aiskiai pasakoja, kokiy priemoniy imtis ir kaip elgtis jtarus, kad susirgote ta zaraza, bei mini, kad
temperatiiros matavimo oro uoste efektyvumas - 40 proc, geriau nei nieko. Lietuva dar turi kelias
dienas, gal savaite, pasiruosti pirmam atvejui, nes vien tikéjimo, kad virusas neateis iki miisy
neuzteks. O Ziniy, kaip elgtis néra.
Oro uoste patys kreipsis tik sgmoningiausi arba sunkiausiai sergantys. Kiti skubés namo.
https://www.Irt.It/naujienos/lietuvoje/2/1145289/gydytojo-kasiuleviciaus-zinute-lietuvos-
institucijoms-del-koronaviruso-ateinancios-dvi-savaites-bus-
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lemtingos?fbclid=IwAR301sH293HeYhW1PEBpYFNHO-XiB90T-
tZ5z209Fb5ViZALvgXhByC34100

2. Visi kaip vienas

Spygliuoti, dygliuoti, pikuoti. Labai skirtingi.

Bet vél galime biiti visi kaip vienas, kaip tada, kai stovéjome Balltijos kelyje.

Tais laikais, kai pamirsome, kad néra karsto vandens ir Sampiino, néra benzino, pinigy, pampersy
ir banany, tik noras buti laisviems. Dar visai neseniai nostalgiskai diisavom — nebejmanoma to
Jjausmo pakartoti. Ech, taip buna tik kartq gyvenime. Kai buvome visi kaip vienas.

Bet klydome.

Dabar viskas vyksta panasiai, tik norai kiti - norime biiti sveiki ir gyventi, apsaugoti save, vaikus,
tevus, semelius ir kaimynus. Diedukus ir bobutes is turgaus ar Zibuokliy pardavéjas prie
universalinés. Tuos kelis milijonus, kurie vadinasi lietuviais. Tas noras toks pats milZiniskas kaip
anksciau.

Zaibu praléks keli sunkiis ménesiai.

Mes atsigausim, tikrai. Atsistosim ant kojy ir dar taip, kad visi stebésis. Bet dabar reikia daryti
tai, kas reikalinga. Labai susikaupti. Pakasti asmenines nuoskaudas dél nejvykusiy kelioniy ar
Zlugusiy verslo plany. Atnesti sunkiai vaikstanciai kaimynei pieno, izoliuotis kaime ar savo bute —
ir gal pagaliau ispildyti svajone dirbti is namy. Kaip jmanoma padéti medikams, kad jie atlaikyty
tq karg.

Nesijuokti is ty, kurie pirko kruopas — gal jie atnes maisiukq grikiy kaimynei, kuri nebenueina iki
parduotuves.

Nesijuokti is ty, kurie nieko nepirko.

Skatinti tuos, kurie kuria TV laidas vaikams, likusiems namuose.

Sugalvoti savo plang B — nelaukiant pagalbos is Salies. Dalintis idéjomis.

Palaikyti tuos, kurie investuoja j Zmoniy saugumaq — jokios priemonés néra perteklinés.

Mano draugé, spaustuves direktoré, uzsake patalpy valymq tris kartus per dieng, o visos rankenos
dezinfekuojamos kas valandq, daromos daznos pertraukélés védinimui, o nuotolinis termometras
matuoja visiems temperatirg.

Kiek daug galime, kai j viskq Zitiirime atsakingai.

Laukia sunkmetis — bus bankrutavusiy ir nusivylusiy, juk paliestas beveik visas verslas! bus viltis,
kad vyriausybé perziiirés mokescius, nes kitaip turésime armijq bedarbiy.

Mes visi skirtingi. Vieni keikiasi, kiti vemia vaivorykstémis. Vieniems dvidesimt, kitiems
astuoniasdesimt. Vieni vadovai, kiti santechnikai. Cholerikai ar flegmatikai. Taciau nutinka
dalyky, kai is visy miisy, tokiy skirtingy, turi susidélioti stipri grandiné.

Ir mes tq sugebam.

Nes visi vienodai mylime gyvenimgq.

3. Geri zenklai

Miestas tylus. Gatvés tuscios kaip tais laikais, kai dar nebuvo automobiliy. Einu j parduotuve kaip
slapta zudiké — keli sutikti praeiviai | mane Ziari skersai. AS juos irgi stebiu su nerimu - Kas
priverté iseiti j laukq? Gal serga, gal j vaisting? Aplenkiu visus lanku.

Kanary salose, kaip ir visoje Ispanijoje, is namy galima iSeiti tik maisto ir vaisty, dar j darbg -
kas jj dar turi.
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Niekada nemaniau, kad ispanai miisy kaime bus tokie vieningi ir vos paskelbus ypatingqjg padét;,
dar pries jai jsigaliojant, liks savo namuose.

Juk saloje tik trys koronos atvejai.

Ar net trys.

Niekas neveikia. Niekam nebereikia kavos ir kruasany.

Niekas nedainuoja ir nesigirdi jokiy biigny.

Nezaidzia futbolo ir nebekalba apie karnavalg.

Kaimynai bendrauja per balkonus. Vienas vyras tikina turjs daugiau informacijos, gal serganciy
kelios desimtys. Kitas kviecia Zaisti bingo per atstumq. Visi balkonai pilni.

Uztat pliazas tuscias. Cia negulinéja Seimos, tik kelios Zuvédros rankioja zuveliokus.

Niekas nebesibuciuoja j abu Zandus. Man, béganciai, keli nedrgsiis praeiviai pamojavo ranka.

Net pinigy kaulytojas Chuanas neprieina. Nezinau, kaip jis pratemps sunkmetj, gal reiks paduoti
kelis eurus.

Kaimynai jau parg neisveda j laukq vaiky, na gal nebent naktj. O pas juos ketvertas vaiky! Visi
jau izoliavosi.

Parasiau pagyvenusiems pazjstamiems, kad eisiu j parduotuve, paklausiau, ko jiems reikia. Juk
nesunku parnesti daugiau, jei jau leidausi j pavojingq zygj.

Parduotuvéje uzsidéjau savo vienkartines pirstines. Visi stovéjo gal 2 metry atstumu vienas nuo
Kito, niekas neziiréjo j veidg, kvépavo kazkur i lubas.

Ejau j parduotuve nusipirkti kuo daugiau dezinfekciniy priemoniy, jas padésiu bendroje laiptinéje
su skelbimu, kad visi valyty dury rankenas. ISplausim grindis ir nuolat Sveisime visus pavirsius.
Kg galime padaryti kiekvienas?

Daug.

Ypac jei galime palaikyti vieni kitus ir padéti tiems, kuriems reikia pagalbos.

Isgirdusi triuksmq iséjau j terasq. Turbut simtas kregzdziy pasirinko miisy sieng savo namais, jos
suko ratus ir lindo j visus plySelius. Niekad anksciau jy nemaciau.

Kaimynas per gatve suréke, kad tai geras Zenklas.

4. Draudziama uzeiti. Ar tikrai turite mirtiny reikaly?

Cia matote ant miisy kaimyny dury pakabintq uzrasq ,, Draudziama uZeiti . Niekas niekur neina.
Mirtini reikalai sprendziami ligoninéje arba vaistinéje. Mirtiny reikaly susitikti su draugais parke
néra. Mirtino reikalo eiti j pliazq ar kalnus néra.

I parduotuves leidzZiasi drgsuoliai, apsiginklave visomis apsaugos priemonémis.

Miisy ispaniskoje saloje, mieste, kur gyvena tik Siek tiek daugiau nei 7000 gyventojy, visiska
kariné parengtis.

Cia dar né vieno korona atvejo. Ir kokia laimé, kad miestas neturistinis, be jokio viesbucio.

Bet dar tokio susitelkimo nemaciau. TuScios gatvés. Eidamas j parduotuve sutinki daugiausiai
penkis Zmones. Net prie jy sustoja policijos masSina ir klausia, kur eini. Parduotuvéje nepamatysi
Zmogaus be pirstiniy. Visi laikosi ne metro atstumo, o gal 5 metry. Parduotuvéje prekiy pilna,
néera zmoniy.

,,Jei Sitaip pralauksim tris savaites, bus ramiau“, - sako man mésos pardavéjas. Jis, ispanas, turi
kantrybés laukti.

Kai skaitau, kas vyksta Lietuvoje, nenoriu tuo tikéti. ,,Susitinkam kavos, man karantinas, neturiu
kq veikti!“,- raso mano draugei valstybés tarnautoja.
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FB nuotraukose matau, kaip kiti linksminasi parkuose, eina j Zygius, svencia.

Gal jiems atjungtas internetas.

Gal nemoka skaiciuoti, daryti isvady, pasikliauti statistika.

Didziausia pagalba Siuo metu jums, kitiems zmonéms, ekonomikai ir gydytojams, kuriems reikia
premijy ir gal net anksciau isleisti j pensijq — tai jiisy sédéjimas namie arba prisijungimas j tuos
frontus, kur renkamos jégos.

Biikite namuose, kas galite. Saugokités ne tik corona, bet ir kity ligy. Musy saloje visi 7 iSaiskinti
atvejai gydomi namuose — saugant vietas ir islaidas sunkesniems ligoniams.

Biiti namuose nereiskia biiti Senamiestyje, parkuose ar paZintiniuose takuose. Ne vazinétis
dviraciais, rieduciais, galimai nukristi ir susilauzyti rankgq.

Juk reikia saugoti ligoniniy lovas. Jy prireiks kitiems. Visi pagalvokime, kaip galime padéti miisy
medikams.

Todel Ispanijoje populiariausias tagas yra #yomequedoencasa #liekunamuose

5. Drauggq nelaiméje pazinsi

Vos pagalvojau, kaip biity gerai tokia platforma, suvedanti ieSkancius pagalbos ir jg teikiancius, o
Stai ji jau sukurta. Ne tik draugiska, bet ir labai ismani tauta esame!

https://stipruskartu.lt/

6. Viskas kitaip
5-toji ypatingosios padéties diena
Ispanija, Fuerteventiira
- Churga (taip mane vadina kaimynai). Gal gali isnuomuoti man Sunj, bent kelioms minutéms
nueiciau prie vandenyno, pasiilgau to vaizdo! Duosiu 10 eury, - Saukia per balkong Antonio.
Kitas kaimynas, Jose, rékia is antro auksto.
- Saugok savo Sunj, dabar Sunys yra aukso vertés. Juos vagia! Net benamiy nebéra, tokia
paklausa.
Juk su Sunimis leidZiama vienam zmogui Siek tiek pasivaikscioti lauke.
AS j trasq einu su hanteliais. Anksciau sportuodama su hanteliais vesdavau Paulg j mokyklg
(vienoj rankoj — jos rankyté — kitoj svarmenys) , dabar tas romantiskas multitaskinimas atrodo
tolima praeitis.
Peréjau j greityjy sportininky lygj. Vienoj rankoj pavadélis, kitoj hanteliai. Suo sustoja kakoti —
darau pritupimus. Sysioja - Suoliukai su bokso elementais.
Gyvenimas keicia spalvas dazniau nei dangus - nuo audros iki nekaltos ausros spindulio.
Mes visi prisitaikome labai greitai.
Mano mazas suo, ligoniukas, tapo legaliu bilietu j pasivaiksciojimg. Tos 15 minuciy yra aukso
vertés. Niekada taip nevertinau laiko. 15 minuciy lauke! [sivaizduojate, kiek daug galima
nuveikti? Vedu Sunj jtipstais ir pritipusi, vis dirba kazkokie raumenys. Kilnoju hantelius, joks
Jjudesys negédingas, nes miisy grazioje pliazo krantinéje — né vieno zmogaus. Kilnok kojas kaip
nori, niekam nejdomu. Svarbu netycia nesukosek. Tada jau baisu net saves...
Viskas kitaip.
Dabar namie varzomés, ne — "kodél turiu vesti Sunj, juk ne mano eilé".
O: - "Juk vesti Sunj mano eilé!”
Suo alpsta nuo démesio.
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Mes apsimetame, kad gal viskas gerai, tik kartais drebame is nerimo.

Bet juk viskas praeis.

Mus atgaivina planai apie ateiti. Kai vél atsistosime ant kojy ir pradésime viskq is naujo. Baisu?
Taip, kaip ir vesti Sunj su hanteliais ir jtupstais visiskai tusc¢iame mieste, apsimetant, kad tai
normalu.

1. T-toji ypatingosios padeéties diena

Bloga Zinia ir gera

Vakar nakti, panikos apimta, parasiau klausimg pazjstamam medikui, kuriuo labai pasitikiu. Likti
Fuerteventiiroje ar kuo skubiau grizti j Lietuvg? Sulaukiau tokio atsakymo:

- Jei saloje néra DPV aparato ir reanimacijos — grjzti. Jei j salg tikrai niekas per 2-3 ménesius
neatvyks ir neisvyks - galima likti ir laukti, kol atkeliaus sukurti pirmieji vaistai arba skiepai.
Nespéjau suzinoti dél dirbtinio plauciy ventiliacijos aparato egzistavimo vietinéje ligoninéje, o
pasiekeé bloga Zinia.

Patares gydytojas pats susirgo corona virusu ir yra gydomas Santaros ligoninéje.

Man atsakinéjo jau sirgdamas. Ir nesuprasdamas, kodél jam, serganciam, tiek ilgai atsisakinéjo
atlikti viruso testq.

,, Kolegai, kuriam virusas buvo diagnozuotas tik Siandien, tyrimas turéjo biiti atliktas dar
praéjusiq savaite, kai jis pasijuto blogai. Mes savaite laiko biitume néje j darbg ir nesukeltuméeme
pavojaus visiems tiems, kurie su mumis kontaktavo. Bet tyrimas nebuvo padarytas vien dél to, kad
gydytojas niekur nekeliavo®, — piktinosi gydytojas Valerijus Morozovas, suabejojes, ar SAM,
dorojantis su koronaviruso plitimu, padeda nors vienas epidemiologas ir ar kovojama taip, kaip is
tiesy turéty biiti daroma. (Citata is DELFI)

Ta zinia sukrété. Musy gydytojai neturi pakankamai apsaugos priemoniy, kai kurie dirba isvis be
Jy ir net sirgdami netiriami nuo coronos viruso. Maldauja bent respiratoriy, kad galéty dirbti
saugiau. Tarp nustatyty serganciyjy jau beveik 10 procenty gydytojy. Ty zmoniy, kuriy per kelis
ménesius mums reikés labiausiai.

Visoje Europoje situacija sunkéja. Mirciai Sokant kadrilj, salys kasdien jsiveda vis grieztesnius
reikalavimus. Verslininkai vietoj prabangiy automobiliy ims gaminti kvépavimo aparatus. Italija,
siaubingy naujieny rekordininké, jau ketina uzdrausti ir individualy sportq lauke, jis dar buvo
leidZiamas.

Kokia cia dar gali biti gera Zinia? O Stai tokia — mes galime reaguoti greiciau.

Visuomenés iniciatyvos renka pinigus mediky ir ligoniniy reikméms. Susivienijo verslai, nebeliko
konkurenty. Gal net uzsidaré pogrindinés kirpyklos ,,Pas Nataskq“. Tapome vieningi ir siiillome
pagalbq tiems, kuriems reikia.

Bet yra dar vienas dalykas, kq galime padaryti.

Tiesiog privalome jsivesti grieztq karanting jau Siandien. Labai grieztq. Savo namuose paskelbti
ypatingqgjq padétj, net jei to dar nepadaré Skvernelis ar Veryga.

Nelaukime is valdZios, kol atSauks pasivaiksciojimus parkuose po penkis. AtSaukime juos sau jau
dabar — juk skaitome naujienas ir matome, kas vyksta pasaulyje. Kuo laisvesni draudimai, tuo
blogesné padétis. Ne venkime naujy kontakty, o grieztai juos drauskime. Sau, artimiesiems,
vaikams.
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Pandemija nesvariomis rankomis jau paspaudé miisy lifto mygtukq, prisilieté prie turéklo,
jsikabino j dury rankeng, apterliojo sipynes vaiky Zaidimy aiksteléje, pakilnojo apelsing
parduotuvéje ir kosteléjo autobuse.

Griezta izoliacija - anksciau nei oficialiai paskelbta - padés greiciau sustabdyti pandemijq ir vél
normaliai gyventi bei dirbti. Atgaivinti savo verslus ir vasarg leisti prie ezero.

Juk apie tai svajojame.

Bet jei karantinas bus toks laisvas ir primins atostogas, kai visi ilgai miega, o paskui eina Zaisti j
parkus, viskas blogés.

Mes neturésime mediky. Susirge gulés greta miisy ligoninés palatoje.

Jei jie iskris kaip musés, kas gelbés gyvybes? Jei vienas po kito uzsidarys medicininés jstaigos
dezinfekcijai ir karantinui?

Net jei miisy liga nebus susijusi su tuo prakeiktu virusu, jie bus labai reikalingi.

Dauguma negalime uz medikus atlikti jy darbo. Neissioperuotume apendicito, net kelias savaite
mokesi per youtubq. Nualptume, jei tekty paimti skalpelj.

Bet namie likti tai tikrai sugebame.

Isivaizduokite — daugiau nieko is miisy nereikia.

Tai cia ir yra ta gera Zinia.

#padedumedikams #liekunamie

8. Noréciau jums anonimiskai pranesti

Ko bijo medikai ir visi, dirbantys ligoninése

Dirbti be apsaugy ir neturéti galimybés testuotis

Kalbéti garsiai

Stai kas yra miisy silpnoji grandis. Ne pensininkai ir ne infarktininkai, o tie, kurie buvo
stipriausieji. Persodinantys Sirdis ir inkstus. Gelbéjantys gyvybes. Operuojantys. Priimantys
desimtis ligoniy per dieng.

Tai paaiskéjo is laisky, kuriuos man siuncia medikai. ,, Eiciau kaip j karg, bet duokit man bent
kokig apsaugqg. Juk ko vertas karys be Sautuvo ir salmo*. ,, Kodél miisy netestuoja? Gal bijo, kad
daugiau nei pusé jau esame uzsikréte ir nebelikty gydytojy?“ . "Mano visaS Skyrius
saviizoliacijoje, nes laiku neistyré kolegés. Bijau pagalvoti, kas dirbs vietoj misy dvi savaites".
Paskaitykite mano pazjstamo mediko, dirbancio su itin sunkiais ligoniais, istorijqg.

»Miela Jurga, dél akivaizdzios spekuliacijos ir man nesuprantamos antilogikos noréciau
anonimiskai Jums pranesti, jog pats buvau 2 sav (oficialiai) ir 1 sav (neoficialiai) saviizoliacijoje.
Vasario pabaigoje lankémés keturiese Madride konferencijoje (dalyviy apie 150 Zmoniy). Grize
gavome emailus, jog vienam is dalyviy patvirtintas virusas. Salis dar nebuvo rizikos grupéje,
taciau mes galimai turéjom kontaktq su serganciu. Nedelsiant informavome NVSC. Praséme, jog
buty atlikti tyrimai. Be Sansy. Dukart prasiau - atsakymas kategoriskai “ne”. Stebino tas
reglamento laikymasis, kuomet man, gydytojui, kurio klientai yra potenciali grupé susirgti virusu,
net néra atliekamas tyrimas. O Seimos nariams jokio judéjimo apribojimo netaikoma. NeZinau, ka
bepridurti. Pagarbiai, A.*

O tuo metu.

(Nemira Pumprickaité, interviu su sveikatos ministru A.Veryga)

- Bet gydytojai kalba apie tai, kad reikéty juos testuoti, nes dabar matome, kad kai kurie net ir su
simptomais nebuvo is karto patikrinti. Jy kontaktai yra dideli, pas juos daug Zmoniy, jie yra
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tarpusavyje, jie sako, kad juos tikrai reikia testuoti ir net kas septynias dienas. Ar tai numatoma
daryti?

A. Veryga: Taip, numatoma, kai turésime daugiau galimybiy, kai bus ispléstos pacios testavimo
apimtys — ne tik reagenty klausimas, bet ir jrangos, kuri galéty atlikti pacius testus. Tai turéty
ateinanciq savaite jvykti, tie mastai bus iSplésti ir medikai bus placiau testuojami. Bet baisiausia
Sioje situacijoje, kas aiskéja is tam tikry detaliy, yra tai, kad medikai, vis tik jausdami simptomus
— pacius jvairiausius, nes, kaip Jius puikiai Zinote, koronaviruso simptomai praktiskai niekuo
nesiskiria nuo eilinio persalimo simptomy — lankési darbe ir tai kelia didZiausig nerimq.

O man nerimq kelia, kad didzioji dalis mediky reikalavo tyrimy ir jy negavo. Kai kurie kalba tik
anonimiskai, nes bijo ne tik viruso. Kas jiems draudzia kalbéti? Kokia panika didesné - Zinant
tiesq ar klausantis gandy?

Bus dar blogiau, juk iséjo naujas jsakymas - komentuoti Ziniasklaidai situacijq dél naujojo
koronaviruso ligoninés galés tik suderinusios su Valstybés ekstremaliyjy situacijy operacijy
centro Visuomenés informavimo grupe.

Vadinasi, bus tyla. Pasinaudojus baisia situacija bus uzkemsamos burnos.

Siitlau naujq iniciatyvg — pries Kalédas vyksta puiki akcija ‘““Vaiky svajonés”. Tada nuperkamos
beveik visos vaiky, norinciy baty ar Barbiy svajonés. Skubiuoju biidu siiilau padaryti akcijq —
"Pildyk mediko svajones”. Kad tik jie, nebijodami DidzZiojo baubo (ne viruso), isdristy drgsiai
rasyti. Kiekvienas galésime padéti labai konkreciam atvejui. PavyzdzZiui - Birstono verslininkas
gal nupirks gydytojos svajone turéti kaukiy ir apsaugy bent ménesiui. Ar privatus darZelis iSspres
gydytojy vaiky priezitiros problemas. O gal viesbutis duos kambarius karantinui. Ar as apmokésiu
benzing medikui, kuris karantinuojasi sodyboje ir j darbg vaziuoja is jos.

Mes gal negalime daug pinigy aukoti fondui (p.s. jau paaukota, be abejo), bet juk issirinkti vieng
medikq, slaugytojq ar ligoninés valytojq, kuriam reikia pagalbos, tikrai galésime.

Apklausiau net pensininkus — jie prisidés ir vietoj Sokolado savo medikui atsiys kaukiy ar
pirstiniy, ko jis pageidaus. Saké, iSkas iS po Zemiy, bet gaus. Muisy visy tikslas - apsaugoti
medicinos darbuotojus.

Nes mes jus mylime, gydytojai.

9. Namy universitetas

Kq svajojome nuveikti, jei turétume daug laiko? Jei nereikéty dirbti ir sédétume namie? Tai ta
svajoné kaip ir issipilde.

Ir vos ji iSsipildé, pasipylé lavina streso, gal dar ne visi jj patiriame, bet ta jtampa pamazu
braunasi | smegenis — kg veikti namie, kaip nesusipykti su vyru, Zmona ir vaikais, ko griebtis, kaip
negalvoti apie tuos laikus, kai galéjai laisvai sau eiti j darbq.

Ar j turgy.

Dabar, jei nesame priekinése kovos su virusu linijose, darome pauze. Susitraukiame iki
minimumo, kad su savo norais, nenorais, oziais ir ragais tilptume namuose.

Knygos perskaitytos, Zaidimai suzaisti, vaikystés ,, gumyté “ svetainéje pasokinéta. Kq dar nuveikti
naudingo? Moterys ir merginos, eikite j WOW universitetq, kaip tik pradedami mokymai
nuotoliniu buidu. Kai sutikau biiti ten déstytoja, maniau, kad bendrausime su jumis akis j akj, labai
gera matyti jusy reakcijas ir Sypsenas, bet dabar nusiteikiau, kad smagu bus ir per atstumag.

Gi susimojuosime mintyse.
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Su manimi jiusy laukia rasymo paskaita - juk kada, jei ne dabar, turime daugybe laiko
dienorasciams ar naujoms knygoms! Su kitais déstytojais - visi kiti rimti, maloniis ir naudingi
dalykai.

Vienintelis Lietuvoje ONLINE universitetas ,,Wow University* atsidaro jau ryt ir dalyviams
dovanoja nemokamgq paskaitq ,,Kaip iSgyventi pokycius ir juos panaudoti savo naudai bei per
krize sustipreéti “.

Cia taip naudinga Siandien, kad jokiais biidais pati nepraleisiu Sitos paskaitos.

Nes dar neZinau, kaip teks sustipreéti po krizes.

#kaipsustiprétipokrizés #rasysiumemuarussuJurga #namyuniversitetas #wowuniversitetas

10. 12 — toji karantino diena

Ypatingas svecias

Dar niekada tiek nesiruosiau namuose, norédama priimti svecig. Net nezZinojau, ko griebtis, kai
suzinojau, kad jis atvyks. Juk nepasiruosta! Net rankos drebéjo is jtampos.

Nusveiciau rankenas, iSploviau laiptine. Taip laukiau, kad net pasitikau svecig dar gatvéje! Pries
tai paklojau kilimélj. Ne raudong, bet vis tik labai garbingq.

Pasiruosiau — uZsidéjau rozines pirstines! Net kauke. Paulg isvariau j kitq kambarj, kad
netrukdyty. Kam cia maisytis. Tiesiog siaubas vaikams maisytis, kai per dvi savaites pirmq kartq
atvyksta svecias, norétysi bent kokios rimties.

Ir kas pagaliau pas mus atvyko - tai jiisy gerai pazjstamas santechnikas Migelis! Mat namuose
sugedo vandens boileris ir teks ji pakeisti nauju... Nes nu nejmanoma pataisyti, o dabar jau
nejmanoma patikrinti,ar nejmanoma pataisyti.

llgai derinome Migelio atvykimg, kaip kokio Prezidento, ir vertinome jo galimybes is Saliko
pasidaryti bent kokig kauke. Po Migelio apsilankymo, kaip po gero vestuviy baliaus, vél buvo
plaunama laiptine.

O pas jus ar buvo kas uzéjes?

#Sedeknamuose #viskqdezinfekuok #eikiasaugotimedikus

11. Cia gyvena

Cia gyvena Jaime. Jo butas tiesiai priesais mano langus, kartais susimuojuojam. Jam 58-€ri ir jis
turi isduotq savivaldybés leidimg, patvirtintg policijoje, dirbti karantino metu. Net Migelis Jaimei
pavydi, nes pats tokio neturi. Jaime pro balkong ji rodo visiems kaimynams su dideliu
pasididziavimu. Jis — remontininkas, visiems reikalingas.

Taciau jdomiausia, kad Jaime tuo leidimu nesinaudoja. Jis sédi savo namuose ir nezada niekur
eiti.

- Geriau gyvensiu biednas negu mirsiu turtingas, - sako jis ir, sulankstes leidimgq, jsideda j
pinigine. Jo sinus dabar yra Madride, kur nuo koronos mirg Zmonés nebetelpa morguose, kiinai
laikomi anksciau pramogomis garséjusiuose ,,Ledo rimuose®. Ten seniai nebesigirdi ciuozéjy
Jjuoko, tik ledq tirpina darbuotojy asaros.

- Tai sustabdo. Pradedi suvokti, kad gyvenimas vertas ne tiek, kiek uzdirbi. Tiesiog nutariau likti
namuose, kol viskas baigsis.

Net j balkong Jaime iSeina tik retomis progomis — paploti septintq valandgq visiems, kurie gelbsti
Zmones, ir palaistyti géliy. Tokius zZydincius augalus jis augina vienintelis visame name, kity
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balkonuose tik kaktusai ir alijosiai, jy nereikia daznai laistyti. O géliy meilé jam kaip palikimas -
augalus labai myléjo pries penkis ménesius nuo vézio mirusi Jaime Zmona.

- Gyvenimas jau niekada nebus toks, kaip su ja. Dabar labiau vertinu kiekvieng dieng - Zinau, kuo
viskas baigiasi. Gyventi - net uzsidarius namuose - yra laimé.

#miestoistorijos #balkonoreikalai #liekunamuose

12. Atsispaudimai ar buciniai? #sportuojunamuose #sportodraugai

13. Siandien, kai grizo pirmi kartai

Siandien as maciau Sunj.

Ejau ryte j parduotuve ir staiga matau — atbéga nuo uosto didelis juodai baltas suo. Be antkaklio,
be pavadeélio. Jtartinas.

Dabar visi jtartini.

Pasitraukiau j Song, tas praléké net nesulétings greicio. Akimirkq dél saugumo nekvépavau, juk
Suo buvo be kaukés ir pirstiniy, o tada pamaciau. Kaip tas suo strykteléjo nuo Saligatvio j smélj
(net skaudZiai supurté, taip buvau pasiilgusi smélio. Ir net smélio plaukuose bei pataluose,
atsiprasau, jei kada kalbéjau kitaip), o paskui tas padaras, kuris nieko neskaité apie karanting,
keliais suoliais pasieké vandenyng.

Atsirémiau j palme, net jos pries tai nedezinfekavusi.

Jis nubégo kaip vaikas, strykciodamas ir purtydamas gaurus. Plaukiojo keistai Sokinédamas,
ratais, zigzagais, o paskui atsigulé ant smélio, leidosi laizomas bangy ir létai rgzési.

Guléjo vandenyje ilgai, kol pamaté Zuvedrg.

AS negaléjau patikéti savo akimis.

Man atrode, kad tokio stebuklo nesu maciusi.

Pirmgsyk gyvenime (trumpai) pavydéjau Suniui.

O dar tik trecia griezto karantino savaite.

Siandien, isvydusi tq Sunj, supratau, kad po to bus dar daug dalyky, kuriuos pamatysime ir
patirsime tarsi pirmgq kartq.

Naujomis akimis.

Pasikeitusiomis Sirdimis.
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Ir suprasime, kad net tada (t. y. dabar), kai galvojome, jog esame nelaisvi elgtis kaip norim, is
tiesy galéjom jaustis ir galvoti kq norim

14. Stabdom virusq ir padedam mokslininkams!

Jonas Bacelis (Gioteburgo Universiteto Svedijoje ir Van Andel Research Institute JAV déstytojas)
- Siuo metu daro rimtq koronoviruso tyrimg.

Tereikia uzpildyti anketq www.kaipjautiesi.lt

arba cia:

https://docs.google.com/.../ I FAIpQLSew LMDk ccto8ArZ.../viewform

Gal tai padés mums nugaléti korong. Pildykim, dalinkimés, padékim mokslininkams.

15. Misy Seimos sporto jrankiai: Sluota vietoj lazdos, dubuo vietoj garsiakalbio, o lempa
naudojama darant "lentq" ir stumdant jq j Sonus. Seimoje vyksta karas dél hanteliy, taip visi jy
nori. Negave kilnoja vandens bambalius.Treciqg karantino savaite vaizduoté perzengé ribas, kas
bus toliau? #sportprogramm #sluotosvaldo

16. 20 -toji griezto rezimo karantino diena

Zirniai ir bakterijos

I miisy salq jau nebeatkeliauja siuntiniai ir mes negalime nieko issiysti.

O Siaip daugiau viskas taip pat. ISéjimai tik dél maisto ir vaisty, visus stabdo policija, jei aptiks be
dokumenty, palydés namo ir patikrins, ar viskas gerai, ar nepazeideme kokio jsakymo. Va, ir kq tik
paaiskéjo - ypatingoji padeétis pas mus pratesta iki balandZio 26-0Si08.

Galvoje per tas tris savaites jau jvyko nemazZai pokyciy. Nuo pasipiktinimo, litidesio iki
susiriipinimo sveikata, fizine biikle.

Algis kasdien stovi pries veidrodj, mgstydamas, ar sustorés. Vakarais sportuojame taip, kad jau
jliizo viena terasos lenta.

AS staiga praregéjau, kad iki Siol maitinomés labai nesveikai, vaikui leisdavome per daug
bandeliy, todél nusipirkom 20 kg morky, bus vietoj uzkandziy, jei kas Sypsosi is tokio kiekio, tai
Jjau trecdalio néra.

Emiau dazniau Ziaréti j veidrod.

Noréciau tg Zmogy matyti kuo ilgiau, nes laikas labai tirpsta. Ar ir jums dienos karantine béga
labai greitai?

Ir is naujo jvertinau paskutinj is draugiy gautq siuntinj. Tarsi nujausdamos ilgq issiskyrimg, jos
idéjo knygy, zirniy sékly (?) ir geryjy bakterijy organizmui stiprinti.

Zirniai jau isdygo, sukiSau j vazonus prie palmiy, nesu tikra, ar sugyvens lietuviskas daigas su
uzsispyrusiais salos medZiais, bet jau kabinasi iisais j Siurksty palmés kamieng. Paula tikisi, kad
tuoj skinsim derliy, nors dar nekvepia net Ziedais.

Knygas perskaiciau, nes siela nori visko, iSskyrus blogas Zinias. Pradéjau baisybes riboti, kitaip
naktj atsélina nemiga.

O tada émiausi bakterijy. Ir tuoj pasakysiu, kodél. Per ,,Jdomigsias pamokas “, kurias Ziiiri Paula,
kazkoks profesorius sakeé, kad bakterijos yra virusy priesai. Na o as$ turiu visq pakuote paciy
geriausiy (draugés nesiuncia blogy) - Dr.OHHIRA Deluxe. Vienoje kapsuléje telpa 12 riisiy
geryjy bakterijy ir daugybé fermentuoty augaly — uogy, vaisiy, darzoviy, gryby ir jiros dumbliy,
vitaminy, mineraly, organiniy riigsciy bei antioksidanty. Sig formule, stiprinanciq imunitetq,
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sukiiré japony mikrobiologas. O kuo imunitetas stipresnis, tuo geriau jis pasiruoses kovoti su
virusais.

Mano kaimyné Rosa organizmgq stiprina imbiero, citriny ir Cesnako tyre, bet mano skrandis
verciasi kitliais jau vien pagalvojes apie tai. Probiotikai man puiki iseitis.

Jei turite miely draugy, mamy, sesery, galite pasinaudoti proga — uzsisakius produkty is
www.ohhira.lt, jums pridés ypatingg muilg su probiotikais ir atvirukq su palinkéjimu.

Ir dar apie savo jprocius. Esu zmogus, kuris nusiperka kazZkokiy madingy vitaminy ir pamirsta
juos gerti. Paskui, géda prisipaZinti, penkmecio tvarkymosi metu viskq nusluoju j Siuksles. Bet
dabar elgiuosi kitaip.

Susikiiriau naujq ruting — ryte einu paziireti, kaip sekasi mano Zirniui. llgai ir svajingai zZiuriu j
artimg, bet nepasiekiamqg vandenyng, ten plaukia mano geros mintys. Maudausi terasoje po saltu
dusu, jsivaizduodama, kad neriu j jurq. Pasitepu veidq serumu, buvau jj pamirsusi. ISgeriu
probiotikus. Prisimenu drauges, kurios pakavo siuntinj. Dar kartq pakalbu su Zirniu (pozuoja
nuotraukoje). Jis auga kaip paséles.

Geros emocijos irgi yra misy apsauga.

Kam dar reikia apsaugos? UZztaginkite draugus ar artimuosius, kam ji praversty, laimétojas gaus
prabangiy japonisky probiotiky!

