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AVT — audiovisual translation
TL — target language

SL — source language
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Kaunas, 2017. 88 p.

SANTRAUKA

Temos naujumas ir aktualumas. Pastaruoju metu sportas tampa vis svarbesne visuomenés
gyvenimo dalimi, susipinancia su kitomis svarbiomis gyvenimo sferomis, tokiomis kaip kultira,
ekonomika, politika ir socialinis gyvenimas. Daug dalyky suvokiame per sporto prizme, o pati sporta
suvokiame per kitus su sportu nesusijusius konceptus. Siuos reiskinius apibréZia konceptualiosios
metaforos, kurias tiria kognityviné lingvistika. Nemazai tokiy metafory galima sutikti ir
Amerikietiskuose sporto filmuose. Kadangi Amerikos kino industrija jau ne vienas deSimtmetis yra
populiariausia ir jtakingiausia filmy industrija ne tik Lietuvoje, bet ir aplink ja, tai atsiranda bitinybe
istirti kaip konceptualiosios metaforos, rastos amerikietiSkuose filmuose yra perteikiamos lietuviy ir
kitoje, kol kas dar Lietuvai nesvetimoje, rusy kalbose. Konceptualiyjy metaforos tyrimas is$
audiovizualinio vertimo perspektyvos yra ganétinai nauja ir neiStirta Sritis Lietuvoje, todél kyla butinybé
tirti konceptualigsias metaforas amerikietiSkuose sporto filmuose, kad i$siaiSkintume kokiais btidais jos
yra perteikiamas tiek lietuviy, tiek rusy kalbose.

Darbo objektas. Tyrimo objektu laikomos konceptualiosios metaforos rastos lietuviskuose ir
rusiSkuose subtitruose.

Tyrimo tikslas. Siuo tyrimu norima palyginti konceptualiyjy metafory vertimo strategijy
naudojimg amerikie¢iy sporto filmy subtitruose iSvertuose i lietuviy ir j rusy kalbas. Norint pasiekti $j

tikslg buvo uzsibréztos Sios uzduotys:

apibrézti subtitravima kaip audiovizualinio vertimo dalj;

apibrézti konceptualiagja metafora ir metafory vertimo strategijas;

¢ identifikuoti konceptualiyjy metafory tipus rastus amerikietiSkose sporto filmuose ir nustatyti jy
vertimo strategijas naudotas subtitruose, ver¢iant j lietuviy ir i rusy;

e iSanalizuoti vertimo strategijas naudotas verciant subtitrus i§ angly i lietuviy ir i rusy ir atlikti jy

lyginamaja analizg.



Tyrimui atlikti buvo atlikta trijy amerikietisSky sporto filmy ir jy subtitry analizé. Juose rasta 390
pavyzdziy. 130 angly kalba, 130 lietuviy kalba ir 130 rusy kalba. Norint atlikti konceptualiyjy metafory
vertimo strategijy tyrimg i$ pradziy buvo identifikuotos ir suklasifikuotos konceptualiosios metaforos.
Metafory identifikacijai pasitelkta Steen‘o (1997) penkiy pakopy konceptualiosios metaforos
identifikavimo procediira, o klasifikacijai panaudotas Lakoff‘o ir Johnson‘o (2003) konceptualiyjy
metafory klasifikacija, kurig sudaro Sie tipai: struktiriné konceptualioji metafora, orientaciné
konceptualioji metafora ir ontologiné konceptualioji metafora. Po to kai metaforos buvo identifikuotos
ir suklasifikuotos, atlikta konceptualiyjy metafory vertimo strategijy analizé. Si analizé paremta
Pederseno (2015) pasiiilytu metafory vertimo strategijy sarasu:

®  paZodinis vertimas,

e pakeitimas;

e perfrazavimas;

e kompensacija (kai, metafora panaudojama vietoj nemetaforisko posakio)
e visiskas praleidimas,

e kompensacija (kai metafora vertime atsiranda is niekur nieko)

e iSsaugojimas;

e specifikacija;

e iSsaugojimas (Pedersen 2015; 167)

Kadangi tiriama tik i§ originalo kalbos, tai Sis tyrimas neapZvelgiau kompensacijos atvejy. Taip pat, dél

to, kad tiriami subtitrai, kuriems taikomi apribojimai, specifikacija taip pat néra tiriama Siame darbe.

Tyrimui pasitelkti Sie metodai: aprasomasis metodas, lyginamoji analizé ir Steen‘o penkiy pakopy

konceptualiosios metaforos identifikavimo procediira.

Tyrimas atskleide, kad:

e subtitrai, tai tekstiné originalo kalbos realizacija filmuose, televizijos laidose ir kituose
audiovizualiniuose produktuose. Subtitruodami vertéjai susiduria su begale sunkumy, kuriuos sukelia
techniniai, tekstiniai ir lingvistiniai apribojimai. Tai pat sunkumy kelig ir kalbos peréjimas i$ garsinés
1 teksting, nes vertejas turi nuspresti, kg praleisti, o kg sutrumpinti.

e dazniausiai pasitaikanti konceptualioji metafora yra strukttiriné konceptualioji metafora. Beveik trys
ketvirtadaliai visy pavyzdziy sudaro Sig metaforg. Dominuojancios struktiirinés metaforos yra
SPORTAS YRA KARAS ir SPORTAS YRA VERSLAS.

e dazniausiai naudojamos vertimo strategija ver¢iant i$ angly j lietuviy yra pazodinis vertimas. Taip pat
gausiai naudojamas ir perfrazavimas. Reciau pasitaikancios vertimo strategijos yra perkélimas,

visiSkas praleidimas ir i§saugojimas.



e verciant i§ angly | rusy dazniausiai pasitaikanti vertimo strategija yra pazodinis vertimas. Daznai
naudojamas ir perfrazavimas. Reciau pasitaiko perkélimo, visiSko praleidimo ir iSsaugojimo atvejy.
o Kkai kuriais atvejais lictuviy ir rusy vertéjai tg pacig metaforg verté skirtingai. Nepaisant to, vertimo
strategijy pasirinkimas tiek lietuviy, tiek rusy subtitruose yra labai panaSus. Néra labai griezty
taisykliy, ver¢iant konceptualigsias metaforas, todél abiejy kalby vertéjai yra linke rinktis strategijas
savo nuoziiira, pagal konteksta ar kitokius pa¢iy vertéjy nustatytus kriterijus. Sis vertimo strategijy
pasirinkimo panasumas yra nulemtas tuo, kad tiek lietuviy, tiek rusy kalbose konceptualiosios
metaforos yra suprantamos labai panasiai.
Darbe iskelta hipoteze, kad konceptualiyjy metafory vertimo strategijy naudojimas tiek lietuviy
tiek rusy kalbose beveik, dél panaSaus $iy Saliy kultiirinio modulio, pasitvirtino.
Tyrimas susideda i§ teorinés dalies, kurioje apZvelgiamas subtitravimas kaip audiovizualinio
vertimo dalis ir konceptualioji metafora ir metafory vertimo strategijos, praktinés dalies, kurioje atliktas
metafory nustatymo, klasifikacijos ir jy vertimo strategijy tyrimas i$ angly i lietuviy ir  rusy, taip pat

lyginamoji Siy kalby vertimo strategijy analizé. Galiausiai, tyrimo rezultatai apibendrinami iSvadomis.
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SUMMARY

The relevance and novelty of the research. The research of conceptual metaphor translation in
the subtitles of US sports films is important and necessary, because sports is becoming a significant part
of the modern society. It interrelates with culture, politics, economy and other major spheres of social
life. Cognitive, conceptual metaphor, studies from a point of view of audiovisual translation is a
relatively new and unexplored field in Lithuania. Furthermore, American movie industry is one of the
most productive, significant, and demanded movie industries in the world. It is relevant to research
conceptual metaphors in subtitles of the sports films, because conceptual metaphors are inseparable part
of sports and they reveal in what terms sports can be defined in the particular culture. In order to
understand how conceptual metaphors are perceived and what ideas are conveyed it is necessary to
analyse the way they are transferred from the source culture to the target one.

The object of this research is the conceptual metaphors in Lithuanian and in Russian subtitles of
U.S. sports films.

The aim is to conduct comparative analysis of translation strategies used to translate conceptual
metaphors in the subtitles of US sports films to Lithuanian and to Russian. To achieve the aim the
following objectives were set:
¢ to define the subtitling as a part of audiovisual translation (AVT);
¢ to define conceptual metaphor and metaphor translation strategies;
¢ toidentify types of conceptual metaphor in US sports films and translation strategies used to translate

them in Lithuanian and in Russian;
¢ toanalyse the translation strategies used to translate conceptual metaphors from English to Lithuanian
and to Russian and to conduct the comparative analysis of them.

Descriptive and comparative analysis, as well as, Steen’s five-step conceptual metaphor
identification procedure are used in the thesis. The research consists of the analysis of three US sports

films. 390 examples were collected. 130 in English, 130 in Lithuanian and 130 in Russian. In order to
9



perform the analysis of the conceptual metaphor translation strategies, conceptual metaphors has to be
identified and classified. To identify them, Steen’s five-step conceptual metaphor identification
procedure is used. Metaphors are classified according to Lakoff’s and Johnson’s conceptual metaphor
classification which suggests that there are three types: structural conceptual, orientational conceptual
and ontological conceptual metaphors. After they are identified and classified, the analysis of the use of
conceptual metaphor translation strategies in Lithuanian and in Russian subtitles is carried out. It is based
on the classification that consists of Lindquist’s (2002) metaphor translation taxonomy, modified by
Pedersen (2015). It is indicated in the theoretical part 1.5.
Based on the research, the following conclusions are drawn:

e Subtitles are a written realization of the source language in translation of films, TV series and other
audiovisual products. Subtitling pose many difficulties for a translator as he/she is forced to comply
with the technical, textual and linguistic constraints. A shift of mode from a speech to a written text
is also challenging, as the translator has to decide what should be omitted or condensed, so the
message presented in the source text is correctly conveyed in the target language.

e The most dominant type of conceptual metaphor found in the US sports films is structural conceptual
metaphor. Almost three quarters of the metaphorical expressions in the SL are cases of structural
conceptual metaphor. The most commonly found structural conceptual metaphors are SPORTS IS A
WAR and SPORTS IS A BUSINESS. Three fifths of the metaphorical expressions are the cases of
the first structural conceptual metaphor and a quarter of cases of the second detected in the original
dialogues of the films.

e The most commonly used translation strategy to translate conceptual metaphors from English to
Lithuanian is word-for-word translation. Almost half of the metaphorical translations are translated
using this translation strategy. Paraphrase is quite frequently used translation strategy as well. More
than a third of the metaphorical expressions are translated using paraphrase. Less frequently used
translation strategies are substitution, complete omission and retention.

¢ In translation from English to Russian, almost a half of metaphorical expressions are translated using
word-for-word translation. One third of the metaphorical expressions are translated using
paraphrase. Other translation strategies are not that common in conceptual metaphor translation.

¢ Finally, the analysis revealed that, although in some cases Lithuanian and Russian translators tend to
translate the same metaphorical expressions using different translation strategies, in overall, there is
no significant difference in the use of translation strategies in Lithuanian and in Russian subtitles. It
should be noted that the choice of translation strategies in Lithuanian and in Russian subtitles is
similar. It is based on the context or any other criteria of his/her translation. Translators decide which
translation strategy fits the translated metaphorical expression best. This is based on the
understanding that Lithuanian and Russian cultural models of metaphor are quite similar.

10



Thus, research confirmed the hypothesis that there is no significant difference in use of translation
strategies in Lithuanian and in Russian subtitles, because the cultural models in both languages are very
similar.

Thesis consists of the theoretical part, which overviews subtitling in AVT, conceptual metaphors
and metaphor translation strategies, practical part, where analysis of the conceptual metaphor and its

translation strategies is carried out. Researched is summarized by several conclusions.
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INTRODUCTION

Since the beginning of the film industry in 1890s, it has become a crucial part of a modern culture.
In many cases films started dictating fashion trends, behaviour patterns, or even the way of living, not
only in a country, where they are made, but worldwide. The most credit for this achievement has to go
to the American film industry. Although English is one of the most popular foreign languages and is
most commonly thought across the world, not everyone knows the language well enough to understand
afilmin it. As far as every industry has the same goal, to conquer more markets and to earn more profit,
this means that there is a need for films to be translated. Therefore, film translation is a field of
Audiovisual Translation.
Several theories on film translation lead to a major objective of Audiovisual Translation, which is
a production of a translation that preserves the cultural identity (Fukushima, Major 2002: 59) of the
source language, while it is open for other target audiences simultaneously. To achieve this goal, various
translation strategies for different films have to be used (Fukushima, Major, 2002). Fast developing
technology provides an opportunity to transfer bigger amounts of information daily. Nowadays
audiovisual translation plays a key role in this kind of information transfer and usually happens through
internet, television and cinema. Although the number of types of Audiovisual Translation has increased,
two major groups remain. They are dubbing and subtitling (Gambier 2003; Remael 2010; Savko 2011;
Koveriené, Satkauskaité 2014, Bagheri, Nemati 2014). Subtitling is one of the most popular and
commonly used ways of film translation. Luyken defines subtitles as a condensed written translations
of the source language, which usually appear on the bottom of the screen (Luyken et al. 1991). There
are several types of subtitling, depending on the Audiovisual produts, which need to be subtitled
(Gottlieb 1998; Georgakopoulou 2009; Kress 2003). The process itself is challenging as the translation
is performed from a verbal format into written, which leads to various constraints (Mubenga 2010, Diaz
Cintas, Ramael 2010, Georgakopoulou 2009). To solve subtitling problems, various translation
strategies can be applied, depending on different language units that are translated (Fernandez Guerra
2012; Horbacauskiené et al. 2016; Owji 2013). However, not all of those units are easily identified. This
can be said about conceptual metaphors. Conceptual metaphors, rather than linguistic metaphors are
more difficult to spot. Their usage is unconscious, because our conceptual system is metaphorical itself.
Conceptual metaphors are successfully used in everyday life, mundane things without noticing they are
there (Lakoff and Johnson 2003; Cibulskiené 2005; Matusitz, Olufowote 2016). The same can be said
about films, in particular sports films. Sport is filled with conceptual metaphors and it can be challenging
for a translator to spot them in the first place. Secondly, their translation can be challenging as well.

Translator has to be aware of the two domains (source and target), and what meaning is transferred by
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them (Kovecses 2005). Only when those conditions are fulfilled a successful translation can be carried
out.

The object of this research is the conceptual metaphors in Lithuanian and in Russian subtitles of
U.S. sports films.

The aim is to conduct comparative analysis of translation strategies used to translate conceptual
metaphors in the subtitles of US sports films to Lithuanian and to Russian. To achieve the aim the
following objectives were set:

¢ to define the subtitling as a part of audiovisual translation (AVT);

¢ to define conceptual metaphor and metaphor translation strategies;

¢ to identify types of conceptual metaphor in US sports films and translation strategies used to

translate them in Lithuanian and in Russian;

e to analyse the translation strategies used to translate conceptual metaphors from English to

Lithuanian and to Russian and to conduct the comparative analysis of them.

Hypothesis. Lithuanian and Russian languages have a long history of co-existence one close to
another, due to some historical events in the past. It is known that language is carrying culture and
Lithuanian and Russian cultures were interrelated for quite some time. Based on this the hypothesis can
be made that there will not be a significant difference between the translation strategies used in
Lithuanian and in Russian languages while translating conceptual metaphors from English.

The relevance and novelty of the topic. The research of conceptual metaphor translation in the
subtitles of US sports films is important and necessary, because sports is becoming a significant part of
the modern society. It interrelates with culture, politics, economy and other major spheres of social life.
Cognitive, conceptual metaphor, studies from a point of view of audiovisual translation is a relatively
new and unexplored field in Lithuania. Furthermore, American movie industry is one of the most
productive, significant, and demanded movie industries in the world. It is relevant to research conceptual
metaphors in subtitles of the sports films, because conceptual metaphors are inseparable part of sports
and they reveal in what terms sports can be defined in the particular culture. In order to understand how
conceptual metaphors are perceived and what ideas are conveyed it is necessary to analyse the way they
are transferred from the source culture to the target one.

The paper consists of the introduction, the theoretical review and the empirical analysis

presenting the results of the research. It is finalised with the conclusions.
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1. CONCEPTUAL METAPHOR TRANSLATION INSUBTITLING AS A PART
OF AUDIOVISUAL TRANSLATION

According to Remael (2010) and Diaz-Cintas (2008), although Audiovisual Translation (AVT) is
a relatively new area in Translation studies, it became one of the most significant and fast developing
areas of this field (Remael 2010; Diaz-Cintas 2008). Moreover, at the early stages AVT was most
commonly known as a film translation. Only later, when TV and video tapes became increasingly
popular, the term of audiovisual translation was introduced (Gambier 2003: 171; Koverien¢,
Satkauskaité 2014). The main reason of the quick rise of the AVT was a number of publications in this
field and interest shown by scholars. However, first studies were compressed and covered a variety of
different fields. The first studies in the field were brief and scattered in a wide range of publications
going from cinema and translation journals to newspapers and weekly magazines. Occasionally, papers
and manuscripts were simply passed around among professionals and academics without ever being
published or reaching the general public (Diaz-Cintas 2009: 1). The inconsistency at the beginning of
AVT studies made it difficult to trace the origins of it and what had been done already, that is why this
period could not tell much about the field of Audiovisual Translation.

Diaz-Cintas (2009) notes that the best period defining AVT is 1990s, also called AVT’s golden
age. The field became more consistent and was researched by such scholars as Gambier, Gottlieb.
Furthermore, a number of publications, conferences and events related to Audiovisual Translation
drastically increased (Diaz-Cintas 2009; Diaz-Cintas et. al 2010, Koveriené, Satkauskaité 2014). This
led AVT from being a part of Translation Studies (TS) to becoming a separate discipline of studies. Now,
a decade into the 21st century, AVT is a mature field of studies in its own right, with AVT researchers
adopting detached, comprehensive, descriptive and scientific approaches (Remael, Orero, Carrol 2012:
13). The attention of scholars attracted by the growing need to translate via screen shown products led
to the rise of Audiovisual Translation and its separation from the Translation Studies. Increasing number

of researches in the study field led to the distinction of several modes of Audiovisual Translation.

1.1. Audiovisual Translation Types

There are several types of Audiovisual Translation types. The most commonly known and main
types are dubbing and subtitling (Gambier 2003; Remael 2010; Koveriené, Satkauskaité 2014; Bagheri,
Nemati 2014). However, Gambier (2003) notes that there are several other dominant types of
Audiovisual Translation, such as consecutive interpreting, simultaneous interpreting, voice-over, free
commentary, simultaneous (or sight) translation, and multilingual production. According Gambier

(2003), interlingual subtitling (or open caption) is a method when spoken language (source) is translated
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into written language (target), which is shown on the bottom of the screen, simultaneously with the
original dialogue. Translator can perform it alone, or he can give his translation to a technician, who will
do the rest of the subtitling. Dubbing can be described as a text adaptation for on-camera characters. It
is used mainly in film translation. Next type is multilingual distribution. Viewers have an opportunity to
choose a specific language (teletext). In this case 32 different subtitles, or dubbing in a few languages
are offered. Consecutive interpreting can be done in three possible modes: live, on the radio, for
instance, when a politician, a sportsman, or a singer is interviewed; pre-recorded (then close to voice
over), and link up, for long-distance communication (Gambier 2003: 173). Simultaneous translation is
used for translation in a studio. Interpreter must speak at the same time, when the person he translates is
speaking. Another type of AVT is voice-over. It is performed almost simultaneously with the original
dialogue, while the original dialogue is reduced. Free commentary includes additions, omissions,
comments etc., as well as, it is synchronized with on screen images. Finally, simultaneous or sight
translation is done from a script or another set of subtitles already available in a foreign language (pivot
language) or from a dialogue list. It is used during film festivals, and in film archive (Cinematheques)
(Gambier 2003:174). There is a variety of ways how to present the Audiovisual product, depending on
the needs and wishes of different target audiences.

Another group of AVT modes distinguished by Gambier (2003) is challenging types (Gambier
2003: 176). It includes translating scenario/script, intralingual subtitling, live (or real time) subtitling,
surtitling, and audio description. Developing technologies led to the globalization of audiovisual
products, their distribution, and the opportunity to attract different target audiences with different needs.
These processes influenced the growth of the study field of AVT and led to these new translation modes.
(Gambier 2003; Remael 2010). Based on the author’s mentioned above it is obvious that the fast
developing technologies are the driving force of the recent growth in AVT modes. However, this
research is focused on the subtitling translation mode, so the next chapter provides a deeper look into a

subtitling.