#draugészinogerausiai #pokalbiaisuzirniu #bakterijospriesvirusus #ohhira #remiamasturinys

17. Menas dezinfekuoja smegenis.

Nacionalinis ParyZiaus orkestras, kuriame altu groja ir mano dukterécia leva Sruogyte (ji su
rozinémis pirstinémis), atlieka uvertiiirqg is Mocarto operos ,, Figaro vedybos “.

Kaip as pasiilgau tikry koncerty! Bet ir Sitas, kuriame visi garsaus orkestro muzikantai groja is
namy, yra nuostabus — apima bendrystés jausmas, dziaugsmas, kad jmanoma visiems vienu metu
daryti kazkq graZaus ir svarbaus.

Man net Siurpas éjo is smagumo.

#privatuskoncertasnamuose #orkestraskarantine

18. Viskas bus gerai

24-toji griezto karantino diena

Chuanas prasydavo ismaldos.

Jesus kasdien valandq lipdavo laiptais, kad patupinéty prie jiros. Jis labai sunkiai vaiksto, bet
bijo net trumpam prigulti ant sofos, nes tada nesikelty. Todél dabar, per karanting, vaiksto pas
save ant stogo. Vaiksto ir vaiksto. "Kad nesuriidyciau”, - juokiasi.

Kaimyné Rosa turi suniukq Ampi, jis buvo nukrites nuo stogo, mes bégome su juo j veterinarijg,
paskui viskas buvo gerai, tik ji serga diabetu ir dabar gyvena sostinéje, karantinavosi pas gimines.
Jos namas tuscias ir liiidnas.

Antuanas, kuris Zadéjo mane ismokyti taisyklingai plaukt, nes pats kasdien jveikdavo kelis
kilometrus vandenyne, gyvena gatvéje priesais, mes su juo susimojuojame per septintos valandos
plojimus medikams. Praleisti plojimus biity blogiau nei pavéluoti j Naujy mety "Traviatq". Esu
maciusi, kaip Zmogus j balkono renginj iSpuolé is vonios su ranksluosciu (tai buvo Algis).

Po plojimy kaimyné Maria labai garsiai uzleidzia daing ,, Yo vivire“, tai ispaniska versija ,, I will
survive“. Visi ploja, Soka, per balkonus dalinasi pletkais. Pletkai tik geri. Jie iSgyvens ir gyvens,
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tai faktas. Jie sédés namuose, nes namai jy tvirtove, ant daugumos dury - vaiky nupiesti piesiniai
,, Viruse, cia neik*.

Virusas daug kam pakenkeé, juk sala gyvena tik is turizmo.

Mano gélininké Emila dingusi. Géliy po karantino prireiks véliausiai.

Nebematau net Migelio, gal negavo policijos leidimo laisvam judéjimui.

Inna, musy draugeé is Lietuvos, per tris savaites buvo du kartus iskiSusi nosj ir éjo j parduotuve.
Jos 83 mety mama visas naujienas seka tik per langq. Ji atrado kepimo ir virimo talentq, jauciasi
labai laiminga.

Alfredai, pensininkei is Lietuvos, bei jos draugams, taip pat jstrigusiems saloje, tik vakar prie
dury isdrisome padeéti sriubos ir taip pasidalinti riipesciu.

Bandeliy kepéjai, Zvejai, policininkai, statybininkai, mokytojai, kaimynai, Siaip pazjstami... Jie
visada buvo Salia.

Be jy miestas ismires. Nieko néra. Kai einu j parduotuve, jauciuosi kitos planetos zmogus. Su
kauke, pirstinémis, skubantis.

Bet pagaliau mieste jau jauciu gerq vibracijq. Laukimgq. Viltj. Fuerteventiiroje nepaprastoji
padeétis pratesta iki balandzio 26. Visi laukia to momento, kai nuo viruso mazai nukentéjusi,
susikaupusi ir vieninga sala vél pakils naujam gyvenimui, vél eis kavos, kalmary, zuvies, bandeliy,
ledy, vel pyksis ir vél taikysis, bars kaimynus, Soks salsq Sventoriuje, brauks dulkes nuo
banglenciy.

Ir supras, kad tie, kurie buvo tarsi nesvarbiis, buvo labai reikalingi.

Nes buvo.

Tai kai ateis tas laisvés momentas, kq as galésiu padaryti?

Galéciau net nesilaikyti jokiy sveikos mitybos principy ir viena pati suvalgyti Seimyning picq su
kumpiu, Sampinionais ir Spinatais.

Galéciau vél eiti kirptis ten, kur labai blogai kerpa ir dazo.

Galéciau kalbétis su kaimynais, nesuprasdama, kq jie kalba.

Duociau pinigy Juanui.

Pirkciau piistq gélétg suknele, kuri storina (gal net dvi).

AS net sutinku pas kaimynq eiti Ziiaréti bidonuose auginamy jy slieky. Jis man juos rodé per
balkong is kitos gatvés. Ojej, kokie ilgi ir riebiis, eina sau... Paskui jmeté pas mane Ziupsnelj jy
méslo, kad jsitikinciau, koks tas slieky méslas kokybiskas. Ragino, kad pauostyciau. Nesmirdéjo.

Ir tada as supratau, kad tuoj viskas bus gerai.

Daugybé kregzdziy susuko lizdus, vél atsikrausté ir ant sienos Sildosi miisy drieZiukas gekonas, o
lietuviskas Zirnis visomis jégomis jsitveré j ispanisSkq palme.

Jis isgyvens.

Tuoj.

Viskas bus gerai.

19. Zingsniai j virsy

Man gal Seseri.

AS jau pazjstu mamos zZingsnius, mes gyvename ketvirtame aukste ir ji lipa tauskédama savo
kulniukais garsiai bei ritmingai, tarsi bégdama pianino klavisais. Jos Zingsniy nesumaisysi su
niekuo kitu.
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Mano mama visada avéjo batus su aukStais kulniukais. Ir jais skambiai belsdama laiptais
pranesdavo man Zinig — c¢ia as, mama, griztu is naktinio budéjimo ir nesu tau skanaus zelé pyrago,
tokius pardavinédavo ligoninés bufete.

Mano mama dirbo reanimacinio skyriaus vedéja.

Kartais is sulétéjusio, tarsi pavargusio jos kulniuky beldimo, kaip is Morzés abécélés,
perskaitydavau, kad skyriuje blogos naujienos, naktis buvo nerami, matyt kazZkuris ligonis
nesulauke ryto.

Paskui, kai mamos neliko, Zingsniai pradéjo skambéti kitaip.

Jie virto greitais ir linksmais miisy Seimos gydytojo Kaziuko prasibégimais, jie sulétédavo tik
ypatingais atvejais — kai pablogédavo mano téciui ir tekdavo pranesti nekokig naujieng, bet ir
tada jis eidavo tvirtai - kaip Zmogus, Zinantis, kad daro viskqg, kq galli.

Miisy sportiskas, neritkantis, negeriantis Seimos gydytojas, j darbg net Ziemq vaZiuojantis dviraciu
ar paspirtuku, tapo vienu pirmyjy mediky, uzsikrétusiu koronavirusu. Ir ne Siaip kokia lengva
forma, jam teko ilgai ventiliuoti plaucius.

Pasveikes jis vél skubés pas ligonius, juos guos, palaikys uz rankos ir ramins, net jei paciam nebus
visai ramu.

Gydytojai visame pasaulyje nueina daug Zingsniy.

Prie sergancio, sveikstancio, mirstancio, gimstancio. Plaukdami savgja gyvenimo upe, kai
netenkame jégy ar sveikatos, dar paima ir pairkluoja misy valtj.

Gydytojy kulniukai, balsai operacinéje, juokas, asaros, trinksintys instrumentai, Siugzdantys
chalatai, jy rankas plaunantis vanduo susilieja j bendrq kiirinj.

Ne visada lengva jo klausytis.

Bet melodijos keiciasi. Siltas véjas ir pabire nuo medziy Ziedai, pievoje Zaidziantys vaikai ir
katinai dainuoja gyvenimo simfonijq, kol ateina naktis.

#herojaibaltaischalatais #naujaszurnalas #viskasbusgerai #happy365

20. Suredaguotos dienos

Kai redaguoju tekstq zZurnalui, pirmiausiai iStrinu ZodZius, kurie nieko nesako, bereiksSmius
sakinius, ne vietoj padétus daugtaskius ir Sauktukus. Nuvalkiotas frazes. llgus painius aiskinimus,
kurie niekur neveda.

- Parasykite man vienu sakiniu, kokia svarbiausia mintis, - prasau tada, kai pasakojamoje
istorijoje neaiskis veikéjai, jausmai ir veiksmai. Kai néra atsakymy j klausimus kodél.

Dabar jauciuosi, tarsi kazkas panasSiai elgiasi su miisy dienomis. Ima ir trina tai, kas jose
nesvarbu.

Kad stipriau skambéty pagrindinis motyvas.

Prasme, kurios ieskome.

Kuo daugiau uzsidedame tikry kaukiy, pro kurias zvelgia issigandusios, nepadazytos akys, tuo
maziau mumyse lieka klouny, karaliy ir valdovy.

IStrynus visas Siuksles, rankose lieka svarbiausi dalykai.

Labai gerai pajauciame, ko triksta. Kas mus dzZiugina, liiidina, ko tiesiog nekenciame. Ko
pasiilgome labiausiai.

Tai artimiausi, mylimiausi Zmoneés.
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Mano draugeé puse mety ruosesi dukros vestuvems. Supirko vazeles, staltieses, isrinko kartu su ja
suknele, didzéjy, meniu, svajojo prisiauginti plaukus. Visada turéjo trumpus, staiga uzsimané
ilgy. ,,Kada, jei ne dabar, jei ne per vienintelés dukros vestuves “, - dziaugési ji.

Ir trach babach pasaulyje ta situacija. Vestuviy nutaré neatSaukti - buvo tik kovo pradzia, dar
Jjokiy rekomendacijy dél susibiirimy neskambéjo, taciau situacija Italijoje juos taip isggsdino, kad
sumazino puotq iki kuklaus 6 Zmoniy pasisédéjimo. Bus jaunieji ir tévai. Restorang, aisku,
atSauké, pavalgys namie, vazeles ir kitas puoSmenas nunesé j risj. Idéjos apie plauky priauginimg
irgi atsisakeé (anksciau nei uzdaré kirpyklas, nuovoki buvo ta mano draugé).

Visiskai dél to nesikrimto ir lauké Sventés nemaziau nei didelés puotos su Sokiais.

Bet stai likus savaitei iki vestuviy dar vienas trach babach. Draugei skambina is poliklinikos:
., taip ir taip, gerbiamoji, ar jus tq ir tq dieng lankétés miisy kabinete “. Na taip, ji lankési. ,, Tai va,
Zinokit, jus pataikete ateiti is karto po zmogaus, kuriam kq tik nustatéme virusq, tai turite kuo
skubiau karantinuotis “. Buvo dar vienas is pirmyjy atvejy Lietuvoje.

Laimei, draugé su dukra gyvena atskirai, per tq laikotarpj nebuvo maciusios. Tad karantinavosi
tik abu su vyru, o vestuves, kuriose dalyvavo keturi asmenys, stebéjo pro masinos langg. ,,Ir tada
supratau, kad jokio skirtumo, kokia suknelé, puokste, tortas, valgiy meniu, ilgi ar trumpi plaukai,
as noréjau vieno — apkabinti savo mergaite“, - sake ji man.

Tq ir padaré, vos buvo gauti neigiami testo atsakymai ir baigési saviizoliacija.

Tas apkabinimas, asaros ir meilé buvo svarbiau nei bet kokios vestuvinés dekoracijos.

Dabar lieka tik tai, kas is tiesy svarbu.

Karantinas istrina pustonius. Skamba garsiausios natos, mums tereikia klausytis.

21. Karantinas, juodas darbas ar atostogos

Biina dieny, kai karantinas man atrodo kaip kaléjimas.

Ispanijoje tikrai daug grieztesnis rezimas nei Lietuvoje.

Niekur neiSeisi, su niekuo nesusitiksi, namy maistas atsibodo, kartais sapnuoju skaniq picg
normalioje kavinéje.

IssineSimui, niekas negamina ir nieko nekepa.

Biina sunkiy momenty, kai net namy sienos nebedziugina, nors apkabinétos graziais Algio
paveikslais. Atvirai pasakysiu, tada net vandenynas nervina, jautiesi tarsi Ziurkénas, kuriam prie
narvelio duoda morkq, betgi jos nepasieksi.

Taciau viskas pasikeicia, kai sédu prie darby. Tarsi persikelciau j kitq pasaulj, daug jdomesnj.
Kam is kolegy ar draugy bepaskambinu, visi sako - ,,0i, uzsiemes, tuoj persuksiu, dabar negaliu
kalbéti, man video meetas ar esu virtual susirinkime ParyZiuje, ruosiu pranesimq “ ir pan.

Darbas yra geriausi vaistai nuo panikos, kas bus rytoj. Net tie, kurie neteko savojo darbo, jau
galvoja apie naujas veiklas. Kas bus po to, kai viskas baigsis. Kai kurie mano pazjstami lanko
internetinius mokymus, pradéjo studijuoti nuotoliniu biidu ir visiSkai pakeis veiklos profilj. Tai jy
naujas sansas. Jei nemiegos, isnaudos.

Protas ir idéjos nekarantinavosi, jie dirba nonstop.

Bet yra bent keli dalykai, kurie Siuo laikotarpiu iséjo j uzsitarnautas atostogas.

Plaukai, kojos ir veido oda. Nesijuokit, tikrai taip.

Plauky jau beveik ménesj niekas nesuka, nevelia ir netiesina, turbiit jie per karanting paaugs
dvigubai ilgesni nei paprastai per ménesj. Kas svajojo uzsiauginti ilgas garbanas - jy metas. Miisy
salos parduotuvéje pilna makarony ir tualetinio popieriaus, bet néra tamsiy plauky dazy!
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Pagriebiau paskutinj sulamdytq pakelj ,, Sokoladinis ledas*, - taip vadinosi spalva, matysim, kas
gausis.

Kojos — jokiy aukstakulniy, jokiy anksty kostiuminiy baty, kam tos nesgmonés, | video
konferencijas daugelis verslo Zmoniy eina (is miegamojo j svetaing) basi, juk vis tiek kojy
nesimato. Kiti atvirauja, kad nesideda nei kelniy, nei sijony — pakanka tvarkingos virsutinés
dalies. Tarptautinés konferencijos vyksta be kelniy arba su pizaminémis, jsivaizduojate!

O visy tikriausios atostogos dabar atéjo veido odai. Pats metas naudoti kaukes ir serumus, nes juk
niekur nereikia skubéti. Vakare, pries éjimq j kino teatrq (taip vadiname filmo Ziiréjimg per
kompiuterj lovoje), naudoju L’OCCITANE Overnight Reset serumgq, ir kad ir kiek filmy
beziuréciau ar kokia nemiga kabintysi, ryte oda atrodo vis labiau pailséjusi ir Svytinti. Tai nakties
herojus, taip vadinamas §is serumas. Mane kaip vaikq vilioja nuostabi jo tekstira — buteliuke
sutalpinta 3000 aukso spalvos burbuliuky — slamuciy ekstrakto, skatinancio kolageno gamybg.
Gal tie paprasti ritualai ir mieli dZiaugsmai pades lengviau istverti karanting?

Ir vél nerti j darbus.

Be pizaminiy, o su tikromis kelnémis, negaliu, kaip laukiu.

O prabangus paguodos prizas karantino metu - odg atgaivinantis nakties herojus, stebuklingas
Overnight Reset serumas - burty keliu atiteks tam, kuris linksmai, litidnai ar jdomiai papasakos,
kaip pasikeité grozZio ritualai per Sj sudétingg menesj.

#karantinasaratostogos #darbasgydo #odosnaktiesdziaugsmai #myresetmoment #loccitane

22. Karantino Zodynélis

Sédédami namuose vieni pradéjome kalbéti su katémis, kiti su sienomis, bet yra ir tokiy, kurie
bendraujame su augalais, ir tai néra blogai, tikina psichiatrai.

Blogiau yra tyléti ir emocijas uzgniauzti savyje

Karantino laikotarpiu Zodziai jgyja visiSkai naujq prasme, todél Stai jums naujas zodynélis, kad
nepasimestumeét, kas kq reiskia.

Gana sédéti namuose = eik pasivaikscioti po namus.

Kas pusryciams? = ar dar turime grikiy.

Eik j mokyklg = eik j kitq kambarj.

Kur mano treningas = aciii, pavalgiau, nebetelpu j sijong.

Matau gatvéje daug Zzmoniy = apsinuodijau grybais, vaidenasi.

Ar laistei darzq? = ar paliejai balkone pelargonijg.

Vaikai Zaidzia krepsinj = skambinsiu policijai.

Kokie mes jau dideli, mes jau turime vieng ziedq = vyksta pokalbis su roze.

Keiciu Zingsniamatj j grikius = ieSkau nisos verslui.

Pas mane dingo video rysSys, negaliu prisijungti prie konferencijos = as dar tualete, per anksti
paskambinot.

Taip pat siiloma trumpam uzZdrausti masinj susibiirimq skatinancias dainas, kad nedirginty
vaizduotes:

I5éjo tevelis | miskq, iséjo visi vaikai j miskq.

Keités ir miestai, ir veidai.

., Nebetyli sirgaliai“ - buvau ten vakar ir eisiu ten ryt, kur Zmonés renkasi Europos vidury.

Soka basos raganaités, Soka smagiis velniai.
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Pildykime zodynélj, pildykime kenksmingy dainy sqrasq ir kuo linksmiau laukime laimingos
karantino pabaigos. Ji jau cia pat!
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APPENDIX 2. POSTS OF LIUDVIKAS ANDRIULIS

Usual posts
Date Reactions Comments Sharing Topic
2020-01-02 284 102 0 Share of Irt.It artice/frying a cat
2020-01-06 986 150 7 Economic perspectives of Lithuania
2020-01-08 80 1 3 Advertisement of his wife's vlog
2020-01-10 351 132 1 Travels
2020-01-11 157 45 0 Vacation
2020-01-11 317 32 0 Vacation
2020-01-14 1300 279 18 Taxi drivers
2020-01-15 237 81 7 Advertisement of his wife's viog
2020-01-16 314 110 0 Advertising on Google
2020-01-20 1400 164 87 Soviet Vilnius
2020-01-21 1000 53 3 Update on previous post
2020-01-22 115 32 10 Politics
2020-01-24 692 130 11 Share/critique about Bité communication company
2020-01-26 62 16 0 Advertisement of his wife's vliog
2020-01-30 1600 41 15 Politics
2020-02-05 236 12 16 Old post about politics
2020-02-05 1100 43 25 Politics/economy
2020-02-09 537 72 9 Share of Irt.It artice/Lithuanian troops
2020-02-10 212 68 2 Plains
2020-02-12 255 74 2 Share/film piracy
2020-02-12 120 3 1 Advertisement of his wife's vlog
2020-02-12 634 176 1 Politics
2020-02-13 1100 82 50 Politics
2020-02-16 778 35 46 Economy/advertisement
2020-02-17 400 43 10 Politics
2020-02-27 1200 282 77 Critique about Bité communication company
2020-03-03 1900 78 i1I5 Politics
2020-03-05 596 41 2 Politics
2020-03-08 304 56 0 Vacation
2020-03-08 661 16 0 Vacation
2020-03-09 453 102 6 Religion
2020-03-12 406 58 0 Vacation
2020-03-13 648 39 19 Business/manufarcturing
2020-03-14 1500 77 61 Children
COVID-19 related posts, statistics
Date Reactions Comments Sharing Topic
1. 2020-02-06 357 104 1 Lack of media coverage on COVID-19
2. 2020-02-12 | g3 46 5 Share of

82



SOCIAL.TECHCRUNCH.COM article
3. 2020-02-26 411 63 0 State of emergency
4. 2020-02-28 | g4 114 2 Cancelation of Kaziukas fair
5. 2020-02-29 1700 174 32 Panic buying
6. 2020-03-01 | 5gn 221 415 Politicians handling situation
7. 2020-03-12 | 55 7 34 Share of another post about COVID-19
8. 2020-03-12 983 122 24 Vilnius international airport
9. 2020-03-14 737 51 4 Critique about how politicians are
handling situation
10. 2020-03-16 710 47 73 Remote education
11. 2020-03-20 724 259 2 Lithuanian Minister of Health
12.2020-03-20 53 33 2 Giving birth during the quarantine
13. 2020-03-30 482 53 28 Remote education
14. 2020-04-08 | 159 62 206 Importance of staying at home
15. 2020-04-18 136 48 3 Economical situation

COVID-19 related posts (in Lithuanian)

1. Vilniuje nusileidzia léktuvas su koronavirusu.

LRT rodo Klausimélj su kiiciukais.

InfoTV - blyneliai su bananais.

DelfiTV Tomas Sinicki rodo, nu tas kiek arciau tiesos, jis seniai koronavirusu serga, daug mety.
Banany naujieny tarnybos. Breaking news? KTS? Negirdéjot?

2. Breaking news telekomininkams - Barselonos MWC cancelled dél corona viruso.
DidzZiausia Europos konferencija by any count. Wow.

GMSA cancels Mobile World Congress due to coronavirus concerns — TechCrunch
SOCIAL.TECHCRUNCH.COM

GMSA cancels Mobile World Congress due to coronavirus concerns — TechCrunch

3. Pagaliau atéjo diena, kai turiu argumenty Medeinai dél Honda generatoriaus jsigijimo, yay!
Visada noréjau, bet negaléjau atsakyti j klausimq "kam tau?" Tai dabar turiu, ekstremali situacija

gi!

4. O jus pagalvojot, kad pagaliau turbiit atSauks tq prakeiktq Kazj? Man visai patinka tas Corona
virusas. Gal, ziiirek, jei 10 mety siaus epidemija, isnyks Kaziuko mugés tradicija. Ko labai miestui
linkéciau.

5. Didziausias panikos skleidéjas yra Norfos Dundulis, kuris vakar islindo kaip pilypas is kanapiy
ir pareiské, kad ribos kruopy pardavimq.
83



Arba jis nori dar didesnés panikos ir didesnés apyvartos, arba yra tiesiog trenktas, o jo logistika
sugriuvusi.

Normalus didelis prekybos tinklas (Maxima, Carrefour, whatever) kasdieniy maisto produkty turi
ménesiams | priekj - ir savuose, ir tiekéjy sandéliuose. Vien Maxima gali salj Serti viskuo ramiai
tris ménesius, gal daugiau, per daug nejsitempdama.

Per tuos tris ménesius jy tiekéjai gali tiek uzkelti gamybq, kad per tq laikg pagamins ty grikiy dar
penkmeciui j priekj. Zaliavos netritksta, o kontoros kaip Galinta ir Skanéja yra mazai kam
suvokiamo dydzio ir galingumo, juolab kad Lietuva néra vienintelés jy rinkos.

Didieji tinklai, jei valdomi normaliai, yra jprate ir prie 3x, ir prie 4x pardavimy suoliy -
dazniausiai planuoty, bet biina, kad kokia akcija netikétai Sauna taip, kad pratustéja lentynos.
Normaliuose prekybos tinkluose jokios panikos néra, tik juos uzknisa bardakas su lentynom.

Is esmés, lietuviai Siom dienom tiesiog perkélinéja maistq is Maxima, Galintos ir Skanéjos
sandéliy j savo sandéliukus, o didieji sandéliai vél tvarkingai uzpildomi naujais maiseliais.

Panikq dél sveikatos dar suprasti galima, bet maisto Slavimas tai visiskas idiotizmas - neatéjo
zombiy apokalipsé, elektros linijy niekas negriauna, tankai Minsko plentu nerieda, Zmonés
gatvése nemirsta.

O koks virusas jsimeté Dunduliui galvon, as nezinau.

6. Grikiy, kaip vakar issiaiskinom, nepritritks. O kodél visiskai néra dezinfekciniy skysciy ir
purskaly parduotuvése ir vaistinése?

O gali bitti jau kitg savaite kiekvienoje Maximoje ir Norfoje, kiekvienoje degalinéje, kioske, tiilike,
tvarte ir kiekvieno Bolto taksisto rankose.

O néra, nes Veryga ir biurokratai nenori leisti Vilniaus Degtinei greitai jo prigaminti!

Vilniaus Degtinei priklauso vienintelé Lietuvoje maistinio spirito varykla Obelivose, ir jy
pajégumai yra mazdaug SSRS, o ne Lietuvos Respublikos lygio - Obeliuose Vilniaus Degtiné gali
figarinti 11 milijony litry gryno spirito per metus.

Po 4 litrus 96 laipsniy spirito galvai, jskaitant kidikius, kalinius ir Seimo narius. Obeliuose
galima pagaminti 1,5 miljono buteliuky 70 laipsniy PER MENES]. Nuo kitos savaités.

Praéjusiq savaite mano biciulis Rokas, Vilniaus Degtinés direktorius (taip, tas pats, kur
nealkoholinius Cepkelius gamino), parasé Verygai - davai, sako, Veryga, pavarom dezinfekcinio
normaliai - pem tony j dieng galiu pagamint, ir jau kitq savaite paletémis prie kiekvienos
parduotuvés stovés litriniais kaniukais, niekam netriks, ir dar eksporto pavarysim normaliai, nes
visiems reikia.

Kaip jis manot, ar Veryga dziugiai per tris sekundes atsaké - Rokai, davai kurk katilg, virk ant
pilno gazo dezinfekcinj?

Oi neee.

Veryga atsaké - Rokai, jei nori gaminti biocidg, va tau 500 puslapiy dokumenty rinkinys, per 4-5
ménesius patvirtinsim tavo receptiirq, ir tada gal galési virti tq dezinfekantq (kuriant naujg
biocidg, reikia jvertinti poveikj aplinkai, toksiskumg, etc etc - normalu).

Bet Rokas nesiruoSia kurti naujo dezinfektanto. Visi dezinfektantai jau Simtas mety aiskiis ir
gaminti ir sertifikuoti.

Rokas sako - Veryga tu veryga, taigi yra patvirtintos seniausiai formulés, mes ne naujg kokj
kuriam - duok prasau entuziastingg Zmogy, kuris man per dieng isduoty leidimgq virti patvirtintos
formuleés dezinfektantq ir tiekti jj jau kitq savaite.
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Kaip jius manot, ar davé Zmogy? Dave. Tas Zmogus turéjo visko, bet ne entuziazmo. Po ilgy
atkalbinéjimy is vis nevirti dezinfekcinio skyscio, jie sukande dantis iskosé - virti galésite tik
valstybés reikméms, kai reikeés, pasiimsim.

Kq pasiimsit? Kiek pasiimsit? Kur pasiimsit? Kokj? Planuot gi gamybq reikia, pakuotes kazkokias
uzsakinéti, pompas tas, etc.

Verygai ir Verygos zmogui px. Visiskai. Turim savo Salyje masiniy pajégumy dezinfekanto
gamyklg, turim visq denatiiruoto spirito gamybos patirtj (Obeliai nemazai parduoda jvairiy
formuliy cheminio spirito kitiems verslams, kuriems tokio reikia), gamyklos vadovybé pati siiilosi
ne Cepkelius, o dezinfekcinj varyti - ne, nereikia. Sunku israsyti vieng popieriukg, vieno puslapio.
Dezinfekanty formulés yra paprastos - 70 laipsniy jei rankoms, 80 laipsniy jei grindims ir
pramonei, plius bjauri kartu su spiritu garuojanti chemija, kad jos gerti nebiity galima.
Kaukolinio rizikos néra jokios, visi puikiai tai zZino.

AS nesuvokiu ir niekaip nesugalvoju - nu kokia logika vadovaujasi Veryga ir begalviai,
biurokratiskai stabdydami tikrai reikalingo produkto gamybq vieninteléje ir didZiulius pajéegumus
turincioje gamykloje, kuri pradeéti gali is karto, kitq savaite, ir pagaminti tiek, kad uzteks visiems
ir dar eksportui?

Gal kas gali paaiskinti SAM logikqg ir gerb. Aurelijy pattaginti?

1. Geriausias Rokiskio tekstas viruso tema:

Ricardas Savukynas

Kovo 12 d. - Viesas

AS pabandysiu nelabai risliai jvardinti tai, kq galvoju as ir kas jau sklando ore. Apie visq tq "néra
ko panikuoti" ir panasiai.

Stebimi (jtariami) yra 6767 Zmonés. Tyrimy padaryta vos 321. Vos 1 is 21 potencialiai uzkrésto
zmogaus yra istiriamas. Tyrimy darymo procediira turéty vadintis tyrimy nedarymo procediira,
nes tyrimai daromi tada, kai Zmogui jau visai Sakeés.

Ta is Lietuvos vykusi baltarusé, kurig baltarusiai prie sienos identifikavo - buvo asimptomatiné,
be jokiy susirgimo poZymiy.

Pas mus pagal procediiras asimptomatiniai tiesiog netiriami. Nes nu néra ko. O jie, kaip rodo
Kinijos statistika, sudaro mazdaug puse visy apsikrétusiy.

Pas mus netiriami ir tie, kas neturéjo kokiy nors aiskiy keliy apsikrétimui. Tik vat visai neseniai
buvo pakeitimas, kad visgi neaiskios kilmés pneumonijas (plauciy uzdegimus) tirti. T.y., jei Zmogui
jau visai blogai.

Pas mus netiriami ir gydytojai, nors jie kontaktuoja tiesiog su neaisku kiek ir neaisku ko.

Man akivaizdu yra viena - 321 istirtas niekaip nesisieja su tuo, kiek Zmoniy grizta is Italijos. Ir
niekaip nesisieja su 6767 galimais atvejais. Ir dar daugiau isvis neaisku ko.

Ir tiesiog visiSkai akivaizdu, kad prie tokio netyrimo mes nei nesuzinosime, kada isties epidemija
driokstels staigiu ir nevaldomu augimu.

Gal biit jau drioksteléjo, tik mes dar neZinom. Nes tyrimai daromi tik vienam is 21.

Kai neZinai - tada ir yra nerimas. Kai dar kazkas prie tokio nezZinojimo pasako, kad "viskas
valdoma, néra ko panikuoti" - tai supranti, kad realiai niekas nieko nevaldo, o tiktai pisa protq.
Vakar politikai masiskai varé svest Kovo 11. Pavaizduoti meilés Lietuvai.

Isties meilé Lietuvai yra kai saugai Lietuvos Zmones.
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Kviesti j renginius, varinéti minioje ir fotkintis bei filmuotis apie tai, koks esi nuostabus ir grazus
visame tame $ventime - tai ne meilé Lietuvai, o savimyliskas narcisizmas, kai esi padéjes ant visy.
Jiems baisu pasigadinti savo reitingus. Jie geriau paaukos vieng-kitg Simtq, o gal ir vieng-kitg
tikstantj gyvybiy tiesiog tam, kad pabiity nuotraukose grazis. Ir taip daro ne tik tie, kas pozicijoje
- tai ir opoziciniai daro.

Jiems baisu kazkg nutraukti ir stabdyti, nes jie bijo.

Ir jie sako tq "néra ko panikuoti”, bet nesiima jokiy veiksmy, kurie leisty apriboti epidemijos
plitimg.

Kinijos patirtis rodo, kad biitent masinis tyrimas ir testavimas padeda identifikuoti ir sustabdyti
ligos plitimq. PSO ataskaitoje tai buvo pakankamai detaliai aprasoma.

Piety Koréjos patirtis stabdant - irgi rodo, kad tyrimai yra esminis jrankis. Panasiai masinis
tyrimas jrankiu tapo ir Japonijoje, kuriai pavyko sustabdyti epidemijq.

O kokios blogiausios praktikos?

Italija tyré tik tuos, kur jau labai jtartini - mes puikiai matome, kas tenai jau dedasi. Epidemija
dar net nespéjo pasiekti savo jsivaziavimo, o medicinoje jau visiska krize. Jie nejstengia teikti
pagalbos mirstantiems, nes jy per daug. Ir tai tik pradzia.

Iranas pavirto j chaosq - jie irgi netyré ir saké, kad pagrindo panikuoti néra. Nera ko panikuoti,
nes néra jokiy uzsikrétusiy. Dabar jau niekas nei negalvoja tikéti jy skaiciais, nes visi supranta,
kad realiis apsikrétusiyjy skaiciai ten didesni uz bet kokius, kq jie is principo galéty ismatuoti.

Yra viena tokia esminé vadybos taisykle: valdyti gali tik tai, kq gali pamatuoti. Jei nezinai skaiciy
- reiskia, kad negali valdyti.

Todél tie tyrimai yra kritiskai svarbiis.

Mes girdime kalbas, kad "Jokiu biidu turime nepanikuoti, panikai jokio pagrindo néra". Tie
politikai, kurie Sitq sako, nesuvokia, kad biitent jie, asmeniskai jie yra priezastis panikai.

Jei gerai suprantu, mazdaug 5% susirgusiyjy prireikia dirbtiniy plauciy ar kvépavimo palaikymo
jrangos - tq sako Kinijos patirtis. Ir tai trunka nuo 2 iki 6 savaiciy.

AS nezinau, kiek ECMO jrangos yra musy ligoninése. Gal biit, per visq Lietuvq, kokie 10. Gal buit
20. Gal biit 30. NezZinau, as spélioju tiesiog. AS neZinau ir to, kiek reikia bitent ECMO, o kiek
pakanka tiesiog DPV, bet as abejoju, ar per miisy ligonines atsiras 1000 DPV.

5% nuo Lietuvos populiacijos yra 150 tikstanciy. Tarkim, sirgs vienu metu tik desimtadalis (nors
as netikiu, kad tiek suplokstins augimo kreive), tarkim apsikreés tik trecdalis (Merkel berods saké,
kad Vokietijoje tikimasi 70% apsikrétimo). Tai bus visvien 5000 Zmoniy, kuriems reiks ty DPV, o
gal ir ECMO aparaty.

O mums sako, kad visko pakanka ir néra ko panikuoti. Mes suprantame, kad biitent kai nesakoma
reali padétis ir malamas Siidas - vat tada ir yra dél ko panikuoti.

Tyrimai daromi kelis kartus per dieng, bet kai atrandami apsikréte - tai pilna informacija
neskelbiama, nes tam reikia spaudos konferencijos kitq dienqg. Tam, kad pasakytum, is kur
apsikrétimas, kiek laiko jie buvo Siaip neidentifikuoti, kokiam mieste ir panasiai.

Vietoje paprasto informavimo padaromas cirkas su j kitq dieng nukeltomis spaudos
konferencijomis ir keistu jslaptinimu. Kam? Tam, kad pasakyti, kokiame mieste tie Zzmonés buvo ir
kokioje Salyje apsikréte? Jiis rimtai?

"Islaptinsime duomenis, néra ko panikuoti".

Negana to, informavimo daznumas sumazinamas trigubai. Ir netgi nustojama skelbti, kiek dabar
yra vvkdomy tyrimy.
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"Jums nereikia zinoti ir nereikia kelti panikos".

Ai, ir dar atleistas Malinauskas. AS suprantu, kad daugeliui jis nepatiko, bet tai buvo tas asmuo,
kuris kalbéjo apie informavimg, apie skaicius. Prisikalbéjo ir viskas. Nebéra.

"Néra ko panikuoti”.

AS manau, kad labiausiai panikuoja bitent Sitie politikai. Tiek panikuoja, kad jie kaip
suparalyzuoti. Jie nieko nedaro, nedaro netgi normalaus kiekio tyrimy. Jie isvis negeba daryti
veiksmy laiku. Ir tada skelbia savo projektyvinius "néra ko panikuoti”.