1.1.1. Subtitling

According to Luyken et al. (1991), subtitles can be defined as a compressed written translation of
the original dialogue, which appears in form of text and is mostly arranged on the bottom of the screen.
They appear and disappear simultaneously with the coinciding part of the original dialogue. Subtitles
are usually added after the production of the film (Luyken et al. 1991: 31). Subtitles can be used in films,
TV series and other audiovisual products. Besides as of being a mean of translation subtitles can also
serve as a help for people with hearing disabilities or foreign language learners. Gottlieb (1998) states

that there are two major categories of subtitling: linguistic and technical perspectives (Gottlieb 1998:
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247). He adds that technical perspectives can be subdivided into the following sub-sections: open and
closed subtitles. Open subtitles are the ones that can be seen by all viewers and cannot be turned off.
They are usually used for integrated cinema subtitles or television subtitling. Closed subtitles are the
ones that can be turned on and off. It is optional and transmitted as a teletext. Usually used in television
subtitles for deaf and hearing-impaired or television subtitles transmitted through the satellite. The other
major category, linguistic perspectives is divided into intra-lingual (vertical) subtitling and interlingual
(diagonal) subtitling. Intralingual subtitling can be defined as same language transfer from verbal form
to written text, keeping the original language, but changing the mode. Most commonly, it is used for
subtitling of domestic programs for deaf and hearing-impaired or for language learners. (Gottlieb 1998).
The other type of the linguistic perspective is interlingual subtitling. This is the kind of subtitling, when
the original language in verbal form is translated into the target language (different language) in written
text (Gottlieb 1998). Schwartz (2003) states that the speed of verbal format of language and the reading
speed can cause the problem in subtitling, because they both need to be reduced (Schwarz 2003).
Moreover, Sponholz (2003) claims that, interlingual subtitles are cost effective mean of information
transfer, though they are only an addition to a movie. There are also advantages such as foreign language
acquisition, improvement of reading skills and simplifies international exchange programs (Sponholz
2003; Ghaemi, Benyamin 2010; Gottlieb 2004). To perform this type of subtitling, translator is required
to cross over, translate from one language to another (Gottlieb 1998: 247). Georgakopolou defines
interlingual subtitling as a type of a language transfer, when a written translation of the film is present
at the same time as the original dialogue (also known as the source text), rather than replacing it. Subtitles
are said to be most successful when not noticed by the viewer. For this to be achieved, they need to
comply with certain levels of readability and be as concise as necessary in order not to distract the
viewer’s attention from the programme (Georgakopoulou 2009: 21; Koveriené, Satkauskaité 2014; Diaz
Cintas, Ramael 2007). Kress states that interlingual subtitling is considered to be as an additive type of
translation, transference of verbal text of the source language to the written text of the target language.
This type of Audiovisual translation is challenging and more difficult to perform as it has both, linguistic
and technical limitations, which cause majority of the problems that nowadays subtitling specialists face.
Most of those problems are related to differences of in the image logic, writing as well as speech (Kress
2003: 20). One of the biggest challenges for a translator is to match all types of the on screen logic
(Mubenga 2010: 253). It can be noted that subtitles give an opportunity to retain both, original dialogue
along with the translated text. This helps to preserve the particular level of the cultural identity of the
source language, as well as, makes the film more accessible to the target audiences. However, there are
certain constraints that make subtitling more challenging and makes the translation process difficult.
1.1.2. Subtitling Constraints
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Georgakopoulou separates three groups of constraints in subtitling: technical, textual and
linguistic. Depending on the format of subtitles, technical constraints can be subdivided into three
different categories. The following categories are:

e Space constraints. Each subtitle has a limited space, and because of that translator has to avoid long
explanations. In most of the cases, two lines are used for a single subtitle, which contain a limited
number of characters per line. As far as the readability (Georgakopoulou 2009: 22) of is one of the
most important factors, a good subtitle should be a sentence long, where different clauses are
separated into different lines (Ibid).

e Time constraints. The length of a subtitle is directly related to its on-air time (Ibid: 22). It is important
that there would be enough time for a subtitle to be read. Subtitle can be perfect in terms of the other
parameters, but if its reading time setting is wrong, viewer will not be able to read it. There are
separate character per minute settings for children, as they can not read as fast as adults (Ibid 2009).

e Presentation constraints. In his article, Georgakopolou states that subtitles can take no more than 20
percent of the screen. Key factors are the size of the characters, their position and the system, which
is to show the subtitles. Nowadays the most Windows operation system supports most of the font and
font sizes, which makes the subtitling easier to perform (Ibid 2009).

Second group of constraints that are noted by Georgakopoulou are the textual constraints. While

performing subtitling, two language modes are involved in the process, speech and writing. Switching

from one to another create a number of processing and cohesion (Ibid 2009: 22) problems that make it
difficult to retain the quality of the target product. For example, lack of the space for the subtitles forces
the translator to omit some elements of the original dialogue. Usually redundant elements (lbid: 25) are
removed and this may weaken the cohesion of the subtitled text. This may influence the viewer’s
understanding of the context of the film or the storyline itself (1bid). Finally, the third group of subtitling
constraints are linguistic constraints. It includes cross-cultural shifts, grammar and word order.

Translation from English into other European languages has an expansion rate of 30% -40%, so the

reduction is one of the most commonly used strategies in subtitling (1bid). Kovacic separates three levels

of discourse elements in subtitling (Kovacic 1991: 409). The following are:

e The indispensable elements (that must be translated). The indispensable elements are all the plot-
carrying elements of a film; they carry the experiential meaning without which the viewers would not
be able to follow the action;

e The partly dispensable elements. These elements can be condensed;

e The dispensable elements. Elements that can be fully omitted from the translation text (Kovacic 1991:
409).

According to Georgakopoulou there a number of linguistic elements that can be omitted even if the there

are no applicable subtitling constraints. The following elements are repetitions, names of appellative
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constructions, false starts and ungrammatical constructions, internationally known words, expressions
followed by gestures, exclamations etc. (Georgakopoulou 2009). It can be noted that the authors
mentioned above, provide a brief look at the translation constraints that nowadays subtitlers face. The
fact that translators have to comply with the constraints makes the process of translation more
challenging and difficult to perform. However, there is a number of translation methods that may help

to solve most translation problems in subtitling. They are also known as translation strategies.

1.2. Translation Strategies in Subtitling

A number of researches have been carried out in order to define the procedures that can help to
solve the problems that translators face to, while translating all kinds of texts. Peter Newmark states that
while translation methods relate to whole texts, translation procedures are used for sentences and the
smaller units of language (Newmark 1988: 81). Lorscher describes the procedures, which lead to the
best solution of a translation problem as translation strategies (Lorscher 1991). A set of these solutions
(translation strategies) are suggested to create a metalanguage (Fernandez Guerra 2012: 5), which is
supposed to help solving various translation problems (Fernandez Guerra 2012; Owji 2013). According
to Owji, translators, who think that for a good translation it is enough to perform a literal translation,
usually are not right. Although their translation seems to be good, the translation problem still exists,
and changes has to be done on the other levels of translation (Owji 2013). Kearns notes, as mental
phenomena, strategies in this sense are themselves unobservable, although they may be reconstructed
by researchers through analysis of strategy indicators (Kearns 2009: 283). Georgakopoulou also claims
that only a thorough analysis of the translation issues for a particular text may lead to a right choice of a
suitable translation strategy. The analysis is based on several factors, such as function (relevance to the
plot), connotation (information implied by the particular text), target audience’s knowledge of the
language, feedback effect and media related constraints (Georgakopoulou 2009). However, Altahri
claims that the type of film or programme and its audience are the primary factors for choosing a
subtitling strategy. Furthermore, there is a level of similarity or difference between the source and the
target cultures, which can influence the choice of the strategy (Altahri 2013). Based on Gottlieb, Ghaemi
and Benyami distinguish the following strategies used for subtitling translation:

e Expansion — original text is explained, because there are some cultural items that can not be

translated into the target language;

e Paraphrase — it is used when the translated unit in the target language cannot be presented in

the same syntactic way as in the source language;

e Transfer is used to completely translate the original text;

¢ Imitation — maintains the same information as in the source target;
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e Transcription — is used for unusual terms (use of third language or nonsense language);

e Dislocation is used when the translation of the original effect is more important than the
content;

e Condensation —the shortening of the original text;

e Decimation is a sort of condensation, when important elements of the original can be removed,

e Deletion is a strategy, when parts of the text are omitted;

¢ Resignation —a strategy used, when no other translation strategy can be applied and the meaning
is lost (Ghaemi, Benyami 2010).

These strategies are general and most commonly used in subtitling. However, there are strategies that
can be used to translate specific audiovisual elements. This group of the translation strategies is based
on the Tomaszkiewicz‘s study, and is provided by Horbacauskiené et al (2016). It is used for dealing
with the cultural units in subtitling (Horbacauskiené et al. 2016). The following are list of strategies
contains:

e Omission — used to synthesize a source language in the translation text in order to avoid
unnecessary information. Items, which can mislead the reader, are simply omitted. It can also
be called compression, reduction or condensation.

e Literal translation — used when translated unit is grammatically and stylistically close the
original phrase and it is enough to make minimal changes for a translation to sound correct and
idiomatic.

e Borrowing occurs when translated phrase or unit is taken from the source language to a
translation without making any changes. Usually used, when there is no equivalent of any kind
inaTL.

e Equivalence occurs, when translator uses a term or expression recognised as an established
equivalent in the TL (Fernandez Guerra 2012: 10).

e Adaptation occurs when a situation in a source culture is described the way, so that it could be
understood in a target culture, by creating a TL equivalent, which bears the same meaning as
the one from the source culture.

¢ Replacement. Deictics are used instead of the cultural term.

e Generalization. Hypernyms or neutral terms used in order to avoid repetition.

e Explication. Additional information added to the original (Fernandez Guerra 2012;
Horbacauskiené et al. 2016).

As it can be seen there are several translation taxonomies, which are dealing with subtitling as a

part of audiovisual translation. Their use depends on the items that are translated. A throughout analysis
of the possible translation procedures (strategies) shows that there is a number of ways of dealing with
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the translation problems, which may occur while transferring conceptual metaphors found in verbal
source language translated to written target language in subtitles. The choice of passible translation
strategy should be based on the translated text and the constraints that should be taken into account in
the target text.

1.3. Conceptual Metaphor

Major claim of the cognitive linguistics states that metaphor is not only in language, but in thought
as well. Human conceptual system, including conceptual metaphors, is both, in the body and brain
(Kovecses 2005; Cuykens, Zawada 2001; Gibbs Jr 2011; Crawford 2009). According G. Lakoff and M.
Johnson: our ordinary conceptual system, in terms of which we both think and act, is fundamentally
metaphorical in nature (Lakoff, Johnson 2003: 3). They claim that metaphor is important in everyday
life and it has a great influence on human thinking and acting. Human conceptual system is highly
metaphorical, everyday experiences and acts can be defined as metaphor. Moreover, there are certain
patterns that people are following automatically, while they are not aware of their conceptual system.
People unconsciously use conceptual metaphors as a part of their mundane language (Lakoff, Johnson
2003; Matusitz, Olufowote 2016; Cibulskiené 2005).

From its characterization, it is obvious that metaphor is not solely a linguistic phenomenon
(Kovecses 2005: 9). It may occur in language, brain, body and social-cultural practice, though the
metaphor in thought is the most important. This kind of metaphors may produced from metaphorical
expression by hypothetically concluding the links between two domains. However, the manifest of
conceptual metaphor is made from metaphorical linguistic expressions (Ibid: 9). One of the remarkable
features of metaphorical thought is that even our most basic target concepts can be constructed in
multiple ways. The metaphorical conceptual system is not monolithic — target concepts are not limited
to a single source concept (Ibid: 27). Authors that are mentioned above provide a deeper look at the
metaphor and its importance for an everyday life. It is obvious that metaphor plays an important in our
mundane life and in the first place, it is born in human mind, only then in language.

There had been some dramatic changes to an approach to the conceptual metaphor and the concept
of it, but all these various theories can be on two levels: linguistic and cognitive (Arcimavi¢iné 2010:
15). First level is a traditional treatment of metaphor (Arcimavi¢iné 2010: 15), a linguistic approach. In
this approach, metaphor is thought to be a tool of language or a figure of speech (Arcimavic¢iné 2010:
15). Linguistic approach is acknowledged by the majority of the people, thought there is another
approach. Metaphor is for most people a device of the poetic imagination and the rhetorical flourish —
a matter of extraordinary rather than ordinary language (Lakoff, Johnson 2003: 3). However, cognitive

linguists reject the so-called traditional theory of metaphor, according to which a metaphoric expression
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replaces some literal expression that has the same meaning. They perceive conceptual metaphor as a
primary means of categorizing subjective experience in terms of sensorimotor, visual and other domains
of bodily experience (Arcimavi¢iné 2010: 24). According to cognitive linguists metaphors are
understood and experienced as one kind of thing in terms of another (Lakoff, Johnson 2003; Bronack,
Cheney, Riedl, Tashner 2008). Furthermore, conceptual metaphor can be defined as a set of systematic
mapping between the source and the target domains. Conceptual metaphors can be shared across
different languages, as well as, in the same language (Kovecses 2005, 2002; Ruiz de Mendoza Ibaiez,
Hernandez 2011). According to Kovecses, there are the following components of conceptual metaphor:
e Source domain is a physical domain. For example, LOVE IS A JOURNEY. The source domain of this
metaphor isa JOURNEY;

e Abstract domain is called the target domain. For example, LOVE IS A JOURNEY. The target domain
of this metaphor is LOVE;

e Experiential basis is a reason why a certain source domain is chosen for a certain target domain. As
an example it can be said that emotion is a type of event.

¢ Neural structures corresponding to (1) and (2) in the brain are certain neural connections between
areas of the brain. They are related to both: source and target domain. They are the results of the
embodied experience. For example, area of the brain corresponding to love is active at the same time
as the one corresponding to journey.

o Relationships between the source and the target. It is when the source domain applies to more than
one target domain and vice versa. As an example, JOURNEY domain can be taken, which applies to
the LIFE and LOVE domains at the same time.

e Metaphorical linguistic expressions. Certain pairs of the source and the target domain create linguistic
metaphorical expressions, therefore, linguistic expressions are created by connecting two conceptual
domains.

e Conceptual correspondences between the source and the target are also known as mappings.
Mappings of conceptual metaphor LOVE IS A JOURNEY are travelers-lovers; vehicle-love
relationships etc.)

e A result of joining the source and the target domain is called a blend.

e Structures that are cultural and cognitive at the same time are called cognitive models, which are
created by conceptual metaphor. They are usually in thought. Culturally specific mental aspects of
the world are usually represented by cultural models. (Kévecses 2005: 5-8).

It can be assumed that conceptual metaphor is understood as a one concept in terms of another concept.

Hypothetical links are drawn between the source and the target domains. There are three types of

conceptual metaphors: structural, orientational and ontological (Lakoff, Johnson, 2003). It is clear that

cognitive linguistics approach conceptual metaphor as a phenomenon, which is born in thought. It is
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rather both a physical and mental expression of human conceptual system. People are not aware of its

use, because their everyday thinking is metaphorical.

1.3.1. Structural Conceptual Metaphor

The first type of conceptual metaphor highlighted by Lakoff and Johnson (2003) is structural
conceptual metaphor. It allows people to construct their thoughts of some particular experiences in terms
of other concepts. Structural metaphors are metaphors that emphasize particular characteristics of one
structured experience or activity at the expense of other experiences or activities (Matusitz, Olufowote
2016: 20). According to Lakoff and Johnson, the concept of ARGUMENT through the example of
structural conceptual metaphor ARGUMENT IS A WAR. This metaphor is represented by the variety of
expressions. For example:

e Your claims are indefensible.

e He attacked every weak point in my argument

e His criticisms were right on target.

e | demolished his argument (Lakoff, Johnson, 2003: 4).
According to Lakoff and Johnson, there is a possibility of seeing arguments in terms of war; they can be
won or lost. Furthermore, arguing people can be seen as opponents, while their positions can be attacked
or defended. Same as in the war, arguing has different strategies, arguing people are able to abandon
their position if it is indefensible and take another line of attack. This way, the actions performed while
arguing, are partially structured by the concepts of war. However, in this case of metaphor verbal battle
is reflected in terms of physical battle. If people in a particular culture live by a metaphor ARGUMENT
IS A WAR, their actions in that particular culture will be perceived in terms of war. (Lakoff, Johnson
2003). However, if there is another culture in which arguments are not seen in terms of war, and there
are no loses or wins, no attacking or defending. In this culture concept of argument can be perceived in
terms of different concept, for example, in terms of a dance. Argument in this particular culture would
be perceived in a pleasant way. Actions and experiences of arguing people would be different. The whole
concept of argument would be structured differently. Furthermore, in the culture where argument is
viewed as a war, people would not understand this kind of interpretation, where argument is seen as a
dance. In this case, the difference between cultures is structured in two separate ways. In terms of battle
and dance (Lakoff, Johnson 2003). A throughout analysis of structural conceptual metaphor provided
by Lakaoff and Johnson reveals how a simply argument in a specific culture can be treated and perceived
in terms of war. It is necessary to note that the same method of concept transfer can be adopted for a
variety of other concepts. For example, politics, sports and etc. Experiences can be treated in terms of

other experiences that are not literally linked the idea, which is conveyed.
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1.3.2. Orientational Conceptual Metaphor

G. Lakoff and M. Johnson (2003) claim that unlike structural conceptual metaphor orientational
metaphor is not based on structuring one concept in terms of another. It is based on the organization of
a system of concepts respectively one to another. Furthermore, the majority of these metaphors are based
on the spatial orientations, such as in and out, up and down, back and front, etc. (Lakoff and Johnson,
2003). They state that the most commonly used orientational metaphor is up and down metaphor. Several
concepts, such as rationality, consciousness and health can be structured in terms of up and down. For a
deeper understanding, authors provide several examples of this metaphor. The following are:

HAPPY IS UP; SAD IS DOWN
I'm feeling up. That boosted my spirits. My spirits rose. I'm feeling down. He’s really low these days.
My spirits sank.

Physical basis: Drooping posture typically goes along with sadness and depression, erect posture with
a positive emotional state.

CONSCIQUS IS UP; UNCONSCIOUS IS DOWN
Get up. Wake up. I'm up already. He fell asleep. He’s under hypnosis. He sank into a coma.

Physical basis: Humans and most other mammals sleep lying down and stand up when they awaken.

HEALTH AND LIFE IS UP; SICKNESS AND DEATH ARE DOWN
He’s at the peak of health. Lazarus rose from the dead. He's in top shape. He fell ill. He’s sinking fast.
He came down with the flu. His health is declining. He dropped dead.

Physical basis: Serious illness forces us down to lie down physically. When you are dead, you are
physically down (Lakoff, Johnson 2003: 15).

The examples given above reveal how a variety of different concepts is reflected by the terms of up and
down. Relying on this analysis, authors state that there is a number of specialization metaphors and each
of them has its systematicity. Furthermore, external systematicity (Ibid: 18) determines the relations
between these specialization metaphors, so the physical and cultural relations are closely interrelated,
not just randomly referred. Each metaphor has its experiential basis, which helps to understand the
concept. There is an overall system that helps to define relations between more than one physical and
social bases. This is the reason why it is difficult to separate these metaphors (Lakoff, Johnson 2003;
Meier, Robinson 2004). This analysis reveals in some particular culture positive and negative changes
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in a certain situation can be reflected in terms of spatial orientations. In our culture, negative things
usually are perceived in terms of being down or going forward and good things are structured in terms
of being up or going forward.

1.3.3. Ontological Conceptual Metaphor

Ontological metaphor — the type of conceptual metaphor that provides an opportunity of
perceiving experiences in terms of objects and substances (Lakoff, Johnson 2003: 25) and structuring
human experiences as concrete entities, which can be categorized, quantified and grouped, though there
are no visible bounds (Lakoff, Johnson 2003; Toleikiené, Budvytyté-Gudiené 2013; Chudinov, Budayev
2008). Lakoff and Johnson separate two types of ontological metaphors. The following are entity and
substance and container metaphors (lbid).

According to Lakoff and Johnson (2003), entity and substance metaphors allow choosing certain
parts of human experiences and treat them as metaphors that can be grouped and categorized as
metaphors of entities and substances. This way, by creating invisible boundaries, certain events,
activities, emotions and ideas can be seen as substances or entities (Ibid). To give a deeper look of how

ontological metaphor elaborates in culture, the analysis of several examples is given:

THE MIND IS AN ENTITY
e We're still trying to grind out the solution to this equation.
e My mind just isn’t operating today.

o We’ve been working on this problem all day and now we re running out of steam.

THE MIND IS ABRITTLE OBJECT
e Her ego is very fraqile.

¢ You have to handle him with care since his wife’s death.

o He broke under cross-examination (Ibid: 27-28).

Several metaphorical models of mind, which allow focusing on separate aspects of mental experience,
are given in the examples above. In this case, the MACHINE metaphor suggests that mind may be turned
on/off, that it has a productive capacity, an internal mechanism and a source of energy. The BRITTLE
OBJECT metaphor has a significantly narrowed range of experiences. Only a concept of psychological
strength can be perceived by this metaphor (Ibid). However, both metaphors can express a range of
experiences of the concept of mind. He broke down (THE MIND IS A MACHINE) and He cracked up
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(THE MIND IS A BRITTLE OBJECT). Ontological metaphors like these are so natural and so pervasive
in our thought they are usually taken as self-evident, direct descriptions of mental phenomena (Lakoff,
Johsnson 2003: 28). Majority of people understands these metaphors as simple statements. They can be
true or false. Nevertheless, metaphors of entity and substance are a part of cultural model, based on
which people are thinking and operating. (1bid).

Another type of ontological metaphor is a container metaphor. Lakoff and Johnson (2003) claim
that every person can be perceived in terms of a container separated from the rest of the world by the
surface of the skin (Ibid). This type of metaphor can further be sub-categorized into the following groups
of metaphor: land areas, visual field, events, actions, activities and states.

Land areas — even human’s natural environment can be structured in terms of container. For example, a
clearing of a wood can be a natural container, though it has no visual boundaries. Every person has an
instinct, bigger than territoriality. It allows to impose boundaries, which can be quantified in terms of
the amount of substances they contain. (Ibid).
Visual field can be perceived in terms of a container, as far as human vision field can be treated as a
natural boundary; this phenomenon can be seen as a metaphor. If a physical boundary can be drawn by
human’s visual field, it naturally can be structured as a metaphor VISUAL FIELD IS A CONTAINER.
For example:

e This ship is coming into view;

e | have him in sight;

e He’s out of sight now;

e There’s nothing in sight (Lakoff and Johnson 2003: 30).

a. Events, Actions, Activities, and States - events and actions are conceptualized metaphorically as

objects, activities as substances, states as containers.

e Are you in the race on Sunday? (race as CONTAINER OBJECT);
¢ Did you see the race? (race as OBJECT);
e The finish of the race was really exiting. (finish as EVENT OBJECT within CONTAINER OBJECT);

e There was a lot of good running in the race. (running as SUBSTANCE);

e Halfway into the race, I ran out of energy. (race as CONTAINER OBJECT);
e He'’s out of the race now. (race as CONTAINER OBJECT) (Lakoff, Johnson: 2003: 31).

Throughout analysis provided above proves that conceptual metaphor is more than structuring one
concept in terms of another. It can also be defined by spatial orientation. Furthermore, it can be perceived

in terms of objects and substances. Finally, even something that does not have visible boundaries can be
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grouped, categorized and quantified. There is a wide range of concepts that human conceptual system

can operate with, in a variety of different ways.