Siandien ta valdzia mgsto apie tai, ar priimti priemones, kuriy reikéjo praeitg ar uzpraeitq savaite
- ar sustabdyti masinius renginius, skrydzius, mokyklas ir panasiai. Ir tai tuo metu, kai néra
skaiciy apie plitimg, nes tyrimai padaromi vos vienam is 21, ir tai tuo metu, kai visai netoli
Europoje jau atsiverdinéja pragaras.

Sitoksai epidemijos valdymas yra tiesioginé priezastis panikai.

Miisy valdzia, musy politikai yra tiesioginé prieZastis panikai.

Man baisiau ne dél epidemijos, o dél politiky negebéjimo isvis daryti kokius nors sprendimus.
PSO tuo tarpu skelbia pandemijq.

Paveiksliuke - rekomendacija, kaip nesusirgti ir neplatinti ligos.

Itin venkite kontakto - tg akcentuoja Sveicarai, is kuriy Sig rekomendacijq ir isverciau. Laikykités
atokiau nuo politiky.

8. Vilniaus oro uosto poziuris j dezinfekcijq tiksliai atspindi valstybés poziirj j krizés valdymg ir
prevencijq.

"Davai Untaniuk su dvipuse izolke cia tq dezinfekcinj greit priklijuok, kad nesikabinéty, kad muilo
nera". Kq sakai? Su dozatoriaus svirtim, nelaikys? Klijuok tik greitai”.

Miisy mylimi rusai geriau pasiruoSe - pries savaite Sheremetyevo uz pasy sustatyti stalai, ant jy
gal 5 dideli dezinfekanto dozatoriai, kaukiy padéta, gydytojos dvi, visus kviecia imti kaukes,
rankas valytis.

Kenijoje geriau, nei pas mus - kiekvienam j ausj temp greitai pamatuoja, ant kiekvieno kampo
nejtikétini kiekiai dezinfekciniy dozatoriy - oro uoste, viesbutyje, ofisuose kiekviename kabinete.
Ebola kazko juos ismoke.

Pas mus - tai, kas fotkéje, ir du graudiis, pasitempe kareivukai su beprasmiais plakatais pasitinka
choke full A321 is Frankfurto.

Mes net ne Magadanas, mes Malawi.

9. Siaip pagaliau lyg viskq jau gerai daro, bary, kluby, restorany lockdown good, bet vis dar
nematau private/public embrace.

Yra daug versly, kurie gali padeéti, ir Si valdzia kazkodél neigiamai ziuri j verslo galimybes
prisideti. Valstybe turi dirbti petys petin su verslu, unlcokinti reguliacijas, priimti pagalbg.
Skvernelio kalba silpnesné, nei Mike Pence Siandien, kur Mike pasaké, kad Thermo Fisher buvo
fastracked daryti testus.

Valstieciai dar neismoko, kad verslas daug greiciau ir efektyviau spres problemas, jie vis dar
sovietiskai viskq centriniu planavimu daro. Negerai.

10. Ne visos Lietuvos mokyklos yra vienodai gerai pasiruosusios nuotoliniam ugdymui.
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Austeja Landsbergiene ir Karalienés Mortos mokykla tam ruosési jau daugiau nei dvi savaites,
dirbdami beveik 24/7.

Remdamasi geriausiomis pasaulio praktikomis ir kasdieniais pokalbiais su geriausiy pasaulio
mokykly vadovais (Austéja priklauso elitiniam pasauliniam edukacijos mokslininky klubui
Klingenstein), ji su komanda sukiiré rimciausiq ir stipriausiq Lietuvoje egzistuojantj nuotolinio
mokymo veiksmy plang ir metodologijg.

Austéja sSiandien nusprendé tg plang atverti visai Lietuvai - valstybinéms ir privacioms
mokykloms, darzeliams, tévams, mokytojams, visiems - net konkurentams.

Nors tai galéty biiti stipriu konkurenciniu KMM pranasumu, ir teoriskai turétu biiti saugoma po
uzraktu.

Austéja ir KMM elgiasi kaip geriausios pasaulio kompanijos, atveriancios savo intelektine
nuosavybe visuomeniniam naudojimui - man tq labai smagu matyti.

Dokumentas su gausybe patarimy, metody, nuorody j geriausius resursus yra linke. Siyskités,
skaitykite, siyskite dokumentg j savo mokyklas mokytojams, direktoriams - geriau Lietuvoje néra,
ir mokyklos dar turi laiko pasiruosti pagal geriausias pasaulines best practices.

11. Jau girdziu rimty kalby, kad Verygai bus baudziakas uz nusikalstamg aplaidumq.
Realu?

12. Gimdymas be vyro.

Siandieniné realybé. Naujas Medeina Andriuliené video interview su leva Girdvainiené, akusere ir
laktacijos specialiste is Vilniaus Gimdymo namy.

Sharinkit, kam aktualu - labai zZemiski klausimai ir praktiski profesionaliis patarimai is Zmogaus,
kuris fronto linijoje. leva taip pat konsultuoja Gandro Lizdas.
https://www.youtube.com/watch?v=ypul MXXWb5E &feature=share&fbclid=IwAR23MuBnW67zQ
CTEXHYt4mg-ukttRObmVafto-UowTOfZgSxINB16ID-dIA

13. Sitas septyniolikmecio tekstas yra privalomas skaitymas.

Tekstas man kelia priestaringus jausmus - paskaicius, kas vyksta valstybinése mokyklose su

nuotoliniu ugdymu, atrodo, kad mes doomed.

Bet kai tokius tekstus raso miisy septyniolikmeciai, supranti, kad ateitis - sviesi.

Lukas Eigélis

Kovo 30d., 12:40 - Viesas

Pries jums pradedant skaityti §j tekstqg, keletas jspéjimy. Pirma, tai yra tekstas, kurj jkvépé

situacija su nuotoliniu mokymu(si) jvairiose Vilniaus mokyklose, bet tai yra tik rémas, kurio

viduje, manau, slypi gilesnis komentaras apie situacijg miisy valstybés Svietime, o ir situacijq su

miisy gebéjimu vesti ir biiti vedamiems. Antra, as esu pasikéles — neZinau, ar c¢ia , jaunatviskas

maksimalizmas“, nuo kurio nei vienas septyniolikmetis néra apsaugotas, ar cia tik mano

charakterio bruozas, bet Zmonés, kurie, anot jy paciy, viskq Zino daug geriau, sako, kad as toks.

Man ta Zymé netrukdo, as savo verte Zinau, tai tebiinie, jei kq — as jus jspéjau. Na ir trecia, as is

esmés nezinau, apie kq kalbu. Sito teksto neperspausdins Delfi, o LRT radijas nepakvies manes j

diskusijg apie Svietimq ir nepavadins manes ,,Svietimo ekspertu . Dél savo pareigy turiu siek tiek

didesng atsakomybe skaityti visiems prieinamq informacijq, nei vidutinis mokinys, bet as nezinau,

kq savivaldybé sako direktoriams (nors kalbu su savivaldybe), nezinau, kq direktoriai sako
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mokytojams ir tévams (nors kalbu su mokytojais ir turiu tévus). Jeigu skirtingos Svietimo procese
dalyvaujancios grupés galéty pradéti apie tai su mokiniais kalbéti aktyviau, pripaZjstant juos kaip
svarbig mokyklos bendruomenés dalj, galinciq suteikti patikimos informacijos ir analizés, tai buty
nuostabu ir duoty labai graziy vaisiy. AS asmeniskai noréciau galéti padeti administracijoms ir
mokytojams (tiksliau, bandziau padéti, bet apie tai ir bus Sis postas). Nes juk zZinau ir a$ kazkq, gal
net zZinau kazkq, ko kiti, procese dalyvaujantys, nezino. O ir be to, manau, kad tam, kad
pakomentuotum kotlety skonj neprivalai biti kotlety gaminimo profesionalu — pakanka to, kad tu
tuos kotletus valgai. Kaip Zmogus, kuris ,,valgys Siuos kotletus  tris, penkias ar net visas likusias
savaites, jauciuosi kompetentingas pakalbéti apie Svietimq.

Siandien atvertéme dar vienq kalendoriaus lapelj ir jame pamatéme Zodzius ,, tegul sukasi!* —
pagaliau, rodos, suvokus force majeure aplinkybes ir susitaikius su tuo, kad artimiausiq laikq
praleisime jvairiuose savo busty kampuose, | juos perkeliame ir ugdymo procesq. Politikai iskart
mus nuteikia §Siai naujienai pozityviai — Liberaly sqjiidzio pirmininké Viktorija Cmilyté-Nielsen
sekmadienj 23:45 informavo Lietuvq, kad ,,mokiniy Ziniy kokybé kris“ (tai su tokiu mgstymu gal ir
liekam atostogose iki birzelio?) [Autoriaus pastaba — kai raSiau Sj tekstq sekmadienio naktj, tai
dar buvo juokelis, taciau Sjryt ministras Monkevicius LRT radijui isstojo, kad cia realiai
svarstoma opcija, tai kazkaip daug mazZiau juokinga. Ministre, jkvépkite ir iskvepkite.]

Cia sustokime. Taip, mokyklas iskart is devyniolikto amZiaus perkelti j dvimpirmg per 16 dieny
néra misija jmanoma, ir tq reikia pripazinti. Techniniy galimybiy stokq isspresti per Lietuvg
jvairias biidais gaunant ir isveziojant penkiazenklj skaiciy kompiuteriy ir interneto modemy per
tiek laiko néra jmanoma, todél trikdziai cia yra suprantami — tik svarbu pridurti, kad cia yra
sisteminé (ne tik Svietimo) problema, kurig iSspresti reikéjo daug anksciau, o jos dabartinis
vengimas bandant ,,issisukti i§ padéties” (pavyzdzZiui, mokiniams kas savaite veziojant
atspausdinty uzduociy paketus) neturéty biiti sveikintinas.

Bet kalbame ne apie tai. Mes kalbame apie sistemingg ISVENGIAMU klaidy darymg, kuris
nutinka, kai néra atsizvelgiama j tai, kg sako Svietimo bendruomené, kurios dalimi (cia dabar bus
nepopuliari nuomoné) laikau ir mokinius (oho, is kur turiu tiek drgsos tai pasakyti?).

Tai koks yra status quo mokyklose Siai dienai?

1. Mokytojai — suirze, nes nieko nesupranta, jiems kompiuteriai yra gidus miskas, kuriame
niekada nesugebés orientuotis (netiesa), jauciasi palikti savarankiskai tvarkytis su beprecedente
situacija, kuriai pasiruosti néra jmanoma ir jau ruosiasi, kad dél visko kalti bus jie (irgi netiesa).
2. Mokiniai — pasimete tarp emaily, dokumenty, appsy, yra absoliuciame informacijos chaose,
tose pamokose, kurios vyksta gyvai, didzZigjq dalj laiko praleidzia mokytojams aiskindami, kaip
atsimutinti (skaityti — atsimjutinti), kaip nusiysti tekstq j chatq ir kaip sharint screeng, o ne
gaudami pamokos turinj (visus Siuos namy darbus buvo galima pasiruosti per testinius
skambucius su keliais, padéti pasiruosusiais, mokiniais praeitq savaite, turiu puikiy pavyzdziy,
pats tokiuose dalyvavau).

3. Tévai — TAMO LUZO MANO VAIKAS NESUPRANTA K4 DARYTI MAN REIKIA
KOMPIUTERIO KAD SU JUO DIRBCIAU KAS CIA VYKSTA [jrasyti bet kurio, nesvarbu, kad su
klausimu nesusijusio, politiko pavarde dirbtinai ilginant balses]

Tik apie visa tai jau buvo kalbéta. Tikékite ar ne, bet praeita pastraipa j Wordo lapg buvo
surasyta praeito penktadienio rytq. Skaitau tai pries publikuodamas tekstq pirmadienj, ir, nu jo,
akurat. Nes apie visa tai buvo kalbéta, dél visy Siy dalyky buvo bandyta jspéti visus.
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Taciau TAMO vis tiek Siandien lizo, informacija, atsiysta ten, nepasiekiama, o as turéjau
susikurti paskyras septyniose platformose. Kodél? Nes absoliuciai viskas yra rekomendacijy
lygyje. Visi atsakomybe nusimeta Zemiau: ministerija savivaldybéms, savivaldybés mokykly
administracijoms, mokykly administracijos mokytojams.

Pasekmés? Pasimete ir suirze mokytojai, paskende platformy vandenyne, besigriebiantys uz bet
kokio Siaudo (Sioje metaforoje — platformos, kuriq isgiiglino ir sugebéjo suprasti patys, geriausiu
atveju prisijunge prie vieny is milijardo translivoty mokymy), ir tas Siaudas pas visus skirtingas.
Kadangi visi skirtingose platformose, niekas negali jiems padeéti ir patarti, kg daryti, nes visi dirba
skirtingai. Daznai patarti negali net mokiniai, nes jie patys pirmq kartg susiduria su jomis. Ir lieka
Jjie vieni, su to liidno dvimpirmo amziaus problemomis.

Beje, cia tq mokymy aspektq reikia isskirti atskirai — didzZiausios padékos ne tik is mokytojy, bet ir
i§ mokiniy tiems Svietimo entuziastams, kurie tuos mokymus daré savo ratuose, savo kolegoms, o
gal net ir viesai, jis esate mokiniy herojai, nors ne visi mokiniai tai is tiesy supras, ak ta Svietéjy
dalia. Kq | tai centriné valdzia? Turbit geriausiai tai pakomentavo 15min rasiusi Lilija
Bruckiené: ,,Sj savaitgalj kilo ir kitas klausimas — o kq veiké ne tiek SMSM (tikiu, daugelis dirbo
panasiu tempu, nes reikéjo jstatyminés bazés pokyciy), kiek desimtys, gal Simtai jai pavaldziy
istaigy, jy darbuotojy.: koordinatoriy, metodininky, vyr. specialisty, specialisty ir t.t., turinciy
padéti (?) mokytojams? Galiu tik pasidziaugti — didzZioji jy dauguma bent jau netrukde mums
dirbti. Biity tiesiog tobula, kad kol kas ir netrukdyty — neorganizuoty jokiy programy atnaujinimy,
apklausy, duomeny rinkimo, jokiy imitaciniy reformy ir pan. Bikite geri, sédékite namuose,
neimituokite darbo ir nereikalaukite pildyti jokiy papildomy lenteliy, jokiy papildomy ir visiskai
nereikalingy duomeny — mokytojai $iuo metu net ne dirba, jie aria tam, kad ugdymo procesas
realiai buty pradétas, o véliau ars, kad tapty sklandesnis ir veiksmingesnis. Bet kokj blaskymqg ar
beprasmisko darbo primetimq tokiomis sqlygomis galima bity laikyti Svietimui kenkéjiska veikla. *
(Straipsnj su dar daugiau graziy jzvalgy galite rasti cia:
https://www.15min.lt/naujiena/aktualu/komentarai/lilija-bruckiene-pirmadienis-gali-tapti-
istorine-diena-svietime-kaip-jai-ruosesi-mokytojai-ir-valdininkai-500-1296524)

Ir ¢ia mes matome dvi kertines problemas miisy ugdymo jstaigose. lyderystés stokq ir iniciatyvos
baime.

JAV prezidentas Harry Truman ant savo stalo Ovaliajame kabinete turéjo Zenklq ,, The buck stops
here‘ — jei labai laisvai perfrazuoti prasme, tai , ¢ia nebéra kam numesti atsakomybe“. Kur as
manau, kad atsakomybé turi sustoti, sprendziant kaip vyks nuotolinis mokymas(is)? Mano
asmenine nuomone, jq turi prisiimti direktoriai. IS savivaldybés politiky ar biurokraty isgirsti ,,jiis
visi galite naudoti tik sSig platformq* biity autoriteto nuzudymas — medija uzloty ir apkaltinty
diktatiros jvedimu (jie mégsta tai daryti). Tai kodél mokytojas negali pats priimti sprendimo, kq
naudoti? Todél, kad mokytojo darbas yra MOKYTI, o mokyklos administracijos darbas yra
PRIIMTI SPRENDIMUS. Mokyklos, pries kelias dienas sakiusios ,,mes isleidome rekomendacijas
mokytojams ir tévams, to uzteks, mes daug padaréme*, akivaizdZiai nesupranta, kad mokinius
moko ne rastai, o mokytojai, dirbantys su gyvais mokiniais. Taip, mokykly vadovai turi prisiimti
atsakomybe. Nereiskia, kad nuspresti vieni, bet nutarti, kaip dirbti vieningai. To daug kur, deja,
nenutiko.

Dabar dél iniciatyvy. Vilniaus miesto savivaldybé, isleidusi savo rekomendacijas mokykloms, nuo
pat pradziy pabrézé — pasirinkite vieng jums tinkancig mokymosi aplinkq ir informuokite mus kq
pasirinkote. Vienq. Kai kuriems aktyvesniems Vilniaus mokiniy savivaldy atstovams uZsidegé
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lemputé galvose — Google Classroom biity labai gera iseitis tam. Patogu, lengvai suprantama,
estetiska. Kq darom, kad tai bity kuo didesnio skaiciaus mokykly pasirinkimas? Padarom kuo
paprastesnj naudojimo gidq, kad visiems perprasti programq biity kuo lengviau. Padaré. ISsiunté
savo savivaldybei, Svietimo agentiirai. Institucijos pasaké — ok, super, Saunuoliai. Jdéjo j savo
puslapius, o mokiniai issiunté jj savivaldybiy Svietimo skyriams. Vilniaus miestas suderino, kad
Google Classroom visoms Vilniaus mokykloms biity nemokamas ir prieinamas, apie tqg galvoja ir
SMSM. Zygimantas, Radvilas, Dominykas — esate iniciatyvumo pavyzdys, jei ne tik visi mokiniai
biity tokie, bet ir visos savivaldybés, mokykly administracijos ir ministerija manyty, kad mokiniai
yra tokie — siandien mokytumémes visiskai kitaip. (Visiems susidoméjusiems — gidas randamas
Cia: https://drive.google.com/open?id=1hdxGTIJu6MJIn3L3S4wZ JjAKkhnfFXgXn7)

Taip kaip dabar ten su ta iniciatyva? Auksciau paminéti kolegos issiunté Siuos dokumentus
mokykly administracijoms su geranorisku pasiulymu paziuréti j priekj, isvengti informacijos
netvarkos. Kokj atsakymq gavo? Aciu, bet ne aciii. Leiskime mokytojams iSsirinkti patiems, jie
Zino geriau. Bet mokytojai nezino geriau — jy darbas yra mokyti vaikus, o jiisy darbas yra suteikti
Jjiems sqlygas juos mokyti. KritiSkai svarbu uztikrinti, kad visa mokykla, visi mokytojai ir mokiniai,
naudotysi viena platforma dél visy, ir mokytojy, ir mokiniy gerovés, o tqg gali uztikvinti tik
centralizuotas mokyklos administracijos sprendimas. Na, ne. Mokiniai, nustokite mums nurodinéti.
Na, rankos nusviro. (Noriu pabrézti, Si pastraipa néra apie vieng konkrecig mokyklg — apie tokius
pokalbius tarp mokiniy savivaldy ir direktoriy isgirdau is daug daugiau mokykly, nei noréciau.)
Tai dabar is mokiniy, tévy, visy, kas netingi jkisti savo du grasius (cia as dabar tq darau, neZinau
kiek seékmingai), kils nepasitenkinimas, kodél ty platformy ir programy tiek daug, viskas cia
nepatogu, netvarkinga ir visaip kaip niagiarai. Ir mokykly administracijos skubés viskq keisti ir
perdarinéti is naujo. Tikékimés, kad supras bitinybe visai mokyklai, visiems mokytojams,
mokiniams ir pamokoms biiti po vienu stogu, nesvarbu, kad ne fiziniu. Bet praeis laiko. O juk visa
tai saké savivaldybés rekomendacijos pries savaite. Dalies mokykly mokiniai pries kelias dienas.
Klausyti jy nereikéjo, kaip nors issisuksim, sakée jie.

Dar kartq noriu biiti suprastas — Sis tekstas néra stumykla ant blogy direktoriy, kurie nieko
nedaro. AS noriu parodyti problemq ir prisidéti pats visaip, kaip galiu, kad ji daugiau niekad
nepasikartoty. Tokiy kaip as yra daug daugiau, bitent todél sakau, kad mokyklos savivalda yra
biitina priimant sprendimus. Kiek per Sias dvi savaites buvo susaukta Mokyklos taryby, kuriose
visi niuansai buvo iskomunikuoti ir aptarti su visais mokyklos bendruomenés atstovais? O kiek
mokykly tarési su mokiniais, kurie maté, kad visa tai nutiks?

Galy gale, viskas susiveda j vieng Zodj — PROAKTYVUMAS. Proaktyviis sprendimai yra tie,
kuriuos mes priimame patys, pasirinke juos ir isvengdami biisimy neigiamy pasékmiy. Tai yra
priesingybe reaktyviems sprendimams, kuriuos priimti mes esame priversti aplinkybiy.

Siandien yra pirmadienis, kovo 30 d., pirmoji ,, naujos mokymo(si) eros* diena. Ir taip, jau kelintg
kartg pabréziu tq sangrgzos dalele — ji turéty formaliojo ugdymo procese figiiruoti nuolat, bet
dabar mes tikrai suprasime jos reik§me. Nuo Siandien visi priimti sprendimai Svietime yra
REAKTYVUS — jais mes taisome klaidas, kuriy galéjo biti iSvengta vakar, uZvakar ir dvi savaités
pries tai. Nuo Siandien mes taisome visus neatliktus ar prastai atliktus namy darbus. Be abejo,
situacija yra beprecedenté, mums visiems nauja ir nezinoma. Visy klaidy mes negaléjome isvengti.
Bet ne visy klaidy mes negaléjome neisvengti. O juk reikéjo tiesiog iSmokti kalbéti. Kiekvienas
isleistas gidas apie nuotolinj mokymq(si) prasideda preambule apie tai, kaip visiems yra sunku,
Visiems visa tai nauja, reikia kantrybés. Taip norétysi pridéti sakinj, jog visada gali biiti lengviau,
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jei tik ismoksime pripazinti, kad kartais yra zmoniy, Zinanciy geriau uz mus, jy reikia isklausyti, jy
nuomong reikia priimti ir dirbti isvien, o ne apsikabinti valdZios stabus.

Nuo to, kad su nuotoliniu mokymu(si) daug kas padaré daug isvengiamy klaidy, niekas nemirs,
kitaip nei nuo to, kas bus, jei grieztai nesilaikysime karantino. Galy gale jeisime mes | tq ruting —
taip, prarasime kazkiek mokslo dieny tam, kam buvo skirtos dvi atostogy savaités, néra ideali
situacija, bet tiek jau to. Tebiunie tai bina pamoka ateiciai. Ir visy mokiniy vardu prasau —
sekliai ir neproaktyviai mes padarysime daug didesne, kelias kartas siekiancig, net gyvenimus
griaunanciq zalqg. Be abejo, kalbu apie VBE organizavimq. Kalbékime su visa Svietimo
bendruomene. Net jei tai reiskia, kad teks pripazinti, kad mokiniai yra tokia pat svarbi jos dalis,
kaip ir jus. Tokia ir biity ta idéja Lietuvai: daugiau savikritiskumo ir mokykimés kalbéti. O pradéti
reikia visad nuo saves. Tad nuosirdziai laukiu, kad komentaruose mano mintimis kas nors
suabejoty, nes taip prasideda diskusija.

Nuotrauka: projekto ,,Vilniaus kontekstai’20 Antakalnis®, gavusio savivaldybés finansavimg
pagal ,, Kuriu Vilniy* iniciatyvq, vizualizacija, riipestingai nuvogta nuo Remigijaus SimaSiaus
naujieny srauto.

14. Vilniaus savivaldybé paskelbé Zemélapj, kuriame tiksliai nurodyta, kuriose vietose bus
blokpostali, o kuriose ne.

Susipazinti galite cia: https://bit.ly/PunktuZemelapis

Aciii Karolis Zukauskas.

15. Simonas Gustainis pateikia ne tik puikiq analize, bet ir konkrecius bei logiskus pasiilymus dél
koronaekonomikos.

Valstybé visiskai véluoja gelbéti verslq ir trypcioja svarstymuose, o Onuté jau skesta tvenkiny ir
jos neatgaivinsi.

Gerai, kad turim finansy talenty su INSEAD diplomais.

Jei norite informacijos apie ekonomikq is specialisty, yra Pandemijos Ekonomikos Grupé. Ten
daug kvalifikuotos diskusijos ir informacijos.

Simonas Gustainis:

IS praéjusios savaités

Bendri pastebéjimai

Tebematome viesSoje erdvéje ir komunikacijoje sisteming nuostatq, kad tai yra ‘eiliné [didelé]
krizé’. Tuo tarpu visas pasaulis jau pripaZino, kad tai, kas vyksta ekonomikoje yra stichiné
nelaimé, kur valstybé turi elgtis kaip draudikas.

Prastovose esanciy zmoniy apimtys demonstruoja, kad trecdalis Lietuvos nedirba. I§ vienos pusés
gerai, kad prastovy mechanizmas suveiké. I§ kitos pusés, nesiimant Phase 2 veiksmy planavimo,
matome didele rizika prastovose esantiems Zmonéms prarasti darbg su visomis is to iSeinanciomis
pasekmémis Zmonéms ir ekonomikai. Paklausos keitimas valstybés uzsakymais nerodo planavimo
ar gyvybés Zenkly. Rizikuojame turéti tq pacig bédq kaip ir su likvidumo produktais.

KPI svieslenteé ir informacija

Vakar LRV pristaté ekonomikos skatinimo $vieslentés pirmq draftq.

Sveikiname Lukas Savickas - judate teisinga kryptimi. Ypac teigiamai nuteikia, kad duomenys
atrodo gyvai pateikiami. Viliamés, kad atsiras ir daugiau skaiciy, o skaiciuose atsiras daugiau
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struktiros (paskirstyti temomis, Zinybomis, palikti istorinius duomenis, ne tik vieng sumos
skaiciy). Akcentas j pinigus ir j kasdienj/live update’q, o ne paraisky skaiciy.

Buty taip pat naudinga pakurti vieng vietq, kur biity aprasytos visos priemonés is visy ministerijy,
Invegos ir kity dalyviy. Nepakenkty ir koks nors trumpasis koronaekonomikos numeris.

Likvidumas

Yra pristatoma vis daugiau likvidumo produkty. Tai atrodo teigiamai, iSskyrus tai, kad iki Siol |
bendroves atéjo raportuoto 2Im EUR likvidumo. 4bps nuo BVP (lyginant su Siai dienai 60bps
Ispanijoje arba 180bps Vokietijoje).

Islieka dvi esminés problemos, kurios abi atspindétos miisy paskelbtame reitinge.

Pirma problema, kad verslas tebeskirstomas j paveiktq ir nepaveiktq. Manome, kad galime visi
sutarti, kad nepaveikty versly Lietuvoje yra tiek mazai, kad nebereikia kurti struktiiry jiems
atfiltruoti. O juk jei verslas nepaveiktas, jis turbiit ir neateis prasyti paskolos is Siy instrumenty.
Jekaterina Rojaka, kaip suprantu, ES reglamentai nenustato kvalifikaciniy apyvartos reikalavimy
paramos ir likvidumo finansavimo gavéjams?

Antra problema yra distribucijos kanaly stoka. Invegos kaip isskirtinio platintojo pasirinkimas
teikti masinj likvidumo finansavimq jmonéms yra klaida, kurig reikia taisyti. Invega yra puiki
institucija, kurios DNR yra struktiirizuoti sprendimai jmonéms ir finansy institucijoms (kaip ir
rodo vo @ Kestutis Motiejiinasfintech inovacijos Siuo metu), o ne masinis likvidumo piitimas.

Yra ir geresné Zinia. Uz prastovas mokami pinigai yra su mokesciais, kuriuos galima atidéti. Nuo
1 milijardo prastovos ismoky gausis kokie 200-300m. Gerai sugalvojo, Finansy Ministerija vo &
Is kitos pusés, mokéjimai uz prastovas yra labai pavéluoti. Reikéty mokéti avansu, vakar.
Adaptavimas link masiskumo

Prastovy mokéjimai (kad ir kaip véluojantys) rodo, kad institucijos, kurios pritaikytos masiskumui,
gali su tuo susitvarkyti. Todél manome, kad yra bitina jtraukti VMI j paskoly dalinimg versiui.
Nustacius aiskius parametrus (10% pajamy, 10% metinio DU fondo, ne daugiau kaip 500k EUR
trims metams, amortizavimg pradedant po 6 mén), per VMI (kuri turi visq reikalingq elektronine
instratruktiirg, procediiras paskoly iSdavimui ir [!] surinkimui) bity galima pasiekti 105000
jmoniy. Paskolas po mety buity galima supakuoti j obligacijas ir parduoti finansy institucijoms.
Pavystytume kapitalo rinkg papildomai.

Pagal StatDep LT 2019 buvo ~1.3min darbuotojy, is jy ~900k privaciam sektoriuje. Bendras jy
DU buvo 11.9mlrd. 10% nuo privataus sektoriaus DU yra 1.2 milijardo eury. Turint galvoje, kad
prastovoms bus isleista virs milijardo eury, gaunasi mazdaug 2.5 milijardo eury suma likvidumo.
Greitai ir masiskai.

Tai padarius, likty 2500 didesniy jmoniy, su kuriomis Invegai tvarkytis biity daugiau laiko, o ir
sprendimai didesnéms jmonéms matyt turés biiti sudéetingesni.
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APPENDIX 3. POSTS OF ORIJUS GASANOVAS

Usual posts

Date Reactions Comments Sharing Topic
2020-01-01 558 13 3 Travels
2020-01-01 218 0 0 Travels
2020-01-01 304 0 0 Travels
2020-01-04 334 6 3 Travels
2020-01-05 927 26 8 Short term rent
2020-01-05 74 6 1 Travels
2020-01-06 1500 40 3 Lithuanians
2020-01-07 63 8 2 Advertisement
2020-01-07 126 7 1 Emigrants
2020-01-08 26 2 0 Travels
2020-01-09 181 6 0 Travels
2020-01-09 375 9 0 Travels
2020-01-10 381 2 1 Travels
2020-01-11 99 1 0 Travels
2020-01-11 147 10 1 Travels
2020-01-12 627 4 0 Travels
2020-01-12 179 2 2 Travels
2020-01-13 99 0 0 Travels
2020-01-13 221 7 2 Travels
2020-01-14 295 8 1 Travels
2020-01-14 95 5 0 Emigrants
2020-01-15 133 2 0 Travels
2020-01-15 140 0 0 Travels
2020-01-15 142 1 0 Travels
2020-01-16 204 4 1 Travels
2020-01-16 79 1 0 Travels
2020-01-16 138 3 0 Travels
2020-01-17 307 1 1 Travels
2020-01-17 497 6 3 Travels
2020-01-18 293 3 0 Travels
2020-01-18 159 5 0 Travels
2020-01-19 366 0 0 Travels
2020-01-19 317 5 1 Travels
2020-01-19 953 16 3 Travels
2020-01-20 209 2 1 Travels
2020-01-20 553 7 1 Travels
2020-01-21 163 3 1 Travels
2020-01-22 38 0 1 Travels
2020-01-22 76 7 0 Travels
2020-01-23 175 1 0 Travels
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2020-02-16
2020-02-17
2020-02-18
2020-02-18
2020-02-19
2020-02-20
2020-02-22
2020-02-23
2020-02-26
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Lithuanians
Emigrants
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Work
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Advertisement
Friends/advertisement
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About himself
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Lithuania/travels
Advertisement
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2020-03-25 40 1 0 Travels
2020-04-05 388 21 2 Lithuania/travels
2020-04-07 154 6 0 Advertisement

COVID-19 related posts, statistics

Date Reactions Comments Sharing Topic
1.| 2020-02-27 154 3 0 An article about Chinese people
2.| 2020-03-16 611 22 32 Sabbath and quarantine
3.| 2020-03-20 190 13 1 Eating habits during the lockdown
4.| 2020-03-27 1900 61 522 Religious differences
5.1 2020-03-31 635 0 4 Share/medical workers
6.| 2020-04-02 33 0 0 Share/work during the lockdown
7.| 2020-04-09 636 15 16 Italian VOGUE
8.| 2020-04-10 164 0 1 Respect for medical workers
9.| 2020-04-15 147 2 6 New emoji created by Lithuanians

COVID-19 related posts (in Lithuanian)

1. Visokias keistenybes valgantys ir medicinai naudojantys kinai, paleido i pasaulj grésminggjj
koronavirusg. Nuo tos dienos apie Siq tautq émé sklisti patys jvairiausi gandai, dazniausiai
nemaloniis ir ggsdinantys. Kai kurie lietuviai émé demonstratyviai Salintis visy azijietiSkos
iSvaizdos asmeny, lyg jie visi platinty ligas.

Nusiraminkite, nedramatizuokite! Sesis titkstancius kilometry nuo Lietuvos esancioje Kinijos
Liaudies Respublikoje gyventojy yra virs milijardo. Kokia tai tauta, kuo ji skiriasi nuo miisy -
surasiau portale Delfi. Nuorodg palieku komentaruose.

#China #corona #coronavirus #chinese #shanghai

2. Karantinas. Pasimokykime is Zydy.

Lietuvoje daug kas issigando karantino, lyg tas sédéjimas namuose biity didZiausias blogis
pasaulyje, lyg kas kankinty. Bet as sakau, kad nereikia Sitaip bijoti. Sustojes gyvenimas Lietuvoje,
uzdaryti prekybos centrai, restoranai, veiklg nutrauke grozZio salonai - visq tai man primena tai,
kas kiekvieng penktadienj vyksta Izraelyje. Tik Zydai to visai nebijo, o atvirksciai, su dZiaugsmu
laukia. Toji diena yra visuotiné sventé, kuri vadinama Sabu. Per Sabq t.y. penktadienj nusileidus
saulei visiSkai viskas uZsidaro, daug kur Izraelyje net viesasis transportas nevaziuoja. Tyla ir
ramybé jsivyrauja salyje iki Sestadienio, kol vél nusileidzia saulé ir danguje pasirodo Zvaigzdés.
Tada veél gyvenimas griZta | jprastas vézias.

Sabo laikg Zydai isnaudoja labai prasmingai ir graZiai. Sengsias tradicijas palaikantys - visq
démesj skiria Seimai. Uzsidaro namuose, nesvarbu, kad niekas nepamatys ir nepagirs, bet
puosniai rengiasi ir skaniai valgo, daug valgo. Pries tai beje, taip, kaip dabar pas mus - issluoja
parduotuves, prisiperka pilnus maisus, kad uztekty ir dar likty. Per Sabq Seimos daug kalbasi,
tévai Zaidzia su vaikais. Tai nuostabus suartéjimo laikas, todél ir vadinama Svente.

Kai kurie izraelieciai, tie, kurie tradicijy nesilaiko, Sabq paskiria visiSkam poilsiui, atsijungia nuo
telefony ir interneto, nuo zZiniasklaidos. Tiesiog skaito knygas, pasportuoja ar nuvaziuoja
issimaudyti iki Negyvosios jitros (5i mano nuotrauka ten ir padaryta, lygiai pries metus). Sabas -
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tikintiems ir nuo religijos nutolusiems tai laikas sau ir savo artimiausiems. Todél pasinaudokime
tuo, kas dabar vyksta. Karantinas netrukus amzinai, galbut tokiy dieny turésime tik keturiolika,
gal ir trisdesimt. Bet tik nuo miisy paciy priklauso — kokios jos bus.

Visq tekstg apie Sabq galite paskaityti portale Delfi. Nuorodq paliksiu komentaruose.
#shabbatshalom #sabbath #israel #deadsea

3. Nuo pirmos karantino dienos supratau, kad sédéjimg namuose paversiu nesibaigiancia valgymo
Svente. Ir paciam lepintis norisi, ir kita rimta prieZastis - noriu palaikyti mégstamus restoranus,
kuriems dabar tikrai ne pats lengviausias laikas. Jy durys uzdarytos, bet jie vis dar ruosia maistq
iSsinesimui arba pristatymui | namus. Savo instagram storiuose vis rodau kq ir i kur uZsisakau.
Acii Wolt kurjeriams, kurie viskq atveza ir palieka prie mano buto dury. Be jokio kontakto,
atsakingai!

Geriausias maisto draugas yra Coca Cola, kuri siiilo Zaidimg. Po baltu kamsteliu rasite
spec.kodg, kurj reikia uzregistruoti puslapyje www.coca-cola.lt ir kasdien iki balandzio 16d. galite
laiméti Wolt 15€ kuponus. Arbaaaa ypatinggji prizq - maisto pristatymg j namus net uz 200€
kiekvieng dienq.

Jeigu reikés restorany rekomendacijy is kur skaniausia uzsisakyti, let me know.

#Reklama #CocaCola #karantinas #RestoranailNamus #takeaway

4. Du paramedikai Izraelyje. Musulmonas Zoher Abu ir Zydas Avraham Mintz pasidaré
pertraukéle maldai kartu. Vienas meldziasi atsisukes j Mekos puse, kitas j Jeruzalés.

lkvepiantis kadras Sios pandemijos metu. Mes visi galime susivienyti, net jeigu paZziiiros labai
skirtingos. CNN nuotrauka.
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5. The New Yorker - balandzio mén. virselis.
Seima lovoje, mojuoja is telefono. O gydytoja toliau dirba, neskaic¢ivodama valandy.
“Bedtime”, Chris Ware’s piesinys

BRICE 1899

6. Kaip kolegos is LRT dirba karantino metu.

Mes “(Ne)emigrantus” irgi ruoSiame panasiomis sqlygomis, Siek tiek uzkukisiy parodziau Beata
Nicholson laidoje, kurig rodys po keliy savaiciy.

#Televizija #Karantinas

LRT

Balandzio 2 d. - Viesas

Karantino metu LRT darbai nesustoja. LRT studijose — kaukés, dezinfekavimo priemonés,
pirstinés, ribojamas Zmoniy kiekis, ribojamas net eismas. O kiek dar improvizuoty studijy, garso
jrasy erdviy atsidaré namuose.

Taip dirba LRT, o kaip pasikeité jiisy kasdienybé?

1. Italija isgyvena koSmarq. Svarbiausias mados leidinys “Vogue Italia” balandzio 10d. pasirodys
kitoks. Numero di aprile (april issue) bus be jprasto ryskaus virselio - ant jo nepozuos jokios
grazuolés ir net jokio pieSinio nepamatysite.

Tiesiog baltas lapas.

8. Viskas bus gerai! Ryskiai, didelémis raidémis paraSyta ant naujausio, Siandien pasirodziusio
Happy365 numerio. Nuo pirmos karantino dienos su visa komanda sédome ruosti ypatingo
zurnalo. Tai teminis leidimas, special issue. Jj skiviame herojams baltais chalatais — medikams, uz
tai, kad jie nepalauziami ir kovoja dél miisy visy.

Mano draugas ir Zurnalo meno vadovas Algis virselyje iliustravo tai, kas ir taip akivaizdu —
kiekvienas medicinos darbuotojas — tai superherojus. Po baltu chalatu slepiasi supermenai ir
super moterys (,, Wonder Woman * yra amerikieciy ,, DC Comics“ sukurta superherojé, kurig Algis
pavaizdavo piesinyje).
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Zurnale sudéjom ypatingas mediky istorijas; pasakojimus apie Zmones, kuriems joks karantinas
nebaisus, nes jie gyvenai ypatingai mazose erdvése ir yra prate prie keisty ir sudétingy sqlygy,
verslo ir darbo pasakojimai, tiems, kam dabar gyvenimas apsiverté aukstyn kojom ir reikés viskq
pradeéti is naujo.

DidzZiulé garbé pristatyti ir dvi ypatingas autores, kuriy tekstus rasite zurnale. Tai Prezidenté
Dalia Grybauskaiteé ir Laisvosios rinkos instituto prezidenté Elena Leontjeva.

Happy365 ypatingas leidimas jau visuose parduotuvése, degalinése, spaudos kioskuose, ir net per
Barbora.lt galima uzsisakyti.

#Happy365 #ViskasBusGerai

9. Naujas, lietuviskas emoyjis!

Mano draugai, agentiiros CLINIC 212 komanda sukiiré karantininj “sit at home” (sédék
namuose) emoji. Jeigu Vvisi paspausim ant nuorodos ir atiduosim savo balsq - Sitas paveikslélis
galbiit atsiras visose platformose ir Zzmonés visoje planetoje bendraudami feisbuke, instagrame,
messengeryje ar dar kur, galés naudotis “sit at home” emojiu. O mes girsimés, kad jj sukiiré ir
pasauliui padovanojo lietuviai. Palaikom! Made in .

Emoji - tai paveiksiéliais isreiksti jaustukai ir emocijos virtualiame pasaulyje. 2015 m. Oksfordo
Zodynas simbolj " netgi pripaZino mety Zodziu.

99



APPENDIX 4. POSTS OF DAINA BOSAS

Usual posts

Date Reactions Comments Sharing Topic
2020-01-01 1200 16 0 Travels
2020-01-02 509 9 1 Travels
2020-01-02 811 11 0 Travels
2020-01-02 1200 20 0 Travels
2020-01-02 522 11 0 Travels
2020-01-03 78 5 0 Travels
2020-01-03 620 8 0 Travels
2020-01-04 580 0 0 Travels
2020-01-04 575 6 0 Travels
2020-01-06 490 41 1 Travels
2020-01-07 814 15 0 Travels
2020-01-08 479 8 0 Travels
2020-01-10 155 32 0 Grigeo scandal
2020-01-11 108 2 47 Politics
2020-01-17 843 24 53 Politics
2020-01-24 188 3 0 Photo
2020-01-24 372 16 0 Photo
2020-01-24 734 28 0 Photo
2020-01-25 775 25 14 Photo
2020-01-26 155 3 0 Photo
2020-01-26 63 0 0 Photo
2020-01-28 103 4 1 Advertisement
2020-01-28 189 5 3 Agua park
2020-01-28 115 11 11 Politics
2020-01-30 302 10 0 Advertisement
2020-01-31 445 140 3 Politics
2020-01-31 258 20 13 Share/politics
2020-02-01 674 14 3 Photo
2020-02-01 330 14 1 Photo
2020-02-02 57 4 17 Cepelinai
2020-02-02 348 48 42 Share/photo
2020-02-03 16 1 60 Real estate
2020-02-03 148 12 158 Social action
2020-02-03 86 37 2 Share/family
2020-02-04 35 16 0 BMW
2020-02-04 245 14 32 Share/people's differences
2020-02-04 216 38 6 Share of Irt.It aticle/politics
2020-02-05 229 51 4 Politics
2020-02-07 122 15 2 Politics
2020-02-07 323 6 0 Photo
2020-02-08 73 7 0 Politics/laws
2020-02-12 94 30 0 Advertisement
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2020-02-14
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Travels

Travels

Travels

Travels

Travels

Travels

Travels
Advertisement
Travels
Advertisement
Advertisement
Charity
Advertisement
Initiative for women
Fashion

Politics

Politics
Advertisement
Basketball

Charity

Photo

Video/family
Share/plastic surgery
Kaziukas fair
International Women's day
International Women's day
Travels
Advertisement
Photo/fashion

Dogs

March 11th
Problems with Bité
Travels
Advertisement
Share/MEDO
Photo/childhood
Share/help for others
Share/help for animals
Eurovision
Advertisement

How to stay fit at home
Thanks

Funny video
Advertisement

Share

Thanks

Share/thanks
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2020-04-03 127 25 0 About herself
2020-04-04 836 25 0 Travels
2020-04-04 239 9 0 Travels
2020-04-07 543 18 0 Photo
2020-04-08 494 53 20 Video/family
2020-04-09 307 4 9 Thanks
2020-04-10 75 10 10 Share/article about social inequality
2020-04-10 224 5 1 Thanks/share
2020-04-11 864 8 0 Easter
2020-04-11 575 15 0 Travels
2020-04-11 144 7 0 Photo
2020-04-13 219 4 16 Thanks/share
2020-04-19 837 46 8 Thanks/share
COVID-19 related posts, statistics
Date Reactions Comments Sharing  Topic
1. | 26-02-2020 747 75 351 Alcohol Kills Coronavirus/CNN screenshot share
2. | 2020-02-28 2200 180 160 Self-isolation
3. | 2020-02-28 157 27 3 Inability to handle situation
4. | 2020-03-11 756 89 46 Critique about those who have COVID-19
5. | 2020-03-11 311 145 12 Choire in Italy
6. | 2020-03-12 674 6 13 How to act responsibly
7. | 2020-03-12 85 22 21 Share/about a couple that came back from Italy
8. | 2020-03-13 219 4 16 Share/COVID-19 tests
9. | 2020-03-16 356 8 7 Share/COVID-19 tests
10. | 2020-03-17 309 186 325 Organising help for medical workers
11. | 2020-03-17 1700 146 1300 Speculators
12. | 2020-03-17 126 48 43 Organising help for medical workers
13. | 2020-03-17 1100 28 9 Thanks to those who help
14. | 2020-03-17 223 47 41 Safety-masks in hospitals
15. | 2020-03-19 74 9 2 Speculators
16. | 2020-03-20 73 28 12 Link to website where you can monitor current
situation
17. | 2020-03-21 780 29 5 Information about the best safety-masks
18. | 2020-03-21 5700 995 3800 Share/message of one medical worker
19. | 2020-03-21 1600 265 163 How she is staying safe and others do not
20. | 2020-03-21 175 30 65 Information about Klaipéda hospital
21. | 2020-03-22 299 8 23 Fake news
22. | 2020-03-23 1600 173 2000 Politics
23. | 2020-03-23 56 3 20 Video about how to make safety-mask at home
24. | 2020-03-24 79 1 12 Share of 15min.It article/death of a patient
25. | 2020-03-24 665 83 20 Share of 15min.It article/inappropriate behaviour of
Lithuanians
26. | 2020-03-26 124 2 14 Share/Laikykités medikai initiative
27. | 2020-03-27 114 16 3 Share of 15min.It article/politics
28. | 2020-03-28 77 21 16 Share of agroeta.lt/politics
29. | 2020-03-28 263 20 8 Sarcasm about situation
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30. | 2020-03-31 348 48 79 Share/politics

31. | 2020-03-31 275 36 15 Share of Irytas. It article/politics

32.| 2020-04-01 349 5 37 Share of Tapina's post

33. | 2020-04-03 764 111 187 Politicians

34. | 2020-04-05 111 2 21 Share/teachers

35. | 2020-04-05 69 0 6 Share/imporatnce of community

36. | 2020-04-07 125 36 9 Politics

37. | 2020-04-10 314 65 4 Critique about inappropriate behaviour of other
Lithuanians

38. | 2020-04-15 54 10 6 Share of Irt.It article/politics

COVID-19 related posts (in Lithuanian)

1. O kq miisy proseneliai sakydavo? Su viedru naminukes, bet kokiq zlastj gali uzmust.

BREAKING NEWS

Alcohol kills coronavirus |€
2. Keisti dalykai dedasi.
Mano dukros mokykloje, visi vaikai, kurie atostogas leido Italijos kalnuose, izoliuoti dviems
savaitéms namuose.
Kad ir nelabai malonu bei patogu, tévai $j faktq priemé ir vykdo. Nes juk tai, dél visy miisy
saugumao.
Mes su vyru, kelione ismetéme j Siukslyng. Buvo gaila.
Ta proga, is Italijos atskrenda krepSinio komanda, nes kazkas nusprendé - berniukai negali
nezaisti... Viruso akivaizdoje, kalbama apie finansinius nuostolius, kuriuos patirty rinktiné, apie
kazkokius -20 tasky ir kitus man nesuprantamus dalykus.
Na kodél mes tokie apgailétinai juokingi, kai jau tikrai reikéty surimtéti? Zinokit, kai per TV
pamatau kokj klerkq, rimtu veidu skelbiantj apie virusq Lietuvoje, net neklausau, nu nepriemu as
Ju rimtai. Visada ir visur dvigubi standartai? Tai ar mes saugomés nuo korona viruso, ar ne? Ir
jei taip, tai saugomeés VISI, o jei ne, tai nustokite séti panikq ir imituoti “ekstremaliq situacijg
Lietuvoje”.

3. Pasijuokime visi kartu, nes kaip mano tévukas sakydavo, juoksis tas, kas juoksis paskutinis
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- Treneri, koks buvo patikrinimas atvykus j
Lietuva?

- Tai buvo Siek tiek juokinga, nes mes jiems
davéme anketas su pavardémis, vardais ir
telefono numeriais. Toks ir patikrinimas.

- Nepasirodé rimtas patikrinimas?

- Nezinau, tai net nepatikrinimas.

4. Taip, kvailiy visada reikéjo saugotis. Tik nesuprantu, kodél pas mus viskas vyksta taip
humaniskai? Su avinais negalima elgtis, kaip su sgqmoningais zmonémis. Isvyko slidinéti per patj
viruso pikq, nu tai lai ir sédi ten toliau, niekam jy uzkratas cia nereikalingas. Nejleisti i§
karantininiy Saliy j Lietuvq ir taskas, jei Zmoniy kalbos nesupranta, velniop tuos avinus! Tai yra
nepagarba aplikai.

LRYTAS.LT | BY LRYTAS.LT

Medikai apie koronavirusq Kaune: serganciy tik daugées, abejingas jaunimas uzkreés tévus ir
senelius

5. Ramtadrylia oilia, oilyylialia... tuo tarpu, kai pasaulio sveikatos organizacija skelbia
pandemija.

Spéju, autobusas buvo uzsakytas. Nevykti negaléjo..

Akivaizdu, jog mes nepriemame uz rimtq to, kas dabar vyksta pasaulyje.

Choras Langas

Kovo 7 d. - VieSas

Svetingas ir Siltas Lango sutikimas Lietuvos Respublikos ambasadoje Romoje ! LTIT

Kupini jspudziy ir apzavéti Italijos grozio, ruosiamés iskiliam renginiui - Lietuvos
nepriklausomybés atkurimui skirtam koncertui, kurio metu Koliziejus nusvis miisy trispalve!¥[]
Koncerto data ir laikas: kovo 10 d., 21:00 val. Lietuvos laiku.

6. Manau, visiems dabar prioritetas turety biiti higiena ir pandemine etika, o ne money ir
kelionés. Elkimés atsakingai ir tai nesites amzinai.
Rita Miliute
Kovo 12 d. - Viesas
Visi, kas kovo 7 d. Kaune, Svesdami L. keturiasdesimtmetj galéjote klausytis pasakojimy, kaip
faina buvo slidinéti Dolomituose ir kaip niekas tenai dél viruso nepanikuoja, paskambinkite 112 ir
savo paciy labui jtikinkite, kad atitinkate testo kriterijus. Nes buvote vienam vakarélyje su corong
parvezusia slidininky pora.
Visi tie pora desimciy zmoniy. Ne bajeris ¢ia. Restoranas sako, kad siuncia zmones j
nedarbingumg, labai tikiuosi, kad irgi pasitikrins.
Kadangi miisy coronos situacijos uzkardytojams yra per ekstremalu nustatyti, su kuo is Cortina
d'Ampezzo grizusi kaunieciy pora bendravo artimiau negu per du metrus, ripinkités savimi,
artimaisiais beigi testais patys.
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7. Nezinau, kas ta ponia ar ponas L., bet dalinuosi.

Rita Miliute

Kovo 12 d. - Viesas

Visi, kas kovo 7 d. Kaune, svesdami L. keturiasdesimtmetj galéjote klausytis pasakojimy, kaip
faina buvo slidinéti Dolomituose ir kaip niekas tenai dél viruso nepanikuoja, paskambinkite 112 ir
savo paciy labui jtikinkite, kad atitinkate testo kriterijus. Nes buvote vienam vakarélyje su corong
parvezusia slidininky pora.

Visi tie pora desimciy zmoniy. Ne bajeris cia. Restoranas sako, kad siuncia Zmones j
nedarbingumg, labai tikiuosi, kad irgi pasitikrins.

Kadangi miisy coronos situacijos uzkardytojams yra per ekstremalu nustatyti, su kuo is Cortina
d'Ampezzo grizusi kaunieciy pora bendravo artimiau negu per du metrus, riupinkités savimi,
artimaisiais beigi testais patys.

8. Baltijos-Amerikos Klinika

Kovo 13 d. - Viesas

Lietuva yra bene maziausiai koronaviruso testy ES atliekanti valstybé. Tyrimai yra labai svarbi
ligos nustatymo ir prevencijos priemoné, leidzianti laiku uzkirsti kelig sparciam ligos plitimui.
Reaguodami j miisy pacienty prasymus issitirti déel koronaviruso, Siandien kreipémés j atsakingas
Lietuvos institucijas su prasymu leisti Baltijos-Amerikos Klinika priimti pacientus istyrimui dél
koronaviruso.

Turime tam visas sqlygas — atskirq jéjimgq j pilnai izoliuotq klinikos patalpg, kurioje, tinkamai
pasiruoSe specialistai, galéty paimti tyrimo méginj.

Valstybés institucijy prasome ne tik suteikti leidimq imti tyrimus, taciau ir uztikvinti reikiamo jy
kiekio istyrimg.

Tikimés, kad j miisy prasymg bus atsizvelgta.

9. Reikalui esant, gerai biity neignoruoti mediky ir privaciame sektoriuje.
Jie pasiryze padeti. Jie lygiai tokie patys profesionaliis medikai.
Atsiprasome, kilo nesklandumy leidZiant sj vaizdo jrasq.

Fi clinica
Kovo 16 d. - Viesas
OFICIALUS PRANESIMAS:

,,Nors esame privati gydymo jstaiga, mes — visy pirma esame medikai, todél mes pasiruose padeti.

Esame pasiruoSe savo klinikg paversti ligonine - ,, Fi Clinica “".
LAIKAS bitti atsakingiems ir ryZtingiems.

10. As trumpai. IS karto prie reikalo, be ilgy postringavimy ir kaltinimy, nes tam nebeliko laiko.
KLAIPEDA!!! Kq tik kalbéjau su Klaipédos vaiky ir Klaipédos Universitetine ligoninémis.
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Jie neturi kaukiy!!! Universitetinés ligoninés priemimo skyrius turi dvi daugkartinio naudojimo
kaukes, kurias panaudojus, pakabina atgal ant kabliuko. Dabar ne laikas aiskintis, kodél taip yra,
nes medikai irgi Zmonés. Jie tiesiog atsisakys dirbti tokiomis sqlygomis. Bet mes gi to nenorime!
Todél kreipiuosi j Klaipédos zmones ir verslinikus. Gavau is mediky kontaktus jmonés, kuri gali
paripinti daugkartinio naudojimo kaukiy, biitent tokiy, kokiy jiems reikia. Vienos daugkartinio
naudojimo kaukés kaina - apie 15 eury. As asmeniskai galiu pazadéti pasiripinti, kad viskas vykty
100 % skaidriai. Pati padarau pradzig pirkdama 30 kaukiy.

Ar galite padeéti ir skirti pinigy kaukéms? Vienai, pusei ar dviems, desimciai ar Simtui? Kas kiek
galite? Prasau. Parasykite man asmeniskai.

P.S. Ir man nereikia tusciy LIKE spaudinéjimo. Skirkite pinigu. Prasau.

11. O zZinote, kokia pati baisiausia Sio reikalo dalis? Kad esama tokiy supuvusiy “biznieriy”,
kurie 2 eury vertés kaukes, Sivo kritiniu momentu, parduoda po 17 eury. Zmonés prarade sqzine...
Linkiu nuosirdziai ir tikiu, kad tokiu biidu uzdirbti eurai, véliau ar anksciau, jums per uzpakalius
islis. Kai tai atsitiks, prisiminkite mano Zodzius, apgailétini, godiis degeneratai.

12. Israsus viesai skelbsiu kiekvieng dienq. plaukas ir islaidas taip pat.

Vakary Lietuvos pramonés ir finansy korporacijos labdaros ir paramos fondas.
Rasykite trumpintg pavadinimg - VLPFK

142053163

Banko sgskaita EUR:

LT737044060000843266

CBVILT2X

(Pavedime nurodyti: parama mediky apsaugos priemonéms)

13. Stai apie kq kalbu nuo ryto. 2 VNT. SEIFE! Komedija
Skelbimas Klaipédos universitetinés ligoninés priéemimo skyriuje.

KAUKE P/
SASIUV!I-

14. Prasau nustoti man siysti spekulianty nuotraukas, kurie neva tai dirba Klaipédos
Universitetinéje Ligoninéje ir parduoda respiratorius. Maza, kur jis facebooke “dirba’?
Parasysiu, kad esu kosmonauteé. Patikésit?
Mano Ziniomis, Sis asmuo ligoninéje nedirba. Jei jiis Zinote, kad tikrai dirba, atsiyskite man jo
vardq ir pavarde.
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Prasau koncentruotis j tikslg ir nedaryti turgaus. Acii!

Marijus Marijus > Skelbimai
42min. -

Sveiki, parduodu kam reikia, veido
kaukiu vakar gautos. Kretingaleje
paduodu i rankas kitur galiu siusti. 1vnt
1€ dezuteje 50vnt.

Marijus Marijus

a ()
, Lx
Pridétiprie  Pranesimas Dauglau

draugy

H -

e

| iy e — :
EACE MASK®

Mokesi Vilniaus Gedimino
” <
~ technikos universitetas (VGTU) h §unofﬁl',0 ESPOWLE

15. Dékoju J Seven May uz padovanotg 60 metry tekstilés, tinkamos kaukiy gamybai. Ir miisy
mylimai stilistei Olga Filatova Kontrimiene ir jos komandai, kurios jau Siandien émési siiti ir
rytoj mane pasieks pirmoji 100 kaukiy partija

Kaukiy viso iseis - 500 vnt

16. Nusiraminimui, nes mums to dabar labai reikia...

Informatyvu ir be papildomo dramatizavimo bei streso.

Ziirékite, labai padeda.
https://www.worldometers.info/coronavirus/?fbclid=IwAROV{P-
wzt5khxoPaoFNzcqVvfC7 _K5nGRLJIFVCrGpCijlv5tB1ZkoyAlVVo

17. Sios kaukés dabar aukso vertés.
Vadim Ka, aciii uz dovanas. Viskas nuvezta j Klaipédos Respublikine ligonine, LOR ir
Anesteziologijos skyrius.

18. Vienos med.darbuotojos SeStadienio ryto protriikis FB komentaruose, pasako daugiau, nei
"galvos" is televizoriaus....
Zmonés, ar jums viskas gerai su galvom?
“ AS Siandien po budéjimo prijomnike su visais skafandrais, testais etc pakeliui namo uzsukau j
parde + vaistine. Zinok, grizus j masing atsisédau ir apsizliumbiau. Realiai buvau pabadyta
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nosimi j situacijos beviltiskumgq ir fataliskumq... Pilna pardeé net liizta, kaip pries kokias Kalédas
ar " jamam", senoliai turbiit visi sutartinai issliauzé pasizmonét, stovi biriais, jaunimas irgi
nestabdo. Visi griidasi visur, aiksteléj nér viety... Ir tik vienas jaunas vyriskis Luksio "1Ki" su bais
kriitu respiratorium ( net uzpavydéjau), akiniais ir pirstinem (GERBIU!) Turgelis Salia irgi
jkarsty. Karantinas visiems dzin, visiems smagu... Blemba, jei dar naktj su kolegém diskutavom,
kad va, pas mus biski anksciau susisgribi, gal taip labai blogai ir nebus (su minimum 2 ménesiais
visisko pragaro darbe mes jau seniai visi susiraikéem)... O vat tada supratau, kad bus... Kai visi
atsitokés, bus post factum. Vysnaité ant torto, mano pazjstamas dar fb pakomentavo, kad mol
susirge gydytojai galéty toliau su infekuotais ligoniais dirbti. Nu turbiit kol kris negyvi darbo
vietoj.... Vat taip ir pasijutau ano meto plantacijos negru. "Jiis dirbkit ir sirgdami, o mums, ble,
namie kelias savaites pasédet persunku"...

19. Kas tiesa, tai ne melas.

Nuotrauka is Palangos Rimi. Akivaizdu, kad covid-19, rimtai dar nepriemam. Reikia kritvos
lavony, kad bent jau kaukes ar pirstines Zmonés uzsidéty.

Be manes, parduotuvéje buvo tik viena moteris su respiratoriumi ir akiniais. Visi kiti, be kaukiy,
be pirstiniu, vnz, jprasta tvarka. Ir zZiiréjo j mane taip, lyg sirgciau as, o ne jie..

Vienintelis issigelbéjimas, kad Palangoje ne sezono metu, daug zmoniy néra.

P.S. Pardavéjos irgi be apsaugy. Paklausiau, kodél? Atsake, neturi. Tai gal metas dirbti tik toms
maisto produkty parduotuvéms, kuriy vadovai sugeba apripinti salés darbuotojus ir kasininkus
respiratoriais, akiniais ir tt.?

20. KlaipédosUniversitetinéje ligoninéje susirgo pirmi gydytojai. Ir jie visai nesusije su infekcine
ligonine.

Kq tai reiskia? Tai reiskia, kad mums reikia isdalinti kuo daugiau apsaugos priemoniy medikams!
Klaipéda, prisideékite, kas kuom galite.

Is ekstrimaliy situacijy vadovo, mes jau nieko nebegalime tikétis..

Prisidéti galite pervesdami lésas:

Vakary Lietuvos pramonés ir finansy korporacijos labdaros ir paramos fondas.

Rasykite trumpintg pavadinimg - VLPFK

142053163

Banko sqskaita EUR:

LT737044060000843266

CBVILT2X

(Pavedime nurodyti: parama mediky apsaugos priemonéms)
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21. Good

lussia unleashed more than 500 lions on its streets to ensure
1at people are staying indoors during this pandemic outbreak.

Syl VLADMIR PUTIN RELEASED AROUND 500 LIONS TO MAKE PEOPLE STAY INDOORS

22. “-Jeigu neapripins respiratoriais, j seimo posédzius as neisiu,” - per LNK Zinias pasaké
parlamentaré Irena Degutieté.

Jq kazkas turi apriupinti. Ji isskirtiné. VIP!

Dabar galvoju, o jeigu taip pasakyty medikai?

Pamgstymui...

23. Nu ir visai iSeitis, kai geriau néra...

24. Kur prasideda panika, sveikas protas nutriiksta...

Neduok Dieve Siuo momentu j ligonine patekti.

Atvezé dél infarkto, tyré dél koronaviruso: grizes namo nebepabudo
15MIN.LT

Atvezé dél infarkto, tyré dél koronaviruso: grizes namo nebepabudo

25. Tai gal jau gana tos tolerancijos, viesbuciy, gaiviyjy gérimy buduliams? Normalius Zmones
atskirkite j viesSbucius, o agresyviems pijokams, Lukiskése keletq Deluxe double room su vaizdu j
tvorq atlaisvinti? Ir dar lazdy lazdy, per kuprg.

Vilniaus viesbutis jau pilnas sugrjzusiyjy. dalis — neblaiviis ir elgiasi agresyviai

15MIN.LT

109



Vilniaus viesbutis jau pilnas sugrjzusiyjy: dalis — neblaiviis ir elgiasi agresyviai
Antradienj Vilniaus miest

26. Labai noriu, kad rastuméte laiko tai paziireéti.

Laisves TV

Kovo 25 d. - Viesas

Kovo 25 diena - antrasis ,, Laikykités, medikai! “ dienorascio jrasas.

., Pagalba medikams “ iniciatyvos autorius, dizaineris Robertas Kalinkinas pasakoja apie tai, kaip
mazas sumanymas padeéti medikams pavirto j bene didZiausiq mazgjq manufaktiirq Lietuvos
istorijoje.

Prie ,, Laikykités, medikai!" iniciatyvos prisijunges Robertas Kalinkinas su komanda jau artéja
prie pusés milijono medikams gaminamy priemoniy, prie kuriy gamybos vienaip ar kitaip
prisideda beveik visa Lietuva.

Todel apie visus procesus, pasiekimus ir sunkius momentus kalbame be jokiy paslapciy, be jokiy
pagrazinimy, kad Jiis Zinotuméte realiq situacijq ir kaip mums visiems sekasi su ja tvarkytis.

O realybé visai nelinksma. Ligoninéje Zmonés gauna vienkartinio tualetinio ranksluoscio kauke su
kanceliarinémis gumytémis.

Nes ligoninés kitokiy neturi. O poreikiai yra labai dideli.

Vien kaukiy vienai ligoninei reikia desimtimis titkstanciy. Vienai ligoninei. Todél visos Lietuvos
mastus jsivaizduoti galite patys.

Komandos dirba labai intensyviai tam, kad padéty medikams padéti mums.
#LaikykitesMedikaiDienorasis

27. Sveikinu SAM ir LRV su visais ministeriais, radus atpirkimo ozj. O kodél gi neatleisti patiems
saves? Kas kaltas dél sios situacijos? Kliniky vadovas? Tik jis?

Kai néra apsaugos priemoniy ir gali tik minimaliais kiekiais isskirti jas personalui, nori nenori
jjungi taupymo rezimgq.

Tai kg pamatéme Kauno Klinikinéje ligoninéje yra baisu, bet neieskokite krastiniy, patys kalti
biidami.

“Kauno ligoninés gydytojai vienkartines priemones naudoja ne kartg, premjeras A.Verygai siiilo
atleisti ligoninés direktoriy”

Realybé Kauno ligoninéje: su infekuotais virusu dirbantys gydytojai vienkartines priemones
naudoja ne kartg

15MIN.LT

Realybé Kauno ligoninéje: su infekuotais virusu dirbantys gydytojai vienkartines priemones
naudoja ne kartg

28. Man visada patiko isgirsti abi puses...

’

“ jus Sokiruoti kaip ir premjeras, bet jei Zinotumete viskq, prie Soko priprastumete.’

29. Klaipédoje is kelty ir mobilaus punkto paimama apie 600 éminiy per dieng, o laboratorija gali
istirti tik 200. Visos laboratorijos uzkistos.
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Eminiy negalima ilgai laikyt, nes jie tampa niekiniai...
Siitlau jau pradeéti Sokiruotis ir atleisti is pareigy mobilaus punkto sesele bei kelto kapitong.

30. Tauta turi pazinti savo isrinktuosius...

Arvydas Nekrosius

Kovo 30d., 17:01 - VieSas

Siandien Seimo valdyba NEPRITARE mano siillymui leisti Seimo nariams uz kanceliarines lésas
(beveik 1000 €/men.), vietoje géliy, saldainiy, atviruky ir kity daikty, pirkti medicinines priemones
(respiratorius, akinius ir pan.) ir jas atiduoti Zmonéms regionuose.

Gabrielius Landsbergis vietoje to - pasiiilé ty lésy tiesiog nenaudoti. Manau, kad reprezentaciniy
lésy sugrqzinimas j valstybés biudzetq nespresty apsaugos priemoniy tritkumo regionuose. O tai
biity buve apie 141 titkst. € per ménesj zmoniy sveikatai uztikrinti. Labai gaila.

31. Zuvis genda nuo galvos. Kad seimas supuves, Zinojau. Bet kad tiek...
Turim reikaly, tautieciai. Sako, draugq nelaiméje pazinsi. Kazin, ar yra likes bent vienas patriotas
Lietuvoje, uz kurj buty galima balsuoti seimo rinkimuose?

Priedai nebus mokami né vienam medikui, dirbanciam per karanting: A. Veryga jsiuto ant
opozicijos

LRYTAS.LT | BY LRYTAS.LT

Priedai nebus mokami né vienam medikui, dirbanciam per karanting: A. Veryga jsiuto ant
opozicijos

32. “Jis ne lyderiai, jiis agurocio ir paralyZiuotos voverés hibridas. Ir jiis dar turésit jZilumo
ateiti rudenj ir prasyti, kad uz jus balsuoty?”

AT.

Kaip nuostabiai apibidinta.

Ir jie tikrai ateis rudenj prasyti, kad uz juos balsuoty, nors ir gavo nuo A. Tapino po asmeninj
“einat nax...”

Andrius Tapinas

Balandzio 1 d., 00:42 - Viesas

VieSoji erdve kunkuliuoja dél susiriejus Seimo nariams nepakelty mediky atlyginimy. TS-LKD
rékia "Géda" valstieciams, valstieciai rékia "Apgailétina". Seilés ir meilés medikams jausmai
tyksta j visas puses.

AS galvoju labai paprastai Sioje situacijoje.

Tévynés sqjunga - Lietuvos krikscionys demokratai (TS-LKD) - pasiimat didas, iSpuciat Zandus ir
ditiduodami einat na...

Lietuvos valstieciy ir Zaliyjy sqjunga - pasiimat diidas, ispuciat Zandus ir dilduodami einat na...
Net mirdami jis vis tiek draskytumét vienas kitam Sonus ir réktumeét, kas labiau nemyli Lietuvos.
Landsbergis su Karbauskis turéjo, ne, privaléjo sitos krizés akivaizdoje susésti ir susitarti dél
pagristo sprendimo dél mediky algy, uz kurj biity nubalsaves 141 Seimo narys. Jums nereikia
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budeéti naktimis, priiminéti pacienty be respiratoriy, rizikuoti savo ir savo Seimos gyvybém, jiis
turéjot vienq Sitq darbq.

Ir nesugebéjot. Ispiidingai nesugebéjot.

Jiis ne lyderiai, jiis agurocio ir paralyZiuotos voverés hibridas. Ir jiis dar turésit jzillumo ateiti
rudenj ir prasyti, kad uz jus balsuoty?

Seniai nejauciau tokios gédos dél savo salies politiky. O jau atrodo, kad daug kq maciau.

33. Ne juoktis ar verkti, o uzmust maza uz tokj elgesj. Tai yra pasityciojimas is tautos. Ne korona,
o jie yra pats didziausias blogis, kuris mums nutiko. Skinty géliy uz 80 tikstanciy eury, sudarymo
data vien ko verta-2020-02-28!!! Ir visq tai vyksta mediky algy nepakelimo akivaizdoje?

Esminis klausimas Jeigu Seimo kanceliarija isleidZia tokius pinigus reprezentacinéms prekéms ir
kiekvieng Seimo komitetq jomis apriipina, o apripina tikrai, mano vyras tai patvirtino, tai kodel
kiekvienas seimo narys dar ant virsaus gauna po 1000 eury kanceliarinéms islaidoms? Ar kas
galéty kompetetingai isaiskinti?