1.4. Conceptual Metaphor and Sports

Linguistic aspect of discourse suggests that communication in sports, which can be related to
preparation to sports events, actions during the event, achievements etc., usually happens between
sportsmen, coaches and journalists. The result of this communication expresses the variety of linguistic
means that is used in sports discourse. However, there is another aspect, which can be defined as
linguistic cognitive aspect of discourse. It defines the linguistic consciousness, which affects the choice
of particular linguistic means. Furthermore, it suggests linguistic cognitive aspect affects a text creation
and its understanding (Toleikiené 2014). According to Belyutin (2011), by performing multiple social
functions, modern sports become multifunctional and multidimensional. Its changing status attracts more
and more researches and it stimulates growth of studies based on sports discourse. Especially in the field
of cognitive linguistics. Growing sphere of sports journalism, both, verbal and written, reveals a
continuous usage of conceptual metaphor and conceptualization of sports itself. Toleikiné (2014) claims
that metaphor is essential for discourse to exist. Metaphor is not only an object for essential studies of
humanities, but also a mean of discourse studies. Based on above-mentioned aspects, it can be noted that
metaphor in sports discourse can be seen as a linguistic phenomenon, while discourse can be seen as a
result. On the other hand, conceptual metaphor can also be treated as a crucial aspect of discourse. It is
suggested that most conceptual metaphor is most commonly used in discourse of sports journalism
(matches, achievements, reports etc.) (Toleikiené 2014). Often concepts that are not related with sports
are used to express certain actions or experiences, which are specific for sports (Belyutin 2011).
Furthermore, Toleikiené and Budvytyté-Gudiené (2013) state that sports in a public discourse are
becoming a concept, which stimulates conceptualization of other spheres. Sports metaphors are
especially popular in political discourse, as politics are using various sports related metaphors in their
speeches. Not only foreign scholars (Gabriel 1998; Doring, Osthus 1999; Anikin 2009) research sport
metaphors in political discourse, but it is also studied in Lithuania (Arcimavi¢iené 2010; Cibulskiené
2006; Petraskaité-Pabst 2006). On the other hand, there is a sports metaphorization. It happens when
certain sports related action or experiences are viewed in terms of other fields, such as war, politics,
medicine etc. Most commonly, it is seen in terms of war. However, there are not that many researches
related to conceptual metaphors in sports discourse (Toleikien¢, Budvytyté-Gudiené 2013: 133). It is
important to understand that nowadays sports play a huge part in our mundane thinking as it can stand
as a source of metaphorization for many spheres or can be metaphorized itself. It is based on the

knowledge that human conceptual system is metaphorical and can unconsciously produce a variety of
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different conceptual metaphors. Human conceptual system is dealing with the conceptual metaphors as
usual acts of thinking and it allows operating with those metaphors without even thinking about them.
In this particular case, concepts of sports can be structured in a variety of other, having no literal

comparison, objects, or can structure the variety of concepts.

1.5. Translating Metaphors

One of the most recently highlighted problems in Translation studies can be defined as metaphor
translation. Furthermore, Fernandez (2013) states that translatability of metaphor and its translation
procedures are the main issues in translation studies related to metaphor (Fernandez 2013). Problematic
can be metaphors based on culture, because in some cases there are no equivalents or experiences that
can express something that is said in a source culture (Pedersen 2015). Moreover, metaphor becomes a
translation issue, when metaphors are approached from the translation language (TL) and interpreted
through it. In addition, translator can misinterpret the metaphor in the original text and transfer different
meaning into the translated text (Fernandez 2013). Majority of scholars are using similar methodological
procedures their researches of metaphor translation. Firstly, original text is researched for metaphors.
Secondly, metaphorical expressions are grouped into series of conceptual metaphors. Then the
communicative value of metaphor in particular text is decided and the translation strategy for the
metaphor translation is chosen. The strategy chosen for metaphor translation is based on the impact and
function of the metaphor taken from the original text. Key factors taken into account in the translation
process are cultural factors, cognitive factors, sociological factors etc. All these factors, along with the
translation norms, play an important role while choosing the translation strategy (Fernandez 2013).
Furthermore, Christine Schéffner (2004) claims that metaphor has been widely discussed within the
discipline of translation studies, predominantly with respect to translatability and transfer methods. It
has been argued that metaphors can become a translation problem, since transferring them from one
language and culture to another one may be hampered by linguistic and cultural differences (Schéffner
2004: 1256). Van den Broeck (1981) suggests that, to achieve ideal metaphor translation, three general
translation methods can be distinguished:

e Translation ‘sensu stricto’ —is used to transfer source and target domains from SL to TL.

e Substitution is a method of translation, when target domain of the SL is replaced with another target
domain in the TL. However, the source domain is more or less the same.

e Paraphrase. After the translation is performed, the metaphor of the SL is replaced with a non-

metaphorical expression in the TL (van der Broeck 1981: 77).
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This was the based approach of metaphor translation solutions, which led to a cognitive approach of
metaphor translation, applied within the Translation Studies (TS). The main ideas of a cognitive
metaphor translation approach, distinguished by Burmakova and Marugina (2014) are:

e Metaphor is a cognitive process. Conceptualization of mind and thoughts can be performed in
linguistically similar or different ways.

e Metaphor translation is the inter-cultural process. In order to perform it, knowledge of intercultural
ties is required.

e Scholars of cognitive linguistics suggest that translation of conceptual metaphors requires the same
procedures as translation of the traditional one. For example, substitution, paraphrase or deletion.
(Burmakova, Marugina 2014)

There are several taxonomies relating to the conceptual metaphor translation. One of the is Mandelblit‘s

(1995) taxonomy of cognitive translation, described by Al-Hasnavi (2007), who states that cognitive

approach to the metaphor translation suggests two schemes of cognitive mapping conditions. It is

supposed to show the difference in reaction caused by a conceptual shift, required by conceptual
mapping systems of both: ST and TL. He claims that metaphor translation is more time consuming and
challenging when translated metaphorical expressions exploit different metaphorical expression in the
target language. It is suggested that this delay in translation time is caused by the search of different
conceptual mapping. These factors are the reason of difficulty and uncertainty of conceptual metaphor
translation. This exploitation of different cognitive domains obliges translator to look for a ways of
performing conceptual mapping. There are two outcomes of this kind of translation process. Either
translator finds a similar cognitive domain in a TL, or he is forced to look for a cognitive domains that
fits for a TL in the same way as the one in the source language. The first action usually results in an
equivalent metaphor for the TL or, sometimes, simile, while the second action can result in paraphrase,

a footnote, an explanation or omission (Al-Hasnawi 2007). Another scholar, Toury (1995), emphasizes

that metaphor translation starts from its identification in the SL. However, the process can also been

performed from the perspective of TT. He suggests that in this case, two additional procedures can be
defined. First one is when a non-metaphorical expression in SL is replaced with the metaphor. Second
one, when a metaphor is added into TT without any linguistic background. Lindquist (2002) combines
the strategies defined by van den Broeck (1981) and Toury (1995) to the following list:

e word-for-word translation;

e substitution, where one figure of speech in the ST is replaced by another in the TT);

e paraphrase, where the metaphor is replaced by a non-metaphorical expression);

e compensation, where a non-metaphorical expression is replaced by a metaphor);

e complete omission;
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e compensation whereby a metaphor is added where there was nothing in the ST (Pedersen 2015:
167).

However, Pedersen (2015) suggests that other metaphor translation strategies can be added to this list.
The following are specification (metaphor is preserved and explanations are added) and retention
(metaphor is used in original language). He also adds that metaphor translation in AVT can cause other
challenges and difficulties related to the medium of audiovisual translation (Pedersen 2015: 162),
because it deals with four channels of discourse. He claims that besides verbal channel and written
language, audiovisual text also includes two non-verbal channels: audio and visual. All four of them are
closely interrelated. (Pedersen 2015). A thorough analysis above reveals that metaphor translation in
audiovisual products can pose a variety of challenges because there are four different channels discourse.
Different strategies are proposed for different cases of metaphorical expression transfer from the source
language into the target language. Nevertheless, cognitive linguists highlight, that conceptual metaphor

translation can be and is treated the same way as a traditional metaphor.
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2. TRANSLATION STRATEGIES USED IN LITHUANIAN AND RUSSIAN
SUBTITLES OF THE AMERICAN SPORTS FILMS

This chapter presents a brief look at the material of the research. The process of the analysis is
given and the essential classifications of the research are provided in the methodological part. Later on
the analysis of the conceptual metaphors and their translation from English to Lithuanian and to Russian
Is provided. Finally, a comparative analysis of the translation strategies used to translate three types of
conceptual metaphor is presented.

2.1. Methodology

The focus of the analysis is on the translation strategies used to translate three types of conceptual
metaphor from English to Lithuanian and to Russian, found in the US sports films. As a material of the
research 3 US sports films were chosen. The following films are:

e Pele. The birth of a legend (2016)

e Moneyball (2011)

e Trouble with the curve (2012)

The next step of the analysis were to collect the metaphorical expressions from the original dialogues of
the chosen films and to determine what are the conceptual metaphors and what type do they belong to.
Metaphors were classified according to a classification provided by Lakoff and Johnson (2003). The
following types of conceptual metaphors were determined:

e Structural conceptual metaphor;

o Orientational conceptual metaphor;

¢ Ontological conceptual metaphor;

The total number of the examples collected from the original dialogues, from Lithuanian subtitles and
from Russian subtitles of all 3 films is 390. 130 examples from original dialogue are separated into 3
types of conceptual metaphors: 97 metaphorical expressions are the examples of the structural
conceptual metaphor, 14 metaphorical expressions structure orientational conceptual metaphor and 19
metaphorical expressions structure ontological conceptual metaphor. Other 260 examples are the
examples of translated metaphorical expressions (130 from Lithuanian subtitles and 130 from Russian
subtitles). Descriptive and comparative analysis, as well as, Steen’s five-step conceptual metaphor
identification procedure are used in the thesis.

To identify the conceptual metaphors found in the original dialogues, Steen’s (1997) proposed five-step

conceptual metaphor identification procedure were used. It suggest that there are certain steps that must
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be taken to define whether the expression structures a conceptual metaphor or not. The following steps

are:

e Metaphor focus identification. When metaphorical expressions are identified in the discourse.

e Metaphorical idea identification is. Relation between two concepts has to be determined. However,
this relation cannot be applied literally.

¢ Nonliteral comparison identification. Setting up the comparative structure, which is nonliteral
mapping between two conceptual domains.

¢ Nonliteral analogy identification. Adding implied concepts to the structure, which is set up during
the step 3.

o Nonliteral mapping identification. Last step is identifying the target and the source domain (Steen
1997).

After metaphors were identified and classified into 3 major types, the analysis of Lithuanian and
Russian subtitles of the same films, chosen for the research, were carried out. To determine the
translation strategies used for a translation of the metaphorical expressions found in Lithuanian and
Russian subtitles, the classification proposed of metaphor translation strategies proposed by Pedersen’s
(2015). As indicated in the theoretical part (1.5), the classification consists of Lindquist’s (2002)
metaphor translation taxonomy, modified by Pedersen (2015). The following list of the translation
strategies is:

e word-for-word translation;

e substitution, where one figure of speech in the ST is replaced by another in the TT);

e paraphrase, where the metaphor is replaced by a non-metaphorical expression);

e compensation, where a non-metaphorical expression is replaced by a metaphor);

e complete omission;

e compensation whereby a metaphor is added where there was nothing in the ST

e specification

e retention (Pedersen 2015: 167).

However, compensation is excluded from the research, because the analysis focuses only on the
translation from SL to the TL. Specification is also excluded, as it cannot be used in the subtitling, due
to the technical constraints of space. The analysis focuses only on 2 channels suggested by Pedersen
(2015), verbal and written. Descriptive method of analysis is used to describe the conceptual metaphors
found in the original dialogues and subtitles, and the strategies used to translate them. Finally, after the
conceptual metaphor translation strategies are determined in both languages, the comparative analysis
is conducted. It is performed in order to find out the tendencies of conceptual metaphor translation

strategy in Lithuanian and in Russian subtitles.
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2.2. Translation of Conceptual Metaphor from English to Lithuanian

This subchapter presents the translation strategies most commonly used to translate structural,
orientational and ontological conceptual metaphors found in Lithuanian subtitles of the US sports films.
Several examples of each type of conceptual metaphor are analysed below. The list of all examples of
conceptual metaphors and their translations found in subtitles is provided in the Appendixes. To analyse
the translation of conceptual metaphors Lindquist’s (2002) metaphor translation taxonomy, modified by
Pedersen (2015) is used. It includes the following translation strategies: word-for-word translation,

substitution, paraphrase, complete omission and retention (Pedersen 2015).

2.2.1. Translation of Structural Conceptual Metaphors

To begin with, the most dominant conceptual metaphor in the US sports films is structural
conceptual metaphor. In all 3 films, 97 cases occurred. It accounts for 75% of the total number of
metaphorical expressions detected. All 5 translation strategies were detected in the translation of this
type of conceptual metaphor, found in Lithuanian subtitles. Most commonly used translation strategy in
structural conceptual metaphor translation from English to Lithuanian is word-for-word translation. This
strategy were applied in 57 cases (it accounts for 59% of the total number of metaphorical expressions
of the structural conceptual metaphor). The examples below present several examples of the structural
conceptual metaphors and their word-for-word translation.

1. We are defeated.
Mus nugaléjo.

2. The 17-year-old with a humdinger of a shot giving Brazil a leg-up in this second half!

17-metis nuostabiu saviu itin pagelbsti Brazilijai antrajame kélinyje.

3. Okay. People who run ball clubs, they think in terms of buying players.

Komandy vadovai mgsto per zaidéjy pirkimo prizme.

From example No.1, found in the film Pele. The birth of a legend, it can be observed that a relation
between the concept of sports and the concept of war is present. The non-literal comparison of sports
and war is made. The target domain is a loss and the source domain is a defeat. The attributes of the
source domain are transferred to the target domain. In order to translate this metaphorical expression the
target domain was transferred from the SL to the TL (pralaiméjimas), as well as, the source domain (biiti

nugalétam) is transferred to the TL. The translator conveys the same idea as the one presented in the SL,
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and the conceptual mapping of loss and defeat is present in both versions of the conceptual metaphor
(SPORTS IS A WAR). The choice of word-for-word translation strategy does not affect the essence of
the conceptual metaphor. The next example (No.2), also found in the same film, shows that in both SL
and TL conceptual metaphor domains are preserved. The relation between sports and war is present and
a non-literal comparison is made. To translate this metaphorical expression, which structures conceptual
metaphor SPORTS IS WAR, the target domains (kick/spyris) and the source domain (shot/siivis) are
transferred from SL to TL. In both cases, the conceptual blending of kicking a ball and shooting from a
gun is preserved, and the conceptual mapping of ball kick and a shot is retained in both SL and TL. The
conceptual metaphor SPORTS IS A WAR is retained. The same can be said about the example No.3,
found in the film Moneyball. In this case, relation between sports and business is noticed and a non-
literal comparison of these concepts is made. The target domain (player) and the source domain
(product) can be observed. In order to translate the metaphorical expression the target domain from SL
is transferred to the TL Zaidéjas, while the source domain is also transferred to the TL preké. The
conceptual mapping of the football players and products remains the same in both SL and TL. The
analysis given above shows that in all cases of word-for-word translation the structural conceptual
metaphor (SPORTS IS BUSINESS) is retained. Metaphor does not lose neither the target domain, nor
the source domain. Conceptual blending and mapping remains. The use of word-for-word translation
does not result in a loss of metaphorical meaning. This is a result of the similarities between some of the
metaphorical expressions used in English and Lithuanian.

The other translation strategy used to translate structural conceptual metaphor is substitution.
However, only one case of substitution was found in Lithuanian subtitles. It accounts only for 1% of the
examples of structural conceptual metaphor found in Lithuanian subtitles. The example below illustrates
the case of substitution:

4. We should have beat those guys.

Turéjom juos sumalti.

The example No.4 presents a case of substitution, found in the film about a legendary football player
Pele. In the metaphorical expression found SL the relation between concepts of sports and a concept of
war is observed ant a non-literal comparison is made. However, in the TL relation between the concepts
of sports and food is detected. In this particular case, SPORTS IS A WAR in the original dialogue is
replaced with the other conceptual metaphor SPORTS IS FOOD. After the translation is performed the
target domain remains the same in both SL and TL (win/laiméjimas). Therefore, the source domain in
SL beating is replaced with the target domain malimas in the TL. The conceptual blending and mapping

are retained, but it changes based on the change of source domain. In TL win is mapped with milling. In
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this case the conceptual metaphor remain, but it is replaced by another conceptual metaphor. Although
the conceptual metaphor changes the meaning conveyed in the original expression and its translation is
the same.

The third translation strategy used to translate structural conceptual metaphors is paraphrase. 32
cases of paraphrase occurred in translations of this type of conceptual metaphor found in Lithuanian
subtitles. It accounts for 33% of the examples of structural conceptual metaphors. The examples of

paraphrase are presented below.

5. He shoots and it's goal!

Jis spiria ir jvartis!

6. He is scouting for the Santos Football Club!
Jis iesko talenty Santos futbolo klubui!

7. Your goal should be to buy wins.

Reikéty siekti pergalés. (paraphrase)

Example No.5 found in the film Pele. The birth of a legend shows the loss of conceptual metaphor
(SPORTS IS A WAR) in a metaphorical expression he shoots and it’s a goal. To begin with, in the SL

the relation between the concepts of sports and war and their non-literal comparison is observed. The
target domain in SL is a kick and the source domain is (a shot). The target domain is transferred from
SL to TL (spyris). However, the source domain in TL is lost. As a result, the translated expression
becomes a non-metaphorical one. There is no conceptual blending or mapping. Conceptual metaphor
SPORTS IS A WAR is not present in the subtitles. The next example (No.6) is found in the same film.
In this case the relation between the concepts of sports and ward is also observed. A non-literal
comparison of these concepts is made. The conceptual metaphor (SPORTS IS A WAR) of the SL has a
target domain (person looking for players) and the source domain (a scout). Scouting is blended with
looking for new people, while scouts are mapped with people who are looking for new players. The
target domain of the SL is transferred to the TL (Zmogus ieSkantis naujy zaidéjy). Therefore, the
translated expression suffered a loss of a source domain. It follows that if there is only one domain, there
cannot be conceptual blending or mapping. The paraphrased expression becomes a non-metaphorical
one. Finally, example number (No.7) obtained from a film Moneyball, and presents a metaphorical
expression, where the relation between a concept of sports and a concept of business is seen. A non-
literal comparison can be observed. The target domain is a win and the source domain is (a product),
which is indicated by the verb to buy. The target domain is transferred from the SL to the TL laiméjimas.
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Nevertheless, the translated expression cannot be called metaphorical, as the source domain (a product)
is lost after the translation was performed. The conceptual metaphor SPORTS IS BUSINESS is replaced
by a non-metaphorical expression. As it can be seen from the examples given above, in case of
paraphrase of structural conceptual metaphor, one of the key components of the metaphor is lost. A
non-metaphorical expression replaces a metaphorical expression. However, the meaning of the
expression is retained.

Next translation strategy found in the translation of the structural conceptual metaphor in
Lithuanian subtitles is complete omission. 2 cases (2%) of this translation were detected in Lithuanian

subtitles. The example of complete omission is presented below:

8. Bo Gentry's the kind of five-tool player...

Bo Gentry vienas is geresniy Zaidéjy...

Example No.8 (Trouble with the curve) is a metaphorical expression, which structures a conceptual
metaphor (HUMAN ABILITIES ARE TOOLS). The relation between a concept of human abilities and
a concept of tools. A non-literal comparison between the concepts can be drawn. The target domain of
is human ability and the source is a tool. In this case, of conceptual mapping, human abilities treated as
tools. However, in the translation of this metaphorical expression both domains are omitted. The
conceptual metaphor in SL is lost in the SL, and the meaning of the expression is changed. In case of
complete omission the loss of both domains is observed, as well as, the loss of conceptual metaphor.
Finally, the last translation strategy used to translate structural conceptual metaphor is retention.
This translation strategy occurred in 5 cases of metaphorical expression translation of structural
conceptual metaphor. Retention in the translation of this type of conceptual metaphor accounts for (5%)
of the number found in Lithuanian subtitles. The examples below provide a clear look at this translation

strategy.

9. A brilliant attack from the Nordic Titans!

Nuostabi Siaurés Titany ataka!

10. Our scouts will find players.

Musy skautai suras naujy Zaidéjy...

As Pedersen (2015) states, retention is a metaphor transference without a translation. In the example
No.9, found in the film Pele. The birth of a legend, the relation between the concepts of sports and war

can be noted. A non-literal comparison is drawn. The target domain (going forward/judéjimas j priekj)
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in both SL and TL has the same source domain (attack/ataka). The only difference is that the source
domain of SL is adapted to the TL. In case of retention, the conceptual metaphor SPORTS IS A WAR
Is retained, and it is identical in both cases. Furthermore, the same conceptual mapping, where the
concept of moving forward is mapped with the war-based term attack is observed. The other example
(No0.10) of retention was found in the movie Moneyball. It is also an example of conceptual metaphor
SPORTS IS A WAR. The same case of relation between the concepts and non-literal comparison as in
the example N0.9 can be observed. In this case the target domain (people looking for new players) is
transferred from the SL to the TL (Zmonés ieskantys naujy Zaidéjy). Therefore, the source domain (scout)
is transferred to the TL without a translation. It is adapted to the TL (skautas). The same conceptual
mapping is retained. As in the previous example, the metaphorical expression is the same in both SL and
TL. In both cases of retention analysed above it can be noted that the metaphorical expression is
transferred from the SL to the TL, without a translation. Only language adaption is performed. Finally,
essential components of conception metaphor are retained, the metaphor is fully transferred to the
translation language, the source domains are identical in both languages, and no loss of meaning suffered
after the translation is performed.

2.2.2. Translation of Orientational Conceptual Metaphor

Second type of conceptual metaphor found in Lithuanian subtitles of US sports films is
orientational conceptual metaphor. 14 cases of this type were found. It accounts for 11% of the total
number found in Lithuanian subtitles. The most dominant conceptual metaphor is WINNING IS UP;
LOSING IS DOWN. To translate the metaphorical expressions of orientational conceptual metaphors 4
different translation strategies were used. The following are word-for-word translation, paraphrase and
complete omission. No cases of retention were detected. Metaphorical expressions of this type of
conceptual metaphor were found in 2 different films, which are Pele. The birth of a legend and
Moneyball.

The first strategy used to translate orientational conceptual metaphor is word-for-word translation.
Only one metaphorical expression was translated using this type of conceptual metaphor. The example

below presents the case of word-for-word translation:

11. Mabry, on one pitch, has shot the A's in front. (WINNING IS MOVING FORWARD)

Mabris vienu smigiu isvede "Atletics" j priekj. (W-f-w)

Example No.11 found in the film Pele. The birth of a legend is an example of orientational conceptual
metaphor WINNING IS MOVING FORWARD. The relation between the concepts sports and moving

forward is observed. A non-literal comparison can also be noted. The target domain is winning and the
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source domain is moving forward. The target domain from the SL is transferred to the TL (laiminéti), as
well as, the source domain of SL is transferred to the SL (isvesti j priekj). The conceptual mapping in
both cases stays the same. This way the conceptual metaphor is retained. It can be noted that in case of
word-for-word translation the translated expression retains the metaphorical meaning and the
components of conceptual metaphor.

Another translation strategy used is substitution. The example of it is given below:

12. Edson Arantes do Nascimento nicknamed Dico moved up to the junior team after a few
unbelievable matches at the youth level.
Jaunuolis Edsonas Arantes do Nacimento, pravarde Dziko, perkeltas j jaunimo komandg po keliy
nejtikétiny macy jauniy lygoje.