Rita Mikelkeviciiite

Balandzio 3 d., 08:17 - Viesas

Dalinuosi kolegés zurnalistés Rasa Karmazaité atradimais is tos vietos, kur neseniai buvo
draskomasi deél mediky atlyginimy, aiskinamasi dél kanceliariniy - ar jy nepanaudojus
reikalingesniems dalykams? Skintos gélés gerina nuotaikq, negaliu gincytis. Sudarymo data taip
pat prikausto zvilgsnj. NeZinau ar juoktis, ar verkti.. .

34. #laikykitésten, mokytojai!

#kiekvienasyramokytojas #asesumokytojas

Marina Clarke

BalandzZio 5d., 10:21 - Viesas

#kiekvienasyramokytojas

#HasSesumokytojas

Laiskas skirtas mano vaiky mokyklos tévy bendruomenei bei visiems Lietuvos tévams.

MASTAU garsiai, nes nebegaliu tyliai.

Jau trecia savaité kaip medijos pritvinkusios turinio su padékom medikams, buriami Zmonés
paramai ir visaip kaip prisidedama prie pirmosiose fronto linijose dirbanciy mediky darbo sqlygy
gerinimo. Nes jie aukoja savo bei artimyjy sveikatq. Prisidedu kiek ir kaip tik galiu, kad padéciau
ir nuoSirdziai uZjaucu jy namiskius, skaiciau ne vieng mediko vaiky post ‘q internete apie tai, koks
begalo alinantis ir sudétingas sis laikotarpis yra jy Seimoms. Dél to amzZinai jausiu begaling
pagarbgq ir dékingumgq gydytojo profesijg pasirinkusiems Zmonéms.

Bet siuo sudétingu laikotarpiu tai yra ne vienintelé profesija, kuri nebeskaiciuoja darbo valandy.
Sios profesijos Zmonés gyvena dideléje jtampoje bei nezinomybéje, nes vos per ant dviejy ranky
suskaiciuojamq dieny skaiciy, jie turéjo iSmokti naujy darbo metody. ZOOM ‘ai, TEAMS ‘ai,
MOODLE ‘ai dabar yra jy naujosios darbinés ,,patalpos “. Kiekvieng dieng, jie is visy jégy
stengiasi, kad miisy vaiky Zinios augty, tuo paciu patys augindami savo visiskai naujas
kompetencijas — tokias kaip adaptabilumas, kriziy valdymas ar darbas su iSmaniosiomis
technologijomis. Maza to, tai zmonés, kuriy kiekviena darbo sekundeé gali buiti stebima begalés
akiy Seimoje bei atvirai vertinama, kritikuojama, teisiama arba, duok Dieve, pagiriama.
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MOKYTOJAS, tai zmogus, kuris Siomis dienomis daugeliui Seimy yra tikrasis herojus, kuris
bando, kad miisy vaikams Sis keistai unikalus karantino laikotarpius atnesty kuo maziau zalos.
Kad miisy vaikai, kiek jmanoma maziau pajausty karantino pasekmes ir biitent MOKYTOJAI,
kartu su tévais, yra vieninteliai ,, nepakite “ reiskiniai mokiniy gyvenime.

Kvieciu visus tévus, kuriems ant liezuvio galo yra noras pakritikuoti, pamokyti, pasisaipyti ar
smerkti, prisiminti, kad MOKYTOJAI taip pat turi Seimas, kartais net gausias, bet retas is jy

., pamojuoja ‘“ nedarbingumo lapeliv. MOKYTOJAMS darbas is namy jgauna visiskai kitokig
prasme negu daugeliui misy. Dauguma is jy Siom dienom eina miegoti ne anksciau nei Ival ryto,
bundasi pries 7val ryto.

Kai kalbame apie pirmosiose fronto linijose kovoje su COVID-19 dirbanciais zmonémis, labai
prasau, prisiminkime, kad tam tikra prasme, MOKYTOJAI yra vieni is jy. Jiems lygiai taip pat,
kaip ir gydytojams reikia miisy pagalbos. Kaip mes galime padéti?

Biikime kantriis. Nebiuitinai viskas turi pavykti is pirmo karto, bet tikrai pavyks is antro ar trecio.
Biikime bendruomeniski. Angly kalboje yra labai geras pasakymas — ,,Own it“, kuris reiskia, kad
bitkime siuo, precedentino neturinciu periodu, miisy mokyklos ambsadoriais. Tikiu, kad kazkas is
tévy gali padéti mokytojai IT klausimais, kazkas gali pagaminti siltg vakariene ar iskepti pyrago ir
palikti MOKYTOJAI prie dury, kazkas tiesiog pasakyti, kad ,,Jums puikiai sekasi ir mes pasiruose
padeti“.

Ne visi zmoneés krizés akistatoje islaiko sveikq protq, tad padékime tiems tévams, kurie yra linke j
negatyvq bei juo dalinasi kurstymo pavidalu uzdarose socialiniuose grupelése. Sustabdykime juos
ir priminkime, kad tai tik periodas, kuris kazkada pasibaigs.

Paklauskime MOKYTOJU, kaip jie jauciasi. Arba bent jau issiyskime palaikancig sms ar email.
Kalbékime su MOKYTOJAILS, kai kazkas nepavyksta taip, kad tai nenuskambéty kaip priekaistas
ar kaltinimas. Jie nekalti dél dabartinés situacijos, tad neigiamas emocijas ar susikaupusiq jtampg
isliekite sportuodami ar parékaudami miske.

Ir galiausiai, duokime MOKYTOJAMS sansq. Leiskime klysti, nes tik dirbantys klysta. Tai unikali
patirtis visiems. MOKYTOJAS YRA TIK ZMOGUS.

Kvieciu ne tik dalintis Siuo tekstu, bet ir pasizadéti sau, kad ateincig savaite pasistengsiu biiti
MOKYTOJO puséje

35. Dalinuosi Kaipédos Universitetinés ligoninés gydytojo Vytauto Staniulio mintimis ir visiskai
joms pritariu.
Pandemijq jveiksime susitelke ir darniai dirbdami

KAUNO.DIENA.LT

Pandemijq jveiksime susitelke ir darniai dirbdami

36. Nesiimu vertinti Klaipédos Universitetinés Ligoninés vadovybés, bet profsgjungos nariai savo
fb paskyroje, tendencingai viesina tik vienos partijos politiky atnestas smulkias dovanéles. Tuo
sukeldami nuostabq ir pasipiktinimg visy aukojusiy zmoniy atzvilgiu. Geros valios zmonés
neatlygintinai dirba kasdien, aukoja laikq, pinigus, apsaugos priemones. Neprasome padéky, ne
dél to stengiamés. Bet biity teisinga ir grazu profsqjungos medikams nereklamuoti atskiry
politiniy partijy Siuo sunkiu mums visiems metu.
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P.S. pone, Aidai Kavecki, mano kuklus pastebéjimas. Jiis vaikstote ligoninés patalpose, kas yra
draudziama. Nesilaikote saugaus atstumo, taip pazeisdamas karantino jsakymus.

Suprantu, nuotrauka gavosi puiki, o ir pozuojate graziai.
https://m.facebook.com/story.php?story_fbid=531483474465118&id=100028104112394

Ir, kad is anksto uzbégti uz akiy bet kokiom interpretacijom, vertéty paminéti, kad as tikrai
nesiruosiu kandidatuoti j jokj politinj postq, partijg ar judéjimq. Tad mano iSsakyta kritika neturi
jokio suinteresuotumo. Tik nuoSirdus pastebéjimas.

37. Palangai karantinas negalioja. Surmuliuoja, kad net!
Kaip supratau, “patpolnai’ issinuomoti kambariukq ne problema.
Tikiuosi, policija pasivaikscios po kiemukus. Automobiliy juk po pazastim nenusinesi...

38. O jiis emet ir patikéjot, jog Sis triuksmas vyksta dél kazkokiy menamy Klaipédos ligoninés
vadovo nusizengimy ir kad kazkam labai riipi pacienty gerove?

Bty nuostabu. Deja, vyksta kovos dél rinkos. LSMU ir jo valdomos Kauno klinikos nori Vakary
Lietuvos regiong turéti savo jtakos sferoje.

Dideli pinigai, savi interesai ir nieko daugiau.

LRT tyrimas. Kova be taisykliy: uz jtampos Klaipédoje — Verygos ir Kauno interesai

LRT.LT

LRT tyrimas. Kova be taisykliy: uz jtampos Klaipédoje — Verygos ir Kauno interesai

Ministro Aurelijaus Verygos siekis nusalinti Klaipédos universitetinés ligoninés vyriausigjj
gvdytojq Vinsqg Janusonj siejamas su bandymais perimti sios ligoninés valdymq, taip sudarant
galimybes j Vakary Lietuvos gydymo jstaigas jzengti Lietuvos sveikatos moksly universitetui
(LSM...
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APPENDIX 5. POSTS OF ANDRIUS UZKALNIS

Usual posts

Date Reactions Comments Sharing Topic

2020-01-01 408 3 0 Travel photo

2020-01-01 247 10 10 Share of his column in delfi.It
2020-01-02 671 38 23 Horoscopes

2020-01-02 196 2 0 Travel photo

2020-01-03 352 4 0 Travel photo

2020-01-03 | g5y 50 8 Politics

2020-01-04 52 3 0 Travel photo

2020-01-04 | 4g 5 0 Share of his column in delfi.It
2020-01-04 183 0 0 Travel photo

2020-01-05 18 2 0 Live about travels
2020-01-05 50 9 1 Share of his column in delfi.It
2020-01-06 60 0 0 Travel photo

2020-01-06 687 37 9 Politics

2020-01-06 158 5 0 LGBTQ

2020-01-07 377 15 0 Photo

2020-01-07 958 44 19 Politics (foreign)

2020-01-07 125 3 7 Share of news article
2020-01-08 215 1 0 Travel photo

2020-01-08 25 2 0 Travels

2020-01-08 432 43 0 Healthy lifestyle

2020-01-08 1500 109 18 Harsh critique about travelers
2020-01-09 1000 40 42 Politics

2020-01-09 198 3 7 Share of his column in delfi.It
2020-01-10 561 6 0 Travel photo

2020-01-10 654 19 10 Politics (foreign)

2020-01-10 342 5 4 Politics (foreign)

2020-01-11 28 0 0 Share of his column in delfi.lt
2020-01-12 96 0 0 Travel photo

2020-01-12 134 G 3 Podcast
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2020-01-12
2020-01-12
2020-01-12
2020-01-13
2020-01-13
2020-01-13
2020-01-13
2020-01-13
2020-01-14
2020-01-15
2020-01-15
2020-01-15
2020-01-15
2020-01-16
2020-01-16
2020-01-16
2020-01-16
2020-01-17
2020-01-17
2020-01-18
2020-01-18
2020-01-19
2020-01-19
2020-01-19
2020-01-20
2020-01-21
2020-01-21
2020-01-21
2020-01-21
2020-01-21
2020-01-22

2020-01-22

387
57
328
67
684
220
151
137
148
139
25
113
201
89
24
71
184
354
1000
107
35
653
155
83
18
131
252
59
39
484
253

243

25

11

23

14
11

16

16

453

13

17

27

Making fun of others

Share of his column in delfi.lt
Politics (foreign)

Podcast

Jaunuary 13th

Politics (foreign)/gender equality
Politics (foreign)

Share of his column in delfi.lt
Politics (foreign)

Travel photo

Podcast

Share of his column in delfi.lt
Social realia/critique

Politics

Travels

Share of news artice about him
Travel photo

Travel photo

Vaccination

Travel photo

Share of his column in delfi.lt
Travel photo

Travel photo

Share of his column in delfi.lt
Podcast

Travel photo

Making fun of others

Share of his girlfriend's column in delfi.lt
Share of his friend's column in delfi.lt
Photo

Travel photo

Share of his column in delfi.lt
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2020-01-23
2020-01-23
2020-01-23
2020-01-23
2020-01-24
2020-01-25
2020-01-25
2020-01-26
2020-01-26
2020-01-26
2020-01-27
2020-01-28
2020-01-28
2020-01-28
2020-01-28
2020-01-29
2020-01-29
2020-01-29
2020-01-30
2020-01-30
2020-01-31
2020-01-31
2020-01-31
2020-01-31
2020-02-01
2020-02-01
2020-02-01
2020-02-01
2020-02-02
2020-02-02
2020-02-02

2020-02-03

702
227
57
350
179
2000
25
430
166
39
32
1100
631
103
618
382
300
392
384
195
377
2300
256
116
673
28
16
207
510
22
474

35

41

85

14

67
14

11
14
10
10

213

17

50
16

16

20

20

Coments on recent social realia
Travel photo

Travels

Travels

Travel photo

Healthy lifestyle

Share of his column in delfi.lt
Willpower

Travel photo

Share of his column in delfi.lt
Podcast

Coments on recent social realia
Vaccination

Politics

Travel photo

Politics (foreign)

Share of his column in delfi.lt
Travels

Politics (foreign)

Travel photo

Travel photo

Politics

Politics (foreign)

Travel photo

Politics (foreign)

Travels

Share of his column in delfi.lt
Travel photo

Travel photo

Travels/Share of his column in delfi.lt
Travel photo

Podcast
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2020-02-03
2020-02-04
2020-02-04
2020-02-04
2020-02-05
2020-02-06
2020-02-06
2020-02-06
2020-02-07
2020-02-08
2020-02-08
2020-02-08
2020-02-10
2020-02-10
2020-02-11
2020-02-11
2020-02-11
2020-02-11
2020-02-12
2020-02-13
2020-02-13
2020-02-14
2020-02-14
2020-02-14
2020-02-14
2020-02-14
2020-02-14
2020-02-15
2020-02-16
2020-02-17
2020-02-17

2020-02-17

41

177
132
295
83

266
83

147
832
202
24

150
76

152
112
842
166
641
169
829
294
720
43

92

183
83

186
29

172
316
124

15

11

12
23
20
25

13

14

14

11

38

30

13

70

41

11

18

39
27

Share of his column in delfi.lt
Comments on personal experience in journalism
Travel photo

Travel photo

Share of news artice about him
Politics (foreign)

Share of his column in delfi.lt
Politics

Travel photo

Photo

Share of his column in delfi.lt
Photo

Coments on recent social realia
Travel photo

Travel photo

Eurovision

Share of news column/legislation
Coments on recent social realia
Share of news column/job market
Photo

Coments on recent social realia
Photo

Promotional post/perfume

Share of his girlfriend's post
Making fun of others

Coments on recent social realia
Coments on recent social realia
Share of his column in delfi.lt
Eurovision

Coments on recent social realia

Coments on recent social realia

Politics (foreign)
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2020-02-18
2020-02-19
2020-02-19
2020-02-19
2020-02-20
2020-02-20
2020-02-20
2020-02-21
2020-02-22
2020-02-26
2020-02-26
2020-02-27

2020-02-28

2020-02-28

2020-02-28
2020-02-29
2020-02-29
2020-02-29
2020-02-29
2020-03-01
2020-03-01
2020-03-01
2020-03-02
2020-03-02
2020-03-03
2020-03-03
2020-03-04
2020-03-04
2020-03-06
2020-03-06
2020-03-06
2020-03-07

103
276
197
166
242
77

337
354
25

340
228
356

139

82

713
368
486
414
21
60
31
97
55
345
459
119
386
539
1000
22
423

31

99

30
23

13

25

73
33
22
28

30
44
17

25

40

30
38

Share of his girlfriend's column in delfi.lt
Making fun of others
Participating in a TV show
Share of his column in delfi.lt
Coments on recent social realia
Share of his girlfriend's post
Photo

Photo

Share of his column in delfi.lt
Share of critique about him
Politics

Photo

Food

Share of news column about social gathering
organized by him

Critique of TV shows in Lithuania
Share of critique about him

Photo

Photo/commercial of his new project
Share of his column in delfi.lt

Share of his column in delfi.lt
Podcast

Podcast

Making fun of others

Politics

Coments on recent social realia
Share of other post

Coments on recent social realia/share
Politics

Harsh critique about others

Podcast

Critique about others

Share of his column in delfi.lt
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2020-03-07
2020-03-08
2020-03-08
2020-03-08
2020-03-09
2020-03-10
2020-03-10
2020-03-10
2020-03-10
2020-03-12
2020-03-12
2020-03-13
2020-03-13
2020-03-14
2020-03-14
2020-03-15
2020-03-15
2020-03-15
2020-03-15
2020-03-16
2020-03-17
2020-03-17
2020-03-17
2020-03-18
2020-03-18
2020-03-19
2020-03-19
2020-03-20
2020-03-22
2020-03-23
2020-03-23

2020-03-24

217
1400
40
528
389
176
321
317
89
278
615
128
982
17
198
232
466
24
24
233
25
83
359
166
412
330
437
192
42
56
510
929

34
184

57
42
22
18

36

18
16
44

47

42

141

33

14

Politics

March 8th

Podcast

Politics/March 8th

Harsh critique about others
Critique about others

Photo

Politics

Politics/podcast

Share of his column in delfi.lt
Politics

Apple/commercial

Harsh critique about others
Share of his column in delfi.lt
Critique about others

Social relia

Social realia/critique

Share of his column in delfi.lt
Politics/podcast
Politics/podcast
Politics/podcast

Share of his girlfriend's column in delfi.lt
Photo

About himself

Photo

Photo

Politics

Social realia/critique

Share of his column in delfi.lt
Economy/podcast

Social realia/critique

Politics
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2020-04-24
2020-04-26
2020-03-29
2020-03-30
2020-04-03
2020-04-04
2020-04-04
2020-04-05
2020-04-08
2020-04-11
2020-04-14
2020-04-15

2020-04-15

327
300
72

175
256
32

460
105
101
338
488
38

143

17

16

15

48

12

20
39
4

21

13
24

Critique about others

Ironic peom

Share of his column in delfi.lt
Recent social realia

About America

Share of his column in delfi.lt
Recent social realia

Critique about others
Politics/podcast

Critique about others

Food and his childhood

Podcast

Recent social realia

COVID-19 related posts, statistics

Date Reactions Comments  Sharing Topic

1. 2020-02-25 752 73 24 National state of emergency

2. 2020-02-25 426 8 S Making fun of politics trying to cope
with the situation

3. 2020-02-26 193 9 22 Share of his column in delfi.lt / critique
of politicians

4. 2020-02-27 1600 138 50 Making fun of peple who got into panics

5. 2020-02-29 1300 142 42 Critique of "Kaziuko mugé" not being
canceled

6. 2020-02-29 72 7 3 Share of his girlfriend's column in delfi.lt
about panic

7. 2020-03-02 388 31 19 The spread of panics, makinf fun of
others, politicians, spreads
disiformaion

8. 2020-03-06 22 2 0 Commercial of his podcast/ harsh
critique for 'incompetent politicians
and the spread of panics

9. 2020-03-12 1700 185 108 Critique of "Kaziuko mugé" not being
canceled

10. 2020-03-13 655 35 S Politics/'possitive' sides of COVID-19

11. 2020-03-14 305 26 S Share of column about situation in Iran

12. 2020-03-14 467 39 Share of headline about situation in
India

13. 2020-03-15 810 30 29 Incompetence of the President

14. 2020-03-16 1800 107 300 Harsh critique about Lithuanians'
incempetence

15. 2020-03-18 395 14 34 Share of his column in delfi.lt / critique

of Lithuanians
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16. 2020-03-20 36 1 0 Share of his column in delfi.lt / critique
of politicians

17. 2020-03-21 674 21 9 Harsh critique about Lithuanians'
incempetence

18. 2020-03-22 1400 84 138 Harsh critique about politicians

19. 2020-03-22 87 2 0 Share of his column in delfi.lt / situation
overview, critique about Lithuanians

20. 2020-03-22 111 7 1 Podcast/ harsh critique for 'incompetent
politicians and the spread of panics

21. 2020-03-23 437 16 4 Politics/situation in foreign countries

22. 2020-03-25 234 19 6 Share of delfi.lt column/inappropriate
behaviour o Lithuanians

23. 2020-03-26 329 9 29 Share of his column in delfi.lt / critique
of politicians

24. 2020-03-27 a7 2 0 Share of facebook group in which people
share relevant info

25. 2020-03-31 954 79 47 Political/overall situation in Russia

26. 2020-04-13 111 5 0 Laziness of people

COVID-19 related posts (in Lithuanian)

1. Kaip laiméti pries virusq.

Ivairiis atsakingi kabinety uzpildai, bobelkos ir diedai su papkém ir visokie ekstremaliy situacijy
komiteto prie valdybos dél situacijos prie Lietuvos Respublikos vyriausybés kanceliarijos tarybos
komisijos pareiginai TIKRAI jsitiking, kad virusas issigqs, jeigu paskelbsime valstybés (ar tai
vyriausybés) lygiu ypatingo ekstremalumo ekstremalig situacijq.

Jie rimtai galvoja, kad jy kabinetiniai poteriai ir biurokratiné liturgija turi poveikj realiam
pasauliui ir kad virusas nukenksminamas posédziy rezoliucijomis.

Jie - kaip taksistai Lotyny Amerikoje, kurie turi pasikabine $ventg paveiksliukq prie veidrodélio ir
tiki, kad jis geriau saugo, negu tvarkingi stabdziai ir saugos dirZas.

Dar turéty kas nors is vyriausybés grieztai pasmerkti virusq, tai irgi labai padeda. Ir kreidutém
uzrasykit “Virusui - ne.”

2. Gal duokit su virusu kovoti tiems, kas Skvernelio gatve asfaltuoja. Jiems dalykai labai greitai ir
patikimai gaunasi.

3. “Dar kol kas misy valdzia mums dar nepasaké, kad Skvernelio gatve liepé isasfaltuoti is
Briuselio, bet tik todél, kad pritritko vaizduotés.

Tai stai tokioje situacijoje geriausia situacija nuo koronaviruso bus malda, rozinio skaitymai ir
kokios nors ypatingos komisijos sukiirimas. Vasaros pabaigoje jie jau bus parenge kokig nors
rezoliucijq ir balsuos dél siiilymo teikti siiillymq.”

4. Visiems, kas Sluoja prekes is lentyny ir perka kruopas ir aliejy, kaip pries karg.
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Nepamirskit dar vandens prisileist | visus puodus, cainikus ir slovikus, o taip pat j vonigq.
Dramblys ateis maudytis.

5. Atsaukia keliones, karantinas atvykusiems, ligoninése atSaukia planines operacijas, atSaukia
kovo 11 Seime, atsaukia savo renginius policija, telekomai ir visi, kas atsakingai elgiasi, ir
teisingai daro, nes Zzmoniy susibirimai didina rizikq. Nes jie visi turi proto.

Tik Kaziuko talkiickés neatSaukia, nes kas gali biiti smagiau, negu snargliuoty bezdzZioniy
kasmetinis susigriudimas j to paties pseudoliaudisko barachlo spistj, plastmaskiy ir droZty Sauksty
sqvartyng, kur galés vieni su kitais grustis, koséti, ciaudeéti ir perdavinét uzkratq vieni kitiems ir
mazameciams neskiepytiems nuo nieko ubliiidkams, nu ir dar Zinoma sés prie nesvariy staly ést
savo raugintos kapustos su kremzlinais mésgaliais, riaugés bacilom ir zarazom, ranky niekas
nesiplaus ir dZiaugsmingai paskui toliau eis per kioskus, lariokus ir latokus, kur Ciupinés duonute
ir valgys kity nuciupinétq sirj.

Tritksta tik, kad dar atvezty Zinomus sergancius koronavirusu ir rodyty miniai narvuose Rotusés
aikstéje, tai biity tikri Viduramziai. Visas kitas Kaziuko debilizmas jau bus.

6. "Jei norite pasirapinti atsargomis (o atsargy namie turéti siaip jau visada ne pro Salj) — jjunkite
fantazijq. Tai jau mano asmeninis patarimas. Negi tas sausas kruopas ir grausite? lkrai, jiiros
gerybés — juk net krabo skardinése biina.”

Fausta Marija Lesciauskaité. Kas pribaigs — Covid-19 ar panika?

7. Idiotal, virusas ir panika

Ar teisingas jspudis, kai Zmonés (ne visi) Siais laikais elgiasi, kaip idiotai? Vieni ieSko kaukiy,
kurios neapsaugos jiisy, jei estate neuzsikrétes — J0s padeda sveikiems maZdaug tiek pat, kiek
supakuotas prezervatyvas jiusy bute pades jisy kaimynams, kuriuos girdite mylintis uz sienos.
Pagalvokite apie tai.

Kiti paniskai perka dalykus, tokius, kaip kruopos (nors, kaip nurodeé Dzitkijos monstras ir
antisovietinis komandosas Romas Sadauskas-Kvietkevicius, tame yra prasmés: jeigu zZmonés
daugiau prisipirks ir nesivalkios kasdien po parduotuves, tai bus maZiau Zmoniy susibiirimy,).

Treti aiskina, kad Kaziuko runkelinio pasistumdymo tikrai nebitina atSaukti, nes jis atvirame ore.
Kq? Virusai susibiirimo vietose taip pat plinta ir patalpose, ir ore — jeigu jus apciaudes,
apsnargliuos ar apciupinés uzsikrétes asmuo, tai Sviecianti is virSaus saulé ar pavasario véjas ar
siitbuojantys medziai jums nepadés. Cia, jauciu, bus tie patys patvoriniai antiskiepininkai su savo
neuzmusama logika. Mazai dar ant jy buvo stumta, nes vél kelia galvas tos mamkos be smegeny.
To idiotés aiskina, kad , niekas nevercia eiti j muge*. Kliuskos jis besmegenés, bet kokie
susibiirimai didina rizikg. Jiis galite neiti j muge ir paskui uZsikrésti nuo zarazq pasigavusio
runkelio, kuris pirko droZtus SaukStus ir po mugés kitq dieng stovés uz jiisy eiléje prie kasos
Maximoje ir kosés jums j nugarq, o paskui apkosés kasininke, o kasininké kosés ant visy, kas
stoves toje eiléje.
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Dar kiti idiotai sako, kad no problem krepsinio varzybos ir sveciai is Italijos, nes — palaukite —
,,jie visi patikrinti “. Kaip patikrinti? Pasirodo, visy surasé ant popieriaus gimimo datas, vardus ir
pavardes. Cia rimtai.

Kuo paprastesni ir aiskesni paaiskinimai — plautis rankas muilu ir vengti susibiirimy — tuo maziau
Jjy nori debilai klausytis. Nes debilai. Debilas visada ras, kaip uzsimesti sau plytgalj ant galvos ir
paskui uzmesti kitam.

Kodél taip darosi? Nes kilo panika, ir panika daznai atjungia proto likucius net ir tiems, kas jo
turéjo, o kurie neturéjo, tiems jsijungia Zodziy tryda ir jie garsiai bliauna savo durniausias
teorijas.

Panika biina visiems. As is paniskos baimés, kad véliau galiu nebegauti, nusipirkau naujq iPhone
11 Pro. Racionalus sprendimas? Nemanau. Bet nieko neapkréciau, tik nuotraukos dabar dar
geresnes.

Kaip veikia panika - is kur ji atsiranda, kaip Zmonés pavirsta avimis ir pradeda elgtis ir galvoti
neracionaliai, ir kodél Lietuvos valdzia siuo atveju absoliuciai netinkama tvarkytis su panika, nes
neturi tam nei jgudziy, nei pasiruosimo, nei personalijy (negi Skirmantas Malinauskas dabar yra
miusy lyderis - o gal jus jsivaizduojate Skvernelj, kaip autoritetqg?).

Valdzia nepritaikyta lyderiauti, ji nori komitety ir darbo grupiy ir kolektyvinés atsakomybés, o
Gitanas Nauséda labiau galvoja apie perrinkimq, negu apie tai, kaip susigadinti savo
populiarumgq, nes tie, kas bina ryztingi lyderiai krizés laikotarpiu, niekada negauna nei
apdovanojimy, nei dékingumo. Kodél kariuomenéje nebiina panikos, nepaisant streso, baimés ir
pavojy, ir kaip reikia saugoti kvailg minig nuo saves pacios.

Apie visa tai, ir apie bailiy ir posédziaujanciy menkysty impotentiskq valdzig, kurie priima
siilymus dél siiilymo pateikimo, mano naujoje laidoje KALBA UZKALNIS. Astuntasis epizodas.
Nuorodos komentaruose. Tapkite reméju ir galésite girdeéti viskq, ne tik istraukq.

8. KALBA UZKALNIS. Jau trecig ménesj, pirmadieniais, laida apie visus tuos dalykus, su kuriais
man teko dirbti arba j kuriuos gilinausi.

Kokie Zmonés tampa prezidentais Amerikoje, kodél Britanija isstojo is ES, kaip BBC priéjo liepto
galqg dél savo keisto prievartinio finansavimo modelio, kurio visi nekencia labiau, negu mokesciy
inspekcijos, kaip veikia panika ir kodél Lietuvos valdZia nejgali su jg tvarkytis.

AStuntosios laidos - apie panikq - istrauka yra cia, o tape réméju, vos uz tris doleriukus per
meénesj (arba daugiau, jei norite), gausite visas laidas ir visq archyvq ir dar kartais geriausius
tekstus is praeities klasikos, kaip bonusg: https://www.patreon.com/kalbauzkalnis

9. Vaiky neskiepijantys idiotai mutavo ir dabar jie pasireiskia miisy Salyje kaip agresyviis debilai,
kurie varo  Italijq nepaisydami jokiy cia ty medicinos dalyky, nes normalus patvorio lietuvis visy
ty nesgmoniy nebijo ir nekreipia démesio. Tylioji rezistencija pries mokslg ir medicing - kaip ir
tie, kas neatsauké Kaziuko, nes Simasinis Vilnius yra skirtas kaimieciams, kuriems nereikia
mokslo, bet reikia kasmetiniy Sauksty ir troskinty kopiisty smarvés tarp folkloriniy atsilikeléliy
ramtadrylios. Jie patys jsivertina rizikq visom trim smegeny lgstelem ir sako - viruso néra, nes jo
nesimato.
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Ta gastroliavusi sukalkéjusiy smegeny gauja is mano gimtojo Kauno yra tokio paties urvinio
intelekto, kaip tie, kas nesisega saugos dirzy, nebijo vairuoti girti, kovoja su greicio matuokliais ir
raso “vaiky atiminéjimui ne”’. BezdZionés.

10. Taip negrazu sakyti, bet pasakysiu. Iranui koronavirusas yra didelé viltis.

Jaung salj valdo nusenusiy ir nupususiy geriatriniy kunigy-revoliucionieriy agitbrigada. Beveik
visi tie kretantys religiniai maniakai yra mazdaug 80+ ir vos kvépuoja. Visq gyvenime uzsakinéje
Zudymus, kankinimus ir terorg, jie bijo susidorojimo, todél nekeliauja (kaip jy vyr. teroristas
Suleymani, kurj susmulkino raketom is drono) ir todél geras virusinis susirgimas yra tai, ko jiems
reikéty - be vargo sujungty su amzZinybe.

Tie, kas pasipiktins tokiu kraugerisku pareiskimu - nepamirskite, kad virusas, kaip ir mirtis nuo jo,
yra Dievo valia. Melskimés, kad Auksciausiasis nepamirsty Irano.

11. Atsiprasau, dar apie Irang.

Beprociy respublikoje iskrustaprociai fanatikai buciuoja ir laizo Sventoviy sienas ir dury
rankenas - NES TIKEJIMAS STIPRESNIS UZ VIRUSA. Jie pries kameras rodo, kad nebijo
uzsikrésti. Juos saugo dievulis.

Tuo tarpu prie Sventojo miesto Qomo buldozeriai kasa stadiono ilgio transéjas kapinése, kad
turéty kur laidoti Simtus lavony.

12. Antrasté: hinduisty grupé geria karvés Slapimq, kad atginty koronovirusgq.
Tai buvo, as cituoju, “cow urine drinking party”, karvés myzaly gérimo vakarélis.
Vertinga praktika miisy antivakseriams.

13. Man nereikia, kad prezidentas riupintysi mano pajamomis, paskolomis, darbo vietomis, vaiky
darzeliais ar grikiy kaina. AS pats savimi pasiripinu, ir man neblogai sekasi.

Man nereikia, kad prezidentas dalinty kaukes arba laselines arba saugoty su Sautuvu oro uostq
arba tirty analizus.

Bet man labai norétysi, kad ty mekenanciy, besiblaskanciy, neryztingy, prisidirbusiy su visokiais
asfaltuotais keliukais, Kaziuko mugés neuzZdariusiy ir negalinciy greitai leisti dezinfekcinio
skyscio gaminimo apsileidéliy be talento fone biity autoritetas ir lyderysteé.

Tai yra vienas prezidento darby, ir as nematau, kad jis tq darbg dirbty.

Prezidento komunikacija yra apgailétina. "Palaikau sprendimq Lietuvoje jvesti karanting.” - 0
buvo variantas nepalaikyti?

"Tai yra labai skausmingas, bet biitinas Zingsnis" - koks skausmas? Kad slidinét nenuvaziuos
kazkas, ar kad is namy reikés dirbti? Odieve, koks skausmas.

"Todél raginu visus Lietuvos Zmones susitelkti, pasiripinti savo ir artimyjy sveikata, klausyti
oficialiy rekomendacijy." - tai kad ne telktis reikia, o namuose visiems biiti. Bet dél pasiripinimo
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sveikata, tai gal ministro Verygos reikéty paklausti, kodél jis priesinosi tyrimui ty, kam
nepasireiské simptomai?

"Nesame vieninteliai, kurie kovoja su klastinga liga" - kq jiis sakote. Ir kas per "klastinga liga"?
Kuo ji klastinga?

Ar virusas ateina pas zmones, persirenges Raudonkepuraités uniforma ir su raudonom pédkelném,
ir paskui netikétai issitraukia automatinj Saunamgjj ginklg?

14. Virusas nemusa per smegenis, jis stipriausiai kala tiems, kas smegeny neturi.

Durniai cypia, net grazu klausyti. Néra smagesnio vaizdo, negu stebéti mausus, kurie lipa ant
gréblio. Gal pasimokys? Ne, kq jis. Jiems visi kalti dél jy paciy asmeninio durnumo, bukumo ir
nesusigaudymo. Nepastabumo. Jei jie eina gatve ir atsitrenkia j stulpq, kazkas kaltas, kad stulpg
pastate ir nejspéjo.

Cikenfektorés negali j norge parskrist, savaitei atvaziavusios nagy ir plauky pasidaryt ir pas
dantiste, turés Vilniuje sédét pas mamgq, koke nesgmoné ir kam Ce tie cirkai. Kai aisku buvo jau
pries ménesj, kurlink viskas eina. Dabar jos raso feisbukuose, o kitos vistos jas uzjaucia.

Pilna Europa ty lietuviy, kurie zZinojo, kad vaziuoti nereikia, bet buvo gaila sumokéty pinigy. “Dar
nebuvo uzdrausta vaziuoti”. Ai gal kaip nors prasmuksim.

Esat jstrige kur nors, neZinot kg daryti, dangus griiiva, neturit, kur eiti, kur gyventi, kg valgyti?
Ambasada telefono nekelia? Ir labai gerai. Cia jums pamoka apie gyvenimg. Gal iSmoksit savo
galva galvoti ir planuoti. Ir atsakyti uz savo veiksmus. Cia kaip pamestas bagazas, kuris jums
sugadina atostogas, nes neturit uz kg naujy drapany nusipirkti. Nereikéjo vaziuoti isvis, jei jusy
lankstumas nulinis.