This metaphorical expression was found in the film Pele. The birth of a legend. The relation between
the concepts of progress and direction up can be observed and a non-literal comparison in the SL is
drawn. Therefore, in TL this relation changes. The concept of progress is related to a concept of an
object. The target domain of the SL is progress and the source domain is up. In the TL, the target domain
remains the same, but the source domain is replaced with another source domain (an object). The
orientational conceptual metaphor PROGRESS IS UP is replaced with the ontological conceptual
metaphor SPORTS IS AN OBJECT. The conceptual metaphor is retained, although it is replaced with
another metaphor. There is no loss of metaphorical meaning.

The most commonly used translation strategy to translate orientational conceptual metaphor is
paraphrase. 11 cases of paraphrase were detected in the Lithuanian subtitles. Example No.13 illustrates
the case of paraphrase in the translation of orientational conceptual metaphor (WINNING IS UP;
LOSING IS DOWN).

13. The A's, from 5-nothing down, now lead 6 to 5.

"Atletics" pralaiminéje 5-0, dabar issiverzia j priekj.

It was retrieved from the film Moneyball. The relation between the concepts of sports and direction down
is observed and a non-literal comparison is drawn. The target domain is (losing) and the source domain
is (down). It can be noted that the target domain is transferred from the SL to the TL prailaiminéti.
However, after the metaphorical expression is translated from English to Lithuanian, the source domain
(down) is lost. This way the conceptual metaphor is replaced with a non-metaphorical expression. The
physical basis (Lakoff and Johnson 2003) of this conceptual metaphor is lost after the translation is
performed.
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Another translation strategy used to translate this conceptual metaphor is a complete omission.
Only one case of complete omission was detected in the Lithuanian subtitles. The following example
illustrates the case of complete omission.

14. The Yankees have the tying run at second, down 2-nothing.

Jankiai gali islyginti rezultatq, jei "Atletics™ nepavyks pataikyti.

In this case (No.14), the complete loss of the concept of losing can be noticed. It was found in the sports
film Moneyball. The relation between a concept of losing and a concept of down is observed. A non-
literal comparison between them is drawn. However, in TL the translator completely omitted the target
domain (losing) and the source domain (down). The orientational conceptual metaphor (LOSING IS
DOWN) is lost in TL. Furthermore, the physical basis of the metaphor is lost after the translation is
performed. In the translated version of this expression, only a contextual indication to the concept of

losing can be observed.

2.2.3. Translation of Ontological Conceptual Metaphor

The third type of conceptual metaphors analysed in this thesis is ontological conceptual metaphor.
4 different ontological metaphors were detected in the original dialogues of 3 US sports films. 19
metaphorical expressions, which structure ontological conceptual metaphors, were detected. It accounts
for 14% of the total metaphorical expressions. The most commonly used ontological conceptual
metaphor is SPORTS IS AN OBJECT. Examples were extracted from all 3 films. To translate
ontological conceptual metaphor 4 different translation strategies were applied. The following are word-
for-word translation, substitution and paraphrase and complete omission. No cases of retention were
found.

The first translation strategy used is word-for-word translation. 4 cases were observed. The

following examples illustrate the usage of word-for-word translation.

15. Damon has eight hits in 18 at bats, a double, a triple, a couple of stolen bases.

Deimonas jau pataikeé 8 kartus is 18, 1 dvigubas, 1 trigubas ir 2 pavogtos bazés.

16. I'd rather deal with you. You can give me Eckerton and $225,000 in cash, and the Giants can't.

Taciau mieliau sutarciau su tavimi, nes tu man gali duoti Ekertong ir 225 0003, o "Giants"

negali.

Both examples were taken from the US sports film Moneyball. The example No.15 shows that the bases

in baseball can be treated as objects. Base is related to object. A non-literal between these concepts is
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drawn. In this case, the target domain (base) is mapped with the source domain (object). After the
translation is performed, both source and the target domains of the SL are transferred to the TL. The
target domain of the TL is bazé and the source domain is objektas. In this particular metaphorical
expression, verbs stolen (ST) and pavogtos (TL), indicate that bases are treated as objects. Conceptual
metaphor (SPORTS IS AN OBJECT) found in the original dialogue is retained in the translated subtitles.
Next example (16) illustrates the case, when player is treated as an object. The same relation and a non-
literal comparison as in the example No.15 can be observed. In this case, the target domain (player) is
blended with the source domain (object). After the translation is performed, both domains are transferred
to the translated expression. The target domain in the TL is Zaidéjas and the source domain is objektas.
Verb to give indicates that the played is treated in terms of an object. To translate this verb word-for-
word translation was applied. The verb in the TL duoti retains the same qualities as the one in the SL.
After the translation is performed the conceptual metaphor (SPORTS IS AN OBJECT) in the TL is
retained, with the same domains. The cases analysed above reveal that in case of a word-for-word
translation of ontological conceptual metaphors the conceptual metaphor domain are retained in TL, no
loss of metaphorical meaning occurred.

The second translation strategy used in the translation of conceptual metaphor translate ontological
conceptual metaphor is substitution. It was used 5 times. Examples below illustrate the cases of

substitution observed in the translation of ontological conceptual metaphor.

17. The Yankees have taken the lead.

Jankiai issiverzia j priekj.

18. | tried to convince Shapiro to pick him up last June, but he said he waddled like a duck.
Bandziau jtikinti Sapirg, kad nupirkty jj praeitq birzelj, bet jis atrézé, kad Kevinas vaiksto kaip

antinas.

Both examples were taken from the film Moneyball. Example No. 17 illustrates the case when one
conceptual metaphor is substituted with another conceptual metaphor. The relation between the concepts
sports and object can be observed in SL, as well as, a non-literal comparison is drawn. However, in TL
relation between sports and moving forward is observed. In this case SPORTS IS AN OBJECT is
replaced with a orientational conceptual metaphor WINNING IS MOVING FORWARD. The target
domain (lead) is mapped with the source domain (object). This relationship between two domains is
expressed by the verb to take. However, in the Lithuanian subtitles this metaphorical expression is
substituted. Only the target domain remains the same (lead/pirmauti). In the TL the source domain is
replaced with the expression j priekj (forward). Nevertheless, the meaning of the expression is the same.
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Both indicate the Yankees are winning at the moment. Example No.18 also illustrates a case of
substitution, when the ontological conceptual metaphor SPORTS IS AN OBJECT is substituted with
another metaphor SPORTS IS BUSINESS. The relation between sports and an object is made in the SL.
A non-literal comparison is observed. Therefore, in TL sports is related to business. The target domain
(player/zaidéjas) is the same in SL and TL. However, the source domain of SL (object), which is
indicated by the expression picking smth. up, in TL is replaced by another source domain (prekél
product), which is indicated by the verb nupirkti (to buy). Although the conceptual metaphor in SL is
substituted by another conceptual metaphor in TL, the meaning of the expression does not change. Both
indicate that the speaker was trying to convince Shapiro to sign that player. In both examples it can be
seen that in case of substitution ontological conceptual metaphor is substituted with another conceptual
metaphor. However, the meaning of the expression is the same.

The third translation strategy used to translate ontological conceptual metaphor is paraphrase. It
was used 9 times in the Lithuanian subtitles of sports films. The examples below provide a brief look at

cases of paraphrase in translation of ontological conceptual metaphor.

19. Brazil has taken the lead.
Brazilija pirmauja.

20. No one wants to pick him up.
...Jis niekam nereikalingas.

Example No. 19 was taken from the US sports film Pele. The birth of a legend. Relation between a
concept of sports and an object and a non-literal comparison is made. In this case, the lead is treated in
terms of an object. The target domain of is (lead) and the source domain is (an object). The relation
between the two domains is indicated by the verb to take. However, after the translation of this
metaphorical expression the source domain of this conceptual metaphor is lost. Only a target domain
(lead/pirmauti) is retained in the TL. It can be noted that the conceptual metaphor SPORTS IS AN
OBJECT is replaced with a non-metaphorical expression. Nevertheless, the meaning of the expression
remains the same. Example No.19 presents another case of paraphrase. Example No.20 was taken from
the film Moneyball. It illustrates the case, when a baseball player is perceived in terms of an object.
Concept of sports is related to a concept of an object. A non-literal comparison between concepts is
observed. The target domain of this metaphorical expression is (player) and the source domain is (an
object). The relation between two domains is expressed by the expression to pick smth. up. It becomes
evident that in SL some of the distinctive qualities of an object are transferred to the player. However,

the same cannot be stated about the translated expression. After the translation is performed, it can be
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observed that the metaphorical expression loses the source domain. It is simply replaced with an
adjective nereikalingas (unwanted). The metaphor SPORTS IS AN OBJECT is replaced with a non-
metaphorical expression. The analysis of the examples No.19 and 20 reveals that in case of paraphrase,
the target domain is retained, but the source domain is lost. A metaphor after the translation is lost, but
the expression conveys the same meaning.

Finally, the last translation strategy, which occurred in a translation of ontological conceptual
metaphor, is a complete omission. Only one case of complete omission were detected in the analysed

films. The following are example illustrates the case:

21. He's still got the ball! From outside the box! Goal.

Jis vis dar su kamuoliu. Jvartis.

Example No.21 is taken from the film Pele. The birth of a legend. In the source language, a relation
between concepts of goalkeeper’s area and a container is observed. A comparison between them is
drawn. The target domain is a goalkeeper’s area and a source domain is an object. However, after a
complete omission both domains are lost. The metaphor GOALKEEPER’S AREA IS A CONTAINER
is lost. The message of the SL is not conveyed in the TL. In case of complete omission the loss of

metaphor is suffered, as well as, the meaning is lost.
2.3. Translation of Conceptual Metaphors from English to Russian

This subchapter provides a brief look at the translation strategies used to translate 3 types of the
conceptual metaphor found in Russian subtitles of US sports films. The analysis of the translation
strategies of each type is presented in this subchapter. The examples of all translation strategies detected
are provided. The same taxonomy of the metaphor translation as in the previous subchapter is used for

the analysis.
2.3.1. Translation of Structural Conceptual Metaphor

The most frequently found type of conceptual metaphor is structural conceptual metaphor. 97 cases
of structural conceptual metaphor translation cases were found and analysed. This number accounts for
75% of the total number of metaphorical expressions translated from English to Russian. To translate
them 5 metaphor translation strategies are used: word-for-word translation, substitution, paraphrase,
retention and complete omission were detected in the translations made in Russian subtitles.

The first translation strategy used to translate the structural conceptual metaphor is word-for-word

translation. 50 cases of this strategy, which account for 52% of the number of structural conceptual
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metaphor translations found in Russian subtitles, were detected. Examples below illustrate the usage of

the word-for-word translation of structural conceptual metaphor.

22. 11 of Brazil's graceful warriors will play right here in Rio de Janeiro at the newly-built
Maracana Stadium.

11 6nazopoonbix 80UHO8 bLLIOYM HA NOJle H08020 cmaduona Mapaxana.

23. He shoots and it's goal!
On cmpensiem u 2on!
24. Pack your bags, Pete. | just bought you from the Cleveland Indians.

Cooupau sewu, ITum. A kynun mebs y Knuenrend Unouanc.

All three examples taken from the film Pele. The birth of a legend. In example No.22 the relation
between a concept of sports and a concept of ward is observed. A non-literal comparison between them
is drawn. The target domain (players) of the metaphorical expression taken from SL is transferred to the
TL uepoxu, while the source domain (warriors) is also transferred to the TL sounsi. The conceptual
mapping of the football players and warriors remains the same in both SL and TL. It becomes evident
that the use of word-for-word translation for conceptual metaphor translation, in particular cases does
not result in a loss of metaphorical meaning, but rather transfers it in a in a complete way, in which the
essence of the conceptual metaphor is retained (SPORTS IS A WAR in both, SL and TL). From the
example No.23, the relation of sports and war is also evident. A non-literal comparison of these concepts
can easily be spotted. It can be seen that a kick is perceived in terms of a shot. The target domain (kick)
is mapped with the source domain (shot), which is a war based concept. To translate this metaphorical
expression word-for-word translation was used. The target domain of the SL is transferred to the target
domain of the TL (yoap). At the same time, the source domain of the SL is transferred to the TL
(svicmpen). This way all the elements of the conceptual metaphor are translated in a way the conceptual
metaphor (SPORTS IS A WAR) is retained in Russian subtitles. Example No.24 is an example of
conceptual metaphor SPORTS IS BUSINESS. The concepts of war and business are related and a non-
literal comparison is drawn between them. The target domain (sports analyst) is mapped with a source
domain (product). After the translation is performed it becomes evident that both domains are translated
using word-for-word translation. The target domain of the translated metaphorical expression is
(cnopmuenwiti ananumux) 1S mapped with the source domain (mosap). The conceptual metaphor
SPORTS IS BUSINESS is retained in the TL. From the examples given above it can be seen, that in

cases of metaphorical expression translation using word-for-word translation the structural conceptual
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metaphor is retained. This is a result of the similarities between some of the metaphorical expressions
used in English and Russian.

The second conceptual metaphor translation strategy detected in structural conceptual metaphor is
substitution. It was found in the translations of 6 metaphorical expressions. The example below

illustrates the case of substitution.

25. He's driving the ball forward as fast as he can!

On pgeemcsa k sopomam!

Example No.25 is a metaphorical expression, which structures conceptual metaphor SPORTS IS A
VEHICLE. In the SL a relation between the concepts of sports and a vehicle is observed, as well as, a
non-literal comparison between the concepts is drawn. However in the TL this relation changes. A
relation between sports and fabric is detected. The target domain in SL is a ball and the source domain
is a vehicle. In the TL, the target domain is a player and the source domain is a fabric. As it can be seen
that a metaphor SPORTS IS A VEHICLE is replaced with another conceptual metaphor SPORTS IS A
FABRIC. In this case, of substitution it can be seen that a conceptual metaphor is replaced with another
conceptual metaphor in the TL. The meaning of the expression is retained, but a non-literal comparison
changes.

Another translation strategy used to translate structural conceptual metaphor is paraphrase. 30
metaphorical expressions were translated using this translation strategy. Examples illustrate some of the

cases of paraphrase in the translation of structural conceptual metaphor from English to Russian:

26. | don't like them either, but they're part of the business now.

Mmne onu moorce ne Hpaesamcs, HO OHU menepsb - 4acmsv Ucpbl.

27. Shot. Goal!
Yoap! I'on!

28. First one out of the dugout is rookie sensation Carlos Pena...

Ilepsvim ckamelky 3anachvix nokuoaem npexpachwiii Hosuyok Kapaoc Ilenvs.

In the example No. 26 it can be noted a relation between a sports and business is evident. A non-literal
translation between the concepts is drawn. The target domain of the SL metaphorical expression is a
game and the source domain is business. To translate this metaphorical expression paraphrase is used.
The target domain in the TL language uepa (a game) is retained, but in the process of translation, the
source domain is lost. The metaphorical expression was replaced with a non-metaphorical one and in

the TL conceptual metaphor SPORTS IS BUSINESS is lost. The next example (No. 27) shows the same
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case of paraphrase. However, in this case a relation between sports and war in the SL is made and a
non-literal comparison is drawn. The target domain of the SL kick is transferred to the TL yoap.
However, the source domain was lost after the translation is performed. Once again, it can be noted that
the metaphorical expression of the SL is replaced by the non-metaphorical expression in the TL. In the
last example (No. 28), the same relation and a non-literal comparison as in the previous example can be
observed. The metaphorical expression with the target domain (substitution bench) is mapped with the
source domain (dugout), which is a war based term used to define a trench that is dug and roofed over
as a shelter for troops. In the translated expression the target domain stays the same (ckametixa
sanacnwuix/substitution bench), but the source domain is lost in the TL. The loss of the source domain
makes the expression non-metaphorical. The conceptual metaphor SPORTS IS A WAR is lost. From
the analysis of the examples it can be observed that in a case of paraphrase the target domain remains
in both, SL and TL, but the source domain in TL is lost, as well as, the expression in the TL loses a
metaphorical meaning.

The next translation strategy used to translate structural conceptual metaphor is retention. 7 cases
of it were detected in Russian subtitles of the US sports films. Examples given below illustrate the case

of retention in the translation of structural conceptual metaphor.

29. No. Skoglund sweeps to start Sweden's counterattack.

Hem. Ckoenyno nepexooum myoa umooul Hauams KOHMPAMAaKy .

30. Pete, scouts, good scouts, are the heart of this game.

Ium, xopouwiue ckaymauvl — 60nt 5mo 2JlAaeHoe.

The example No.29 was found in the film Pele. The birth of a legend and illustrates that by using
retention to translate the conceptual metaphor SPORTS IS A WAR the metaphor itself can be retained
in the TL. In this particular case the target domain of SL (unexpectedly move forward) is transferred to
TL (sneszanno notimu ¢ nepeo), and the source domain in both expressions is the same (counterattack/
xkoumpamaxa). In this case, metaphorical expression remains unchanged. In the example No. 30, which
was retrieved from the subtitles of the film Moneyball, the same way of translation can be observed.
Target domain of the SL (people looking for new players) is translated to the TL (zr0ou uwywue noswix
uepoxos), While the source domain is left the same (scout/ ckaym). The metaphorical expression is the
same in the SL and the TL. In this case, the metaphor is retained after the translation is performed. In
both, SL and TL, the same relation between the concepts of sports and war is present, and a non-literal
comparison of these concepts. The conceptual metaphor SPORTS IS A WAR is transferred from the SL
to the TL.
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2.3.2. Translation of Orientational Conceptual Metaphor

Second type of conceptual metaphor analysed in the Russian subtitles of the US sports films is
orientational conceptual metaphor. 14 cases of this type were found. It accounts for 11% of the total
number found in the original dialogues of the films. Seven different conceptual were detected. The most
dominant conceptual metaphor is WINNING IS UP; LOSING IS DOWN. To translate orientational
conceptual metaphor 4 different translation strategies were used. The following are word-for-word
translation, substitution, paraphrase and complete omission. No cases of retention were detected.
Metaphorical expressions of this conceptual metaphor were found in two different films, which are Pele.
The birth of a legend and Moneyball.

To begin with, 10 of paraphrase were detected in Russian subtitles of the analysed sports films.

The example bellow illustrates the use of this translation strategy.

31. Down to one goal!

Ocmancs 00un may!

In the example given above (No. 31) it can be noted that the target domain (losing) of the SL is the same
as in the TL (nmpouepwisams), but the source domain (down) is not translated into the TL. The
metaphorical expression is replaced by the non-metaphorical expression (ocmancs ooun 2on). After the
translation, the physical basis and the conceptual metaphor itself are lost.

Word-for-word translation — only 1 case detected in translation of orientational conceptual

metaphors in Russian subtitles. The following example illustrates the case:

32. Mabry, on one pitch, has shot the A's in front.
Mobpu 0onum yoapom evigen iz snepeo.

From the example No0.32 the relation between a concept of winning and a concept of moving forward is
observed and their non-literal comparison can be drawn. The same relation is transferred from the SL to
the TL. The target domain of the SL winning is transferred to the TL swiuepuisams, and the source
domain moving forward is transferred to the TL as well snepeo. The physical basis of orientational
conceptual metaphor remains, as the conceptual metaphor WINNIN IS MOVING FORWARD is
completely transferred to the TL.

Substitution is also used to translate orientational conceptual metaphor. It was used twice in

Russian subtitles. To illustrate the case an example No0.33 is given below.
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33. Top scorer gets the coffee.
Jlywwuii bombapoup Hocum macmepam kogpe?

Example No.33 is a metaphorical expression, which structures conceptual metaphor SCORING IS UP.
In the SL a relation between the concepts of sports and a direction up, as well as, a non-literal comparison
between the concepts is drawn. However, in the TL this relation changes. A relation between sports and
awar is detected. The target domain in SL is a scoring goals and the source domain is up. In the TL, the
target domain is a goal scorer and the source domain is a gunner. As it can be seen the conceptual
metaphor SCORING IS UP is replaced with another conceptual metaphor SPORTS IS A WAR. In this
case, of substitution it can be observed that a conceptual metaphor is replaced with another conceptual
metaphor in the TL. The meaning of the expression is retained, but a non-literal comparison changes.
Another strategy used to translate the conceptual metaphor is complete omission. Only one case
occurred in the translation of the metaphor LOSING IS DOWN. The example below provides a case of

complete omission.

34. The A's, from 5-nothing down, now lead 6 to 5.

Cuem c 5:0 6 nonv3y Ju3z cmanosumcs 6:5.

The example No. 27 was taken from the US sports film Moneyball. The relation of the concepts of losing
and direction down in the SL is lost in the TL. A non-literal comparison, after a translation is performed,
is also lost. In this case, of complete omission both the target domain (losing) and the source domain
(down) are omitted. The physical basis of this conceptual metaphor is lost, as well as, the meaning of
the whole expression is changed after the translation was performed. Metaphor is not translated and the

metaphorical meaning is lost.

2.3.3. Translation of the Ontological Conceptual Metaphor

The third type of conceptual metaphors analysed in this thesis is orientational conceptual
metaphor. Four different ontological metaphors were detected in the original dialogues of three US
sports films. 19 cases of metaphorical expressions, which structure ontological conceptual metaphors,
were observed. The number of expressions found in the original dialogue accounts for 14% of the total
metaphorical expressions. The most commonly used ontological conceptual metaphor is SPORTS IS
AN OBJECT. Examples were extracted from all three films. To translate ontological conceptual
metaphor 4 different translation strategies were applied. The following are word-for-word translation,

substitution, paraphrase and complete omission. No cases of retention were observed.
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The first strategy detected in a translation of ontological conceptual metaphor SPORTS IS AN
OBJECT is a word-for-word translation. 9 cases of occurred in the translation of the metaphorical
expressions found in Russian subtitles. The examples below illustrates the usae of word-for-word

translation.

35. I don't wanna dampen the mood at all, but since we picked up Rincon... We gotta send someone

down.

He xouy nopmums nacmpoenue... Ho pas mol e3sa1u Punkona... Hyscno koeo-mo omuuciume.

36. We're not gonna take him because he can't hit a curve.

Mbi He OyOdem e2o bpamb — OH He CNPABIAEMC L C KPYUEHbIM MAUOM.

The example No.35 is taken from the film Moneyball. It illustrates the case of a conceptual metaphor
SPORTS IS AN OBJECT, where the baseball player is treated in terms of an object. The relationship
between the target domain (player) and the source domain (object) is indicated by an expression to pick
up. It becomes evident that the qualities of an object are transferred to the baseball player. By the use of
the word-for-word translation the same target domain is transferred from the SL to the target domain of
the TL (uepox). Moreover, the source domain (object) after the translation is performed is also
transferred to the TL (o6wexm). The relation between the domains in the translated expression is
indicated by the verb szams (to pick up). The conceptual metaphor is retained in the TL. Another
example (No. 36) from the film Trouble with the curve illustrates the similar case of a word-by-word
translation. The target domain in the SL (player) and the source domain (object) are related by a verb to
take. A non-literal comparison is drawn. The domains are transferred to the TL, where they are mapped
by the verb (szams/ to take). In both cases domains of the conceptual metaphor are the same, but the link
blending the source and the target domains is different. Based on the analysis of the examples No.35 and
36 it can be said that in case of the word-for-word translation the conceptual metaphor SPORTS IS AN
OBJECT is retained in TL, and the meaning of the metaphorical expression is transferred.

Another translation strategy detected in the translation of ontological conceptual metaphor in
Russian subtitles is substitution. 5 cases of substitution were detected in translations of this type
conceptual metaphor. The examples given below illustrate the use of this translation strategy in Russian

subtitles.

37. The Yankees have taken the lead.

Auku evixoosm snepeo.
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38. That's it, boy! Take them bases, man!

Bom u sce! 3anamv 6azwl!

The example No0.37, found in the film Moneyball, shows how one conceptual metaphor can be
substituted with another conceptual metaphor. A relation between sports and direction of moving
forward in TL replaces the relation between the concepts of sports and objects in the SL. A non-literal
comparison is changed as well. In this case, the ontological conceptual metaphor SPORTS IS AN
OBJECT in the SL becomes an orientational conceptual metaphor WINNING IS MOVING FORWAR
in the TL. The target domain of the metaphorical expression is the same (lead/ssiucpvisams), but the
source domains are different. In the SL the source domain is an object. It is blended with the target
domain and structures the conceptual metaphor SPORTS IS AN OBJECT. However, the source domain
in the TL is the concept of moving forward, which is mapped with the target domain, to structure the
conceptual metaphor WINNING IS MOVING FORWARD. The next example (No. 38), found in
Russian subtitles of the film Trouble with the curve. A relation between sports and a war in TL replaces
the relation between the concepts of sports and objects in the SL. A non-literal comparison is changed
as well. The target domain of the SL metaphorical expression is a base and the source domain is an
object. The conceptual mapping of domains is indicated by the verb to take. The qualities of the source
domain are transferred to the target domain. However, in the translated expression the target domain is
the same (base/6a3a), but the source domain of the SL an object in the translated expression changes to
the war based term (saxsam/capture), which is indicated by the verb sanams (to capture). The conceptual
metaphor of the source language SPORTS IS AN OBJECT, in the translation language is perceived as
a conceptual metaphor SPORTS IS A WAR. The examples given above illustrate how other types of
conceptual metaphor can substitute the ontological conceptual metaphor.

The third translation strategy found in Russian subtitles is paraphrase. Four cases of paraphrase
were detected in the translation of ontological conceptual metaphor. The following example illustrates

the case.

39. The Reds have now dropped five in a row as Oakland beats them in the beginning of this series
5to 3.

Peoc npouepanu yaice 5 uep noopso nocne nopasicerusi om Okneno 6 nepsoii u3 3 uep co cuemom

3:5.

The example No. 39 (film Moneyball) show the case, when metaphorical expression in the SL is replaced
with the non-metaphorical expression in the TL. The relation between concepts of sports and objects is

seen and a non-literal comparison can be drawn in the source language. The target domain in both

48



expressions is the same (game/ uepa). However, the source domain of the SL (an object) in the TL is
replaced by a non-metaphorical expression npouepanu (lost). In this case, the relation between the
concepts is lost. In TL the conceptual metaphor is lost and there is no metaphorical meaning retained.

2.4. Comparative Analysis of the Translation Strategies Used in Lithuanian and in Russian
Subtitles.

This subchapter provides a thorough look to the translation strategies detected in the translations
of three types of conceptual metaphor in Lithuanian and in Russian subtitles. A comparison of different
translation strategies used to translate different types of conceptual metaphor will be provided. Some
cases of similar and different translations of same conceptual metaphors will be given in order to
illustrate tendencies in translation in Lithuanian and in Russian.

Table 1 (APPENDIX 1) illustrates the number of different translation strategies used to translate
structural conceptual metaphors. Out of 97 cases, Lithuanian translators used word-for-for translation
57 times, which accounts for 59% of the number of structural conceptual metaphors. Russian translators
used the same strategy 50 times and it accounts for 52%. In the Lithuanian subtitles only one (1%) case
of substitution occurred, while in the Russian subtitles it was used 6 times (6%). Lithuanian translators
used paraphrase 32 times (35%) and Russian translators used it 30 times (31%). Lithuanian translations
5 (5%) cases of retention occurred, while in Russian translations the same strategy occurred seven (7%)
times. Complete omission in Lithuanian subtitles occurred twice (2%), in Russian subtitles 4 times (4%).

The analysis shows that in some cases, the metaphorical expressions that structure the conceptual
structural metaphor, are translated identically in both translation languages. The examples below
illustrate some of the cases when metaphorical expression found in SL was translated using the same

translation strategy in Lithuanian and Russian:

40. 11 of Brazil's graceful warriors will play right here in Rio de Janeiro at the newly-built
Maracana Stadium.
11 graksciy Brazilijos kariy stos j kovg cia, Rio Dezaneire, naujai pastatytame Marakanos
stadione.

11 61a2o0pooubix 60UHO8 8bILIOYM HA NOJle HOB8020 cmaduona Mapakana.
41. Good. He's cheap.

Puiku, jis pigus.

Ham smo na pyxy. On dewesbiii.
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The first example given above (No. 40) illustrates the case when structural conceptual metaphor
SPORTS IS A WAR is translated using word-for-word translation in both, Lithuanian and Russian. In
both languages a target and a source domains are retained and there are the same as in the SL. The
metaphor is fully transferred to both translation languages. In example No.41 the similar case of word-
for-word translation can be spotted in the translation of structural conceptual metaphor SPORTS IS
BUSINESS. Conceptual metaphor domains are fully transferred from SL to both translation languages.
In addition, the same adjective indicating the source domain is identical in all three languages. Metaphor
is identical in Lithuanian and in Russian subtitles.

In some cases, in order to translate the same metaphorical expression, different translation

strategies were used in Lithuanian and in Russian subtitles. The following examples illustrate the case:

42. 1 don't like them either, but they're part of the business now.

Man jie irgi nepatinka, bet dabar jie yra verslo dalis.

Mmue onu moorce ne Hpaesamcs, HO ORU menepsb - 4acmsv Ucpbl.

43. | wanna milk the last ounce of baseball you got in you. And you wanna stay in the show.

AS noriu i$ taves iSspausti visa tavo meistriskumg. O tu nori pasilikti lygoje.

}ZXOlly 8bloicamv U3 mebs 6ce macmepcmeo, Kkonmopoe 6 mebe ecmb. A mvl Xo0ueub 0Cmamuvcs 6

woy.

Example No. 42 illustrates the case, when the same structural conceptual metaphor (in this case SPORTS
IS BUSINESS) is translated using different translation strategies. In this particular case, Lithuanian
translator used a word-for-word translation. The target and the source domain were transferred from SL
to TL, in order to retain the metaphor in the TL. On the other hand, in Russian subtitles paraphrase
occurred. The metaphorical expression was replaced with a non-metaphorical expression and the
metaphor is lost. Example No0.43 provides an illustration of the case, when the same metaphorical
expression is translated using different translation strategies in target languages. Translation of structural
conceptual metaphor SPORTS IS AN ART, found in Lithuanian subtitles, were performed using
paraphrase. The target domain remains the same, but the source domain is lost, and the translated
expression becomes non-metaphorical. Russian translators used word-for-word translation to translate
the same metaphorical expression. Both domains are transferred from the SL to the TL and metaphor is
retained in both, SL and TL.

The data in the table shows that Lithuanian translators, while translating the structural conceptual
metaphors, use more word-for-word translation. On the other hand, they use less paraphrases and

retentions. Furthermore, Russian translators tend to used more substitutions, and some cases of complete
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omission occurred in both languages. In some cases metaphor translation in both languages were
identical, but there where cases, when the same translation strategy was used to translate the same
metaphorical expression.

Table 2, which is provided in the APPENDIX 1, shows the distribution of translation strategies
used to translation metaphorical expressions, which structure orientational conceptual metaphor. As it
can be seen from the table above. The most dominant translation strategy used to translate this conceptual
metaphor is paraphrase. Lithuanian translators used it 11 times, which accounts for 79% of the total
number of orientational metaphorical expressions. In addition, Russian translators used paraphrase 10
times (71%). Only one case (7%) of word-for-word translation and complete omission occurred in the
analysed subtitles in both languages. Furthermore, substitution was used once (7%) in Lithuanian
subtitles and twice (14%) in Russian subtitles. The following examples illustrate the cases, when the

same translation strategy was used to translate the same metaphorical expression:

44. My dad used to sing that, when we were low...
Man tetis tai dainuodavo, kai biidavo sunkios akimirkos...

Ilana nen smy nechio, koeoa Ham 6bLIO MPYOHO.

45. Mabry, on one pitch, has shot the A's in front.
Mabris vienu smiigiu isvede "Atletics" j priekj.

Mobpu o0num yoapom evieen i3 snepeo.

Example No. 44 illustrates the case, when orientational conceptual metaphor SAD IS DOWN is
translated using paraphrase in both, Lithuanian and Russian subtitles. In both cases the source domain
of the conceptual metaphor is lost, because the metaphorical expression in translation language is
replaced by non-metaphorical expression. The same translation strategy was also used to translate
example No.45. In this case, the orientational conceptual metaphor WINNING IS MOVING
FORWARD is translated using word-for-word translation. In both translation languages, the same target
domain and the same source domains were transferred from the SL. In both cases, the same orientational
metaphor is retained in translation language.

However, in some cases different translation strategies used to translate the same metaphorical

expressions. The following are:

46. And now, suddenly, top scorer of the pro team halfway through the season.

Ir netikétai sezono viduryje tapo daugiausiai jvarciy pelnanciu zaidéju profesionaly komandoje.

Buezanno cmanosumcs nyuwum 6omoapoupom KOMaHobl Macmepos.
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Example No. 46 illustrates the case, when the same metaphorical expression, which structures
orientational conceptual metaphor, is translated using different translations strategies. In this case, in
Lithuanian subtitles paraphrase was used to translation orientation conceptual metaphor SCORING IS
UP. In this case, metaphorical expression is replaced with a non-metaphorical expression, and the
metaphor itself is lost. In contrast, Russian translator used substitution to translate the same metaphorical
expression. The same target domain is transferred from SL to TL, but the source domain is different.
This way the conceptual metaphor SCORING IS UP in SL becomes a conceptual metaphor SPORTS IS
AWAR in TL.

From the data provided above, it becomes clear that in Lithuanian and Russian subtitles, the most
dominant translation strategy is paraphrase. Other strategies are less commonly used. Finally, the same
metaphorical expression can be identically translated in both translation languages, or the same
metaphorical expression can be translated using different translation strategies.

Table 3 (APPENDIX1) illustrates the use of translation strategies to translate ontological
conceptual metaphors found in Lithuanian and Russian subtitles. To begin with, in Lithuanian subtitles
the word-for-word translation was used 4 times, which accounts for 21% of the total number of
metaphorical expressions that structure ontological conceptual metaphors. On the other hand, Russian
translators used word-for-word translation 9 times (47%). In contrast to the previously mentioned
translation strategy, in Lithuanian subtitles paraphrase occurred 9 times (48%), while in Russian
subtitles the same translation strategy was detected 4 times (21%). The next translation strategy detected
in subtitle translation is substitution. 5 cases occurred in both, Lithuanian and Russian subtitles. It
accounts for 26% percent. In addition, one case (5%) of complete omission used by translators of both
languages. Finally, no cases of retention detected, neither in Lithuanian, nor in Russian subtitles.

There are some cases, when the same metaphorical expression was translated using the same
translation strategy. The following examples illustrate the cases of identical translation of the same

metaphorical expression:

47. Damon has eight hits in 18 at bats, a double, a triple, a couple of stolen bases. Deimonas jau
pataike 8 kartus is 18, 1 dvigubas, 1 trigubas ir 2 pavogtos bazés.
Ha cuemy J[ptimona 8 eviousanuii uz 18, 1 oabn, 1 mpunn u napa ykpaoenHvlx 6a3.

48. The Reds have now dropped five in a row as Oakland beats them in the beginning of this series
5to 3.

"Reds'ai" pralaiméjo 5 rungtynes is eilés, nes Oklendas juos sutriuskino jau serijos pradzioje.

(paraphrase)
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Peoc npouepanu yaice 5 uep noopso nocne nopasicerusi om Okieno 6 nepsoii u3 3 uep co cuemom

3:5. (paraphrase)

Example No.47 shows the translation of metaphorical expression that structures conceptual metaphor
SPORTS IS AN OBJECT. In both subtitles the same word-for-word translation was used. Conceptual
metaphor was retained, because both, target and source domains, are the same in Lithuanian and Russian.
Even the verb, indicated the source target, is identical in both translation languages. Another example
(No0.48) illustrates the case, when the same metaphorical expression, structuring conceptual metaphor
SPORTS IS AN OBJECT, is translated using paraphrase. In both examples of TL, the same target
domain is retained and the identical verb, indicated it is used to paraphrase the expression. In both cases
the source domain is lost and the metaphorical expression is replaced with a non-metaphorical
expression.

In contrast to similarities in ontological conceptual metaphor translation, there were cases of
different translation strategy used to translate the same metaphorical expression. The examples below
illustrate the case, when different translation strategies were used in order to translate the same

metaphorical expression:

49. | don't wanna dampen the mood at all, but since we picked up Rincon... We gotta send someone

down.

Nenoriu gadinti nuotaikos, bet jei jau nupirkom Rinkong... Reikia kaZkuo atsikratyti.

He XOuy nopmunib HAcCnmpoeHue... Ho pas mMbl 63:1U Punxona... Hy.?fCHO KO20-moO omyducjiunis.

50. All 200,000 fans have fallen into a deafening silence.

Visi 200 000 sirgaliy nutilo.

Bce 200 000 noepysunucw 6 epabosoe moruanue. (W-f-w transl.)
Example No. 49 provides an illustration of the translation of ontological conceptual metaphor SPORTS
IS AN OBJECT. Lithuanian translators used substitution in order to translate this conceptual metaphor.
In this case, it was replace with another conceptual metaphor SPORTS IS A BUSINESS. The target
domain is retained, but the source domain of SL is replaced with another domain in the TL, which
structures another conceptual metaphor. In Russian translation of the same example the word-for-word
translation occurred. Both, the source and the target domains are the same as in the SL and the
conceptual metaphor remains the same in TL. The other example (No. 50) illustrates the case of
ontological conceptual metaphor translation by using different translation strategies in Lithuanian and
Russian. Lithuanian translators used paraphrase to translate this conceptual metaphor. The target
domain was retained the same as in SL, but the source domain was lost after the translation. The

metaphor in SL was replaced with a non-metaphorical expression in the TL. On the other hand, Russian
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translators used word-for-word translation. Both domains were successfully transferred from the SL to
the TL, and the same conceptual metaphor was retained.

From the data and the examples provided above, it can be stated that in order to translate
ontological conceptual metaphor Lithuanian translator tend to used more paraphrases, while Russians
translators use more word-for-word translations. The same number of substitutions and complete
omissions were detected in both translation languages. Furthermore, no cases of retention were detected.
Finally, in some cases of ontological conceptual metaphor translation, same metaphorical expressions
was translated identically in Lithuanian and Russian subtitles. On the other hand, there were cases when
the same metaphorical expression was translated using completely different translation strategies.

The overall data in table 4, which is provided in APPENDINX 1, shows that 62 cases (48% of
total number of metaphorical expressions) of word-for-word translations were detected in the Lithuanian
subtitles, and the same translation strategy occurred 60 times (46%) in Russian subtitles. Substitution
was detected in Lithuanian translation of 7 (5%) metaphorical expressions, and 13 (10%) in Russian
translations. 52 (40%) cases of paraphrase occurred in Lithuanian subtitles, while the same strategy was
used 44 times (34%) in Russian subtitles. This analysis also revealed that 4 (3%) complete omissions
were used to translate metaphorical expressions to Lithuanian and 6 (5%) to Russian. Finally, 5 (4%)
cases of retention were detected in Lithuanian subtitles and 7 (5%) cases in Russian subtitles. Despite
some differences of conceptual metaphor translation from English to Lithuanian and Russian, the choice
of translation strategies by Lithuanian and Russian translators is very similar in both cases, frequency

and usage. Both tend to use a lot of word-for-word translations and paraphrases.

The research revealed that US sports films are full of conceptual metaphors. Based on Lakoff’s
and Johnson’s (2003) classification, all three types of conceptual metaphor were detected in US sports
films. Most cases of metaphorical expressions were structural conceptual metaphors. The throughout
analysis of Lithuanian and Russian subtitles confirmed that there are no cases of specification, due to
the technical, space constraints to be exact, that translator must comply with (as indicated in the 2.1).
The analysis of the translation strategies used in subtitles revealed that all translation strategies indicated
in the methodological part (2.1) were detected in the translation of subtitles. Furthermore, in cases of
word-for-word translation, the main components of the conceptual metaphor remain and they are the
same as in the source language. Metaphor is transferred to the target language and it corresponded to the
one in source language. Substitution were used in order to replace one conceptual metaphor with another
conceptual metaphor. In some cases, both domains were replaced and in some cases only source domain
was replaced. Paraphrase in conceptual metaphor translation were used in order to replace the
metaphorical expression with a non-metaphorical expression. This way the target domain were

transferred from the source domain, but the source domain were lost. However, the message conveyed
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by the metaphor remained the same even if the metaphorical meaning were lost. In cases of complete
omission both domains were removed from the TL and the message was not fully conveyed from the
SL. In some cases, there were contextual indication to the message that was supposed to be transferred.
Finally, retention were used to transfer the conceptual metaphor from the SL to the TL. In both languages
it is identical. The analysis also revealed that some of the concepts. For example, shot-sivis-spyris can
be translated using different translation strategies. This indicates that there are no strict rules in
conceptual metaphor translation and that the translator, based on the context or other translation factors,
can choose the translation strategy that fits the translated text in a best possible way. Research also
revealed that in some cases Lithuanian and Russian translators were using different translation strategies
to translate same conceptual metaphors. However, more cases, when the translation strategies used to
translate same metaphorical expression to Lithuanian and to Russian matched. Moreover, the analysis
of translation strategies in Lithuanian and in Russian subtitles revealed that the most dominant
translation strategies used to translate conceptual metaphors are word-for-word translation and
paraphrase. It is due to the similar Lithuanian cultural models. In both languages, the conceptual
metaphor is understood the same way in both languages. Therefore, the number of substitutions and

complete omissions was lower.
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Discussion

Conducting the analysis posed several challenges, as two channels, vocal and written, were
involved. It was difficult to identify the conceptual metaphors as they were flowing out of the original
dialogue and their use was natural and normally integrated into the script. It can be stated that the human
metaphorical thinking and unconscious conceptual use makes it difficult to detect them in the text
(Lakoff and Johnson 2003). Analysis of the subtitles was time consuming as part of the metaphorical
expressions were omitted or substituted.

In their research, Burmakova and Marugina found out that usually translators tend to copy the
conceptual metaphor from the original text. In addition, they claim that saving source domain means,
saving the metaphor. (Burmakova, Marugina 2014) This research partially confirms the statements made
by these 2 scholars as, in cases discussed in the research it was noticed that, when word-for-word
translation or retention the conceptual metaphor is retained the same as in the original and the source
domain is transferred to the TL. Furthermore, word-for-word translation was the most popular
translation strategy used in Lithuanian and in Russian subtitles. In more than a half of the cases analysed
this translation strategy was used. However, research also revealed that there were many cases of
paraphrase. In these cases conceptual metaphor was lost, due to the loss of the source domain. The
analysis of the subtitles implies that there are 2 commonly used translation strategies, one of which does
not retain the conceptual metaphor or source domain in the TL. It may show that translators have a
choice, whether to save the conceptual metaphor in the TL or leave it out, as in both cases the message
of the expression is preserved.

Further implications to the research can be made. While analyzing Lithuanian and Russian
subtitles it was noticed that in some cases conceptual metaphors appeared in TL, although no in SL no
metaphors were detected. This could lead to the analysis of the conceptual metaphor from the perspective
of translation languages to the source language. The cases of compensation (subchapter 1.5 or 2.1.) can
be determined and a comparative analysis of the compensation use in Lithuanian and in Russian subtitles

can be carried out.
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CONCLUSIONS

The analysis of the translation of conceptual metaphors in the US sports films reveals:

e Subtitles are a written realization of the source language in translation of films, TV series and other
audiovisual products. Subtitling pose many difficulties for a translator as he/she is forced to comply
with the technical, textual and linguistic constraints. A shift of mode from a speech to a written text
is also challenging as the translator has to decide what should be omitted or condensed, so the message
presented in the source text is correctly conveyed in the target language.

e The most dominant type of conceptual metaphor found in the US sports films is structural conceptual
metaphor. Almost three quarters of the metaphorical expressions in the SL are cases of structural
conceptual metaphor. The most commonly found structural conceptual metaphors are SPORTS IS A
WAR and SPORTS IS A BUSINESS. Three fifths of the metaphorical expressions are the cases of
the first structural conceptual metaphor and a quarter of cases of the second detected in the original
dialogues of the films.

e The most commonly used translation strategy to translate conceptual metaphors from English to
Lithuanian is word-for-word translation. Almost half of the metaphorical translations are translated
using this translation strategy. The conceptual metaphor is fully transferred from SL to the TL, as the
target domain and the source domain are. Paraphrase is quite frequently used translation strategy as
well. More than a third of the metaphorical expressions are translated using paraphrase. In cases of
this translation strategy, the conceptual metaphor were lost in TL, because the source domain were
not transferred. However, the message conveyed by the expression is retained. Less frequently used
translation strategies are substitution, when conceptual metaphor was replaced with another
conceptual metaphor, complete omission (the metaphorical expression was not translated at all). In
cases retention the metaphorical expression remains identical to the one of the SL.

¢ In translation from English to Russian, almost a half of metaphorical expressions are translated using
word-for-word translation. One third of the metaphorical expressions are translated using
paraphrase. Other translation strategies are not that common in conceptual metaphor translation.