Sorry, mes jums neturim laiko. Mums bus didesnis prioritetas gaudyt debiles mamas, kurios is
ligoniniy laigo su vaikais, nes motinos Sirdis geriau uz termometrq jaucia, kur jai reikia biiti.
Kodél pabégote? “Vaiko gimtadienis, daug sveciy, is anksto buvom suplanave”.

Irane jau valdZia pasaké, kad plaks rimbais ir sodins kaliuzén idiotus, kurie buciavo ir laizé
mececiy sienas ir kélé j internetus. Idiotai noréjo parodyti, kad jy tikéjimas stipresnis uz virusq. O
pas mus debily ne tik nuplakti nevalia - mes net jy vardy skelbti negalime.

15. Mes gyvenome iki siol taip gerai, taip sociai, taip apsikrove nebiitinais vartojimo daiktais,
kelionémis, restoranais, skudurais, kad truputélj susimazinti nebus labai blogai. Zinoma, Jjeigu
garsiai verksime ir dejuosime, ir pateikinésime save, kaip aukas, tai labai greitai aukomis ir
tapsime.

Tie, kas biiriuojasi prie sienos su Lenkija, ir bando grizti j Lietuvg — neZinau, as tai vaziuociau j
viesbutj Vokietijoje, jsipilciau alaus, suvalgyciau kebabq ir laukciau, kol jie ten isSsiaiSkins.
Pailséciau kelias dienas. Ne karo metas, nereikia kaitinti temperatiiros

Uzkalnis. Jau nustokit verkti dél karantino
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16. Is karantino namuose apie karanting Lietuvoje, kad laikas Verygq j prezidentus ir gerai, kad
atSauké vestuves ir krikstynas, nes nereikia, o atSaukta Eurovizija yra sgmokslas nes Svedai
issigando.

Jits rimtai? Uzkalnis - apie pirmgjg karantino savaite

DELFI.LT

Jiis rimtai? Uzkalnis - apie pirmgjg karantino savaite

17. Oro uostas Londone pries keliolika mety. Sniegas, chaosas, atsaukti skrydziai, eilés
nezmoniskos. Moteris griidasi be eilés, paklaikusiom akim ir suzeistos tigrés veidu.

“Jiis nesuprantat, AS VELUOJU | LEKTUVA”.

Atsisuka pagyvenes anglas: “O, tai skubékit, nes mes visi Cia, zZinot, alaus eiléj laukiam”.

Siandien tas pats apie Tokyo Olimpines Zaidynes. “Blogai, kad atletai dabar nezZino, nukels
nenukels, bet kuriuo atveju, bus labai blogai, nes JIE NEGALES TINKAMAI PASIRUOSTI IR
BUS LABAI SUDETINGA LOGISTIKA .

Sveiki atvyke j visy Zmoniy pasaulj, ispopinti ubermeschai. O ne, koks siaubas, turbit parodysit
blogesnius rezultatus ir kas nors gal net rekordo nesumus. Tokia tragedija. Zymiai blogiau, negu
tiems, kas praras darbus, atleidinés Zmonés ir kieno verslai bankrutuos.

Tas pats, beje, ir apie tuos, kur zyzia, kad odieve, vaikai nepasiruos egzaminams ir suplanuoto
Simtuko negaus. Pasaulio pabaiga, ubliiidkas jstos ne ten, kur jam buvo Dievo paskirta.

18. Dél “nenumatyty priezasciy” viruso reagentai véluoja, sako nekompetentingy idioty valdzia.
Todél testavimui reagenty tritksta, nors pirma melavo, kad nebiitina testuoti, tada melavo, kad
visko testavimui pakanka, dar tada melavo, kad geriausiai pasiruose Europoje, paskui melavo,
kad nereikia dezinfekcinio, nes uztenka muilo, dar melavo, kad Lietuva negali be ES leidimo
uzdaryti sieny.

Nenumatyty priezasciy? Jiusy DARBAS, padlos, yra numatyti, planuoti ir reaguoti tinkamai. AS
nuosirdziai tikivosi, kad, praéjus epidemijai, bus teismas Verygai ir tiems, kas jj laiké poste.

19. Kai kurie praleidote mano savaités jvykiy apzvalgq penktadienio Pocytés laidoje.

Ne tik apie vyriausybés sidmalyste, bet ir apie tai, kad pats laikas uzdrausti vestuves ir krikstynas.
,Soviety laikais krikstyny nebuvo. Visus kidikius nuneSdavo | vadinamgji zaksq ir
uzregistruodavo, — kalbéjo apzvalgininkas. — Labai gerai tvarkosi Sveikatos ministerija, tai galéty
juos registruoti Sveikatos ministerijoje. Tuo paciu pamatuoty temperatiirq ir duoty kokj nors
popieriy. Nereikia ty krikstyny, nes po krikstyny biuna balius, visi prisigeria, vartoja alkoholj.
Nieko gero.

Taip pat laidoje suzinosite, kur slépdavau Playboy Zurnalg vaikystéje ir kq galvoju apie tuos, kas
skundZziasi karantinu.

., Kai j darbq reikia eiti, tai visiems blogai, visi nori ty laisvy dieny, bet kai reikia namuose biiti ir
dirbti is namy, vél blogai, — kalbéjo A. Uzkalnis ir pridiré. — Visi saké, kad reikia uzdrausti dirbti
prekybos centrams SesStadieniais ir sekmadieniais, nes Zmonés nori laikq praleisti su Seima. Tai
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dabar leiskit tq laikq su Seima j valias. Turite laiko su Seima iki pazaliavimo. Galite biit, tq savo
Seimq apziureti is visy pusiy, galit net su vaikais pabandyt pabendrauti, jei dar atsimenate jy
vardus. *

DELFI.LT

Uzkalnis atkirto besiskundziantiems karantinu ir jvertino Vyriausybés darbg

20. Misy su Rokiskiu laida aktuali, kaip niekad.

Kai Vyriausybé ir sveikatos ministras Aurelijus Veryga rodo nekompetencijos ir subiniy
prisidenginéjimo stebuklus, kai melavimas lipa ant melavimo nesustojant - melas, kad nereikia
dezinfekcinio skyscio, melas, kad reagenty uZtenka ir mes super pasiruoSe, melas, kad nereikia
kuo daugiau testuoti, melas, kad Kaziuko mugé buvo nepavojinga, nes vyko lauke, melas, kad
rizika kyla tik atvykusiais TIESIOGINIAIS REISAIS is Italijos (nes niekas Vyriausybéje
nepagalvojo apie tuos, kas keliauja su persédimu ir turi pakeliui dar daugiau kontakty, o kai
Vyriausybés mausams apie tai pasaké, tai géda buvo prisipazinti, kad nepagalvojo) - tai ne tik
mums, feikiniams galvos daktarams, kyla klausimas: kodél is paZiiiros sveiki ir issilaving Zmonés
taip elgiasi?

Ir mes, kaip daktarai, atsakome j $j klausimg, remdamiesi pavyzdziais is realaus gyvenimo -
pavyzdziui, kaip feilino kompanijos, tokios, kaip Kodak arba Nokia? Nes jiems vadovavo verygos.
Kaip psicholigiskai veikia issisukinéjimas nuo atsakomybés, kodél Zzmonés béga nuo asmeniniy
sprendimy ir prisidenginéja subines posédziais ir pasitarimais, kuomet nuosirdziai tikima, kad kuo
daugiau galvy sprendZia, tuo geresnis sprendimas, ir kaip toks elgesys priveda prie katastrofy ir
kolapso, mes kalbamés miisy laidoje Zmonés ir Monstrai su Dr Rokiskiu Rabinovicium.

Jei norite zinoti, kokiu bidu miisy laisva ir trisdeSimtmetj atSventusi Salis ligoty, disfunkciniy
dunduky pagalba atsidiiré tokioje situacijoje, turite suprasti, kaip veikia ir lizta disfunkciniai
dundukai.

Istrauka cia: https://youtu.be/vKYFb2Wanew

Visa laida yra réméjams - kurie uz kelis doleriukus gali klausyti viso archyvo is miisy klinikos:
https://www.patreon.com/posts/35149285

21. Kol mes baisimés Lietuvos idiotais, tai visai netoli, Baltarusijoje, jy prezidentas LukaSenka
pataré gert Snapsq ir po laukus traktoriais vazinét, ir virusas nebaisus. Tuo tarpu valdzia kviecia
miestelénus  fotkinti Minskqg ir kelti | internetus su haStagais “MinskasGrazus” ir

6 ’

iestasVirusoNebijo ™.
Nezinau, gal net geriau uz iraniecius, kurie laizé mececiy sienas.

22. Pagaliau veikia lietuviy grqgzinimo j Lietuvg programa. Dar viena sékmés istorija - mes
pasiruose akivaizdziai geriausiai Europoje.

.....

Daktare Veryga, kaip dél Paneriy ir IX Forto Kaune karantino reikmems?
DELFI.LT
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Viesbutyje, kur karantinuoti lietuviai — incidentas: padurtas zmogus, iskviesti pareigiunai

23. Ar as vienas girdéjau, kad Lietuva geriausiai pasiruosusi koronaviruso krizei Europoje? Ar as
vienas girdéjau, kad Lietuva turi pakankamai reagenty, o po keliy dieny pasirodeé, kad ne, neturi?
Ar as vienas turiu prieigg prie interneto ir galiu parodyti kada, kas ir tiksliai kq saké, kas
pasirodeé melas?

Uzkalnis. Lietuvos kalinimo izoliatoriumi nepaversite

DELFILT

Uzkalnis. Lietuvos kalinimo izoliatoriumi nepaversite

24. Jeigu pavargot nuo Verygy ir Kepeniy, cia daktaras Rabinovicius ir kiti atsako j viskq.
https://www.facebook.com/groups/Virusas/

25. Nenoriu be reikalo dziuginti, bet Rusijos nepriklausomi Saltiniai tiesiog iSsprogo spélioném,
kad Putinas (su kuriuo bendravusiam daktarui patvirtino koronavirusg) yra ne be reikalo dinges
Jjau keturias dienas. Per telikq rodé "konservus" (anksciau filmuotq medziagq su gyvu prezidentu),
dabar ir ty nebesirodo.

Kadangi senuko Putino (67 metai, pats tas skanéstas virusui) niekur nesimato, Rusijos miestuose
tvarkq savo nuoZiiira nustatinéja merai, kas dar pries savaite bity buve nejsivaizduojama.
Maskvoje per dvi dienas pasikeité tvarka ir net sunio Sikdinti nebegalima lauke be spec. leidimo,
kurio niekam neduoda. Nacionaliné gvardija (Putino baudéjai) autobusais suvezti j miestq, niekur
neisvezti ir laukia komandos, kurig jau nebeZinia kas jiems duos. Ar neduos.

Dar vienas pozymis - interneto troliy fabrikai, atrodo, jau uzkabino spynas ant dury, nes ir jie be
algy nedirba, ir Sikimo internetuose kampanijos tiesiog sustojo.

Labai gali biti, kad liko kelios dienos iki dideliy pasikeitimy ir galbiit "Gulbiy eZero", tik Sjkart
léto ir tvarkingo valdZios perdavimo, deja, nebus. Kad tik miisy neapdrabstyty skeveldrom, kai ten
liuobs.

Kad jdomus laikas, tai ne tas Zodis.

26. Dar pries quaranting buvo sakoma, kad socialiniuose tinkluose visi bajeriai is zmoniy yra:
a) apie tai, kad tingi ir miega, nes yra bevalés mazgotés

b) apie tai, kad per daug geria

C) apie tai, kad nesveikai daug éda

Karantinas nieko nepakeite.
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APPENDIX 6. POSTS OF SAUGIRDAS VAITULIONIS

Usual posts

Date Reactions ~ Comments Sharing  Topic

2020-01-01 | ggs 39 0 New year greetings
2020-01-01 3000 163 359 Critique about others
2020-01-02 870 51 5 Travels

2020-01-02 530 14 0 Travels

2020-01-03 821 39 8 Foreign traditions
2020-01-04 814 7 0 Travels

2020-01-04 271 62 0 Critique about Lithuanians
20200106 | g13 33 1 Habits of Lithuanians
2020-01-06 997 6 4 Recent social realia
2020-01-06 640 11 15 Irony about life

2020-01-08 168 6 0 "Grigeo" scandal
2020-01-09 818 23 4 Travels

2020-01-12 497 183 0 Critique about Lithuanians
2020-01-12 420 88 1 Recent social realia
2020-01-12 270 28 5 Foreign news

2020-01-14 799 8 28 Social life abroad
2020-01-14 492 66 0 TV commercials
2020-01-15 2200 71 47 Immigration

2020-01-16 555 129 0 Recent social realia
2020-01-17 166 16 0 Share of delfi.lt article/ recent social realia
2020-01-18 1000 51 8 Lithuanian traditions/advert
2020-01-18 428 35 0 Eurovision

2020-01-20 492 106 7 Share of 15min.It article/ recent social realia
2020-01-21 112 4 5 Share of cbsnews.com article/ love
2020-01-21 15 10 Water drinking

2020-01-23 567 49 4 Recent social realia
2020-01-25 1400 48 12 Eurovision

2020-01-27 1000 60 0 Recent social realia
2020-01-28 2300 32 20 Sleep

130



2020-01-30
2020-02-02
2020-02-03
2020-02-09
2020-02-11
2020-02-13
2020-02-14
2020-02-15
2020-02-16
2020-02-16
2020-02-16
2020-02-18
2020-02-19
2020-02-22
2020-02-27
2020-03-03
2020-03-04
2020-03-06
2020-03-08
2020-03-09
2020-03-10
2020-03-10
2002-03-13
2020-03-15
2020-03-15
2020-03-21
2020-03-24
2020-04-01
2020-04-03
2020-04-05
2020-04-05

2020-04-09

1200
618
717
2200
78
72
2000
1800
669
1200
866
554
329
346
1000
136
270
1000
2900
2300
372
166
1600
2000
2100
1900
1500
682
1700
1600
1300

2100

349
21
41

126

56
59
12
14
28
119
62
47
173
26
57
40
65
46
49

95
80
113
36
53
148
37
121
25

128

43

16
87

12
16
40
66

76

19

31
76
113
15
62

12

11

21

Politics

Drinking

Foreign news

Critique about others

Share of 15min.It article/ recent social realia
Lithuanian cinema

Love

Eurovision

Independence of Lithuania

Recent social realia

Eurovision

Recent social realia

Critique about others

Share of 15min.It article/Drinking

Share of 15min.It article/ recent social realia
Share of 15min.It article/ recent social realia
Neighbours

Critique about "Kaziukas" fair

March 8th

Traditions

Neighbours

March 11th/video share

Friday the 13th

Irony about an astrologer

Family values

Jokes about last year

Recent social realia

Making fun of other's posts

Joking

Making fun of others

Making fun of travelers

Spelling mistake in a roadsign
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COVID-19 related posts, statistics

Date Reactions Comments  Sharing Topic
1. 2020-02-25
926 7 67 Share/Covid-19 and AIDS comparison
2. 2020-02-27
869 87 100 Share of Irt.It article/Panic in Lithuania
3. 2020-02-27
2000 41 144 Share of another post/irony about vodka
4. 2020-02-28
2900 267 245 Iroy about the virus
5. 2020-02-28
559 33 9 Share of delfi.lt article/panic in the society
6. 2020-03-02
612 34 0 Working from home
7. 2020-03-09
714 13 0 Critique for media raising panic
8. 2020-03-10
1800 51 52 Washing hands
9. 2020-03-11
1500 46 34 Irony about an astrologer/article's headline
share
10. 2020-03-12
164 22 0 Share of 15min.It article/situation abroad
11. 2020-03-12
6000 435 1200 Critique about innapropriate behaviour of

other lithuanians

12. 2020-03-14

808 88 15 Share of Irytas.It article/a couple who did
not self-isolate

13. 2020-03-14

5800 270 3600 Critique about those who resent staying at
home
14. 2020-03-16
3300 423 62 Critique about Lithuanians who are

comming back
15. 2020-03-17

1200 144 51 Coronavirus challenge
16. 2020-03-17
1200 79 17 Irony about quarantine
17. 2020-03-17
1600 53 29 Who is to be blamed for covid-19
18. 2020-03-17
159 4 11 Share of another post/critique for the
Ministry of Health of The Republic of
Lithuania
19. 2020-03-19
1300 62 35 Critique for media raising panic
20. 2020-03-20
833 22 34 Share of Irytas.It article/burglars
21. 2020-03-22
1800 84 134 Encourage people to stay home
22. 2020-03-22
1200 214 332 Video share/Critique about the

inapropriate behaviour of others
23. 2020-03-23
718 195 13 Situation in stores
24. 2020-03-24
1100 315 43 Share of 15min.It article/innapropriate
behaviour of Lithuanian emigrants
25. 2020-03-30
1700 230 97 Critique about those who resent staying at
home
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26. 2020-04-01

3000 110 548 Critique about politicians
27. 2020-04-11
2000 183 92 Innapropriate behaviour of seniors and
tradespeople
28. 2020-04-15
2900 84 158 Inspiring other to obey the rulles for better
tomorrow

COVID-19 related posts (in Lithuanian)

1. Tai trumpai biity tiek.
900 people get Coronavirus and the whole world wants to wear a surgical mask...30 million
people have AIDS but still, nobody wants to wear a condom.

2. Nu bet tas grikiy slavimas is lentyny ir sandéliuky gridimas konservais tikrai jau panaséja j
silpnaprotyste. Kaip ir kaukiy, kurios visiskai niekuo nepagelbéty nuo koronos lupimas is vaistiniy
tuntais ir dar desimt karty didesne kaina.

Plaukit rankas, védinkit patalpas ir nesibuciuokit su atsitiktiniasi praeiviais.

Ir nustokit panikuoti dél panikos vardan panikos.

LRT.LT

Andriukaitis: pernai nuo paprasto gripo miré apie 37 titkst. Zmoniy, taciau jokios panikos, nes tai
iprasta

3. Wuahahahahahahahaa ¢ ¢ @
Nesuprantu tautos. Aiskiai pasakyta nuo viruso padeda tik vodké. Bet ispirko kaukes ir kruopas.

4. O dieve, korona jau Lietuvoje!

Neikit prie lauko dury, nes pro rakto skylute irgi galit jkvépti koronaviruso.

Nesiartinkit prie langy, nes koronavirusas prasiskverbia ir per stiklg.

Aplink lovg apsipilkite druskos ratq, nes viruso bakterijos jo negali perzengti. Netinka himalajy
druska, tik ta tarybiné, kur grubi.

Prie langy padékit indqg su slapimu, nes jis neutralizuoja per stiklg galintj jsiskverbti virusq.
Jokiais biidais negerkite vandens is krano, nes jis jau uzkréstas.

Valgykit tik maisto atsargas, pirktas iki vasario 3.

Ir svarbiausia, isjunkit visus elektros prietaisus ir internetq. Nes jei turite $viesolaidinj - Virusas
plinta ir per jj.

Net ir kriziniu atveju neatverkite tualeto dangcio, nes kaip jau supratot, virusas jus pasieks per
kanalizacijqg.

Paskaiteét sitq info ir tuojau pat j slapimg metat telefong, nes per internetus koronavirusas jau yra
jusy telefone, o Slapimas, kap jau minéjau, jj neutralizuos.

Jei jauciat, kad jau uzsikrétét - apsislapinat nuo galvos iki kojy ir taip neutralizuosit virusqg.
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Man cia viskq pasaké draugé daktaré is santory, tai info Simtaprocentine.
Laikykités ir sveikatos visiems! &

5. Labadéna! Vieng dienq sita Salis mane dabaigs savo stebuklais, jeibogu!

DELFILT

Incidentas Vilniuje: vyras Zmonq jkalino vonios kambaryje, nes mané, kad ji uZsikréte
koronavirusu

6. Bet lietuviai padarys viskq, kad tik neity j darbg. Po viso nedirbto gruodzio ir pusés sausio,
atéjo ilgai lauktas kovas, kai visi "dirba is namy, nes dabar tas virusas, Zinote".
Bandau sugalvoti, koks atmazas bus sugalvotas balandzZiui, nes gi tikrai Sita Salis neturi plany

dirbti.

1. Mielos zZiniy tarnybos, jius jau darotés nuobodzios su epitetais!

Prapléskit Zodyng, kai keliat panikq su ta korona, nes visos pandemijos ir tragedijos jau skamba
taip pat kasdieniskai kaip silké pataluose.

Dar nenaudojot "koronaviruso apokalipsé", "atverta Pandoros skrynia”, dar j temg - "Sodoma ir
Gomora™ ir pan.

Pagooglinkit issireiskimy, nu.

8. Ejo 2020-ieji. Pasaulis suprato, kad reikia plauti rankas. Ok.

9. Palmira trolina normaliai.

Rytoj bus horoskopas su pasiiilymu skristi j Italijq, nes merkurijus Zengia j oziaragj ir dabar labai
palankus metas.

Epic!

Palmira: palankus laikas kelionéms.

10. Nu ¢ia jau strong shit.
15MIN.LT

JAV uzdraude visus skrydzius is Europos, Italijoje dirbs tik maisto parduotuvés ir vaistinés

11. AS tai nesuvokiu elementaraus zmoniy kvailumo ir netsakingumo. Paskelbta, kad j Italijg vykti
yra nesaugu. Kaunieciai nusprendzia, kad jau geriau pakratys kojas, bet apmokétos kelionés
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neatsisakys. Skrenda, uzsikrecia, grizta ir trinasi po Kaung bendraudami su kitais Zmonémis.
Dabar guli izoliuoti, o visa Salis isterijoj. Sveikinu, jums pavyko!

Dar didesnis kosmosas yra choras "Langas", kuris j Italijq iSvaro paciu baisiausiu laiku
pakoncertuoti, nors visur klykiama, kad j Italijq - jokiais budais.

Dzin, gal kitos progos nuvaryt j tg lItalijg nepasitaikys- iSvaro ir dar savo kvailumu pasigiria
feisbuke, kur pozuoja su ambasadoriumi. Ambasadorius irgi blizga suopraciu. Tai laukiam
griztant su virusinémis lauktuvemis.

Ir, svarbiausia, jie nesijaucia, kad daryty kazkq ne taip.

Sitas virusas ir plinta dél tokio neatsakingumo ir Zmoniy bukumo.

Zmonés mieli, nu susiimkit, dél Dievo meilés.

Nes tas "dzin ant visko" poZiiiris yra kazkas baisaus.

12. Sitie dar turi pageidavimy. Give me a break! Girdéjau Kaune, kad jie dar ir gimtadienyje su
100 Zmoniy '"vistoje puode" spéjo padalyvauti, kai grizo. MaZdaug tokio sumanumo ir
atsakomybés ponai. Tai, dundukai, jiis gal shut the fuck up, nes jusy durnumas yra nusikalstamas!

LRYTAS.LT | BY LRYTAS.LT
Koronavirusu uzsikrétusi kaunieciy pora medikams rastu issake reikalavimg

13. Mieli dejuotojai, kuriems dabar baisi béda, kad truputukq reikés pasédéti namuose.

Jiisy seneliai pergyveno porg pasauliniy kary, badg ir Sibirg.

O jusy teprasoma patogiai jsitaisyti ant sofos pries televizoriy su bliiidu maisto. Gal kaip nors
iSgyvensit, kq?

14. Ziiiriu emigranty kelione namo is Vokietijos. Klausau ty buky klykavimy ir tokia géda, kad jie
lietuviai... O gal galite negrjzti ir ten pasilikti?
Mes cia su savais vietiniais durniais nesusitvarkom, papildomy tikrai nereikia.

15. Tenka atsiprasyti visy is ligoniniy béganciy viruso nesiotojy, karantino nesilaikanciy bambuky
ir net ty kaunieciy, kurie sirgdami po gimtadienius restoranuose trankési ir uzkrétinéjo
aplinkinius. Dovanokit, kad galvojau, jog jiis esate durnumo virsiné.

Dabar matau, kad jums dar yra kur pasistengti.

Hahaha

Kaip vakar kazkas komentaruose rasé: "zmonés negali natiraliai gimti tokiais debilais - jie turéjo
kazkokius papildomus kursus lankyti"

Negaliu nesutikti.
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=" Dol Wlail Q

'Stupidity at its best': TikTok star, 22,
is slammed for LICKING an airplane
toilet seat for a 'coronavirus
challenge'

By Claire Toureille For Mailonline
12:57 16 Mar 2020, updated 18:21 16 Mar 2020

i
CORONAVIRUS
CHALLENGE

16. Dar tik antra karantino diena, o jau visi taip sienom lipa, lyg pusmetj be elektros uzdaryti
biity.

Trecioj dienoj prasideés isterija.

Ketvirtoj - buitiniai konfliktai.

Penktq policija nespés vazinéti j iskvietimus

Sestq bus susitaikymo vakaréliai.

Septintg - pachmas.

Ir, Ziarékit, savaite jau pratempét!

17. AS tai manau, kad virusq paleido visai ne kinai, o Greta Thunberg.

Léktuvai nekyla, laivai stovi, masiny gatvése - vos viena kita. Pramoné stoja, fabriky kaminai
rimsta - viskas, ko ponia noréjo!

Va ir suvaldyta planetos tarsa ir klimato kaita!

Vis dar manot, kad kinai paleido? Hahaha

18. Erikas Jansonas
Kovo 17 d. - Viesas
Po to, kai Siandien Sveikatos apsaugos ministerijos internetiniame puslapyje pasirodé straipsnis
., kaip tvarkyti ir Sarvoti mirusiuosius nuo konoraviruso“ (taip taip, konoraviruso...) nusprendziau,
kad ir man laikas jkisti savo niekam nejdomy trigrasj. The Lancet praéjusiq savaite pasidalino
labai jdomiu straipsniu apie COVID-19 virusq. Tyrimas buvo atliktas Italijoje — Salyje, kurios
scenarijaus nei vienas nenorétume pakartoti. Stai keletas, mano galva, svarbiausiy naujieny:
- Mirciy atvejai pagal amzZiaus grupes sudaro 42,2% (80-89 mety amziaus), 32,4% (70-79 mety
amziaus), 8,4% (60—-69 mety amziaus, 2,8% (50-59 mety amziaus) (90 m. ir vyresni sudaré
14,1%). Jaunesniy amziaus grupéje mirties atvejai nesieké 1% arba mirciy is vis nefiksuota.
- DidzZioji dalis mirusiyjy sirgo létinemis ligomis - diabetu, Sirdies-kraujagysliy, onkologinémis
ligomis ar buvo ritkantys.
- AmzZiaus mediana tarp mirusiyjy motery buvo 83,4 m. ir 79,9 m. tarp vyry.
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- Intensyvi pagalba buvo reikalinga 9-11% visy serganciyjy,

- 350 sveikatos prieziiiros specialisty uzsikréeté COVID-19. Keleto jy gyvybé, dél viruso
komplikacijy, deja uzgeso.

- Viruso reprodukcijos lygis, parodantis kiek asmeny gali uzkrésti vienas infekuotasis sieké 2,76 -
3,25, kai Wuhane jis buvo 2,2.

Gerbiamasis SAM ‘e, negi Tu tikrai manai, kad ir taip panikuojanciai visuomenei, kuri bijo savo
paties pirsteléjimo (o gal turéciau sakyti kosteléjimo), reikalingiausia informacija Siuo metu yra
mokéti teisingai jdeéti kiing j lavonmaisj ar kaip gedéti tik artimiesiems prie uzdaro karsto? Kodél
karts nuo karto negalima pasidalinti Stai tokia, aktualia, patikima ir naujausia informacija is
Zinomy medicinos literatiiros Saltiniy, kuri padéty susidaryti bent abstrakty, bet teisingg COVID-
19 viruso grésmés paveikslg? Nesame visiski sveikatos berasciai, kurie tik uZpirkt misias
temokam... Tai retorinis klausimas, nebiitina atsakyti.

Keletas naudingy nuorody:
https://www.thelancet.com/journals/lancet/article/P115S0140-6736(20)30627-9/fulltext
https://www.thelancet.com/journals/lancet/article/P11S0140-6736(20)30673-5/fulltext

Jei, visgi, labiau domina, kaip teisingai panaudoti lavonmaisj pandemijos metu :
http://sam.lrv.It/It/naujienos/patariama-kaip-tvarkyti-ir-sarvoti-mirusiuosius-nuo-konoraviruso

19. Man tai toks jausmas, kad uzsikrésti tuo virusu didesné tikimybé yra nuo visy klaikiy,
ggsdinanciy, perdety ir panikq séjanciy naujieny portaly antrasciy, nei nuo kokio kosincio italo
gatvéje. Nes atsidarai kompq, paskaitai tuos "mes visi tuoj iSmirsim ir pasaulis uzsidarys"
rubrikos tekstus ir eini matuotis temperatiros, kad patikrintum, ar jau uZsikrétei nuo ty 1817

beveik identisky straipsniy, ar dar reikia paskaityti 75, kad pajustum pirmus ligos simptomus &

20. Love love ¥ P @ @

Epic!

Likit namie, mes pasakysim, kada vél galésit eit vogt!
https://www.lrytas.It/pasaulis/ivykiai/2020/03/20/news/lenkijos-policija-praso-vagis-likti-namie-
informuosime-kai-bus-galima-grizti-prie-kasdieniu-nusikaltimu--14085175/

21. Baikite draskytis ir piktintis!

Dabar yra pats laikas visiems suprasti vieng dalykq - Sioje Salyje niekas jumis nepasiripins, jei
savimi nepasirupinsite patys.

Turime valstybe su ant atsilikimo ribos balansuojancia nejgalia valdzia. Tai yra faktas ir neverta
gicytis.

Visi tq suprantame, taip? Tai, nustokime piktintis ir rékti. IS televizoriaus isdidZiai nesgmones
vapancios galvos nuo to gudresnémis netaps, patikekit.

Tai susiimkime, susipraskime ir pradékime elgtis atsakingai. Neikite i§ namy ir saugokite save bei
savo Seimas.
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Nelakstykite po parkus, pasivaiksciojimais po rajong nevaidikite sveikuoliy, neieskokite, kur "po
blatu" rasti manikiurininke, ir, dél Dievo meilés, nelékite pas is uzsienio grjzusius draugelius, nes
gi baisiai pasiilgote.

Likite namuose, nes tai vienintelis biidas neuzsikrésti jokia zaraza.

Nereikalaukite valdzios galvy - dabar tam ne laikas.

Dabar laikas buti stipriems ir padaryti viskq, kad Sitas siaubas praeity kuo greiciau. Niekas to uz
mus nepadarys.

O nejgaliai valdzZiai savo nuomong galésite parodyti rudenj per rinkimus. Gal jau pakankamai
aisku, kad Sity debily rinkti nebereikéty, ar dar maza?

22. Susipazinkite su dar vienais niidienos herojais.

Ar manote, kad jie laikysis saviizoliacijos? Ar paisys nurodymy ir saugos save bei artimu0Sius?
Atsakymas aiskus.

Kuo ilgiau elgsités kaip neatsakingi dundukai, tuo ilgiau gyvensime baiméje ir siaube bei mirs
Zmoneés. Negi taip sunku susiprasti?

Kokios bezdzionés turi dauzyti biignus galvoje, kad elementariai nesuvoktum paprasto paliepimo
laikytis atstumo.

Nu ne, o jei kas pavogs tq tase su senais triusikais.

Nervai nebelaiko, tikrai.

23. Apsiginklavau kauke su kapisonu ir nuslinkau j parduotuve, kuri yra lygiai 5 metrai nuo mano
namy. Baigési danty pasta - rimtas reikalas, patys suprantat.

Tai, Zinokit, man tikrai nusviro rankos pamacius pardavéjas.

Jokiy apsauginiy kaukiy, pirstinés - tos paprastos celofaninés, kuriomis morkas rankiojam
darzoviy skyriuje. Jokiy apsaugy, nors pro jas per dieng praeina gal nebe tikstanciai, bet simtai
Zmoniy - tikrai!

Paklausiau, kodél jos be kaukiy - tik paskésciojo rankomis.

Tai visaip cia ribosim srauty patekimq j prekybos centrus, bet apie Zmones, su kuriais ta minia
turi kontaktq, galvoti nereikia. Realiai tai konkreti iSgyvenimo stovykla.

Ir ¢ia kalba ne tik apie tai, kad jas gali uzkrésti. Gal reikéty pagalvoti, jei jas uzkrésty, kiek, is ty
keliy simty per dienq, uzkréti gali jos. Ar cia tik man taip atrodo?

Kaip reikalai jisy parduotuvése? Irgi be apsaugy zmonés dirba?

24. Grizti vos ne paskutiniu léktuvu j Lietuvq, nes neuzteko proto tai padaryti laiku.

Nes gi didi paslaptis buvo, kad teks.

Esi uzdaromas j karanting viesbutyje, nes jei neuzteko smegeny grizti laiku, niekas nesitiki, kad jy
uzteks laikytis saviizoliacijos ir elgtis pagal nurodymus.

Geri, putojies ir draskaisi.

Durnius ne tik baznycioj musa, jei kq.

Vilniaus viesbutis jau pilnas sugrjzusiyjy: dalis — neblaiviis ir elgiasi agresyviai
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Skaitykite daugiau: https://www.15min.It/naujiena/aktualu/lietuva/po-skrydzio-vilniaus-viesbutyje-
uzdarytas-gintaras-keturias-valandas-sedime-be-maisto-ir-be-informacijos-56-1294236?copied

25. Prasiéjes per Sio savaitgalio postus suprantu, kad teksto suvokimas, pasirodo, yra nejveikiama
uzduotis daug kam.

"Likite namie. Sédeék, bl, namie.",- atrodo, net suniui aiski uzduotis. Ir darzelinukui suprantama,
kq reikia daryti, kai jam sako: dabar, vaikeli, sédésim namie. Ypac, kai tai pakartojama mazdaug
tikstantj karty per visus jmanomus kanalus kasdien.

Kaip tai supranta, is paziiiros ne patys kvailiausi Zmonés?

Likti namuose? Zinoma, no problem, tik porq dieny palakstysiu po Trakus, nes gi koks oras! Juk
niekur nerasé, kad negalima j Trakus.

Ripestingu maketu su uzrasu "Stay at home" instagrame su sekéjais besidalinanti teta ji supranta
savaip - susirenka savo kriivg vaiky ir droZia j parkq, kartu su dar 750 "namudininky”, kuriems
buvimas namuose suprantamas kaip masinis pasilakstymas po Bernardinus.

Dar likimas namuose yra sodybos, viesbuciai (nesuprantu, kur jy dar veikianciy randa) ir pajurys,
kuriame, man rodos, susibiiré atskira "liekanciy namuose" kolonija.

Tai ko mes norime is kokio paprastesnio Zmogelio kaimo glidumoje, kuriam visa si situacija
atrodo nieko tokio, jei visas

Vilnius supratingai "lieka namie™.

26. Dabartinéje situacijoje nepakelti medikams algy, bet pasilikti ir, gink Dieve, neatiduoti po
Stukg eury kanceliariniy islaidy piestukams ir droztukams... Neturiu kq pasakyti. Ir beveik
noréciau, kad susirgty ir tekty, meldzZiant pagalbos, skurstanciam daktarui j akis paZiuréti. Ir
Ziurety - kiaulés akimis.

Tik primenu, kad tie patys chamai rudenj inks, kad uz juos vél balsuotumeét.

27. O jus matét, kas darosi turgeliuvose? Nu tuose, kur miegamuosiuose rajonuose j aiksteles
suvaziuoja priekabos ir palapinés? Ten kaip masiniai pensininky festivaliai!