¢ Finally, the analysis revealed that, although in some cases Lithuanian and Russian translators tend to
translate the same metaphorical expressions using different translation strategies, in overall, there is
no significant difference in the use of translation strategies in Lithuanian and in Russian subtitles. It
should be noted that the choice of translation strategies in Lithuanian and in Russian subtitles is
similar. It is based on the context or any other criteria of his/her translation. Translators decide which

translation strategy fits the translated metaphorical expression best.
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Thus, research confirmed the hypothesis that there is no significant difference in use of translation
strategies in Lithuanian and in Russian subtitles, because the cultural models in both languages are very

similar.
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APPENDIX 1. Tables

Table 1. Translation Strategies Detected in the Translation of Structural Conceptual Metaphors

Translation strategy Lithuanian subtitles Russian subtitles
Word-for-word translation 57 50

Substitution 1 6

Paraphrase 32 30

Complete omission 2 4

Retention 5 7

Table 2. Translation Strategies Detected in the Translation of Orientational Conceptual Metaphor

Translation strategy

Lithuanian subtitles

Russian subtitles

Word-for-word translation 1 1
Substitution 1 2
Paraphrase 11 10
Complete omission 1 1

Retention

Table 3. Translation Strategies Detected in the Translation

of Ontological Conceptual Metaphor

Translation strategy

Lithuanian subtitles

Russian subtitles

Word-for-word translation 4 9
Substitution 5 5
Paraphrase 9 4
Complete omission 1 1

Retention
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Table 4. Overall Data of Translation Strategies Used to Translate Conceptual Metaphor in Subtitles

Translation strategy

Lithuanian subtitles

Russian subtitles

Word-for-word translation 62 60
Substitution 7 13
Paraphrase 52 44
Complete omission 4 6
Retention 5 7

Table 5. Conceptual metaphors found in the US sports films

Structural conceptual metaphor

Orientational conceptual

metaphor

Ontological conceptual

metaphor

SPORTS IS A WAR

WINNING IS UP; LOSING IS
DOWN

SPORTS IS AN OBJECT

SPORTS IS BUSINESS

SCORING GOALS IS UP

MIND IS A CONTAINER

TIME IS A RESOURCE

WINNING IS MOVING
FORWARD; LOSING IS
MOVING BACK

SILENCE IS A CONTAINER

SPORTS IS AN ART

PROGRESS IS UP

GOALKEAPER’S AREA IS A
CONTAINER

SPORTS IS BUILDING

HIGHT PRIORITY IS UP

SPORTS IS A GAMBLE

HAPPY IS UP; SAD IS DOWN

SPORTS IS A HUMAN BODY

SPORTS IS SCHOOL

SPORTS IS MATEMATHICS

HUMAN ABILITIES ARE
TOOLS

SPORTS IS FOOD

SPORTS IS A WEAPON

SPORTS IS A VENICHLE

SPORTS IS AN ILNESS

FRIENDSHIP IS A JOURNEY

SPORTS IS WATER
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APPENDIX 2. Examples Found in the US Sports Films

Pele. The birth of a legend (2016)

e 11 of Brazil's graceful warriors will play right here in Rio de Janeiro at the newly-built Maracana
Stadium. (SPORTS IS A WAR)

11 graksciy Brazilijos kariy stos j kova ¢ia, Rio Dezaneire, naujai pastatytame Marakanos stadione. (W-
f-w trans.)

11 GiaropoHBIX BOMHOB BBIMAYT Ha I0JI€ HOBOTO cTagroHa Mapakana. (W-f-w transl.)

e Uruguay shoots! (SPORTS IS A WAR)

Urugvajaus Sauna! (W-f-W trans.)

Vnap! (Paraphrase)

e He shoots and it's goal! (SPORTS IS A WAR)

Jis spiria ir jvartis! (Paraphrase)

Ou crpensier u roa! (W-f-w translation)

e He's driving the ball forward as fast as he can! (SPORTS IS A VECHICLE)

Jis varosi kamuolj taip greitai, kaip tik gali! (Paraphrase)

Ou pBercst k Boporam! (Substitution)

e We are defeated. (SPORTS IS A WAR)

Mus nugaléjo. (W-f-w trans.)

Mb1 oBepskeHbI co cuetom 2:1. (w-f-w transl.)

¢ All 200,000 fans have fallen into a deafening silence. (SILENCE IS A CONTAINER)

Visi 200 000 sirgaliy nutilo. (paraphrase)

Bce 200 000 morpysunuck B rpaboBoe mouanue. (W-f-w transl.)

e They paid him nothing and dropped him as soon as he hurt his knee. (SPORTS IS AN OBJECT)

Jie nieko jam nemokéjo ir meté jj iSkart po to, kai susizalojo kelj. (paraphrase)

Emy TaM jaxke He 3aIUIaTHIIM M BBIKWUHYJIH KaK TOJIBKO OH TIOBPEIUIT KOJICHO.

e He is scouting for the Santos Football Club! (SPORTS IS A WAR)

Jis iesko talenty Santos futbolo klubui ! (paraphrase)

OH noxbupaeT koMauay it kiyoa Canroc! (paraphrase)

e Come on, come on, no time to waste. (TIME IS A RESOURCE)

Nagi, nagi, néra laiko. (paraphrase)

JlaBaii, naBaii, HeT BpeMeHH.(paraphrase)

e Down to one goal! (WINNING IS UP; LOSING IS DOWN)

Atsilieka vienu tasku! (paraphrase)
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Ocrancst onun msta! (Paraphrase)

e We should have beat those guys. (SPORTS IS A WAR)

Turéjom juos sumalti. (Substitution)

Me1 Moriu y HEX BeMrpath. (Paraphrase)

e Watch how Hungary beats us in the '54 quarter final. (SPORTS IS A WAR)

Zitirék, kaip vengrija mus sutriuskina 54-yjy ketvirtfinalyje. (w-f-w transl.)

[TocmoTpu Kak Hac oObIrpaia Benrpus B uetBepTh prunaie B 54.(paraphrase)

e They just mastered the formations. (SPORTS IS A WAR)

Paprasciausiai, iSsidéstymo schemy jvaldymas. (paraphrase)

Crporas urpoBas auciuruinHa. (paraphrase)

e Edson Arantes do Nascimento nicknamed Dico moved up to the junior team after a few unbelievable

matches at the youth level. (PROGRESS IS UP)

Jaunuolis Edsonas Arantes do Nacimento, pravarde Dziko, perkeltas j jaunimo komanda po keliy
nejtikétiny macy jauniy lygoje. (substitution)

Bot on, Dicon Apantuc Hacumenty o npo3suity Jluko. Ero cranu BeIycKaTh B OCHOBHOM COCTaBE
nocJjie OMcTaTeNbHBIX MaTyei 3a ronnopos. (Paraphrase)

e Shot. Goal! (SPORTS IS A WAR)

Spyris. [vartis! ( paraphrase)

VYnap! I'on! (paraphrase)

e And now, suddenly, top scorer of the pro team halfway through the season. (SCORING GOALS IS
UP; CONCEDING GOALS IS DOWN)

Ir netikétai sezono viduryje tapo daugiausiai jvarciy pelnanciu Zaidéju profesionaly komandoje.

(paraphrase)
BHe3zanHo cTaHOBHTCS JydiiuM 0omOapaupom koman sl mactepoB. (SPORTS IS A WAR)
e He'sstill got the ball! From outside the box! Goal. (GOALKEAPER’S AREA IS A CONTAINER)
Jis vis dar su kamuoliu. Jvartis. (complete omission)
Msiu mo-nipexxaemy y Hero! beet! 'on! (complete omission)
e Top scorer gets the coffee. (SCORING IS UP; CONCEDING IS DOWN)
Pelnes daugiausiai jvarciy nesa kava? (paraphrase)
Jlyummit GomOGapaup HOCUT MacTepam kode? (Substitution)
e Short, sharp passes. (SPORTS IS A WEAPON)

Trumpi, tikslts perdavimai. (paraphrase)

Kopotkwue, Tounble nepeaaun. (paraphrase)
e You've got Vava on the wing! (SPORTS IS A WAR)

Vava kraste. (Paraphrase)
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Basa na daanre. (W-f-w transl)
e It appears Brazil hasn't learned their lesson. (SPORTS IS A SCHOOL)

Pasirodo, Brazilija neiSmoko savo pamokos. (word-for-word translation)

Bbpaszwuus Tak u He yeBowmia ypok. (word-for-word translation)

e And here in Group 3, Sweden trouncing Mexico, 3 to nil. (SPORTS IS A WAR)

Treciojoje grupéje Svedija sutriuskino Meksika 3:0. (w-f-w trans.)

Tem BpemeneMm B Tpeteii rpyiie coopras IIBerun BemrpeiBact y Mekcuku 3:0. (paraphrase)

e Sweden continues to dominate with a 2-0 win over Hungary today securing their place in the
quarterfinals. (SPORTS IS A WAR)

Svedija vis dar dominuoja, Rasundos stadione 2:0 laiméjusi prie§ Vengrija, uzsitikrino vieta
ketvirtfinalyje. (w-f-w)

A Ha cragumone Pacynna, IlBenus mpomoimkaeT AOMHUHUPOBaTh. CEerojHsi CKaHJIWHABBI OOBITPATU

Benrpuro 2:0 u odecrieunin cebe BbIXO B 4eTBepTh (uHai. (W-f-w)

e The match was a proper bloodbath leaving three of Brazil's starting players injured. (SPORTS IS A
WAR)

...maca, kuris tapo tikromis skerdynémis, kuriose traumas patyré trys Brazilijos startinés sudéties
zaidéjai. (w-f-w transl.)

Maru BbIIIe] KPOBOIPOJUTHBIM. TpH MrpoKka OCHOBHOTO cOcTaBa ObutM TpaBMHpoBaHbl. (Word-for-

word translation)
e Our heroes now see a hole in the Soviet defense. (SPORTS IS A WAR)

Miisy herojai suranda skyle soviety gynyboje. (w-f-w transl)

Hamr urpok Haxomut 6penib B 000opoHe npotuBHuKa. (W-f-w transl.)

e The shot, goal! Goal! (SPORTS IS A WAR)

Spyris. Jvartis. [vartis! (paraphrase)

VYnap, rox! Ton! (paraphrase)

o Brazil takes the lead, 1 to 0! (SPORTS IS AN OBJECT).

Brazilija pirmauja 1:0. (paraphrase)

bpaswus Beixoaut Briepen, 1:0! (substitution) (WINNING IS UP)

e We are on the boards first with the goal from Vava but now France strikes back and that has got to
demoralize Brazil. (SPORTS IS A WAR)

Mes visi susijauding po Vava jvarcio, bet Pranciizija kerta atgal ir tai demoralizuoja Brazilija. (w-f-w
transl.)
Mg Benu Gnaronapst roiny Basa, Ho @paHius oThIrpaiack M 3TO MOXKET JA€MOpaIn30BaTh bpasuiuio.

(paraphrase)
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e The 17-year-old with a humdinger of a shot giving Brazil a leg-up in this second half! (SPORTS IS
A WAR)

17-metis nuostabiu saviu itin pagelbsti Brazilijai antrajame kélinyje. (w-f-w transl.)

17-neTHuii napHUIIKaA OTPSCAIOIMM YAAPOM B Hauajle BTOPOro Taiima yBeJIMYUBaeT maHchl bpazunuu.
(paraphrase)

e Brazil turning the tides now advancing the ball back downfield. (SPORTS IS WATER)

Brazilija viskg apverc¢ia aukStyn kojomis dabar grazina kamuolj atgal. (paraphrase)

Ho Bpasuiblisl ero moaxsareiBaioT. (Complete omission)

e That's Didi feeding the ball down the middle. (SPORTS IS FOOD)

Didi pasuoja kamuolj vidurj. (paraphrase)

Jumu, mac B nentp. (paraphrase)

¢ Nacimento shoots. (SPORTS IS A WAR)

Nacimento spiria. (paraphrase)

Vnap Hacumenty! (paraphrase)

e But if we're gonna beat these guys we're gonna have to shift formation as they do. (SPORTS IS A
WAR)

Tacdiau, jeigu norime juos nugaléti, turime keisti struktiirg kaip ir jie. (w-f-w transl.)

Ho ecnit MbI XOTUM HX 0OBI'paTh, HY’)KHO MEHSATh TAKTHKY KakK 3TO jAenatT oHu. (W-f-w)

¢ No. Skoglund sweeps to start Sweden's counterattack. (SPORTS IS A WAR)

Ne. Skoglandas tiesiog béga pradéti Svedijos kontrataka. (retention)

Her. CxorityH/1 epexoIuT Tyaa 4ToObl Ha4aTh KOHTpaTaky. (retention)

o Experience, sophistication, strategy and strength. (SPORTS IS A WAR)
Patirtimi, iSmanymu, strategija, stiprybe. (w-f-w)

B ombite, cTpareruu, B ¢pu3 moArotoske... (W-f-w)

e Our boys will eliminate him from the equation. (SPORTS IS MATHEMATICS)
Miisy berniukai pasalins jj i$ lygties. (w-f-w)

Her. Hamwm napau ycTpassT ero u3 3toro ypaBHeHwus. (W-f-w)

o A brilliant attack from the Nordic Titans! (SPORTS IS A WAR)

Nuostabi Siaurés Titany ataka! (retention)

Benukosennas araka ckananHaBCKUX TUTaHoB! (retention)

e Brazil down a man and Sweden looking to capitalize! (WINNING IS UP; LOSING IS DOWN)
Brazilijos zaidéjas pargriautas ir Svedija mégins tai i$naudoti! (paraphrase)

bpasunus Tepser urpoka. [IBennu sTo Ha pyky! (paraphrase)

e The fans remembering Coach Raynor's prediction that an early score would seal the victory.

(SPORTS IS A WAR)
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Sirgaliai prisimena trenerio Reinori prognoze, kad ankstyvas jvartis nulems pergalg. (wW-f-w)
[IBenckuii TpeHep 3asiBHI «OBICTPBII TOJ B HaYasie» ooecneynT mseaam nooemy. (W-f-w)

e ...as the victory celebrations begin here in Rasunda Stadium... (SPORTS IS A WAR)
...pergalés Sventimas prasideda Rasundos stadione... (W-f-w)

TpuOyHBI yXKe CI0BHO Mpa3aHyoT mobemy... (W-f-w)

¢ Nascimento threw Sweden's iron defense off their marks... (SPORTS IS A WAR)

Nacimento pralauzia gelezine $vedy gynyba ... (w-f-w)

HacuMenTy B310Malt MIBEICKYIO 000poHYy. .. (W-f-w)

¢ And now Raynor sends his defense forward in a full attack! (SPORTS IS A WAR)
Ir Reinoras siuncia savo gynyba j puolima ! (w-f-w)

Peiinop oTmpasisier cBoero 3aimuTHEKa B ataky! (retention)

e Brazil has taken the lead. (SPORTS IS AN OBJECT)

Brazilija pirmauja. (paraphrase)

Bpasunus Beiuia Boepes. (substitution)

e George Raynor's strategy no match for Brazil! (SPORTS IS A WAR)

Dzordzo Reinoro strategija netinka Brazilijai! (w-f-w)

Crpaterus PeitHopa He cpaboTana B Maue ¢ Opasuibiiamu! (W-f-w)

Moneyball 2011 (USA)

e Damon has eight hits in 18 at bats, a double, a triple, a couple of stolen bases. (SPORTS IS AN
OBJECT)

Deimonas jau pataiké 8 kartus i$ 18, 1 dvigubas, 1 trigubas ir 2 pavogtos bazés. (w-f-w)

Ha cuery Jlpitmona 8 BeiOuBanuii u3 18, 1 na6in, 1 Tpurut u napa ykpagaeHHbix 6a3. (W-f-w)

¢ And the Athletics have taken that 1 -nothing lead. (SPORTS IS AN OBJECT)

"Atletics" i$siverzia j priekj 1-0. (substitution)

U Atnerukc BeixoaaTh Brepes, 1:0. (substitution)

e The Yankees have the tying run at second, down 2-nothing. (WINNING IS UP; LOSING IS DOWN)

Jankiai gali iSlyginti rezultata, jei "Atletics" nepavyks pataikyti. (Complete omission)

STHKM CpaBHSIIOT CUET, e A00epyTcs 10 BTopoi 6a3sl mpu cuete 2:0. (paraphrase)

e The Yankees have taken the lead. (SPORTS IS AN OBJECT)

Jankiai 18siverzia 1 prieki. (substitution)

STuku BeIxoasT Briepe. (substitution)
o The Yankees will defend their title. (SPORTS IS A WAR)

"Yankees" ir toliau gina savo titulg! (w-f-w)
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SIHKM TTPOIOJDKAIOT OTCTauBaTh CBOM TUTYI. (paraphrase)

o Better ask to get traded. (SPORTS IS BUSINESS)
Tekty pakeisti komanda. (paraphrase)

Torpa srydrire nonpocuTh Bac 0OMeHsThb. (W-f-w)

e Billy, we're a small-market team, and you're a small-market GM. (SPORTS IS BUSINESS)

Mes esame mazo biudzeto komanda, 0 tu mazo biudzeto direktorius. (w-f-w)

Buiiiu, Mbl 00bIYHAS CPEIHSS KOMaH/Ia, a Thl OOBIYHBIN TeHepaIbHbIi MeHemKep. (paraphrase)
e Top of my list. (HIGH PRIORITY IS TOP)

Pagrindinis mano sgraSe. (paraphrase)

['naBHBIN B MOeM crrcke. (paraphrase)

e He's ready to play the part (SPORTS IS AN ART).

Aikstéje jis pasirodys puikiai. (w-f-w)

OH chIrpaet Ha 1oJie 3aMETHYIO poib. (W-f-w)

e Boston's taken our kidneys (SPORTS IS A HUMAN BODY).

Bostonas pasiémé misy inkstus. (word-for-word translation)
Bocron B3sut Hamum moukw. .. (word-for-word translation)

e Yankees have taken our heart. (SPORTS IS A HUMAN BODY)
Jankiai — $irdj. (w-f-w)

Suku 3a0panu Hare cepaie. (W-f-w)

e Is there another first baseman like Giambi?

ARTIE: No, not really.

If there was, could we afford him? (SPORTS IS BUSINESS)

Yra dar toks pirmai bazei kaip DZiambis?

Ne, néra.

jei ir buty, galétume jj jpirkti? (w-f-w)

Ectb BTOpOI Takoil Ha nepByto 06a3y, kak Jxuamou?

Her, Bpsg nmu

A ecnu 6 Obu1, ObLT ObI IO KapMany? (W-f-w)

e Our scouts will find players. Player Development will develop them. (SPORTS IS A WAR)

Miisy skautai suras naujy zaidéjy, pasirasysime su jais kontraktus, ir iSmokysime Zaisti miisy komandoje.
(Retention)

Hamm ckayThl HaliayT HOBBIX UTPOKOB. C HUMH MOIMIITYT KOHTPAKTHI, 1 Mbl HAYYUM UX UIPaTh TaK,
Kak 370 Tpebyercs Haieil komanze. (retention)

¢ I'm not gonna waste your time. (TIME IS A RESOURCE)

Neuzlaikysiu taves. (paraphrase)
70



51 me Oyay TpaTtuTh TBOErO Bpemst. (W-f-w)
e He's supportive in rebuilding this team. (SPORTS IS BUILDING)

Jis 1 00 procenty pritaria komandos pertvarkymui. (paraphrase)

OH Ha 100 IpOIICHTOB MOACPKUBACT HJICIO TIEPECTPOrKK KoMaH bl. (W-f-w)

e Billy, even if you could afford him, respectfully, we love him. We're not about to let him go.
(SPORTS IS BUSINESS)
Bili, net jei ir galétumei jj jpirkti, nesupyk, mes jj mylim ir nenorim jo paleisti. (w-f-w)

bunnu, naxxe Oyap oH BaMm mo kapmany... He oOwkaiics. Mbl ero JIFoOMM M HE XOTUM OTIYCKaTh.

(parapphrase)
¢ | can give you Guthrie if you kick in some cash. Mark Guthrie? (SPORTS IS BUSINESS)

Duosiu tau Gatrj, jei pametési pinigo. Marka Gatrj? (w-f-w)

S1 nam Bam ["aTpwm, eciiu moaKuHeN b qeHbxkat. (W-f-w)

e Okay. People who run ball clubs, they think in terms of buying players. (SPORTS IS BUSINESS)

Komandy vadovai masto per zaidéjy pirkimo prizme. (w-f-w)

Xoporio. PykoBoauTesin KIIyOOB MBICIAT Yepe3 MPU3MY MOKYIIKH UTPOKOB. (W-f-w)

e Your goal should be to buy wins. (SPORTS IS BUSINESS)
Reikéty siekti pergalés. (paraphrase)

...HAJI0 CTPEMHUTCS K TOCTHKEHHUIO ooebl. (paraphrase)

e Very rare do you come upon a young man like Billy who can run, who can field, who can throw, who
can hit, and who can hit with power. Those five tools, you don't see that very often. (HUMAN
ABILITIES ARE TOOLS).

Retai pasitaiko tokiy jaunuoliy kaip Bilis, kurie galéty bégti, pagauti, mesti atmusti, galingai atmusti.

Sie penki elementai retai kada susitinka kartu. (paraphrase)

Penko momanmaercs Takod MOJO0M 4enoBeK, Kak buim, KoTOpwlid ymeer OeraTh, UrpaTh B TOJE,
noaaBarthb, 0T6I/IBaTI>, n 0T6I/IBaTI> OYCHb MOIIIHO. Takue YHUBCPCAJIbl HE TaK 4aCTO BCTPCUAIOTCH.
(complete omission)

e This check here represents the offer that the New York Mets would be making to Billy. (SPORTS IS
BUSINESS)

Siame &ekyje yra tam tikra suma, kurig Niujorko "Mets" nori pasitlyti Biliui. (paraphrase)

B sToMm ueke ykaszaHa onpenesieHHas cymma, kotopyro Hero-Mopk Metc rotoBsl npennoxurs bumm.

(paraphrase)
e Pack your bags, Pete. | just bought you from the Cleveland Indians. (SPORTS IS BUSINESS)

Susikrauk daiktus, Pitai. Kg tik nusipirkau tave i§ Klivlendo “Indians". (w-f-w)

CoOwupaii Bemu, [Tut. A kynwn Te6s y Knusnena Unauanc. (w-f-w)
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e | believe that there is a championship team of 25 people that we can afford... (SPORTS IS
BUSINESS)

Esu tikras, kad i§ 20 000 verty démesio zaidéjy galime surinkti puikig 25 zmoniy ¢empiony komanda,

kurig galétume jpirkti. (paraphrase)

S Bepro, uto W3 20 THICAY PAaCCMATPUBACMBIX TNPHIMYHBIX HTPOKOB MOKHO COOpaTh OTIMYHYIO
YEMITHOHCKYIO KOMaHIy — 25 deioBek, KOTOpbIe HaM 1o kapmany. (Substitution)

e Okay. | gotta put a team on the field. (SPORTS IS AN OBJECT)

Gerai. Reikia isleisti komandg j aikste, o paskui perzvelgsiu tavo sutartj. (paraphrase)

Xopomro. Haso BeImycTHTh KOMaHIy Ha moJie. (paraphrase)

e And Jeremy gets on base an awful lot for a guy who only costs 285,000. (SPORTS IS BUSINESS)

DzZeremis uzima bazes velnisSkai daznai, kaip tas, kuris kainuoja tik 285 000. (w-f-w)

U [Ixepemu 3aHuMaeT 6a3y 0€3yMHO 4acTo JUis apHsl, KOTOPbIN CTOUT Beero 285 Teicsy. (W-f-w)

e No one wants to pick him up. (SPORTS IS AN OBJECT)

...Jis niekam nereikalingas. (parphrase)

... OH HUKOMY He HykeH. (paraphrase)

e Good. He's cheap. (SPORTS IS BUSINESS)
Puiku, jis pigus. (w-f-w)

Hawm s10 Ha pyky. OH gemeBblit. (W-f-w)

e We are card counters at the blackjack tabale and we're gonna turn the odds on the casino. (SPORTS
IS A GAMBLE)

Mes skai¢iuojame kortas prie Blekdzeko stalo, kad iSlostume kazino. (w-f-w)

MB&I cuuTaeM KapThl, 3a OJIIKIHKEKOM. UTOOBI BBIUTPaTh y Ka3uHO. (W-f-w)

e Few scouts can go into the mind of a young man and determine whether he's really confident about
what he can do. (MIND IS A CONTAINER)

Nedaugelis skauty gali pazvelgti | jauno Zaid¢jo Sirdj ir suzinoti, ar jis tikrai pasitiki savo jégomis.
(paraphrase)

Hewmuorue CKayThbl MOT'YT 3aJIC3Th B I'OJIOBY K MOJIOAOMY UI'POKY M OIIPECACIIUTD, I[GﬁCTBI/ITCJIBHO JHU OH

yBepeH B COOCTBEHHBIX cuiiax. (W-f-w)

e | tried to convince Shapiro to pick him up last June, but he said he waddled like a duck. (SPORTS
IS AN OBJECT)

Bandziau jtikinti Sapira, kad nupirkty jj praeita birzelj, bet jis atrézé, kad Kevinas vaiksto kaip antinas.
(substitution)

S mertancst yoeants [llanupo mosmnucars ero B MpOILIOM HIOHE, HO OH CKa3all y HEro yTHHAs MOXO/IKa.
(paraphrase)

¢ He has one good year. And he gets a huge offer and then he gets traded. (SPORTS IS BUSINESS)
72



Jis turéjo vienerius gerus metus! Vienerius gerus metus! Tuomet gavo didziulj pasitlymg ir buvo
parduotas! (w-f-w)

VY Hero ObuT 0J1MH Xopoiuii rog! EMy TyT e Je/1aloT THraHTCKOe MpeyiokeHue u npoaart. (W-f-w)

e Well, you know, the organization did a great job of bringing in good young guys to fill_that role.
(SPORTS IS AN ART)

Zmonés tikrai daug ka nuveiké bandydami uZpildyti jo vieta ir pasikviesdami kelis jaunus vaikinus.
(paraphrase)

UTo0bI 3aKpBITh 3Ty MO3UIMIO, PYKOBOJCTBO MPOJENIANI0 OTPOMHYIO Pa0dOTy, NMPHUIIIACUB HECKOJIBKUX
MOJIOJBIX HTPOKOB. (paraphrase)

e Billy Beane has built this team on the ideas of a guy, Bill James, who wrote an interesting book on
baseball statistics. (SPORTS IS BUILDING)

Bilis Bynas surinko $ig komandg pagal Bilio Dzeimso teorija. Jis parasé jdomig knyga apie beisbolo
statistikg. (paraphrase)

bwinn buH noctpounn 3Ty KOMaH1y Ha HIesAX 4denoBeka 1o uMeHu bumr [xerimce. Koropslil Hanmcan
UHTEPECHYIO KHUTY 10 OeiicOonbHOM ctatucTuke. (W-f-w)

e They are 10 games back in the American League West. (MOVING BACK IS LOSING)

Jie atsilieka nuo vakary diviziono lyderiy deSim¢ia pergaliy. (paraphrase)

OHHM OTCTAIOT OT JIMJepa 3amajHoro auBu3noHa Ha 10 mobe. (paraphrase)

o First one out of the dugout is rookie sensation Carlos Pena, one of the few bright lights in this lineup,
taking his spot at first base. (SPORTS IS A WAR)

Pirmasis ant suolelio atsiséda perspektyvusis Karlosas Penja, vienas i§ Oklendo komandos $viesuliy,
uzleisdamas savo vieta pirmojoje baz¢je. (paraphrase)

HepBLIM CKaMEWKy 3allacHBIX ITOKHIAET HperaCHHﬁ HOBHYOK Kapnoc IIenns. OI[I/IH N3 HCMHOI'NX

SPKHX UTPOKOB B KoMan e OKJIeH1a 3aHIMaeT MeCTO Ha mepBoii 6ase. (paraphrase)
e Look, I need a little help on defense. (SPORTS IS A WAR)
Man reikia pagalbos gynyboje. (w-f-w)

Msue TpeOyetcst moMolib B 3amuTy. (W-f-w)

o I'm willing to trade Jeremy Giambi for it. (SPORTS IS BUSINESS)
Ketinu pasitlyti DZzeremj Dziambj. (paraphrase)

S roroB otTaath 3a 3to Ixepemu Jxuamou.(w-f-w)

e You need to take a minute. (TIME IS A RESOURCE)

Jums reikia padaryti pertrauka. (paraphrase)

buu, Tebe cTouT B3ATh maysy. (Substitution)

e You are outside your mind. (MIND IS A CONTAINER)

Tu proto netekai. (substitution)
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Thl OKOHYATEITLHO BBHLKMI U3 yMa. (W-f-w)

e Jeremy, you've been traded to the Phillies. (SPORTS IS BUSINESS)
Dzeremi, tave nusipirko Filadelfija. (w-f-w)

Tebs oomensin B unagensouto. (W-f-w)

e You're killing this team. (SPORTS IS A WAR)

Tu Zudai 8ig komandg. (w-f-w)

Tsl yOuBaenib 5ty komansl. (W-f-w)

e Every card that's dealt, your odds change. So every first-pitch strike, your batting average goes down
about 75 points. (SPORTS IS A GAMBLE)
Su kiekvienu kartu jusy Sansai keiciasi. Po kiekvieno straiko jiisy atmuSimas silpsta 75 taSkais. (w-f-w)

C kax/10il HOBOM KapToW Bamu niaHchl MeHstorcsd. [locnme kaxkmoro crpaiika Ha mojade, cpeaHUN

HOKa3aTesib OTOMBAHUI CHIDKaeTcst Ha 75 myHKTOB. (W-f-w)
e | wanna milk the last ounce of baseball you got in you. And you wanna stay in the show. (SPORTS
IS AN ART)

AS noriu i8 taves iSspausti visa tavo meistriSkuma. O tu nori pasilikti lygoje. (paraphrase)

51 Xxouy BbDKaTh U3 T€Os BCE MACTEPCTBO, KOTOPOE B TeOE €CTh. A ThI XOUEIIlb OCTAThC B 1110Y. (W-F-W)
e Everyone wants to attack. Quit trying to attack. (SPORTS IS A WAR)
Visi nori pulti. Liaukités stengtis uzpulti. (w-f-w)

Bce xorsT atakoBate. He nbiTalitech 310 fenars. (retention)
e The Reds have now dropped five in a row as Oakland beats them in the beginning of this series 5 to
3. (SPORTS IS AN OBJECT)

"Reds'ai" pralaiméjo 5 rungtynes i§ eilés, nes Oklendas juos sutriuskino jau serijos pradzioje.

(paraphrase)

Penc mpourpanu yxxe 5 urp noapsi mocie nopaxkenust oT OxiIeH1 B IepBoit u3 3 urp co cuerom 3:5.

(paraphrase)
e The A's, from 5-nothing down, now lead 6 to 5. (WINNING IS UP; LOSING IS DOWN)

"Atletics" pralaiminéje 5-0, dabar iSsiverzia j priekj. (paraphrase)

Cuer ¢ 5:0 B monb3y Dii3 ctanoButcs 6:5. (complete omission)

e Are you referring to Rincon? He's a luxury you can't afford, man. (SPORTS IS BUSINESS)

Kalbi apie Rinkong? Jis - prabanga, kurios negalite sau leisti. (paraphrase)

To1 roBopuis npo Puakona? Pockorb, uto Tebe He o kapMany. (W-f-w)

¢ |f we can get the Giants interested in Venafro, Mark's only got one buyer for Rincon. (SPORTS IS
BUSINESS)

Jeigu "Giants" susidomés Venafro, Markui teliks vienas pirkéjas. (W-f-w)

Ecnu ['mranTe! 3annTepecytorcst Benadpo, y Mapka ocranercst oiuH nokynaresns. (W-f-w)
74



o | get the impression the market for Rincon is softening. (SPORTS IS BUSINESS)

Man regis, Rinkono paklausa mazéja. (w-f-w)

Y MeHs 4yBCTBO, uTO HHTepec kK PuHkoHy ocimabeBaet. (paraphrase)

e I'd rather deal with you. You can give me Eckerton and $225,000 in cash, and the Giants
can't.(SPORTS IS AN OBJECT)

Taciau mieliau sutaréiau su tavimi, nes tu man gali duoti Ekertong ir 225 0003, o "Giants" negali. (w-f-
w)

S Ob1 myurie qoroBopmiics ¢ ToOOW. Beap ThI MOXeNb 1aTh MHE DKEPTOHA M 225 THICSAY HATMYHBIMH.

(w-f-w)

e Tell him I'll pay for him. But when I sell him back for twice the amount next year, | keep the money.
(SPORTS IS BUSINESS)

Pasakyk, jog pats uz jj sumokésiu. Bet kai po metyjj parduosiu dvigubai brangiau, pinigus pasiliksiu sau.

(w-f-w)

Ckaxu s caMm 3a Hero 3amiagy. Ho Korjaa A 1mnmpoJamM €ro B ABOC JOPOIKE YCPE3 oA, g OCTaBIO ACHbBI'U

ceoe. (w-f-w)
e But when he sells him for more money next year, he's keeping the profit. (SPORTS IS BUSINESS)
Taciau pardaves ji uz didesng suma kitais metais, pelng pasiliks sau. (w-f-w)

Ho xora depe3 roJ1 OH MPOAACT €ro BIBOE JA0POXKE, TO 3adepeT npuobuib. (W-f-w)

¢ | don't wanna dampen the mood at all, but since we picked up Rincon... We gotta send someone down.
(SPORTS IS AN OBJECT)

Nenoriu gadinti nuotaikos, bet jei jau nupirkom Rinkona... Reikia kazkuo atsikratyti. (substitution)

He xouy moptuth HacTpoenue... Ho pa3 mbl B3suin Punkona... HyxHo koro-to oraucintsb. (W-f-w)

e Mabry, on one pitch, has shot the A's in front. (WINNING IS MOVING FORWARD)

Mabris vienu smiigiu iSvedé "Atletics" j priekj. (w-f-w)

Mobpu oxHuM yaapoM BbiBen Dii3 Buepen. (W-f-w)

e For 41 million, you built a play-off team. (SPORTS IS BUILDING)
Uz 41 milijong surinkai komandg j atkrintamgsias. (paraphrase)

3a 41 MWUIHOH THI co3a KoMaHay uis ei-odd. (substitution)

e And that's the sound of 14 straight victories. (SPORTS IS A WAR)

Jis meta j pirma. Ir jau girdime 14-tosios pergalés gaudesj. (w-f-w)

U onu BeIMTpBIBatOT 14-10 Urpy noapsia! (paraphrase)

Trouble with the curve (2012)

e Let's not take your sweet-ass time about this. Jesus. (TIME IS A RESOURCE)
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Nesvaistykim misy brangaus laiko tam. Jézau. (w-f-w)

He tpatb Moe Bpems. ['ociogu. (W-f-w)

e You're out of your mind. (MIND IS A CONTAINER)

Tu i8protéjai. (paraphrase)
Tsl ¢ yma comen. (wW-f-w)
e Hudson, he's really painting the corners tonight. Guy's a true artist. (SPORTS IS AN ART)

Hadsonui puikiai sekasi §jvakar. Jis tikras menininkas. (w-f-w)

Orot XacoH 4epToBcKU Xopoi. Hacrosmmit mactep. (W-f-w)

e I'minacoma. (SPORTS IS AN ILNESS)

AS komoje. (w-f-w)

51 cnoBHo B kKome. (W-f-w)

e Yeah. Just doing my homework, that's all. (SPORTS IS A SCHOOL)

Aha. Atlieku savo namy darbus, ir tiek. (w-f-w)

Ja. Beimonasto goMaiiHw pabory. (W-f-w)

¢ You wouldn't have to waste time with all these papers. (TIME IS A RESOURCE)
Nereikéty $vaistyti laiko visiems $itiems popieriams. (w-f-w)

He npuiiiocs 6l TPaTUTh BpeMs Ha Bce 3T Oymaxku. (W-f-w)

e They got a special program now that can calculate a player's stats and based on the competition he's
seen... tell you whether or not he's ready for the next level. (SPORTS IS MATHEMATICS)

Zinai, dabar jie turi specialias programas, kurios gali apskai¢iuoti zaidéjo statistika ir atsizvelgiant j

varzovus, su kuriais jis yra kovojes gali pasakyti, ar jis yra pasiruosg¢s kitam lygiui. (w-f-w)

B HUX ecTh crienaibHas nporpamma, KoTopas BEACT CTATUCTHUKY UTPOKOB U, OCHOBBIBAACH Ha HCI>'I, JacT

3HATh TOTOB JIK HTPOK JIJIs BBIXOJIA Ha CIEAYIOIINI ypoBeHb. (paraphrase)
e | don't like them either, but they're part of the business now. (SPORTS IS BUSINESS)

Man jie irgi nepatinka, bet dabar jie yra verslo dalis. (w-f-w)

MHe OHM TOKE HE HPaBSTCS, HO OHH TENeph - 4acTh UTPhI. (Paraphrase)

e Pete, scouts, good scouts, are the heart of this game. (SPORTS IS A WAR)
Pitai, skautai, geri skautai, yra Sito zaidimo $irdis. (retention)

[Tut, Xoporme ckayThl — BOT 3T0 riaBHoe. (retention)

¢ A-Rod lines a shot to centre. The outfielder can't make the play. (SPORTS IS A WAR)

A-Rodas atmusa j centra. Zaidéjas nesugeba uzbaigti Zzaidimo. (paraphrase)
Ponpurec orOuBaer mstu B ieHTp. AyTduinep npormyckaer Msd. .. (paraphrase)
o Safe! Safe! He beat the tag! (SPORTS IS A WAR)

Saugu! Saugu! Jis laimi gaudynes! (paraphrase)

Ceitid!Ceitd! On caenan sto! (paraphrase)
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¢ | haven't got time. I've got the season. (TIME IS A RESOURCE)

Neturiu tam laiko. Prasideda sezonas. (w-f-w)

VY MeHs HeT BpeMeHu. Y MeHst ce30H. (W--w)
e It'd be nice for you two to spend some time together. (TIME IS A RESOURCE)
Jums biity smagu praleisti Siek tiek laiko drauge. (paraphrase)

[TpoBeneTe 3TH THU BMECTE, 3TO e 310poBo. (complete omission)

¢ I'm scouting for the Red Sox. (SPORTS IS A WAR)

AS esu Red Sox skautas. (retention)

S ckayt, paboraro Ha "Pex Cokc". (retention)

e Pretty soon, he was gone. Done for. | tried like mad to block that trade. (SPORTS IS BUSINESS)
Ir ne uz ilgo, jo nebeliko. Baigta. Stengiausi uzkirsti kelig Siems mainams. (w-f-w)

U oueHb ckopo ¢ 0eicO0I0M MPHUIILIOCH 3aBsi3aTh. S MbITANCS MOMemaTh ero caenke. (paraphrase)

e That's it, boy! Take them bases, man! (SPORTS IS AN OBJECT)

Stai taip, drauguzi! Paimk visas bazes, vyruti! (w-f-w)

Bot u Bce! 3ansars 6a3bi! (substitution)

e Ever think what would've happened if the Braves hadn't traded you? (SPORTS IS BUSINESS)
Ar kada pagalvoji, kas biity nutike jei "Braves" nebiity taves pakeite? (paraphrase)

Yto ObI CiTyunIioch, eciu Obl bpetis3 Te6s He npoaanu? (W-f-w)

e When Gus scouted me, we spent a lot of time together. (TIME IS A RESOURCE)

Kai a§ susipazinau su Gasu, mes nemazai laiko praleidom Kkartu. (paraphrase)

Korma I"ac oThIcKan MeHs, MbI POBOJIMJIN MHOTO BpeMeHH BMecTe. (paraphrase)
e To be honest, when | got traded, | think it bothered him as much as it did me. (SPORTS IS
BUSINESS)

Ir kai as buvau iskeistas, jis buvo taip pat sunerimes kaip ir as. (w-f-w)

Eciu yecTHO, KOT/1a MEHS PO, OH MHOTO TiepexuBai. (W-f-w)

¢ Nice shot. (SPORTS IS A WAR)

Grazus smigis. (paraphrase)

Otnuunelii ynap. (paraphrase)

e Because I've been in this business too damn long, that's why. (SPORTS IS BUSINESS)

Nes a$ buvau Siame versle per ilgai. (w-f-w)

51 3anmMarock 3TUM MHOTO JieT. (complete omission)

e You'll have your time, Mickey. (TIME IS A RESOURCE)
Ateis laikas Miki. (paraphrase)

Bcemy cBoe Bpems, Mukkwu. (paraphrase)

e My dad used to sing that, when we were low... (SAD IS LOW)
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Man tétis tai dainuodavo, kai budavo sunkios akimirkos... (paraphrase)

[Tama mes 3Ty mecHro, Koryia HaMm ObLI0 TpyaHO. (paraphrase)
e \We're not gonna take him because he can't hit a curve. (SPORTS IS AN OBJECT)
Mes jo neimsim, nes jis nesugeba atmusti sukto kamuoliuko. (w-f-w)

Mb1 He Oy/ieM ero OpaTh — OH HE CIPABIACTCS C KPYUIEeHBbIM MsdoM. (W-F-w)

e Trust me, we go back a long way. Okay? He's a friend. (FRIENDSHIP IS A JOURNEY)

Pasitikék manim, mes seni pazystami. Jis mano draugas. (complete omission)

[ToBephTe, MBI yKe aaBHO Apyr apyra 3HaeM. OH Mol apyr. (paraphrase)

e Bo Gentry's the kind of five-tool player that changes the entire landscape of a franchise. (HUMAN
ABILITIES ARE TOOLS)

Bo Gentry vienas i§ geresniy zaidéjy, jis pakeis visg zaidyniy lauka. (complete omission)

bo )Knentpu — yHHBepcalbHbIN UTPOK, CIIOCOOHBIN MOMOYb Harrelr komanze! (paraphrase)

e Y'all gonna waste my time on him? (TIME IS A RESOURCE)

Jus visi $vaistysit mano laikg su juo? (w-f-w)

Bb1 xoTHTE, 4TOOBI 51 TpaTHII cBOE BpeMs Ha Hero? (W-f-w)
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APPENDIX 3. Distribution of Translated Expressions by Translation Strategies

EN-LT

Word-for-word translation:

1.

I T

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24,
25.
26.
27.
28.

11 graksc¢iy Brazilijos kariy stos | kova ¢ia, Rio Dezaneire, naujai pastatytame Marakanos
stadione.

Urugvajaus saunal

Mus nugaléjo.

Ziaréek, kaip Vengrija mus sutriuskina 54-yjy ketvirtfinalyje.

Trediojoje grupéje Svedija sutriuskino Meksika 3:0.

Svedija vis dar dominuoja, Rasundos stadione, 2:0 laiméjusi prie§ Vengrija, uZsitikrino vieta
ketvirtfinalyje.

...maca, kuris tapo tikromis skerdynémis, kuriose traumas patyré trys Brazilijos startinés
sudéties zaid¢jai.

Miisy herojai suranda skyle soviety gynyboje.

Mes visi susijaudine po Vava jvarcio, bet Pranciizija kerta atgal ir tai demoralizuoja Brazilija.
17-metis nuostabiu $aviu itin pagelbsti Brazilijai antrajame kélinyje.

Taciau, jeigu norime juos nugaléti, turime keisti struktiirg kaip ir jie.

Patirtimi, iSmanymu, strategija, stiprybe.

Sirgaliai prisimena trenerio Reinori prognoze, kad ankstyvas jvartis nulems pergale.
...pergalés Sventimas prasideda Rasundos stadione...

Nacimento pralauZzia gelezing $vedy gynybg ...

Ir Reinoras siuncia savo gynyba | puolima!

Dzordzo Reinoro strategija netinka Brazilijai!

"Yankees" ir toliau gina savo titula!

Man reikia pagalbos gynyboje.

Tu zudai $ia komanda.

Visi nori pulti. Liaukités stengtis uzpulti.
Jis meta j pirma. Ir jau girdime 14-tosios pergalés gaudes;.

Mes esame mazo biudZeto komanda, 0 tu mazo biudZeto direktorius.

O jei ir buty, galétume jj jpirkti?
Bili, net jei ir galétumei jj jpirkti, nesupyk, mes jj mylim ir nenorim jo paleisti.

Duosiu tau Gatrj, jei pametési pinigo. Marka Gatrj?

Komandy vadovai masto per zaidéjy pirkimo prizmg.

Susikrauk daiktus, Pitai. Kg tik nusipirkau tave i§ Klivlendo "Indians".
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29.

30.
31.
32.

33.
34.
35.
36.

37.
38.
39.
40.
41.
42.
43.

44,
45,
46.
47.
48.
49.
50.
51.
52.
53.
54.
55.

56.
57.

Esu tikras, kad 1§ 20 000 verty démesio Zaidéjy galime surinkti puikiag 25 Zmoniy ¢empiony

komanda, kuria galétume jpirkti.

O Dzeremis uzima bazes velniskai daznai, kaip tas, kuris kainuoja tik 285 000.

Puiku, jis pigus.
Jis turéjo vienerius gerus metus! Vienerius gerus metus! Tuomet gavo didziulj pasitlyma ir

buvo parduotas!

Dzeremi, tave nusipirko Filadelfija.

Jeigu "Giants" susidomés Venafro, Markui teliks vienas pirkéjas.

Man regis, Rinkono paklausa mazéja.

Pasakyk, jog pats uz jj sumokésiu. Bet kai po metyjj parduosiu dvigubai brangiau, pinigus

pasiliksiu sau.

Taciau pardaves jj uz didesne sumg kitais metais, pelng pasiliks sau.

Man jie irgi nepatinka, bet dabar jie yra verslo dalis.

Ir ne uz ilgo, jo nebeliko. Baigta. Stengiausi uzkirsti kelig Siems mainams.

Ir kai a$ buvau iskeistas, jis buvo taip pat sunerimes kaip ir as.