Dalis senoliy - be kaukiy, arba jei ir uzsidéje kokj Skurlelj, tai tik ant smakro, kaip kokj papuosalg
ir atviromis burnomis sau desras kilnoja.

Nu rimtai, mes sésim namuose, net pas tévus nevaziuojam Velykoms, o didZiausia rizikos grupé -
pensininkai - glusavoja po miestg.

"O tai man desros reikia Velykoms, vaikai neatvaziuoja, nes bijo, tai negi ant stalo neturésiu kq
pasideéti?",- garantuoju atsakymas biity toks.

AS nesuvokiu, kaip Zmonés nesusimgsto, kad po savaités jiems ne laSiniy palties, o grabo reikét
gali!

Biikit Zmonés, nu paprotinkit savo tévus ir senelius, kad nekisty nosies is namy. Nuvezkit maisto
Sventéms - palikit prie dury ir pasimojuokit per langus.

Saugokit vieni kitus! ®
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28. Mes vél buciuosimes vidury pilies gatves, stipriai jsisiurbdami § lipas.

Vel apsikabine, be menkiausios baimés, jkvépsim vieni kity ir apsalsim nuo issiilgto artumo kvapo.
Ir, Zinoma, vél garsiai juoksimes! Taip, kad skambés visas miestas, o miisy Sypseny nedengs jokios
kaukes.

Mes vél gersime vyng issiilgtame invino kiemely ir misy tikrai neskirs keli metrai - prie miisy
staly, kaip ir anksciau, nebus vietos kur jterpti papildomgq kéde.

Mes vél voliosimés paplidimy ir gersime is to paties Sampano butelio pasitikdami saule kopose.
Vel visas miesto apkalbas suZinosime kirpéjo kédéje, is kuriy kvatosim mégstamiausiame
restorane.

Vel léksim dainuoti j Jazzu koncertq sausakimSoje arenoje, o uzgesus Sviesoms kelsim kojas ant
kino teatro kédziy.

Vél laikysimés uz ranky ir sugrize ilgai is glébio nepaleisim tévy ir seneliy.

Ir viskq darysim daug nuosirdziau ir su dar daugiau meilés gyvenimui.

Jau labai greitai. Juk Zinot.
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APPENDIX 7. POSTS OF AGNE JAGELAVICIUTE

Usual posts
Date Reactions Comments Sharing Topic
2020-01-03 1100 19 16 New years
2020-01-04 2000 120 0 Travels
2020-01-04 86 206 0 Vaccination
2020-01-04 399 49 0 Critique about Lithuanians
2020-01-05 156 109 0 Travels
2020-01-05 66 14 5 Cybersecurity
2020-01-18 496 25 3 Respect
2020-01-25 1200 208 0 Gender stereotypes/religion
2020-01-25 67 5 4 Facebook
2020-01-27 537 3 9 Marriage
2020-02-05 1000 19 7 Politics
2020-02-06 1900 8 46 Love
2020-02-23 345 44 7 Share of delfi.lt article/Recent social relia
2020-02-26 723 12 189 Women rights/video share
2020-03-02 729 1 10 Maxima
2020-03-08 1200 63 3 Love
2020-03-12 284 62 0 Copyright
2020-03-13 515 275 0 Supermoms and child labour
2020-03-15 607 14 4 Style
2020-04-01 1900 297 14 The cost of watching films at home
2020-04-10 248 65 28 Share of tv3.It article/Recent social relia
COVID-19 related posts, statistics
Date Reactions Comments Sharing Topic
1. 2020-03-15 871 176 2 How to survive quaratine
2. 2020-03-17 1400 19 2 Photo/joking about washing hands
3. 2020-03-24 331 47 0 How coronavirus will impact the housing
market
4. 2020-04-02 348 2 49 Video share/how cities around the worl
are sanitized
5. 2020-04-07 i 144 6 Critique about people who do not obey the
rules of quaratine

COVID-19 related posts (in Lithuanian)

1. Juokas juokais. Visi pjaunasi, kas vaikus myli pakankamai, kad isbut uzsidare 2 menesius. Su
penkiameciu. Be kitu vaiku. Man idomiau, kaip skyrybu statistika pasikeis. Ypac toms, kur “reikia
tik siek tiek pasistengti” ir demesio parodyt. Po dvieju savaiciu - dvigubas salto atgal su
vibratorium burnoje, karpacio is varnos kepeneliu ir “as pabusiu kitam kambary, nepyk,” bus,

50000 VAKAR.
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2. 2020. Kazkas tau: Labas, as nespejau nusiplaut ran... Tu:

3. Toks, aisku, visiskas oftopikas, ir kaip sakoma "vopros na zacipku", bet juk visi tupime namie,

yra laiko apsitart. & Labai idomu, kaip sita apokalipse paveiks vieno, brangesniu miestu
pasaulyje, nekilnojamo turto rinka? Matot, nors sie metai man buvo literally asarom kloti, vis del
to jie atnese ivertinima. Si karta, pagaliau, apciuopiama ne dekingumu, o finansinemis
galimybemis. Su Leonu ketiname pagaliau tureti SAVO namus. Nesimaivysiu, siandien galeciau
isigyti nedideli buta miesto pakrasty, pvz "Perkunkiemio” rajone ir be paskolos. Bet tokio as
niekada nenorejau. Turiu savo pretenziju, o kadangi pinigus uzdirbu PATI, galiu sau leist tuos
pageidavimus. O, bet, taciau. Paziurejus pirma nekilnojama turta, (Siuo metu manes tikrai
nedomina BUTAI, neuzvertinekit pasiulymais, net neskaitysiu, nes noriu bendrauti tik su
nekilnojamo turto, dideliu projektu vystytojais, del bendro, labai idomaus projekto) as... Kaip cia
pasakyt mandagiai. Aj ... Axujelinau. Pardon my French. Butas, kurio visas antras aukstas tokia
mansarda, kad suauges vyras neapeis lovos, su didziausiu langu i... kito namo siena uz 4 metru...
Kokiu 145kv, zalio nespakliuoto muro - kainuoja nei daug nei mazai : 556. ne euru. Simtu
tukstanciu euru, ta prasme. & Tai labai idomu, kas gyvens tuose palociuose uz tokias kainas, kai
manau, kad "obelys paplentem kauks, suzaliuos lazda," kol net "didiesiems” bus nebe baisu. Is
kitos puses, man tiek rasineja, kad negalima siuo metu skatinti verslo, o reikia dvasingai ziureti i
siena, jog pradedu galvot, kad pas zmones "JUODU grynu" yra daug daugiau, nei galime
isivaizduot.

4. Svarbiausia buti tinkamai pasiruosus Video content.

5. Ka gi. Nuo siandien krantine oficialiai galima pervadinti “beprociu aleja.” Kas norite
sudalyvauti pirmajame sio sezono Vilniaus miesto maratone “pasidalink korona ir uzsilenkim
kartu”, pirmyn. Marsrutas iprastas.

142



APPENDIX 8. POSTS OF AIDAS PUKLEVICIUS

Usual posts
Date Reactions Comments Sharing  Topic
2020-01-02

254 5 0 New year
2020-01-02

114 35 0 Share of kauno.diena.lt article/recent social realia
2020-01-03

265 31 0 Recent social realia
2020-01-03

33 4 0 Share of euronews.com article/wine
2020-01-07

324 7 3 Recent social realia
2020-01-07

190 31 11 Review of TV series
2020-01-09

218 9 3 Recent social realia
2020-01-09

87 9 0 Review of favourate books
2020-01-14

237 6 9 Politics
2020-01-15

488 9 4 Men/politics
2020-01-16

412 16 0 Politics/abroad
2020-01-19

294 10 0 Joking about life
2020-01-20

144 1 0 Politics
2020-01-22

590 21 12 Politics/abroad
2020-01-28

168 4 2 Joking about Lithuanian show business
2020-01-28

274 14 10 Higher education in Lithuania
2020-01-29

168 9 3 Politics
2020-01-29

111 2 0 Politics/abroad
2020-01-30

288 5 0 Politics
2020-01-30

611 18 32 Politics
2020-02-03

295 2 7 Politics
2020-02-03

136 13 0 Politics
2020-02-04

522 15 5 Politics/abroad
2020-02-04

79 12 0 Politics/abroad
2020-02-06

300 14 2 Recent social realia
2020-02-10

78 5 0 Share of 15min.lt article/Brexit
2020-02-10

117 8 2 Politics/abroad
2020-02-11

348 9 0 Politics/abroad
2020-02-11

217 13 13 Politics
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2020-02-14

258 7 0 Politics/abroad
2020-02-18

749 13 6 Youth and technologies
2020-02-20

443 12 0 Love
2020-02-21

257 11 2 Politics/abroad
2020-02-21

134 10 2 Football
2020-02-21

255 30 4 Basketball
2020-02-26

406 14 0 Recent social realia/abroad
2020-02-29

321 26 6 Share of another post/vegetarians
2020-03-01

265 77 0 Politics/abroad
2020-03-01

252 4 0 Ancient Italy
2020-03-02

171 3 0 Politics/abroad
2020-03-02

137 3 0 Politics/abroad
2020-03-04

257 12 0 Politics/abroad
2020-03-06

99 11 1 Video from youtube.com share/joking about drivers in

china

2020-03-09

260 15 2 Politics/abroad
2020-03-10

224 2 0 Independence day of Lithuania
2020-03-11

286 3 2 Independence day of Lithuania/behaviour of

Lithuanians on OSNs

2020-03-19

426 67 0 Recent social realia
2020-03-22

495 7 9 Canvas/behaviour on Facebook
2020-03-22

127 27 0 Watching DVD
2020-03-23

197 5 3 Canvas/manicure
2020-03-24

399 22 6 Joking about 2020
2020-03-28

315 60 0 Birthday post
2020-03-29

950 12 25 Time Change in Europe
2020-04-02

786 33 4 Critisize vegans
2020-04-09

519 8 7 Canvas/algebra
2020-04-09

701 35 3 Joking about wine drinking
2020-04-10

300 9 0 Canvas/joking
2020-04-12

324 33 0 Easter greetings
2020-04-13

263 7 0 Easter
2020-04-14

522 21 0 Wearing sweatsuit
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2020-04-15

56 16 0 Sports
COVID-19 related posts, statistics
Date Reactions ~ Comments  Sharing Topic

1. 20200214 | 149 i i Share of patheos.com/Solution that cures
COVID-19

2. 2020-02-17 | 545 15 7 Wearing masks in China/surveilance

3. 2020-02-25 | g4 29 0 The sky-high cost of disinfectants

4. 2020-02-26 581 1 13 B_ehavi_our of politicians in extreme
situation

5. 2020-02-26 | 999 2 0 Virus and politics

6. 2020-02-27 | gy 36 12 Panic buying

7. 2020-02-27 | gg3 12 8 Joking about the virus

8. 2020-02-28 | 199 12 0 Joking about the virus

9. 2020-03-08 1900 - P Coronavirus and kids: Wuhan kids try to
kill homework app

10. 2020-03-09 | g3 19 14 Joking about how COVID-19 started

11.2020-03-10 | 104 13 0 Coronavirus search trends in America

12.2020-03-12 | 334 13 5 Life of dogs during quarantine

13. 2020-03-12 726 19 1 Gym closures

14.202003-12 | 5000 69 249 Critizising the attitude of children towards
homeschooling

15.2020-03-14 | 1000 - . Critisizing those who do not obey the rules
of quaratine

16. 2020-03-14 432 12 6 Canvas/social distancing

17.2020-03-16 | 413 6 17 Joking/working from home

18.2020-03-16 | 755 33 5 Reality during quarantine

19.2020-03-20 | 5gq 22 0 Missing office environment

20.2020-03-23 | 405 17 0 Joking about close talkers

21.2020-03-24 | 43 2 0 How to remain productive at home

22.2020-03-24 | 397 27 0 Joking about the lockdown

23. 2020-03-25 261 7 6 Canvas/joking about old people during the

lockdown
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24.2020-03-25 | ggq 37 79 Angry social media posts
25. 2020-03-02 23 1 1 Share/Coronavirus research and
Innovation
26. 2020-03-26 283 9 0 Share of twitter.com post/Joking about
quaratine abroad
27.2020-03-26 | 568 25 0 Joking about safety masks
28.2020-03-27 | 73 19 21 Joking about "clubbing" at home
29.2020-03-30 | 459 13 0 Food delivery and psychological health
30.2020-03-31 | 458 37 1 Video conferencing
31.2020-04-01 | 573 8 3 Canvas/Problems with online schooling
32.2020-04-02 | 459 5 6 Canvas/video conferencing
33.2020-04-03 | 43g 17 14 Date night during the lockdown
34.2020-04-06 | 4g¢ 13 8 How social life is going to change
35. 2020-04-07 602 5 5 Importance of delivery services
36. 2020-04-07 How the pandemic changes the
276 8 0
economy/abroad
37.2020-04-08 | 1000 39 18 Mafia
38.2020-04-10 | 513 5 8 Meme share/joking about cannibalism
39. 2020-04-10 Importance of remaining at home during
578 15 32 :
the Holidays
40. 2020-04-11 Joking about sunbathing with safety
545 7 13
masks/abroad
41.2020-04-13 | 319 3 0 How to take care of employess
42.2020-04-14 | 545 Photo share of NY

COVID-19 related posts (in Lithuanian)

1. Breaking! Kol WHO ir mokslininkai prakaituoja ieSkodami vakcinos nuo Wuhano
coronaviruso, amerikieciy telepamokslininkas jau atrado priesnuodj, kurj, incidentally, galima
isigyti jo telesope. Ir, incidentally, magiskas vaistas buvo isSrastas pries metus iSgydyti visas
venerines ligas, bet, pasirodo, tuo paciu dar ir virusus novyja. Aleliuja!

PATHEOS.COM

Televangelist Jim Bakker Claims His Magic ‘Silver Solution” Cures Coronavirus

Fraud For Jesus: Televa
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2. Rasau dabar apie koséjantj tigrq, pasimetusj drakongq ir neapleidzia tas jausmas, kai investuoji
bele kiek milijardy j pacig tobuliausiq veido atpazinimo sistemq, o tavo milijardas pilieciy vaiksto
su respiratoriais ant veidy.

3. Sitas ranky dezinfekcinis skystis paprastai kastuoja po ~€8 uz 250 ml bonkq. Vakar jis pakeité
Seimininkus italiskame eBay uz €50. Plésimas vidury dienos, pasakysit? Brace yourselves, litrinis
tokio skyscio slojnikas buvo parduotas uz €799. Uz tokiqg sumg galima nusipirkti magnumg, taigi,
pusantro litro, kone brangiausio italisko vyno, kad ir 2006 m. Masseto, iSsidezinfekuoti juo sau
gomurj bei skrandj, ir virusui parodyti netvirtg vidurinj pirstq.

4. Kadangi buves Kultiros komiteto pirminykas, o niinai is Naisiy atvykes darbo zmogus siiilo
partijy susitarimg dél koronaviruso, detalizuoju, kas tokiame istoriniame dokumente galéty
atsirasti:

- Iki 2025 pasiekti, kad koronavirusas biity laikomas prestiZiniu virusu,

- Kiekvienam vaikui pasiiti tauting marline kauke;

- Virusq platinti gastrolivojant po provincijq ir mazinant rinkéjy imunitetq nuolatiniu proto
kruSimu.

5. Su virusais grynai kaip ir su politikais. Kaip dabar neretas pirsteli, zék, visai nieko ta
Grauziniené buvo, taip, jauciu, netrukus choru diisausime, bet matai, tas SARS buvo pusé velnio.

6. Pirkdami makaronus zmonés solidarizuojasi su coronaviruso uzkluptais italais, pirkdami ryZius
- su nabagais kinais. Cia viskas aisku ir dora. Bet prie ko cia konservai?

1. Visi Sitie virusai yra Apvaizdos bandymas jums pasufleruoti, kad 5j pasaulj paveldés introvertai
ir namisédos. Nes daugiausia, kq gali padaryti virusai jiems, tai pakabinti kompg.

8. Tikrasis panikos jrodymas yra ne kokie atsSaukti renginiai ar politiky gastrolés po Lietuvq, o tai,
kad jau trecia diena Lithuania Grilling and Smoking FB grupéje néra papostinta jokio kulinarinio
eksperimento. Neéra netgi "Paimam coronavirusiukq, is pradziy su Kansas Dry Rub, tada
marinuojam puse paros, o tada ant netiesioginés ugnies mazdaug 132 Celsijaus, kepam tris
valandas. Pirsciukus aplaizysit". The end is nigh.

9. Vaikai, gyvenimo gélés. Wuhane, pasirodo, dél visuotinio COVID-19 karantino mokytojai
uzduoda namy darbus mokiniams per tokj appsq DingTalk. Jaunieji genijai tuoj suprato, kad jeigu
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uzbombarduosi appsq neigiamais vertinimais, jo reitingas app store nukris iki vieneto ir jj is ten

nebauskit. Bet vaikai negailestingi - nebus appso, nebus namy darby. Ir kq tu su jais padarysi?:)

10. 45 jsivaizduoju, kaip dabar anapus kikena skujuotis ar siksnosparnis, whatever, kurj mitybos
ar medicinos tikslais suvartojo tas nezinomas kinas Wuhane. Ziiri velionis Zinduolis j subinén
garmancius akcijy indeksus, | vis zvaléjancig krizés grimasq, j visus ant Zemés perdziancius
leéktuvus ir murma, bl, Zmogau, visy stipriausias, kitq kartg gal uzsisakysi paprastq kebabg is
kiosko.

11. Is vienos pusés dziugina, kad amerikieciai puolé giiglinti coronavirusq. IS kitos, negali
nelitidinti tai, kad Zvaigzdziy Karais domisi tik prieSokiais ir daug reciau nei daug banalesniais
siuzetais pasizyminciais filmais be jokiy specialiyjy efekty.

12. Jdomu, kaip bisimg karanting jvertins Lietuvos Suny bendruomené? IS vienos pusés,
Seimininkai kiaurq dieng namie, tai cia kaip Kalédos, Velykos ir didelis kaulas vienu metu! IS kitos
pusés, nei sau kada nori ant jy lovos pagulési, nei batg sugrausi. Zodziu, ir $viesiausiq dieng
pasirodo debeséliy.

13. Sprendimas penkioms savaitéems uzdaryti sporto klubus yra kaip dangiskasis issigelbéjimas
visiems, kurie neatsargiai prisipirko abonementy zZarstydami naujametinius pazadus.

14. Visiems nepazangiems nepilnameciams, kurie, jauciu, dabar haifaivinasi, nes, nu sakées,
penkias savaites | Sule nereikés. Tuoj jils maziau dziaugsités, bo tévai is namy pradeés dirbti. Ir
tada pamatysit, kaip lagina Fortnaitas, nes tétis ant smiugio bando nustreaminti visq Netflixg, o
mama Amazon Praimq tuo paciu metu. Nes nu juk dirba is namy. Savo kailiu pajausit, kai 24/7
jums aiskins ,, Padék tg kompq, paimk knygq, parodyk®, ,, Ar jau prausei rankas, parodyk”,
., Paruosei pamokas, parodyk* etc. etc. Ir patys ateisit prie Vyriausybés su plakatais ,, Norim |
mokyklg!”, ,, Bbd ant to viruso!”, “Pamkit mano tévus i ofisq!”

15. Jeigu coronavirusas biity mgstantis sutvérimas, dabar jis jnirtingai galvoty, bl, kazkur kazko
nedadariau. Ari is paskutiniyjy, uZdarinéji sienas, bankrotini istisus verslo sektorius, iStustini
barus ir restoranus, ir vis tiek atsiranda kriiva personazy, kuriems nieko néra svarbiau, kaip tipo,
artéjant is pirsto lauztam dedlainui uzdrausti feisbukui naudoti jy fotkes teismuose. Ir dar apie tai
pranesti giminéms ir artimiesiems tame paciame feisbuke.

16. Klasikinis menas reaguoja j aktualijas.
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17. Seniai seniai, 1577 metais, katalikas knygrysys Rowlandas Jenksas buvo teisiamas Oksforde
uz popiezines literatiiros platinimgq, suprask, skleidé propagandg. Realiai tai jis buvo tik jrises ir
pardaves kelias biblijas lotyniskai ir dar porg Sventyjy biografijy. Anyway, kaip tais laikais buvo
madinga, j teismq susirinko galybé Ziopliy. Teismo salé, irgi, kaip tais laikais madinga, buvo
nedidelé, perpildyta, Ziopliai — nesiprause ir dvokiantys. Po neilgai trukusio proceso Jenksas buvo
pripazintas kaltu, jam nukirstos ausys (bbs Zino, niekaip nesuvedu — suprasciau pirstus biity
patrumpine uz knygrysybgq, tai juk jis ne uzdrausty dalyky klausési?), ir jis laimingai pragyveno be
ausy dar trisdesimt mety. Faktiskai tai neteko tik malonumo nesioti auskarus, kas irgi tais laikais
buvo madinga. Tuo tarpu is publikos 500 Ziopliy pasigavo deémétgjq Silting, o Simtas is jy
laimingai uzsilenké tais paciais metais. Zodziu, dirbkime is namy.

18. Dievazi, visuomet galvojau, kad gera biiti ambivertu. Nesijauti vieniSas vienatvéje, nesijauti
apspiestas kompanijoje. Bet siandien pamaciau, kad ir ambivertui yra ribos. ISéjau iki
parduotuvés: Ziauriai banali priezastis, esi tulike, o staiga perdega lemputé. Coronaviruso fone
Taigi, apsipirkau, tada nutariau prasukti ratq pro savo mielg Senamiest;.

Is vienos pusés, gal geriau to biiciau nedares, nes visq kelig sunkiai valdziau norg apsibliauti.
Visur tuscia, dyka, tylu. Ant parduotuvéliy dury kabo ,, Karantino metu nedirbsime . Restoranai
viltingai skelbia, kad ,, Maistq gaminame tik issinesimui“ (VLKK jau prisipisty, kad ¢ia gramatinis
griekas, bo reikia rasyti ,,iSsinesti*, bet karantino sqlygomis galgi leistina ir teiktina pasiysti
gramanacius nx?). Bankai ir vaistinés perspéja ,,[eiti tik po vienq. Atsiprasome“. Reti sutikti
praeiviai, ypac tie, kurie éjo su ausinémis ar Siaip uzsisvajoje, pamato tave paskutiniu momentu ir
baimingai Sasteli j saugy atstumq prasilenkiant, nors tu jau Sasteléjai pats. O tada susiduriame
Siek tiek susigédusiais zvilgsniais ir nuskubame toliau. Ir kiekvieno tokio susitikimo metu, skaitant
kiekvieng uzrasq ant kiekvieny uzsidariusiy dury imi galvoti, o kas tie Zzmonés, kurie tai parase.
Ko jie dabar bijo, tikisi, kq veja is galvos?

I§ kitos puses, gal geriau, kad taip pasivaiksciojau, nes gal ir nebiiciau atidZiau pagalvojes apie
tuos gyvenimus, pasléptus uzrakintomis durimis ir lakoniskais uzZrasais. Juos jsivaizdaves ir
nusipaiSes. Kaip ir jie galbiit mintyse paiso savo vaizdinius.

Ir feuking eilinj kartq jsitikinau, kad néra grazesnio gyvenimo siekio kaip normalybé. Tegul ir
besiribojanti su nuoboduliu. O tiems, kurie ragina iSeiti i§ komforto zonos, paaiskinkit, kad néra

149



ko skubéti, nes ima komforto zona ir atsikrenkscia. Ir iskoséja tave is saves planetiniais gabaritais
visiSkai to nesitikint.
Anyway, viskas susitvarkys. Eventualiai. Kas miisy nenuzudo, viso labo uzdaro § karanting.

19. Pries karanting greta miisy kontoros esanciose patalpose vyko remontai. Vos ateini j darbg,
iSkart uz sienos ima baubti perforatorius. Kad Zinotumét, jo garsas pagal bjaurumgq yra tarp
ankstyvg rytg ésti uzsimaniusios katés Zviegimo ir didZiojo baublio miutkimo pelkése (mazasis
baublys irgi serenady negieda, bet kazkuo harmoningesnis). Grodavo tas perforatorius nuo ryto
iKi vakaro, sqziningai grajydavo, netgi piety pertraukai nenutildavo, jsismelkdavo j iki pacios
kaukoleés ir likdavo ausyse dar gerg pusvalandj einant namo. Tai Siandien supratau, kad visai
pasiilgau to garso.

20. Yra tokia Zmoniy padermé - close talkers. Nu tie, kurie kq nors pasakodami butinai turi
artéliausiai prisispausti. Jiis bent jsivaizduojat, kokias pragaro kancias jie dabar jaucia?

21. Aplinkui apstu gery patarimy, kaip prisitaikyti prie naujy sqlygy, kaip organizuoti darbq is
namy, kaip isnaudoti Zoom ir kity telco jrankiy galimybes (kolega Balys vakar labai gerai parasé
apie tokio bendravimo etiketg). O as pridésiu dar kelis patarimus, kuriuos jau esu iSbandes savo
kailiu tada, kai freelancinau is namy. Ir mano patirtys buvo radikaliai skirtingos.

Pirmq kartq tokia koroné istiko po FHM ir TVarto. IS pradziy viskas atrodé labai zjbs, miegi kiek
nori, keliesi, kada nori, nei tau frakas su peteliske reikalingas, nei odekolonais purkstis, nes juk
vis tiek niekas neuzuos, nu. Ir tada prasideda, atsikeli, smaukaisi po chatq su chalatu. Reikty j
dusq? Bet ko cia skubéti, va, baigsis cizai, tada nori nenori | miestq, tiksliai, tai tada ir po dusu
lisiu. Reikia kazkq parasyti? Nu bet Ziauriai jkvépimo néra, dafaj is pradziy pagaudysiu jkvépimg
kq nors jkvepiancio paskaitydamas. O dar geriau, kokj serialg pabingewatchinsiu. Arba tiesiog
paziurésiu feisbuke kg ten kas parasé. Arba Siaip paskrolinsiu. Ir taip pamazél vingiajonéji, kol
nosis dar gal ir nepasidaré, kaip uz treciokq agurkas, bet visi kiti pirminiai ir antriniai poZymiai
present.

Todél antrq kartq, kai nutiko freelancinimas, griebiausi kitokio poziurio. Keliesi tuo paciu metu
kaip kad j darbq. Visy pirma tekinas greitutis j dusq. Tada stropiai skustuvu gramdai vakarykscius
Serius nuo smakro. Tada pomaduojiesi friziirq. Priekabiai iSsirenki eau de toilette. Pasirédai, kad
ne tik Siuksles biity negéda isnesti, o ir sutikti seniai matytq pazjstamq. Ir sast j gatve jsigyti kavos
puodelio. ISgeri, pasivaiksStai, tada grizti namo ir sédi prie kompo Zinodamas, kad valgysi tada,
kai bus piety petrauka, telike ne serialai, o nebent naujienos, reikalingos darbui. Ir uzverti kompg
vakarop, jausdamasis nusipelnes poilsio.

Zo, susikuri drausminancig normalybés iliuzijq, kurig visai nesunku paversti jprociu. Dabar,
aisku, atsirado niuansy, su kauke reikia eiti pasivaikscioti, kavq duoda tik issinesti, bet visa kita —
viskas lygiai taip pat. Kaltinas galvoje atsiranda ne nuo viruso, o nuo to, kad pradedi tingéti
Sukuotis, tipo, o kam, iSsijungsiu kamerq telco metu ir tiek reikaly. Kaip kad saké profesorius
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Preobrazenskis Suns Sirdyje, suiruté prasideda tada, kai mes pradedame myzti greta unitazo. Tai
nedarykim Sito.

22. Keliolikai Indijos valstijy irgi uzsirakinus (sweet Jesus, iStustéjusi Indija yra kosminis
oksimoronas), Siuo metu planetoje vienokiam ar kitokiam karantine tupi 1.8 jardo disiy. I dare
you, I double effing dare you, pasakykit man bent vieng pranasq, koucerj ar influencerj, kuris bent
puse tiek taip greitai ir organizuotai isvesty is komforto zonos?

23. Kai namuose kiausiniy uzteks ir Velykoms, ir Kaléedoms, bet babyté vis tiek trecigkart perdien
verziasi j Maximg.

24. Zékit, jau biski mums visiems stogas vaziuoja. Vieni kone siiilo linciuoti visus grizusius,
pageidautina viesai ir su feisbuko live transliacija, kiti kone jau mato karantiniadoje sliauziantj
perversmgq ir gieda sudie, kvietkeli tu brangiausias, konstitucinéms teiséms ir laisvéms, vieniems
triksta to, kitiems per daug to.

Senais laikais tas pykcio ventiliavimas biity buves Siek tiek ilgesnis procesas. IS pradziy pasigauni
Zgsing, tada jam is sparno istrauki plunksng, tada jj, visq stresuotq, paleidi atgal j priidg, eini
namo, dazai plunksng j rasalg, ir kaligrafiskai israitai pirmgsias eilutes ,, Tavo mylista, Siuomi
noriu patvirtinti savo pagarbq ir pareiksti nuomong, kad XXX yra Sunsnukis neraliuotas, ir tegul
jo Sesélj trypia neromyti kuiliai .

Tada viskq dailiai sulankstai, ant popieros lietimosi vietos pavarvini vasko nuo zvakés,
antspauduoji is tételio paveldétu zZiedu ir rymai prie lango laukti, kol kazZkada pasirodys
pastininkas. O gal nepasirodys, nes, tipo, kazkoks virusas, tai tada vynioji laiskq karveliui ant
kojos, meti ji j orqg ir meldiesi, kad tas pakeliui nesutikty kokios potencialios karvelienés.

Arba, jeigu gyveni prie upés, kisi korespondencijq j vakar isbaigtq portveino butelj ir meti §
bangas.

Dabar, for better and worse, visq savo pyktj, frustracijq ir kitokius biocheminius smegeny syvus,
iSkart isspinduliuoji j feisbukgq.

Ir kg?
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Ir nieko. Siek tiek issiliejai, pasijutai geriau, tai natiralu, pykciui reikia ventiliy, taciau niekas
nepasikeis. Ir tai supranti, darosi dar pikciau, todél sédi rasyti dar vieng rantq. Ir tau giliai px
taisykle ,,take five“, atseit, praleisk penkias minutes tarp to, kq sugalvojai isspinduliuoti, ir tarp
faktinés spinduliacijos starto.

Vietoje to sitilau savo seng, gerq, bet kazkodél nuolat uzmirstamg metodq. Rasyk Worde. Jis tau ir
nosines sudélios, ir kablelius pasufleruos, o svarbiausia — yra dideleé viltis, kad ims ir pakibs, o jau
tada galési piktintis tuo, kuo ir dera piktintis. Nx prisisiuntei j kompq visokiy Siuksliy per torentus,
dél kuriy liiZta visiskai legit programos?

O jeigu tai nepadeda, tai pabandom tokig universaliq ruting. ParaSei, skubiai, nesiparindamas,
kad galbiit kartoji tai, kq jau parase kiti, jau spausi post, minute. Negi sunku paaukoti minute tam,
kad tiesiog permgstytum, kq as parasiau?

Ar tai padés isspresti mano problemq? Ar tai pades kitiems? Ar as kazkq pasiiliau konkretaus,
kaip spresti dalykus, o ne vien ventiliavau zlastj? Ar as neapibendrinau to, kas yra Ziauriai
konkretu ir netaikoma visiems? Ar as, pagaliau, norésiu matyti sitq jrasq ryt, poryt, po mety?

Mes visi esame Sitame brasSkanciame issigandusiame laivelyje. Tie, kurie serga jiros liga, tie,
kurie nemoka plaukti, tie, kuriems alergija vandeniui, tie, kurie i§ principo nemégsta promenady
vandeniu.

Todél nesipykim, o galvokim. Gincykimés, bet dél rezultato, o ne tam, kad nuleistumem gazq. Gazq
geriausiai nuleisti pasiemus gerq knygq. Miisy galva nesutverta tam, kad vienu metu keliautumem
autoriaus fantazijos nulipdyta fabula ir tuo paciu metu siustumeme dél savo staiga susitraukusio
ir neuztikrinto gyvenimo siuZeto.

Arba dar geriau — kazkq darykime. SuriiSiuokim kojines poromis (iSskyrus, aisku, tas, kurios per
skalbiankéje esanciq wormhole pateko j paraleling visatg). ISaiskinkime savo Sunékui predikaty
logikg. Pagalvokime, o kq veiksime tq dieng, kai virusas baigsis ir mes visi iseisime j gatves. Arba
tiesiog padékime vienas kitam.

Pyktis éda. Neuzsigerdamas.

25. Kodél gi ne tu, kodél gi ne dabar?

Coronavirus research

EC.EUROPA.EU

Coronavirus research

Research projects and initiatives to tackle the spread of coronavirus and preparedness for other
outbreaks

26. Cia tik corona gali tokius dyvus iskrésti. Olandiskas Baarle-Nassau miestelis ant Belgijos-
Nyderlandy pasienio yra persimaises su belgisku Baarle-Hertog. Ir taip gavosi, kad siena eina per
Zeeman parduotuvés vidurj. Belgai parduotuves uzdaré, olandai - ne. Tai pusé parduotuvés
veikia, o kita pusé - neVeikia. Bicas atéjo triusiky nusipirkti, bet jie belgiskoje puséje, tai iséjo be
triusiky.
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27. Idomu, kada atsirasi nauji pick-up lines? "Jusy labai grazi kauké". "Jiisy respiratorius irgi
visai nieko".

28. Kaip susikurti sau normalaus penktadienio alternasyvg. Is pradziy nueik j vieng kambarj, ai,
nejdomu, mazai Zmoniy. Tada nueik j kitg, ten paleisk muzikq per garsiai, ai, nesgmoné, net
susisnekéti neiseina. Pagaliau apsistok virtuvéje. Stalg apstatyk is visy pusiy keédemis, kad vos
galétum prasispausti. Tada, pagaliau prasiverzes prie stalo ilgai mojuok kitame jo gale esanciam
buteliui. Galy gale atkreipes jo démesj jsipilk Sotukq. Kai prispaus j tulikq, ilgai stovék prie jo
dury tyliai keikdamas jame jtartinai uzsisklendusj lankytojq. Pagaliau iskentéjes ilgai dezinfekuok
servetéle sédyne, nes bbs Zino, kas ant jos pries tai buvo daroma. Grjzes prie stalo paslépk savo
taure. Isipilk j naujq. Dar vieng stiklg su vandeniu pastatyk salia, alkiine stuktelk, kad susiverstum
ant rankovés, nes nelaimé atsidurti salia pripiesusio, kurio rankos jau dreba. ligai spoksok i bele
kokig merging FB, bet vis délto jos telefono neprasyk, nes tiek to, kitqg kartg. Po kiekvieno Soto
prisiek, kad cia jau paskutinis ir namo. Pagaliau sunkiai nuslitiniuok j miegamgjj, pries tai is
piniginés iSéemes visq cashq. IS ryto stebékis, kaip cia tiek vakar prapylei ir jauskis kaip po visiskai
normalaus penktadienio.

29. Zmoniy nuotaikas gali sekti ne tik pagal ranty skaiciy portaly komentaruose ar fb. Yra
daugybé kity - kokie filmai ir serialai daugiausia streaminami, kaip rengiasi trumpy isvyky j
parduotuve ar vaisting metu, pagaliau netgi vyny paklausa ir pasiiila aukcionuose (nu, c¢ia labai
nisinis toks budas, bet ateityje ir apie jj parasysiu), .