Nes a$ buvau Siame versle per ilgai.

Miisy berniukai pasalins jj i8 lygties.

Zinai, dabar jie turi specialias programas, kurios gali apskai¢iuoti zaidéjo statistika ir
atsizvelgiant j varzovus, su kuriais jis yra kovojes gali pasakyti, ar jis yra pasiruoses Kitam
lygiui.

Pasirodo, Brazilija neiSmoko savo pamokos.

Aha. Atlieku savo namy darbus, ir tiek.

Aikstéje jis pasirodys puikiai.

Hadsonui puikiai sekasi §jvakar. Jis tikras menininkas.

Bostonas pasiémeé misy inkstus.
Jankiai — §irdj.

Mes skai¢iuojame kortas prie Blekdzeko stalo, kad iSloStume kazino.

Su kiekvienu kartu jiisy Sansai keiciasi. Po kiekvieno straiko jiisy atmuSimas silpsta 75 taskais.
AS komoje.

Mabris vienu smigiu iSvedé "Atletics" ] priek].

Deimonas jau pataiké 8 kartus i§ 18, 1 dvigubas, 1 trigubas ir 2 pavogtos bazés.

Taciau mieliau sutaréiau su tavimi, nes tu man gali duoti Ekertong ir 225 000$, o "Giants"
negali.

Stai taip, drauguzi! Paimk visas bazes, vyruti!

Mes jo neimsim, nes jis nesugeba atmusti sukto kamuoliuko.
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58. Nagi, nagi, néra laiko.

59. Nesvaistykim miisy brangaus laiko tam. Jézau.

60. Nereikéty Svaistyti laiko visiems Sitiems popieriams.

61. Neturiu tam laiko. Prasideda sezonas.

62. Jis visi Svaistysit mano laikg su juo?

Substitution:

1.

Turéjom juos sumalti. (SPORTS IS A FOOD)

2. Jaunuolis Edsonas Arantes do Nacimento, pravarde Dziko, perkeltas j jaunimo komandg po
keliy nejtikétiny macy jauniy lygoje. (SPORTS IS AN OBJECT)

3. "Atletics" iSsiverzia j priekj 1-0. (WINNING IS MOVING FORWARD)

4. Jankiai i$siverzia j priekj. (WINNING IS MOVING FORWARD)

5. Bandziau jtikinti Sapira, kad nupirkty jj praeita birzelj, bet jis atrézé, kad Kevinas vaiksto kaip
antinas. (SPORTS IS BUSINESS)

6. Nenoriu gadinti nuotaikos, bet jei jau nupirkom Rinkong... Reikia kazkuo atsikratyti. (SPORTS
IS BUSINESS)

7. Tu proto netekai. (MIND IS AN OBJECT)

Paraphrase:

1. Jis spiria ir jvartis!

2. Jis iesko talenty Santos futbolo klubui!

3. Paprasciausiai, iSsidéstymo schemy jvaldymas.

4. Spyris. Jvartis!

5. Vava kraste.

6. Spyris. [vartis. [vartis!

7. Nacimento spiria.

8. Pirmasis ant suolelio atsiséda perspektyvusis Karlosas Penja, vienas i§ Oklendo komandos
Sviesuliy, uzleisdamas savo vietg pirmojoje bazéje.

9. A-Rodas atmusa j centra. Zaidéjas nesugeba uzbaigti zaidimo.

10. Saugu! Saugu! Jis laimi gaudynes!

11. GraZus smigis.

12. Tekty pakeisti komanda.

13. Puikus spyris j vartus.

14. Reikeéty siekti pergalés.

15. Ketinu pasitlyti Dzeremj Dziambyj.
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16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
217.
28.

29.
30.
31.

32.
33.

34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44,
45.
46.
47.

Kalbi apie Rinkong? Jis - prabanga, kurios negalite sau leisti.
Ar kada pagalvoji, kas biity nutike jei "Braves" nebiity taves pakeite?

Siame ekyje yra tam tikra suma, kurig Niujorko "Mets" nori pasitilyti Biliui.

Didi pasuoja kamuolj vidurj.
Neuzlaikysiu taves.
Jums reikia padaryti pertrauka.

Jums biity smagu praleisti Siek tiek laiko drauge.

Kai a$ susipazinau su Gasu, mes nemazai laiko praleidom kartu.

Ateis laikas Miki.

Jis varosi kamuol; taip greitai, kaip tik gali!

Trumpi, tikslts perdavimai.

Jie laiminéja rezultatu 1:0.

Zmonés tikrai daug ka nuveiké bandydami uzpildyti jo vieta ir pasikviesdami kelis jaunus
vaikinus.

AS noriu i§ taves iSspausti visa tavo meistriSkuma. O tu nori pasilikti lygoje.

Jis 1 00 procenty pritaria komandos pertvarkymui.

Bilis Bynas surinko $ig komanda pagal Bilio DZeimso teorijg. Jis para$é¢ jdomig knyga apie

beisbolo statistika.
Uz 41 milijong surinkai komandg j atkrintamasias.
Retai pasitaiko tokiy jaunuoliy kaip Bilis, kurie galéty bégti, pagauti, mesti atmusti, galingai

atmusti. Sie penki elementai retai kada susitinka kartu.

Brazilija viska apvercia aukstyn kojomis dabar grazina kamuol;j atgal.
Atsilieka vienu tasku!
Brazilijos zaidéjas pargriautas ir Svedija mégins tai iSnaudoti!

"Atletics" pralaiminéje 5-0, dabar iSsiverZia j priekj.

Pelnes daugiausiai jvarciy neSa kava?

Ir netikétai sezono viduryje tapo daugiausiai jvar¢iy pelnanciu Zaidéju profesionaly komandoje.

Pagrindinis mano sarase.

Jie atsilieka nuo vakary diviziono lyderiy desim¢ia pergaliy.

Man tétis tai dainuodavo, kai budavo sunkios akimirkos...

Dabar neturiu nuotaikos zitiréti king.

Visi 200 000 sirgaliy nutilo.

Jie nieko jam nemokéjo ir mete jj iSkart po to, kai susizalojo kel;.
Brazilija pirmauja 1:0.

Brazilija pirmauja.
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48. Gerai. Reikia i8leisti komanda j aikS$te, o paskui perzvelgsiu tavo sutartj.

49. ...jis niekam nereikalingas.

50. "Reds'ai" pralaiméjo 5 rungtynes i eilés, nes Oklendas juos sutriuskino jau serijos pradzioje.

51. Nedaugelis skauty gali pazvelgti j jauno zaidéjo $irdj ir suzinoti, ar jis tikrai pasitiki savo
jégomis.

52. Tu i$protéjai.

Complete omission:

1. Bo Gentry vienas i§ geresniy zaidéjy, jis pakeis visg zaidyniy lauka.

2. Pasitikék manim, mes seni pazystami. Jis mano draugas.
3. Jankiai gali i$lyginti rezultata, jei "Atletics" nepavyks pataikyti.
4. Jis vis dar su kamuoliu. Jvartis.
Retention:
1. Ne. Skoglandas tiesiog béga pradéti Svedijos kontrataka.
2. Nuostabi Siaurés Titany ataka!
3. Miusy skautai suras naujy zaidéjy, pasirasysime su jais kontraktus, ir iSmokysime Zaisti miisy
komandoje.
4. Pitai, skautai, geri skautali, yra Sito zaidimo S$irdis.

5. AS esu Red Sox skautas.

EN-RU
Word-for-word translation:
1. 11 GmaropoaHbIX BOMHOB BHIAYT Ha MOJIE HOBOTO CTaAroHa MapakaHa.
2. OH cTpenseT u roi!
3. MB&I noBepkeHsl co cyetom 2:1.
4. Bapa Ha (uiaHre.
5

A Ha craguone Pacynna, [lIBenust npoomkaeT JOMUHUPOBaTh. CeroHs CKaHIMHABBI

oObirpanu Benrputo 2:0 u obecrieunsiu cebe BbIXO/ B YETBEPTH (hHHAI.
6. Hamr urpok HaxoauT Openrs B 000pOHE MPOTHBHHKA.
7. B ombite, cTpateruu, B (hu3 MOATOTOBKE. ..
8. IlIBenckuii TpeHep 3asBUI «OBICTPBIN rOJ1 B HaYase) 00ECIeUHT IBe1aM Ho0ey.
9. TpuOyHBI yXKe CIOBHO MPa3IHYIOT mobeny. ..
10. HacumenTy B3JIOMaJT IBEACKYIO OOOPOHY. ..
11. Crparerus PeitHopa He cpaboTtana B MaTue ¢ OpazuibiaMu!

12. Ho eciu MBI XOTHM UX O6BIFpaTB, HYXXHO MCHATH TAKTUKY KaK 3TO ACJIAOT OHH.

13. MHe TpebyeTcs MOMOILb B 3aIIUTY.
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14.
15.
16.
17.

18.
19.
20.
21.
22.
23.
24.
25.
26.

217.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.

42.
43.
44,
45.

ThI V6I/IBaCI_HB 9TY KOMaH/hI.

Mart4 BbIIIIEN KPOBOMPOIUTHBIM. Tpu HTpoKa OCHOBHOTO COCTaBa OBUIH TPAaBMUPOBAHBI.
Toraa iydiiie nonpocuTh BaC OOMEHSITh.

bunnu, naxe Oynp OH BaM 110 KapMmaHy... He obmxkaiics. MBI ero JIFoOMM U HE XOTUM

OTIYCKATh.
S nam Bam ['aTpu, eciii NOJAKHUHENIb ICHbXKAT.

Xopomo. PykoBonuTenu KiryO00OB MBICIAT Yepe3 MPU3My HOKYIKU UTPOKOB.

Co6wupait Beny, [Tut. A xynwn te6s v Knusnena Maauanc.

N Ixepemu 3aHuMaeT 6a3y 6€3yMHO 4acTo JjIsl TApHs, KOTOPBINA CTOUT Beero 285 ThicsY.

V Hero Obu1 oauH Xopoiui roa! EMy TyT e JearoT TMraHTCKOE MPEeAJIOAKEHUE U IPOJIAI0T.
S roroB otaate 3a 310 Jxepemu Jxuamou.
Te6s oOMeHsn B Punanenbuto.

Ecau I'urantel 3aUHTCPECYIOTCA BeHaq)po, y MapKa OCTaHCTCA OJMH IMOKYIATCJIb.

Ckaxu g caM 3a Hero 3amaady. Ho xorna s npoaam €ro B AIBOC JOPOKE YCPE3 I'oJ, A4 OCTABIIIO

JIEHBTH cele.

Ho xorza uepes roJ OH MPOAACT €ro BIBOE J0POXKeE, TO 3a0epeT NPUObLIb.

U ouensb ckopo ¢ 6eiicO0I0M IPHUIILIOCH 3aBsA3aTh. S MbITANCS IIOMENIATh €ro CHEIKE.
UYro ObI cityuniiocs, ecnu 061 bpeiiss Teds He mpoanu?

Ecnu yecTHO, KOT/1a MEHS OPOJIaid, OH MHOTO TIEPEKUBAIL.

Her. Hamm mapHu ycTpaHsT €ro U3 3TOro ypaBHEHHUS.

51 He Oyny TpaTUTh TBOETO BpEMs.

He tpate Moe Bpems. ['ocrioau.

[aBaii, naBaii, HET BPEMEHH.

He MpUIIIOCH OBl TpaTUTb BPEMA Ha BCC OTHU 6YM8.)KKI/I

Y MeHs HET BpeMEHHU. Y MEHS CE30H.

BrE1 xoTHTE, UTOOBI S TPAaTHUJI CBOS BPEMS Ha HEro?

bpaswius Tak ¥ He yCBOUIIA YPOK.

Jla. BBINOIHSI0 JOMAIIHIOK padoTy.

On ChII'PAaCT HaA MMOJIC 3aMCTHYIO POJIb.

YT0oOBI 3aKPBITH 3TY HO3UIIHIO, PYKOBOJACTBO MPOJCIIAIO OTPOMHYIO paboTy, MPUTIaCHB
HECKOJBKHX MOJIOJIBIX UTPOKOB.

A XO4Yy BbIXKATb U3 TeOs Bce MacCTCpCTBO, KOTOPOC B Te0e eCTh. A ThI XOYCIIIb OCTATHCS B ioy.

Orot XaacoH yepToBcku xopou. Hacrosimuii MacTep.
BOCTOH B3s1 HAIIK [TOYKM. . .

Suku 3a0panu Haie cepaie.
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46.
47.

48.
49.

50.
51.
52.
53.
54.
55.

56.
57.
58.

59.
60.

On Ha 100 npo1eHTOB MOAAECPKUBAET UICHO EPECTPOUKN KOMAHJbI.

bunnu bun moctpoui 3Ty KOMaHay Ha UAesX yenoBeka 1mo umenu busn Jxeiime. Kotopsiit

HanMcal HHTEPECHYIO KHUTY 10 0eiicO0IbHON CTaTUCTHKE.
MBI cunTaeM KapThl, 3a OJKIHKEKOM. UTOOBI BRIMTpaTh y Ka3UHO.
C KaxJ10M HOBOM KapTOM Ballv MIaHChl MeHs0TCs. [loce kaxoro crpaiika Ha mojaaue,

CpeIHUM NoKa3aTeslb OTOMBAHUIN CHI)KAETCS Ha 75 IMyHKTOB.

Sl cnoBHO B KOME.

MoOpu ogHHM yJapoM BbIBEN Dii3 BIIEpe.

Bce 200 000 norpy3unuch B rpaboBoe MOTYaHUE.

Ha cuery [[pitmona 8 BeiOuBanuii u3 18, 1 m1abm, 1 Tpurut u mapa ykpajaeHHBIX 0a3

EMy Tam nake He 3ar1aTUiIu ¥ BRIKUHYIH, KaK TOJIBKO OH MOBPEAMII KOJIEHO.

41 661 myurie qoroBopuiics ¢ To0oi. Benb Thl MOXelTh AaTh MHE DKEepTOHA U 225 ThICSY
HaJUYHBIMH.

He xouy nopruts Hactpoenue... Ho pa3 mbl B3snu PuHkoHa... Hy)KHO KOT0-TO OTYMCIINT.

Mpg1 He Oyziem ero 6path — OH HE CIPABISAETCSA C KPYUCHBIM MSUOM.

Hemuorue CKayThbl MOT'YT 34JIC3Th B I'OJIOBY K MOJIOJOMY UTPOKY U OIIPCACINTD,

JEUCTBUTEIILHO JU OH YBEpPCH B COOCTBEHHBIX CHJIAX.

Tw1 OKOHYATEITBHO BEDKUII U3 yma.

ThI ¢ yma couer.

Substitution:

1.
2.

© © N o g b~ W

10.
11.
12.
13.

A ecnu 6 6611, 0T OB IO Kapmany? (SPORTS IS BUSINESS)
51 Bepro, uto u3 20 THICSIY pacCMaTPUBAEMbIX IPUIIMYHBIX HTPOKOB MOKHO COOPATh OTIUYHYIO

YEMITMOHCKYIO KOMaHIy — 25 4enoBek, KoTopbie Ham 1o kapmany. (SPORTS IS BUSINESS)

Tsl roBopwIs po Punkona? Pockoriib, uro Tede He mo kapmany. (SPORTS IS BUSINESS)
buiu, Tebe crout B3ath naysy. (TIME IS AN OBJECT)

3a 41 MUIIIMOH THI cO3/1al KOMaHy 1is Tei-odd.

Omu peercs k Bopotam! (SPORTS IS FABRIC)

Jlyummit 6ombapaup Hocut Mactepam kode? (SPORTS IS A WAR)

BHesanHo cTaHOBHTCS JTydiiuM 0oMOapanpom koman el mactepoB. (SPORTS IS A WAR)
Bpasunus Beixomut Brepen, 1:0! (WINNING IS FORWARD)

Bpaszunus Beimuia poepen. (WINNING IS MOVING FORWARD)

1 Atneruxc Beixoasar Buepen, 1:0. (WINNING IS MOVING FORWARD)

Suxu Beixoaar Buepen. (WINNING IS MOVING FORWARD)

Bot u Bce! 3anars 6a3el! (SPORTS IS A WAR)
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Paraphrase:

1.

© oo N o g B~ w D

[HEN
o

11.
12.
13.

14.
15.
16.
17.
18.
19.
20.

21.
22.
23.

24,
25.

26.
27.
28.

VY nap!

On nog6upaet komany 1uist kirydoa Canroc!

MpbI MOTJIM Y HUX BBIUTPATh.

[TocmoTpu, kak Hac oObIrpana Benrpus B uetBepTh GuHaie B 54.

Crporas urpoast 1UCHUIUIMHA.

Vnap! I'oan!

Tem BpemeHneM B TpeTelt rpynne coopHas [IBeruu BemrpeiBaeT y Mekcuku 3:0.

Y nap, roa! Toin!

Mp1 Benu 6marosapst roiy Basa, Ho @paHIus OTHIIpaach U 3TO MOXKET JeMOpPAIH30BaATh

bpaswnro.

. 17-netuuit IMapHUIIKa [MOTPACAOIUM YIapOM B HA4aJIC BTOPOIo TalimMa YBCINYNBACT IAHCHI

bpazunuu.
VY nap Hacumenry!

SIHKM pOAOJIKAIOT OTCTAauBATh CBOW THUTYJI.

[TepBbIM cKaMelKy 3allacHBIX MOKKAAET IpekpacHblii HoBUYOK Kapmoc [lenss. Onun u3

HEMHOTHUX SIPKUX UTPOKOB B KoMaHze OKIJIeH1a 3aHUMAaeT MEeCTO Ha IepBoi Oase.
W onu BemrpeiBatot 14-10 urpy noapsia!

Ponpurec orbuBaet M4 B IEHTP. AyTQUIIEp MPOITYCKAST MsIH. . .

OTnnuHeli yaap.

Ceiip!Ceiidp! On caenan sto!

EI/IJ'IJ'H/I, MBI OOBIYHAS CpcaHss1 KOMaH/1a, a Thl OOBIYHbIHI FeHeDaHLHBIﬁ MCHCIKED.

...Haa0 CTPEMHUTCA K AOCTHIKCHUTIO HO6€I[BI.

S nertancs yoeauts Hlanupo moanucars ero B MpoIIJIOM HIOHE, HO OH CKa3al y HEro yTUHast
MIOXOJIKA.

YV MeHs 4yBCTBO, UTO UHTepec K PUHKOHY ociiabeBaerT.

MHe oHHU TOK€ HE HPABATCS, HO OHM TEINepPb - YACTh UTPHI.

B stoM ueke yka3zaHa onpeaeneHHas cyMMa, KOTOPYHO HBIO-I/IOpK MeTtc TOTOBBI MMPEAJIOXKUTDH

bunau.
Jwnnu, mac B UEHTP.

B Hux ecthb criequajibHas nporpaMmma, KoTopasd BEACT CTATUCTUKY UTPOKOB M, OCHOBBIBAsACH HA

Heﬁ, JAac€T 3HATb I'OTOB JIM UT'POK IJId BBIXOJA Ha CJ'ICI[yTOH.IPIﬁ YPOBCHbB.

KOTI[E[ T'ac oTbeIcKan MCHs, Mbl IPOBOJAMUJIN MHOI'O BPEMEHHU BMECTC.

Bcemy cBoe Bpemsi, MUKkH.
OHH BBIUTPBIBAIOT CO cueToMm 1:0.
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29.
30.
31.
32.
33.
34.
35.
36.
37.

38.
39.
40.
41.
42.
43.

44,

KopoTkue, TouHble nepenaydn.

Bbo Xnentpu — yHUBepCaIbHBIN HTPOK, CITIOCOOHBIN TOMOYH HaIlleH KoMaH/Ie!

[ToBepbTe, MBI YK€ AaBHO Apyr Apyra 3HaeM. OH MO IpyT.

Ocrajcs oJiuH M4/
Y nap no Boporam!

bpazunus Tepsier urpoka. [1IBennn 3to Ha pyKy!
W1 oH cTaHOBUTCS UTPOKOM 3a0UBIIUM OOJIBIIE BCEX.
SIHKM CpaBHSIOT CYET, eciii Jo0epyTces 10 BTOpoi 0a3bl npu cuere 2:0.

Bort oH, Oacon Apantuc Hacumenty no npo3suinty Juko. Ero crajiu BeIycKaTh B OCHOBHOM

COCTaBe MocJie OJIMCTATENIbHBIX MaT4el 3a FOHUOPOB.
I'maBHEIN B MOEM CHHCKE.

OHHM OTCTAIOT OT JIMJEpa 3anaHoro JuBU3MoHa Ha 10 mobe.
[Tana men 3Ty mecHI0, KOTr/1a HaM ObLIO TPYAHO.

Xopouo. Hano BeIMYCTUTh KOMaHy HA MOJIE.

... OH HUKOMY HE HYKEH.

Penc npourpanu y:xe 5 Urp noapsj mocie MMOpaKCHUSA OT OKJ'ICHI[ B HepBOﬁ n3 3 Hurp co

cuerom 3:5.
S nprrancst yoeauts Hlanupo moanmcars ero B MpOIIIOM HIOHE, HO OH CKa3al y HEro yTHHas

IIOXOJKa.

Complete omission:

1. S 3anmMaroch, STUM MHOTO JIET.

2. TlpoBenmere 3TH JHU BMECTE, ITO Ke 30POBO.

3. Penaxo momamaercst Takoi MOJIOAOH YeNOBeK, Kak buiim, KOTophlif ymeeT Oerath, UTpaTh B
noJe, mojaBaTh, OTOUBATh, U OTOMBATh OYEHb MOIIHO. Takue yHUBepcaibl HE TaK YacTO
BCTPEYAIOTCA.

4. Ho bpa3umblibl €ro moIXBaThIBAIOT.

5. Cuer ¢ 5:0 B monw3y Dit3 cTaHoBUTCSA 6:5.

6. Msu no-npexuemy y Hero! boet! T'on!

Retention:

1. Her. CkornyHa nepexoauT TyAa 4TOObl Ha4aTh KOHTPATAKYy.

2. Benmkoiennas aTaka CKaHIHHABCKUX TUTAHOB!

3. PeitHOp OTHpaBIIIeT CBOETO 3aIIUTHUKA B aTaKy!

87



4. Hammm ckayThl HAWIYT HOBBIX UTPOKOB. C HUMH MOJIMUIITYT KOHTPAKTHI, 1 MBI HAYYUM HX
UTpaTh TaK, KaK 3TO TpeOyeTcs Haliel KoMaH Ie.

5. Bce xotsaT atakoBaTh. He neITaliTech 3TO JI€NaTh.

6. IluT, XOpomue CKayThl — BOT 3TO TJIaBHOE.

S ckayr, pab6otaro Ha "Peg Cokc"
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