Galima sekti netgi per skrandj. Zinia, kad pastaruoju metu tautieciai arba gamina namuose (kas
moka) arba uzsisako per Wolt arba Bolt Food (kas nemoka, tingi, arba uZsikniso po pirmy trijy
dieny, nes viskas pridegé, suzmeko, arba prisigamino visai savaitei ir jvaré neviltin meniu
monotonija).

Kq gamina namie - velnias Zino, nes cia tik Lithuania Smoking ir Grilling grupéje gali stebét. Bet
Jji, Zinoma, néra rodiklis, nes ten ne tik per karanting, bet ir ateiviy uzpuolimqg ar asteroido smiigj
veikla nesustos. Ten Zmonés tik jaudinasi, ar neuzstrigs ypatingy angliy tiekimas, bei kur gauti
vysnio medzio kaladéliy karkai isrikyti.

O kq uzsisako j namus? Pagal tai bity galima spéti, kurioje Kiibler-Ross susidorojimo su
praradimu stadijoje esame. Kiek pasizZiiirinéjau is pazjstamy, Siaip fb aptinkamy skelbimy, Wolt
populiarumo skaiciy - labai uzdominavo cepy, balandéliy ir kitokiy vaikystés comfort food
paklausa. Vadinasi, alkstantys Siuo metu iesko kazko pazjstamo, saugaus, kad bent skrandyje rasty
uzuovéjg nuo srautingu domkratu sukritusiy pokyciy.

Kitaip tariant, vis dar esame Kiibler-Ross pradinéje Soko stadijoje.

Laukiam, kaip pasikeis uzsakymai po Sios savaités. Tada suzinosime, koks maistas labiausiai dera
prie anger etapo.

30. Salutinis ty nuolatiniy videokonferencijy efektas — jau ir bijai pro atlenktq laptopq praeiti
nesusitvarkes isvaizdos.
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31. Kai paprasai vaiky parodyti tq online mokymosi procesq, ir visi tris valandas spoksot i
uzliizusiq sistemq.

33. Kadangi penktadienis, tai vél pasakojam, kaip susikurti karantinine thanks God it's Friday
iliuzijg.

Kaip tokj grazy vakarqg neisljsi j pasimatymqg su dama, gal kokiam restorane pasédéti, gal dar kg
nors? I$ pradziy ilgai gincijatés per Zoomq arba per dar kq nors, kur eiti. Ten buvot, nejdomu, ten
nebuvot, bet irgi nejdomu, ten biskj baugu eiti, sako, porcijos mazos ir brangu, ten, sako, tiek
prikrauna, kad nejmanoma suvalgyti visko, tai negi prasysi supakuoti issinesti per pasimatymg,
Zodziu, the agony of choice.

Pagaliau randat sutarimgq, fcuk, pasirodo, to restiko néra nei wolte nei bolt foode. Okei, ieSkom
naujo, kada? Gal kokiq septintg, nes vélai prisivalgius, eina j kiing. Okei, eini nusiskuti, galvoji —
kvépintis ar kaip, po to, ai, vis tiek neuzuos, sédi prie kompo laukti, Svarkas, marskiniai, o Zemiau
treninginés kelnés.

Pasirodo, nuotolinis date ar nenuotolinis, véluoti reikia is principo. Dama pasirodo kokiu
pusvalandziu véliau, nes, mazdaug, apsiskaiciavo. Makijazas, Sukuosena, visi reikalai, nors taves
neapleidzia jtarimas, kad Zemiau talijos irgi pizama arba treningas. Bet negi reikalausi atsistoti

pries webcama, ypac kai ir pats nesi sventas?
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Abu atsiverciat restorano meniu, nors tau tai faktiskai ir néra ko jo tyrinéti, nes per tq pusvalandj
atmintinai iSmokai. Uztat madam oriai nutesia ,,as pati nezinau, ko noriu... , ir jau Zinai, kad cia
ilgam. Po to ima stabtelti ties kiekvienu patiekalu, bitinai paklausdama , kaip manai, skanu
bus?“, o j tavo entuziastingg patvirtinimg nutesia ,nu kq as Zinau, neZinau, is tikryjy, ta
prasme... . Tau jau grobas grobg ryja, o ji vaZinéjasi meniu aukstyn-zemyn.

Pagaliau issirinko. Nufotkina screenshotq, atsiuncia tau, kad nesuklystum, maza kas. Tada
uzsakai du Woltus ir keikiesi, kad pristatymas pas jq cielais keturiais eurais brangesnis, nx reikéjo
jsikurti kazkur anapus ekvatoriaus?

Belaukiant maisto galima ir jkalti, vynas buvo suderintas jau anksciau, bet, stop, pas madam,
pasirodo, kamsciatraukis suliizo. Abu ilgai dalinatés jutibo flmukais, kur Zmonés atidarinéja
butelius batais, atsuktuvais, grqztais ir kitokiais perforatoriais. Bet pas jq nei atsuktuvy, nei
grqzty, o baty gaila. Gal iskviesti Boltq ir per ji nusiysti vyno? Bet tada paskaiciuoji, kad turi tik
vieng butelj, tai kg pats gersi? Madam riskanu veidu atsidaro alaus.

Kad bity visiskai restoraniné nuotaika, fone paleidi kitq jutiibg, su maZais verkianciais, o kartais
rékianciais vaikais. Madam siiilo persésti prie kito staliuko, iSjungi verksmgq, tipo, persédot. Visas
naujienas aptarét per pirmas penkias minutes, o ir nebuvo jy daug, kg ten pasakosi apie
karanting, atseit, vakar sédéjau ant sofos, o Siandien ant fotelio? Tai tiesiog abu skrolinat
feisbukq, bet ten irgi ne fontanai, visi skundziasi, kad storéja ir plaukais apsileidzia.

Kaip ir dera normaliam restorane, Woltas maistq pristato jums skirtingu metu. Ziiri j savo Sqlantj
steikq ir dar kartq persvarstai, kad normalios damos tikrai neizoliuoja saves kazZkur Pasienio
Terasose. Pagaliau atvaziuoja ir jos patiekalai, tada biskj drama, kad ne su tuo garnyru atveze,
nes tu juk Zinai, kad as brokoliy nevalgau!

Susiverciat maistq, ji svajingai uzsinori deserto, tu laimingas atrandi, kad woltas tuo metu jau
jokio fcukin deserto neatras, kq jai pranesi net nebandydamas maskuoti piktdziugos. Tada abu
toliau masazuojat savo bokalus ir ziurit, tipo, vienas j kitq, o is tikryjy skrolinat feisbukq. Kuriame
irgi nieko naujo.

Kai jau desimt karty palaikinot ir atlaikinot tq patj postq, ji uzsinori, kad palydétum namo. Tada
atidarai google mapsus, pasierini juos zoome ir nubraizai marsrutq nuo restorano iki jos namy.
Didelis karantino privalumas — jj virtualiai galima jveikti daug greiciau ir nemokamai.

Jau atvykus pasisiiilai pasierinti ekrane biskj porno, bet ji sako, kad ne nuotaikoje. Tai tada
tiesiog atsisveikinat susitare dél branco sekmadienj ir pakstelit j webcamus.

34. Sitas karantinas pakeis daug socialiniy konvencijy. Po jo paspausti rankg bus intymumo
virsiné, mazdaug, paspaudei, prasom link altoriaus. O buckis j abu skruostus apskritai bus kaip
Kaligulos laiky orgija.

35. Pasirodo, jmanoma, be jokiy idéjy Lietuvai, ne iki 2025 mety, o per ménesj, padaryti
prestiZine kurjerio profesijq.

155



36. Auksiniam Prote yra toks pratimas grandinélé - keiti po raide keturiuose Zodziuose, kol gauni
Jjy grandine. Corona irgi demonstruoja savo grandinéle, tik dar keistesne. Atrodo, kas gali biiti
bendro tarp pandemijos ir Turkijos sprendimo apriboti citriny eksportq? Pasirodo, citrinos
naudojamos tradiciniams turkiskiems odekolonams. Kadangi jie turi 80% alkoholio, visi choru
puolé juos pirkti kaip dezinfekantus. Todél pabrango citrinos. Ir valdzia émé baimintis, kad jy
nebeuzteks vietinei rinkai. Dyvai, ir tiek.

37. Corona dyvai. Salvadore, kuris ilgq laikg Sildési abejotinoje Zmogzudysciy cempiono per
capita Slovéje, antrq parg is eilés nei vieno nuzudymo. Gaujos patruliuoja gatves ten, kur néra
policijos, ir beisbolo lazdomis veja Zmones, nedeévincius kaukiy, namo. O Barrio 18, viena is
gaujy, pranesé savo kontroliuojamo kvartalo prekijams ir kitiems smulkiems verslininkams, kad Sj
meénesj nereikés moketi Saiby uz reketq, tipo, mokestinés atostogos. Srsly, pasaulis tikrai kraustosi
is proto.

38. Gastronominé motyvacija:)

WE STILL HAVE EAC

39. 45 tik priminsiu, kad Siandien prasideda Nacionalinis sveiko proto egzaminas, kuris truks iki
pirmadienio, ir kurj lengviausia islaikyti sédint namie.

40. Corona dyvai. Policija buvo iskviesta patikrinti nudisty saulés vonias Cekijos Ldzné
Bohdaneco miestelyje. Nudistai drausmingai laikési socialinés distancijos nuotolio, bet pusé is
pusantro Simto buvo be kaukiy. Policija jiems mandagiai priminé, kad kaukes privalu dévéti netgi
jei esi au naturelle. Iki siol galvojau, kad juokingiausias vaizdas yra nuogas bicas su kojinémis
arba nuoga teta su staniku. Pasirodo, yra ir juokingesniy natiurmorty:)
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41. Kaip krizé skatina isradingumq. The Sand Bar Tybee Island mieste DzZordzijos valstijoje irgi
buvo priverstas uzsidaryti. Bet savininké, lauzydama galvq, kaip padéti be darbo likusiems
barmenams ir oficiantams, prisiminé, kad tais gerais laikais lankytojai prisegiodavo prie sieny
banknoty. Kurie tapo tokiais nelabai originaliais, bet vis délto interjero aksesuarais. Kadangi
dabar turéjo daug laiko, Jennifer Knox nukako j barg, savaite nukabinéjo kupiiuras, jas
atmazgojo, viso gavosi $3,714, dar primeté tie patys lankytojai, isgirde apie idéjq, po to pati Knox
atsegé Sesias Simtines, ir Stai, iSdalijo Sesiems darbuotojams $4,704. Vis Sis tas karantino metu.

42. Vis skundziasi zmonés, kad neduodu naujieny is Rumunijos. O kq is ten paduosi? Nebent
daugiau susirgusy corona. Arba faktq, kad vyriausio Salies gydytojo populiarumo reitingas
triskart pralenké tenykscio premjero (surprise, surprise, arba, kaip rumunai pasakyty, surpriza,
surpriza). Bet va Niujorke toks Eduardas Palaghita nufotkino savo atrestauruotq Dacia, pridéjo
uzrasq "A Cty That Never Sleeps takes a nap" ir prasiéjo viral per visq internetq. Virusas, viral,
labai j temgq:)

157



APPENDIX 9. POSTS OF OLEG SURAJEV

Usual posts
Date Reactionss Comments Sharing  Topic
2020-01-04 5700 224 178 Joking about family
2020-01-07 2400 116 11 Christmas tree in Vilnius
2020-01-08 1600 109 5 Australia fires
2020-01-28 4600 140 19 Old technologies
2020-02-13 4700 282 38 Joking about real estate ads
2020-02-14 2200 96 8 Joking about Valentine's day
2020-02-16 2400 62 8 Eurovision/politics
2020-02-23 1900 76 0 Vilnius book fair/joking about self-education books
2020-02-26 3000 105 29 Social inequality
2020-03-03 3200 95 24 Homeless alcoholics
2020-03-07 7600 97 96 Kaziukas fair
2020-03-19 1300 80 1 Apologizing for previous post
2020-03-20 4100 75 44 Respect for a company
2020-03-24 2500 138 31 President/politics
2020-03-25 2500 82 6 President/politics
2020-04-09 4500 113 39 Recent social realia/politics
2020-04-10 2000 68 12 Recent social realia/politics
COVID-19 related posts, statistics
Date Reactions Comments Sharing Topic
1. 2020-02-06 1600 157 11 Share of 15min.lt article/How media is
raising panics
2. 2020-02-07 2400 109 46 Joking about the virus, media's influence
on spreading panics
3. 2020-03-09 2200 49 12 Problems with elderly realising the
danger
4. 2020-03-12 2400 o1 S Tourism industry in Italy
5. 2020-03-12 2900 107 27 Joking about forced "holidays"
6. 2020-03-12 4600 110 19 Dating during the situation
7. 2020-03-12 3000 90 25 Joking about panics
8. 2020-03-13 3200 50 7 Mess at home
9. 2020-03-14 3200 98 35 Panics/propaganda/fake news
10. 2020-03-15 3900 115 22 Joking about how to pick up a girl
during the lockdown
11. 2020-03-16 3400 126 103 Misleading headlines
12. 2020-03-18 7100 193 279 Media raising panics
13. 2020-03-18 1800 120 16 Critisizing the book about how to survive
the virus
14. 2020-03-22 1600 108 38 World during the crisis
15. 2020-03-27 1900 113 56 Media's influence on spreading panics
16. 2020-03-29 6400 148 178 Critisizing those who do not obey the
rules of the lockdown
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17. 2020-04-07 | 1600 190 35 Critisizing those who raise panics

COVID-19 related posts (in Lithuanian)

1. Kq mes koks kaimas, kad pas mus nebuty koronaviruso? Lygtais girdéjau, kad atskrido kaZkoks
Ciuvakas su tuo virusu, tai padarome per visq Ziniasklaidg triuksmgq, kad cia jau pizda. O jei
neserga tuo virusu? Koks skirtumas! Darom!

Tai krc ne koronavirusas, bet parasom vis tiek, nuolat pildoma jei kq.

Vilniuje nusileidus léktuvui su 45 keleiviais, vienas jy — su uzkreciama liga, koronaviruso versija
neigiama.

2. O jums neatrodo, kad Koronaviruso pavadinimas galéty buti Siek tiek baisesnis? Manau, net
paciam virusui néra malonu, kad visi juokauja, jog jis susijes su Sokoladu , Karina* ir alumi
,,Corona*“, cia net pradiniy klasiy moksleiviai gali taip pajuokaut. Kazkaip apmaudu, jis cia
Zmones Zudyti ruosiasi, o ji vadina KORONAvirusu. Jo, kad karaliskas — malonu, bet ZIV, EBOLA
arba MARAS skamba solidZiai, o cia tas pats, kas samdomo zZudiko vardas biity Vaidelis —
nesolidu. Cia kaip koks «Cekiskas laikrodisy ar «Latviskas automobilisy— neskamba.

Antras dalykas, jus rimtai ggsdinate Lietuvg Koronavirusu? Pas mus didelis saviZudybiy
procentas, alkoholizmas, nebéra Zaliy rodykliy, bet mes ir patys puikiai susitvarkome. Lietuva yra
pasiruosusi Koronavirusui, taciau Koronavirusas néra pasiruoSes Lietuvai, todél ramiai, jei mes
nemiréme po serialo ,, Naisiy vasara‘* perZiiiros — nemirsime ir dabar.

Bet bendrai, dar nesame pasiruose pasaulio pabaigai, jei rytoj pranesty, kad pasaulio pabaiga
JAU TIKRAI ]VYKS birzelio 1 dieng, daugelio reakcija bity , Blemba, mes atostogas jau
susiplanavome, negalima kazkaip datos perkelti? “ Aisku, dar atkreiptume démesj, kas pranesa
naujienq, nes as labiau pasitikiu horoskopais nei Ziniasklaida, nors jei is esmés tai tas pats —
parduoda tai, kq perkam. Cia tik mano subjektyvi nuomoné, kuri nebiitinai sutampa su tuo, kq as
galvoju. Nemirkite, nes jei mirsite, tai kazkaip bus nejauku, pabandykite kol kas apsieiti gyvenime
be mirties. Ir taip, as galiu juokauti apie Koronavirusq, nes pats nuo jo miriau du kartus.

3. Man atrodo, vyresniems zmonéms kyla nesusipratimy dél koronaviruso. Jie perskaito “Siuo
virusu jau uzsikrété virs 110 tikst. Zmoniy” ir galvoja “pala, o tai kiek cia litais?”

4. O davai padarom taip: jei visi iSgyvensime Sitq koronavirusq, vasarq nuvaziuosime j Italijq ir
atstatysime jiems turizmo industrijg taip, kad po to galés metus nedirbti. Jei biuciau pasaulio
ministras pirmininkas, tai kazkq tokio pasiillyciau. Ir dar pozityvus faktas: vézliai isvis neplauna
ranky ir gyvena virs 100 mety, bet cia neZinau, kaip pritempti prie Zmogaus. Bet irgi bent kazkoks
pozityvas.

Deja, Siandien turime perkelti mano Sou Siauliuose j balandzio galg. Nors visi bilietai iSparduoti,
geriau pasisaugoti. AS jau persirgau visom pasaulio ligom ir galiu pasakyti, kad sirgti néra
smagu. Biikite sveiki, jei kg, sirgsiu uz jus visom prasméem!
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5. Dabar pusé Lietuvos darbuotojy, kai jiem pasaké “Tai kelias savaites nedirbsime”’, nusizvengé
ir atsakeé “Tai mes niekad ir nedirbom xddddd” ir toliau scrollina internetq, klasika xdddd.

6. Kokj dar matau karantino pliusq: dabar nereikia kviesti panos i teatra, kaving ar koncertq.
DABAR GALI ISKART VARYTI PAS J4 NAMO (pas mane negalima, nes as vis dar gyvenu su
tévais, bet jei kq, tévai galés iseiti) XDDDDD DONT STOP ME NOW, AS IS NAMU BAJERIUS
RASAU SIANDIEN.

1. Dabartiné situacija yra visiskai ne mano arbatos puodelis. AS esu Ziaurus paranojikas. Pradedu
Ciaudeti ir jau googlinu AIDS simptomus. BINGO! MAN VISI SIMPTOMAI TINKA! Nueinu pas
gvdytojq, bet jis mane nuramina. viskas gerai, reikia tik ilsétis, gerti vandenj ir nestresuoti. Geriu
daugiau vandens, tada imu dazniau eiti j tualetq ir uzpanikuoju, kad man kazkas su inkstais. Vél
googlinu, vel MAN VISI SIMPTOMAI TINKA! Gydytojas sako, kad man paranoja ir praso
nepergyventi. AS pradedu pergyventi dél paranojos, ir ji tampa visai nebevaldoma. O dabar, kai
Salia taves - reali proga mirti, ir panikuoti tampa visiskai normalu, man panikuoti nesinori. AS
einu pries sistemq.

Sako, reikia vengti masiniy renginiy. Bet juk didZiausias masinis renginys yra gyvenimas, o jo
neisvengsi. Sakoma, reikia vengti artimo kontakto, o as artimo kontakto seniai neturéjau, ir man
jo bent biskj norisi. Kaukiy nebeliko, nebejmanoma net issinuomoti “Kaukés” DVD su Jim
Carrey. NE AS TA VIRUSA ] LIETUVA JLEIDAU - KODEL AS TURIU KENTETI? BEJE, DEL
KORONAVIRUSO ATSAUKIAMAS SITAS TEKSTAS, ACIU, IKI.

8. Namuose Ziauri betvarké, nes mano namy tvarkytoja dirba is namy, i§ savo namy. Per
karanting mano komedijos traukinys vaziuoja visu greiciu!

9. Klausykit, kaip is tikro yra: AIDS ir korona yra specialiai iSgalvotos kazkokios tai pramoninés
infekcijos. Cia skaiciau kazkokioj facebook grupéj, pasakojo specialistas, jo brolis dirbes
ligoninéje valytoju, tai zino, apie kq kalba daktarai. Dar draudziu naudoti visas mano nuotraukas
facebookui ir visiems jums, ir Siaip draudziu koronavirusq nuo 22:00 iki 22:00, tik pagal save
Ziurekite, aciu ir iki.

10. Sugalvojau kaip galima uzkalbint pang: “Gal norétum ateit pas mane j svecius ir pasilaikyti
nesaugaus atstumo?”. Arba taves mergina praso pabiiti blogu berniuku ir tu savaite dirbi ne is
namy. Vat taip va! Arba dar merginai sakai: “Mazute, as kaip koronavirusas”. Ji atsako: “Nes tu
mirtinai pavojingas?”. O tu atsakai “Ne, nes man patinka vyresni, ate”’. Arba atsakai: “Nes su
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manim neaisku kaip bus ateity, gal vasarq dingsiu”. Nu kr¢, jumoras pas mus cia. KAIP SAKOMA
KEICIAM LI UDES] ] JUDES]!!! NE LIUDIM, O JUDIM, HEHEHE!!!

11. [5min nusprendé truputj suzZaisti ant baimés. Taip, jaunas Zmogus techniskai miré nuo
komplikacijy, susijusiy su koronavirusu, bet praktiskai jis turéjo leukemijq (kraujo vézj). Taciau
antrastéje apie tai nepaminéta. Uztai paminéta, jog vaikinas buvo 21 mety, kas is esmés yra
SENSACIJA - nuo sios ligos, pasirodo, mirsta ir jaunesni zmonés, tai visai neblogas ekskliuzyvas.
Kiek anksciau apie tai parasé didziausias UK portalas “Independent”, ir taip pat parasé labai
nekorektiskai. Mano nuomone, tai klaidina. O dabar, jau po padaryto emocinio nuostolio, galima
kapstytis detalése ir vartytis iS gaidZio, nes juk Zinote, reikia skaityti ne tik antraste,
SKAITYTOJAI, NEPANIKUOKITE, GI NEPANIKUOKITE, CIA NEREIKIA PANIKOS JOKIOS.

12. Lietuva is visy Baltijos Saliy labiausiai atsilieka pagal daromus testus, dél to miisy statistika
atrodo visai padoriai (nedaug serganciy). SENUKAI stabdo mokéjimus tiekéjams. Vakar iséjo
pirmas rimtas mokslinis darbas apie vakcinos bandymus. Australijoje yra gery atradimy, kaip
imuniné sistema kovoja su virusu. Vilniuje veikia Gedimino legionas, kurio savanoriai padeda
kovoti su pandemija ir teikia daug naudingos informacijos. Su teisinga informavimo politika
galima konstruktyviai apsieiti be panikos. O ne ASAROS, TYLA PRIES AUDRA, UZSIKRETUSI
MOTERIS NUTRAUKE TYLA, ESAM PASMERKTI ir kitos populiarios Ziniasklaidos Sidai. Maza
to, 15min, DELF/! ir Irytas kreipiasi j vyriausybe kompensacijy, nes patiria nuostolius. O tai kur
dingo “MES ESAM NEPRIKLAUSOMA ZINIASKLAIDA”? Fuck you, jis ggsdinat Zmones ir
manipulivojat baime. Jis padarét didziulj emocinj nuostolj, uz kurj niekada neatsakysite, ir dar
pisat protq, kad is mokesciy mokétojy pinigy jums reikia kazkq padengti? Jep, legit.

13. Labiausiai mldec leidykla Lietuvoje nusprendé va su tokiu kozeriu eiti. Siiilau dar pardavinéti
Sventintg vandenj per skype; respiratorius, kurie gydo,; 20 jdomiy fakty apie grikiy galig, gydyti
vézj per sms. Dar manau neblogas variantas stebuklingi skiepai. Na daug varianty, SVARBU 101
MOKSLINIS PATARIMAS, KURIS GALI ISGELBETI GYVYBE!!

@ Obuolys

KORON, SO 156 IMO VADOVAS: 101

MOKSLU GRISTAS 1

ln PATARIMAS, KURIS GALI

ISGELBETI GYVYBE!

KORONAVIRUSO
ISGYVENIMO
VADOVAS |

101 MoKs
s

-
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14. Siandien pagalvojau, kad gal per Sitq krize pagaliau iSmoksime empatijos ir suprasime, kad
pasaulis néra tik Lietuva, na, ir retkarciais skrydis j kokig Italijg/Ispanijq paatostogauti. Kazkoks
jvykis Kinijoje gali pakeisti visus tavo metus, karas Sirijoje gali sukelti tau nepatogumy Europoje
- galite testi sqrasq.

Si kartq empatija ir susijaudinimas dél situacijos veikia tik todél, kad problema néra kazkur
Afrikoje ar Kinijoje, o jau cia, prie jisy dury. Bet kol béda neateis ir neprispaus konkreciom
priemoném - karantinu, darbo praradimu, verslo uzsilenkimu, prarastomis kelionémis ir panasiai,
tol ji yra virtuali ir netikra. Kartais gali parasyti kokj komentarg “nu, gaila ty badaujanciy
Zmoniy”, bet ne daugiau. O dabar reikés fundamentaliai permgstyti savo gyvenimo jprocius ir
pagaliau suprasti, kad néra atskiry saliy, miesty ir rajony, ir nepaisant sumos banko sqskaitoje
niekas néra apsaugotas. Todél nelygybés klausimas svarbus ne tik valstybés, bet ir pasaulio
mastu, o higienos standartas svarbus ir Kinijoje, ir Antakalnio mikrorajone, nes rytoj Kinijos
virusas bus ir cia. Net vienas iséjimas j laukq gali kainuoti sveikatq ar gyvybe. Prisimenant
Nobelio laureato Josifo Brodskio ZodzZius, “neiSeik is§ kambario, nedaryk klaidos”. Ir tai néra
globalizacija ar kazkoks XXI amZiaus isradimas, visada taip biidavo. Va, atrodo, tik nekaltas
parlamento padegimas Vokietijoje XX amZiaus pradzioje, ir bam - pasaulinis karas. Mes to
negalime suvokti, bet mums ir nereikia. Taciau ar suvokia tie, kas priiminéja sprendimus, pagal
kuriuos gyvenam - cia kitas rimtas klausimas. Pasaulis néra Naisiai, Kaunas ar Vilnius, galy gale.
Ir kai mums atrodo, kad bet kas gali valdyti ir spresti sudétingus klausimus, ateina realybé ir
pasako “ne, ne bet kas, Stai jums koronavirusas, sveiki”. Kai ekonomika auga ir rimty bédy ir
issilavinimas, karybiskumas, drgsa ir charakteris. Nes kiekviena krizé yra skirtingo pobudzio, jos
nesuplanuosi is anksto, nes tada tai ne krizé, o tiesiog suplanuoti nuostoliai - nemalonu, bet nieko
rimto.

O mazy maziausiai krizei jdomis viesieji rySiai, emocijos ir populizmas. Koronai nesvarbu, ar
kalbanti galva sako ‘“viskas kontrolivojama” ar sako ‘viskas nebekontroliuojama ir vyksta
chaosas”. Visiems dabar nesmagu biiti tokioje biikléje, todél psichika iesko jvairiy bidy atsigauti.
Raminame save “na, kelias savaites/ménesius pasédésime namie, ir viskas bus gerai”. Abejoju. Sj
kartq reikés rimtesnio jsitraukimo | procesus, reikés keisti savo supratimq apie mokslg,
iSsilavinimg ir savo vietq pasaulyje. Tokie dalykai be galo skausmingi ir nepatogiis, bet tik jie
padeda. Ir krizes isgyventi galima tik ieskojimo keliu, supratimu, mokéjimu atsiprasyti ir
suvokimu, kad galbiit tavo pasauléZiiira néra galutiné tiesa, kad tu gali klysti, nes Zmogus ribotas,
0 Ppasaulinés teisingumo ministerijos néra. Bet tuo paciu reikalingas gebéjimas veikti ir
nepasimesti, kai reikia paprasty dalyky - kaukiy, pinigy ir kity resursy. Reikalingas gebéjimas
atskirti, kada laikas kvestionuoti ir galvoti, o kada laikas veikti. O tai sunku. Aisku, galima dabar
reikalauti grieztos rankos “kaip Kinijoje”, kazkokiy sumaniy lyderiy, nenoréti keistis ir tikétis, jog
situacijq eilinj kartq pati normalizuosis be jokiy pastangy. Bet a$ tuo labai abejoju, nors visko
gali buti. Dabar jau galit ruostis rasyti komentarus, nes ¢ia pabaiga.

15. Kq tik perskaiciau vieno 60-io, persirgusio koronavirusu, tekstg. Jis pasakojo, kad per
vienuolikq sunkiy dieny, galu gale atsigavo, o jo Zmona persirgo silpna forma. Manau, visi matém
panasiy posty arba atvirsciai, labai apokaliptiniy. AS galvoju, kad itin neigiamq poveikj daro
dramatiskos kalbos formos, kurios neapibendrina vaizdo, bet sukuria apokaliptinj paveiksiqg:
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“Sergantys isgyveno pragarq/ Grabai Italijoje/ Kariuomené Ispanijoje” ir t.t. Tokie metodai
prisidengia $viesia misija “informuoti Zmones ir priversti RIMTAI PAZIURETI | SITUACIJ4”,
bet ar tikrai dauguma zmoniy tokio Soko déka pradeda rimtai Ziiréti j situacijq ir ar tikrai tai
parodo bendrq paveikslg? Zinoma, gerai yra Zinoti tiksly mirciy skaiciy, bet jvilkus tai j labai
Sokiruojancia antraste, Sie skaiciai jgyja daugiau ziurimumo ir, deja, nelabai objektyvaus
Ziaurumo.

Nuo vaikystés mes esam pratinami prie katastrofiniy vaizdy. tvanas Bibilijoj, apokaliptiniai filmai
Holivude, biiréjos numatancios Zmonijos galg. Visos tos baimés sukuria labai kvailg emocine
aplinkq. Atsimenu, kai buvau vaikas, po vieno Holivudo veiksmo filmo, tiesiog savaite bijojau
iseiti j laukq. ViesSosios informacinés priemonés tapo tokios sensacingos ir nejautrios emocinei
Sveikatai, kad bet kokia vidutiniska informacija bus iSpista kaip sensacija. Beje, tai irgi viena is
priezasciy, kodél pradzZioje Zmonés rimtai nereagavo i koronavirusq. Mes jau pripratome, kad
viesSoje erdvéje visi nori kuo stipriau Sokiruoti, kai daugeliu atveju tai yra visai nereikalinga.
Koronaviruso istorija Siek tiek primena tq pasakq, kurioje berniukas melavo kaimui apie
ateinancius vilkus, o vilkams isties atéjus - ggsdinimais niekas nebetikéjo. Vietoj informacijos, mes
gauname emocinj srautq, todél vietoj saviorganizacijos ir konstruktyvaus problemy sprendimo
Jauciam baime, ieskom kalty, bandydami kitiems numesti atsakomybe “VAT ATVAZIUOJA IR
ATVEZA MUMS LIGAS” ir labai greitai buvo pasidalinta i MES ir JIE.

Mes visi mirsime, bet pries mirtj galima apsimyzti, elgtis paranojiskai ir savo elgesiu aplinkoje
kurti panikg arba galima priimti sj faktq ir remiantis protu, vidine etika bei savo vertybémis,
nutolinti Sitq neisvengiamq, nemalony jvykj. Pasveikusiy Zmoniy yra daugiau nei mirusiy,
medicina progresuoja, visi mokosi is klaidy, o ypatingai medikai. Pasaulis néra tokioje blogoje
formoje, kad neisgyventy visko kas Siuo metu vyksta. Zodziu, viskas bus gerai arba blogai, bet
tikrai kazkaip bus. Kaip saké vienas protingas Zzmogus - gyvenam vieng kartg, bet ne du.

16. - Visi aplink debilai.

- Niekas nesilaiko karantino.

- Cia j kaire suk.

- O dar dirba parde?

- Nezinau, o tu tikrai nori dar braskiy zele? Nes man uzteko ir makdonaldo dabar.
- Bet blemba, kiek daug Zmoniy tame mcdrive buvo...

- Jo, debilai nesilaiko karantino. Turéty isvis policija gaudyti tuos, kurie Siaip sau varo j laukg.
Baisu, zmonés GYVULIAL

- Kg ryt?

- Galvoju prie ezeriuko varyti, jei nebus ty debily, nesilaikanciy karantino.

- O, davai varom, o tada galime iki mano mamos nuvaryt vakarienés.

- Davai. O, matei? Dviratininkas, matei?

- Debilas blet, kq jis lauke daro? Virusas, girdéjau, ir jaunesnius Zudo...

- Nu, c¢ia Lietuva, ¢ia zmonés nesilaiko taisykliy...

- Grynai... Nu va, atvarém j parde.
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17. Tuoj atsiras vis daugiau isprotéjusiy Zzmoniy, kurie Ziniy semiasi is Youtube filmuky ir feisbuko
grupiy, visokiy supermamy, kurios “pasigilino”, nes perskaité tris straipsnius kokiam neaiskiam
puslapyje be Saltiniy, ir vyry, kurie sédi namie like be darbo, bet su neribotu internetu. Dar tokiy
bus “KUR JUS T4 VIRUSA MATET? BENT PAS KA NORS YRA PAZISTAMAS, KURIS SERGA?
AS SAKAU, CIA LAIKU IR VIETOJE ATSIRADO, PAKLAUSKITE, KAM TAI NAUDINGA, JUS
PAKLAUSKITE”.

Atimti vaikai, géjy-pedofily sqmokslas, tik abejoju, ar skiepy klausimq cia prikabins - gaila. Al,
dar telefoniniai sukciai is Mozambiko. Visq Sitg isprotéjusiq bangq dar pasildo neatsakinga
Lietuvos Ziniasklaida, kuri, aisku, laikysis pozicijos “mes pries bet kokig netikrqg informacijq”, bet
karts nuo karto paprovokuos visokiom “pasaulio pabaigos” antrastéem. Dar viskg papildys
valdzios populizmas ir informacinis vakuumas, ir tas Zaidimas su Zmoném ‘““Cia mes jums vaikuciai
pratesime karanting” be jokiy paaiskinimy, kad yra planas A, planas B, tokios ir tokios kreivés,
tokie niuansai - visa tai paskesta informaciniame sraute. ZMONEMS REIKIA NUOTRAUKU SU
LEKTUVELIAIS IR SUZINOTI, KIEK ATVEZTA KAUKIU.

Zodziu, internetas iSprotés normaliai, jau lenda vis daugiau iSprotéjusiy versijy. Realiai
koronavirusq sugalvojo dar XVIII amZiuje, bet tad dar buvo nejmanoma jo paleisti, nes nebuvo
interneto. O dabar paleido, TAM, KAD LABIAU VALDYTI ZMONES, PRIVERSTI VISUS SEDETI
NAMIE IR PIRKTI IS INTERNETINIU PARDUOTUVIU. Arba dar moksleiviai sugalvojo viskg,
kad j sule neiti - cia irgi variantas. Arba mokytojai, nes atsibodo rankose kreidq laikyti, irgi
logiskai skamba. IS esmés, tiesa néra svarbi - svarbu kaip patogiai jautiesi su tuo, kq vadini tiesa.
Kaip sako zmonés, MANO TIESA ir TAVO TIESA. Tai MANO TIESAI NESVARBU FAKTAIL JAI
SVARBU, KAD SKAMBETU GERAI Kuo geriau skamba, tuo geresné tiesa.
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